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Scientific RefereeingScientific RefereeingProject Supported by Higher Education Institutions, BAP PhD, Ataturk University, Turkey, April 2024TUBITAK Project, 1001 - Program for Supporting Scientific and Technological Research Projects, TÜBİTAK, Turkey, April2024



Dördüncü Boyut medya ve Kültürel Çalışmalar Dergisi, National Scientific Refreed Journal, March 2024CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, Journal Indexed in ESCI, October 2023Türkiye İletişim Araştırmaları Dergisi, Journal Indexed in ESCI, October 2023Yeni Medya, Other Indexed Journal, October 2023Pamukkale Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, National Scientific Refreed Journal, October 2023Haliç Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, National Scientific Refreed Journal, August 2023Türkiye İletişim Araştırmaları Dergisi, Journal Indexed in ESCI, July 2023Project Supported by Higher Education Institutions, BAP PhD, Ataturk University, Turkey, June 2023İletişim Kuram ve Araştırma Dergisi, National Scientific Refreed Journal, February 2023Ankara Üniversitesi İletişim Fakültesi Dergisi, Journal Indexed in ESCI, February 2023Intermedia International e-Journal, Other Indexed Journal, December 2022Project Supported by Higher Education Institutions, BAP PhD, Ataturk University, Turkey, November 2022ATLANTIC JOURNAL OF COMMUNICATION, Journal Indexed in ESCI, September 2022Yeni Medya, National Scientific Refreed Journal, September 2022İnönü Üniversitesi İletişim Fakültesi Elektronik Dergisi, National Scientific Refreed Journal, September 2022Iğdır Üniversitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, September 2022Düşünce ve Toplum Sosyal Bilimler Dergisi, Other Indexed Journal, May 2022İNÖNÜ ÜNİVERSİTESİ İLETİŞİM FAKÜLTESİ ELEKTRONİK DERGİSİ, National Scientific Refreed Journal, April 2022Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, February 2022Yeni Medya , Other Indexed Journal, February 2022Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, April 2021SELÇUK İLETİŞİM, National Scientific Refreed Journal, March 2021Kuram ve Uygulamalarla İkna, Scientific / Professional Book Published by Renowned Publishing Houses, March 2021Türkiye İletişim Araştırmaları Dergisi, Journal Indexed in ESCI, March 2021Connectist: İstanbul Üniversitesi İletişim Fakültesi Dergisi, Journal Indexed in ESCI, December 2020Intermedia International E - Journal, Other Indexed Journal, November 2020ERCİYES İLETİŞİM DERGİSİ, National Scientific Refreed Journal, November 2020Galatasaray Üniversitesi İletişim Dergisi, Other Indexed Journal, May 2020ERCİYES İLETİŞİM DERGİSİ, National Scientific Refreed Journal, April 2020Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, April 2020Connectist: Istanbul University Journal of Communication Sciences, Journal Indexed in ESCI, February 2020International Journal of Public Administration, Other journals, November 2019International Journal of Public Administration, Other journals, October 2019Kamu Diplomasisinde Yeni Yönelimler, Scientific / Professional Book Published by Renowned Publishing Houses,September 2019ADIYAMAN ÜNİVERSİTESİ SOSYAL BİLİMLER ENSTİTÜSÜ DERGİSİ, National Scientific Refreed Journal, June 2019Uluslararası Kültürel ve Sosyal Araştırmalar Dergisi, Other Indexed Journal, May 2019Adıyaman Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, National Scientific Refreed Journal, July 2018International Journal of Cultural and Social Studies, Other Indexed Journal, June 2018Selçuk Üniversitesi Sosyal Bilimler Meslek Yüksekdkulu Dergisi, National Scientific Refreed Journal, June 2018ERCİYES İLETİŞİM DERGİSİ, National Scientific Refreed Journal, May 2018Erciyes Üniversitesi İletişim Fakültesi Dergisi Akademia, National Scientific Refreed Journal, July 2017İstanbul Üniversitesi İletişim Fakültesi Dergisi, Other Indexed Journal, June 2017Erciyes Üniversitesi İletişim Fakültesi Dergisi Akademia, National Scientific Refreed Journal, January 2017Erciyes Üniversitesi İletişim Fakültesi Dergisi Akademia, National Scientific Refreed Journal, July 2016İstanbul Üniversitesi İletişim Fakültesi Dergisi, Other Indexed Journal, June 2016Erciyes Üniversitesi İletişim Fakültesi Dergisi Akademia, National Scientific Refreed Journal, January 2016
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Boztepe Taşkıran H., I. Ulusal Marka Yönetimi Kongresi, Scientific Congress, İstanbul, Turkey, Nisan 2024Boztepe Taşkıran H., İstanbul Örnekleminde Depreme İlişkin Risk İletişimi Modeli Çalıştayı, Workshop Organization,İstanbul, Turkey, Ocak 2024Boztepe Taşkıran H., Uluslararası Marka ve Marka Kent Kongresi, Scientific Congress, Turkey, Eylül 2018Akım F., BOZTEPE TAŞKIRAN H., Euprera Researching the Changing Profession of Public Relations, Scientific Congress,İstanbul, Turkey, Eylül 2012
MetricsMetricsPublication: 70
Congress and Symposium ActivitiesCongress and Symposium ActivitiesAfet İletişimi Sempozyumu, Invited Speaker, Ankara, Turkey, 2024International Symposium of New Media From Past to the Future, Attendee, İstanbul, Turkey, 2017ICSS 2014 International Conference on Social Sciences, Attendee, Bucuresti, Romania, 20141. Uluslararası İletişim Bilimi ve Medya Araştırmaları Kongresi, Attendee, Kocaeli, Turkey, 2014Global & Regional Communications: Present & Future, Attendee, St. Petersburg, Russia, 2012
Representation and Promotion ActivitiesRepresentation and Promotion ActivitiesInstitutional Representation, İstanbul Valiliği, Turkey, İstanbul, 2022 - 2023
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