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Digitalization in the Travel Agencies

Ciineyt Mengii
Mercan Travel, CEO

Abstract

The international tourism industry is one of the indispensable fields of activity for the macro and
micro economy of the country. The main target which is expected from tourism is to bring the highest
number of tourists to the country and to generate optimum income. Travel agencies and tour operators
are one of the three main sectors that make up the tourism industry. They are in an undeniable position
to achieve the expected goal. From the first industrial revolution until 1990, travel agencies played a
very important role in the development of tourism and became the leader in distribution channels. As a
result of the developments in information and communication technologies (ICT) in tourism, different
concepts emerged in management, marketing and operation strategies and caused radical changes in
distribution channels. In this context, with the introduction of national and international online
technology, the increase in intermediary organizations has become inevitable and travel agencies have
had to keep up with these developments. From this point of view, the aim of the study is to examine
the stages of digitalization that allow travel agencies and tour operators to create new business models
and strategies in changing distribution channels, and to develop practices and methods in order to
adapt to the developing technology simultaneously. In the study, a qualitative patterned research
method was taken as a basis, and the technological developments of the travel agency business from
the past to the present time were evaluated by analyzing the documents on the subject. Within the
scope of the findings of the study, the stages of digitalization and the roles of travel agencies and new
business models with digital transformation were examined.

Keywords: Distribution Channels, Information Technologies, New Business Models, Digitalization,
Digital Transformation.

Seyahat Acentelerinde Dijitallesme

Ozet

Uluslararas1 turizm endiistrisi, llkenin makro ve mikro ekonomisi i¢in vazgecilmez faaliyet
alanlarindan birisini teskil etmektedir. Turizmden beklenen ana hedef iilkeye en fazla sayida turist
getirmek ve optimum gelir elde etmektir. Turizm endiistrisini olusturan ii¢ ana sektdrden biri olan
seyahat acentaciligi ve tur operatorliigii, beklenen hedefin gerceklesebilmesi i¢in yadsinamaz bir
konuma sahiptir. Birinci sanayi devriminden baglayarak 1990 yilina gelene kadar seyahat acentalari
turizmin gelismesinde ¢ok onemli rol istlenmisler ve dagitim kanallari igerisinde lider konumuna
gelmiglerdir. Turizm sektoriinde bilgi ve iletisim teknolojilerinde (ICT) yasanan gelismeler sonucunda
yonetim, pazarlama ve operasyon stratejilerinde farkli kavramlar ortaya c¢ikmis ve dagitim
kanallarinda  kokli degisimlere sebep olmustur. Bu baglamda ulusal ve uluslararasi online
teknolojisinin devreye girmesiyle araci kuruluslarin artmasi kaginilmaz olmus ve seyahat acentalar1 da
bu gelismelere ayak uydurmak zorunda kalmislardir. Bu bakis agisindan yola ¢ikarak caligmanin
amaci, seyahat acentalar1 ve tur operatorlerinin gelisen teknolojiye eszamanli olarak uyum saglamalar
icin degisen dagitim kanallarinda yeni ig modelleri ve strateji olusturmalari, uygulama ve
yontemlerinin gelistirilmesine olanak saglayan dijitallesme evrelerini incelemektir. Calismada nitel
desenli arastirma yontemi esas alinmig, konuya iligkin dékiiman incelemesi gergeklestirilerek seyahat
acentaciliginin ge¢misten giiniimiize teknolojik agidan gelismeleri degerlendirilmistir. Caligmanin
bulgular1 kapsaminda dijitallesme evreleri ve dijital doniisiim ile birlikte seyahat acentalarinin rolleri
ve yeni ig modelleri incelenmistir.

Anahtar Kelimeler: Dagitim Kanallari, Bilisim Teknolojileri, Yeni Is Modelleri, Dijitallesme, Dijital
Doniistim.



Digital Applications

Can Senel
WeBee, Satis Miidiirii

Abstract

With the pandemic process, the importance of the "Digital Assets" of the enterprises has become
stronger than ever. "Digital Nomad" is the people who work independently from time and place, only
with internet and necessary devices and continue their business life. Experts predict that there will be 1
billion digital nomads in the world by 2035, and this prediction was made before the pandemic
process. It is now clear that this segment, whose numbers are quite high even now, will show a big
increase long before 2035. Even now, the purchasing power of the generation, which is described as
the Z generation and will take place in business life almost completely, is calculated as 150 billion
USD in the world. After taking their place in business life, they will have a great place in the cake as
potential buyers. The shopping habits, research platforms and decision mechanisms of Generation Z
and the so-called Digital Nomads are mostly shaped by mobile platforms. More than 50% of Internet
usage is directed towards mobile and this rate is increasing day by day. In addition, most of the time
spent on mobile takes place on mobile applications. User-friendly, easy-to-understand mobile
applications always occupy a larger place than "Web" visits on mobile phones.

Today, many sectors and individual institutions have accelerated their mobile application processes
that they started much earlier. Although the tourism sector took very little steps before the pandemic,
the value of this area, which is already important, has turned into a necessity. Therefore, the tourism
sector should focus on mobilization as quickly as possible for a successful and effective future. In
today's conditions, let alone sticking to the past, living in the present poses a danger for every
business.

Keywords: Mobile Applications, Digital Nomad, Generation Z.

Dijital Uygulamalar
Ozet

Pandemi siireci ile beraber isletmelerin “’Dijital Varlik’’ larmin énemi hi¢ olmadig1 kadar pekismistir.
Zaman ve mekandan bagimsiz, sadece internet ve gerekli cihazlar ile ¢alisip, is hayatlarii devam
ettiren insanlara ‘Digital Nomad’ diger bir ifade ile ‘Dijital Gocebe’ denmektedir. Uzmanlar, 2035
yilina kadar diinyada 1 milyar dijital gogebenin olacagini ongérmektedir ve bu tahmin pandemi
siirecinden Once yapilmisti. Su anda bile sayilar1 bir hayli yiiksek olan bu kesimin, 2035 yilindan gok
daha Once biiyiik bir artis gdsterecegi artik asikardir. Z nesli olarak nitelendirilen ve kisa siire sonra is
hayatinda neredeyse tamaminin yer alacagi neslin, su an i¢in bile alim giicii diinyada neredeyse 150
Milyar USD olarak hesaplanmaktadir. Is hayatindaki yerlerini aldiktan sonra potansiyel alic1 olarak
pastada ¢ok biiyiikk bir yer sahibi olacaklardir. Z Neslinin ve Dijital Gogebe olarak adlandirilan
kesimin, aligveris aligkanliklari, arastirma platformlar1 ve karar mekanizmalari, ¢ogunlukla mobil
platformlar {izerinden sekillenmektedir. internet kullanimimin %350’den fazlas1 mobile yonelmistir ve
bu oran gitgide artmaktadir. Buna ek olarak, mobil {izerinde gegirilen zamanin ¢ok biiyiikk bir
cogunlugu mobil uygulamalar {izerinde gergeklesmektedir. Kullanici dostu, kolay anlasilabilen mobil
uygulamalar, her zaman, mobil telefon iizerindeki “Web’ ziyaretlerinden daha biiyiik yer tutmaktadir.
Giiniimiizde birgok sektdr ve bireysel kurumlar, ¢ok daha onceden basladiklar1 mobil uygulama
siireglerine daha da hiz vermislerdir. Turizm sektorii, bu konuda pandemi dncesinde ¢ok az adim atmig
olsa da, zaten onemli olan bu alanin degeri, gereklilige doniismiistiir. Bu yiizden turizm sektorti,
basarili ve etkili bir gelecek i¢in, mobillesme konusuna en hizli sekilde yonelmelidir. Giiniimiiz
sartlarinda, birakin gecmise bagli kalmayi, bugiinde yasamak bile her isletme icin tehlike arz
etmektedir.

Anahtar Kelimeler: Mobile uygulamalar, Digital varlik, Z kusagt
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The Effects of Digitalization on Accounting Programs

Ethem Yiiksel Kahveci
Meslekte Birlik Grubu Bagkani
ethemkahveci@yahoo.com

Abstract

The accounting profession is defined as a profession that has an important place in business life and is
a social institution. For this reason, this profession is one of the professions that have to adapt to
knowledge in the fastest way in today's changing and developing conditions. In this age, which is also
referred to as the technology age, the industrial revolution, also called industry 4.0, comes to the fore
and brings digitalization with it. Digital transformation and Industry 4.0 terms such as big data,
artificial intelligence, and augmented reality concepts that come into our lives with the developments
in the technology world are frequently on the agenda of the business world.

The phenomenon that Industry 4.0 is based on, which adds a new dimension to the concept of internet
and communication such as the internet of objects, has created significant effects on workflows that
physical objects are in contact with each other and with people at every stage of production. Recording
and analyzing financial and non-financial data of businesses will turn into an even faster and more
complex situation in the future. Company managers and financial officers responsible for this process
should have new equipment to adapt to changing business methods with industry 4.0. The traditional
accounting approach has also entered into a change process with the decrease in the labor force in
accounting transactions as a result of the communication between the objects. The recorded
information forms large databases in enterprises. Accessing available meaningful information and
providing information users with timely and useful information is a professional task. For this reason,
there is a need for accounting engineers who can use technology and who can design systems.

With digitalization, professional accountants will be able to deal with more customers and offer more
added value to them, as well as becoming more productive and competent. Technology will make it
essential to work together by bringing together artificial intelligence systems with accountants. By
means of artificial intelligence systems, it will be possible for accounting professionals to analyze a
large amount of data correctly in a short time in the future.

Based on inventory activities in the businesses of the future thanks to the Internet of Things; It will be
possible to audit many activities such as stock orders, warehouse counts and their controls, as well as
the completeness and accuracy of physical assets, depreciation periods and amounts of physical assets,
tracking of purchases and sales, without human factors. There will also be changes in the payment
methods, as a result of cashierless cash registers without cash payment, cashier etc. Audit activities of
monetary assets will not be required, bank reconciliations will be easily exceeded due to the
transparency of information and many audit events will likely disappear. Thus, more importance will
be given to electronic applications in order to prevent informality. Invoices will automatically be sent
to the customer's and accounting system and it will be possible to make a coordinated accounting
record.

Professionals who want to advance in the accounting profession should be equipped with more
technology, design a system and have high analytical intelligence who can solve the errors that may
occur in the system with a proactive approach, in addition to the basic accounting education they will
receive. E-Ledger, E-Invoice, E-Seal, e-Signature etc. Applications such as, which have started to exist
in the real flow of accounting systematics, will continue to exist by increasing and developing with the
coming days.

Keywords: Digital Transformation, Accounting Profession, Accounting Programs
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Dijitallesmenin Muhasebe Programlar1 Uzerine Etkileri
Ozet

Glinlimiiz is hayatinda muhasebe meslegi 6dnemli bir yeri bulunan ve toplumsal bir kurum olan bir
meslek olarak ifade edilmektedir. Bundan 6tiirii bu meslek, degisen ve gelisen giiniimiiz kosullarinda
bilgiye en hizli uyumu gergeklestirmek zorunda olan mesleklerdendir. Teknoloji ¢agr olarak da ifade
edilen bu ¢agda, endiistri 4.0 olarak da adlandirilan sanayi devrimi 6n plana ¢ikmakta ve dijitallesmeyi
beraberinde getirmektedir. Teknoloji diinyasinda yasanan gelismelerle hayatimiza giren big data,
yapay zeka, artirillmig gerceklik kavramlari gibi dijital donilisiim ve Endiistri 4.0 terimleri de sikca ig
diinyasinin giindeminde yer bulmaktadir.

Endiistri 4.0’1n dayandigy, 6zellikle nesnelerin interneti gibi internet ve iletisim kavramina yeni boyut
kazandiran olgu, iiretimin her sathasinda fiziksel nesnelerin birbirleriyle ve insanlarla iletisim halinde
olmasi is akislarinda 6nemli etkiler dogurmustur. Isletmelerin finansal ve finansal olmayan verilerinin
kayit ve analiz edilerek raporlanmasi gelecekte daha da hizli ve karmasik bir duruma dénecektir. Bu
siiregten sorumlu olan sirket yoneticileri ve mali igler sorumlulari, endiistri 4.0 ile degisen is
yontemlerine uyum saglayacak yeni donanimlara sahip olmalidir. Nesnelerin de birbirleriyle iletisime
gecmesi sonucu muhasebe islemlerinde emek gliciiniin azalmasi ile geleneksel muhasebe yaklasimi da
bir degisim siirecine girmistir. Kaydedilen bilgi isletmelerde biiyiik veri tabanlari olusturmaktadir.
Kullanilabilir anlamli bilgiye erismek ve bilgi kullanicilarina zamanli ve faydali bilgi sunmak bir
uzmanlik isidir. Bu nedenle teknolojiyi kullanabilen, sistem tasarlayicis1 muhasebe miihendislerine
ihtiyag vardir.

Dijitallesmeyle muhasebe meslek mensuplar1 daha tiretken ve yetkin hale gelmesinin yaninda daha
fazla misteriyle basa ¢ikabilecek ve miisterilere daha fazla katma deger sunabilecektir. Teknoloji,
yapay zeka sistemlerini muhasebecilerle bulusturarak birlikte calismalarini zaruri hale getirecektir.
Yapay zeka sistemler vasitasiyla gelecekte muhasebe meslek mensuplarinin kisa siirede ¢ok fazla
miktarda olan veriyi dogru bir sekilde analiz etmesi miimkiin olacaktir.

Nesnelerin Interneti sayesinde gelecegin isletmelerinde envanter faaliyetleri bazinda; stok siparisleri,
depo sayimlar1 ve bunlarin kontrolleri ayrica fiziki varliklarin tamlik ve dogrulugu, fiziki varliklara
iligkin amortisman siire ve tutarlari, alis ve satiglarin takipleri gibi bir ¢ok faaliyetin denetimi insan
faktorii olmadan yapilmasi miimkiin olacaktir. Odeme sekillerinde de degisim olacak, nakit 6deme
islemi olmadan kasiyersiz yazar kasalar neticesinde nakit kavraminin ortadan kalkmasi sebebiyle kasa
vb. parasal varliklarin denetim faaliyetlerine liizum kalmayacak, banka mutabakatlar1 bilgi seffaflig
olmasi nedeniyle kolay bir bigimde asilacak ve birgok denetim olaylari ortadan kalkmasi muhtemel
olacaktir. Boylece kayit disiligt 6nlemek maksadiyla elektronik uygulamalara daha fazla 6nem
verilecektir. Faturalar otomatik olarak miisterinin ve muhasebe sistemine diisecek ve es glidiimlii
muhasebe kaydi yapmak miimkiin olacaktir.

Muhasebe mesleginde ilerlemek isteyen meslek mensuplari, alacaklari temel muhasebe egitiminin
haricinde, dijitallesen is siirecleri kapsaminda daha ¢ok teknoloji donanimli olmali, sistem tasarlamali
ve proaktif bir yaklagim ile sistemde olusma ihtimali bulunan hatalara ¢6ziim getirebilecek analitik
zekas1 yiiksek kisiler olmalidir. E-Defter, E-Fatura, E-Miihiir, e-imza vb. gibi su an muhasebe
sistematiginin reel akisi icinde var olmaya baslamis olan uygulamalar ilerleyen giinlerle birlikte
artarak ve geliserek varligini1 devam ettirecektir.

Anahtar Kelimeler: Dijital Doniistim, Muhasebe Meslegi, Muhasebe Programlari
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Transferring Public Accounts to the Digital Environment and Their Audit

Ahmet Murathan BAYRI
Aydin Biiyiiksehir Belediyesi Su ve Kanalizasyon Idaresi
Genel Miidiirliigii Yonetim Kurulu Uyesi
Kamu Hukuku, Mali Yo6netim ve Kurumsal Yonetisim Danigmani
bayri68@hotmail.com

Abstract

When it comes to public, first of all it is necessary to talk about the concept of state in a narrow and
broad sense. So who is the state? What should be understood when one says “public” or “public
sector”. By defining these and similar concepts in an academic meeting, we need to be able to
visualize the cluster you want to tell in the minds of the audience, readers and participants.

Central administration (such as TBMM, Ministries, High Judicial Bodies ...) and universities, which
we know as annexed budget administrations, whose definition has changed as a special budget, are
established to operate exclusively in a specific field such as the General Directorate of Highways,
Atomic Energy Authority, General Directorate of Forestry. Let's take the first step by stating that
decentralization institutions, regulatory and supervisory institutions (such as RTUK, BDDK, CMB ...)
and social security institutions and local governments are included. Let's underline that public
economic enterprises are not included within the scope of Law No. 5018.Within the regulations made
by the Law No. 5018, it was enabled to keep public accounts on digital platforms, and the inclusion of
the accrual-based accounting application in the state accounting was one of the important reforms.
With the secondary legislation regulations made after the new Court of Accounts Law numbered 6085,
public accounts started to be audited in the digital environment according to the priority criteria
determined.

With the say2000i Web-Based Accountancy Automation Project, which we had the chance to take on
duties and responsibilities in the early 2000s, the process of keeping public accounts in a central
database and reporting instantly should be presented as a very important step taken before the legal
regulations outlined briefly above.

Public accounts, which started in the 90's under the General Directorate of Public Accounts of the
Ministry of Finance and were kept locally in the accounting directorates of 20 major cities in 1998,
were brought to the ministry center with cartridges and transferred to the digital environment first by
combining the data obtained from other provinces and districts on paper. It was completely digitized at
the beginning of the years.

In this central database, revolving fund enterprises within the body of public administrations and
institutions are included with indirect consolidation with different legal statuses and account
plans.While the accounts of special provincial administrations, municipalities and municipal unions
are digitized with software provided by different software companies, they are subsequently processed
with term-end data into the say 2000 System. It should be shared that the accounts that have been
digitized in this way are open to the examination and audits of the relevant audit units within the scope
of the external audit of the TCA and then the guardianship audit.

As a basis for this audit, the TCA receives public accounts from the administrations at certain periods
in the format it determines, and regularly audits them within the scope of priorities determined and
updated with the program it has developed. When discussing this subject, one of the issues that always
comes to mind and is asked is about the determination of public damages and the financial
responsibilities carried out against those concerned. The function of our Court of Accounts as an
account court and the external audit role within the scope of Law No. 5018 complement each other.
However, it should be briefly stated that not every issue determined within the scope of regularity
audit does not necessarily involve a judicial process related to those responsible in the form of "public
damage". This subject deserves a detailed explanation in another session after long-term preliminary
information.

As a last word, the technological infrastructure of transferring public accounts belonging to the public
administrations and institutions to the digital environment and transferring them to healthy and reliable
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environments has been completed since the end of the 90's, and the legal foundations for this have
been completed starting from the second half of the 2000s.

Kamu Hesaplarimin Dijital Ortama Tasinmasi ve Denetlenmesi

Ozet

Kamu deyince, 6ncelikle dar ve genis an lamda devlet kavramindan bahsetmek gerekiyor. Oyle ya
devlet kimdir? “Kamu” veya “kamu kesimi” deyince ne anlagilmasi gerekir. Akademik bir toplantida
esasen bu ve benzeri kavramlar tanimlayarak, anlatmak istediginiz kiimelenmeyi dinleyici, okuyucu
ve katilimcilarin zihninde canlandirabilmemiz gerekiyor.

Merkezi idare (TBMM, Bakanliklar, Yiiksek Yargi Organlar ..gibi) ile eskiden katma biitceli idare
olarak bildigimiz, tanimi 6zel biitce olarak degisen iiniversiteler, Karayollart Genel Miidiirliigi, Atom
Enerjisi Kurumu, Orman Genel Miidiirliigli gibi miinhasiran belirli alanda faaliyet gostermek iizere
kurulmus konu itibariyle yerinden ydnetim kurumlari ile diizenleyici ve denetleyici kurumlar (RTUK,
BDDK, SPK ... gibi) ve sosyal giivenlik kurumlar1 ile yerel yonetimlerin kapsama alindigini ifade
ederek ilk admmi atalim. 5018 sayili Kanunun kapsaminda kamu iktisadi tesebbiislerinin yer
almadiginin altin1 ¢izelim.

5018 sayili Kanunla yapilan diizenlemeler igerisinde kamu hesaplarinin dijital platformlar igerisinde
tutulmasina imkan saglanmis, tahakkuk esasli muhasebe uygulamasimin devlet muhasebesi igerisine
yerlestirilmesi de onemli reformlardan birisi olmustur. 6085 sayili yeni Sayistay Kanunu sonrasinda
yapilan ikincil mevzuat diizenlemeleriyle de kamu hesaplar1 dijital ortamda, belirlenen Oncelik
kriterlerine gore denetlenmeye baglanmistir. 2000°’1i yillarin basinda gérev ve sorumluluk alma sansina
nail oldugumuz say2000i Web Tabanli Saymanlik Otomasyonu Projesi ile kamu hesaplarinin merkezi
bir veri tabaninda tutulmasi ve anlik raporlanmasi siireci giiniimiizde, yukarida kisaca 6zetlenen yasal
diizenlemeler 6ncesi atilmis ¢ok 6nemli bir adim olarak takdim edilmelidir.

Maliye Bakanligi Muhasebat Genel Miidiirliigii biinyesinde 90’1 yilarda baslayan ve 1998 yilina
gelindiginde 20 biiyiik ilin muhasebe miidiirliiklerinde lokal ortamda tutulmakta olan ve kartuslarla
bakanlik merkezine getirilerek, diger il ve il¢elerden kagit ortaminda saglanan verilerin birlestirilmesi
suretiyle ilk olarak dijital ortama tasinan kamu hesaplar1 2000’li yillarin hemen basinda tamamryla
dijital ortama tasinmistir. Bu merkezi veri tabaninda kamu idare ve kurumlar1 biinyesindeki doner
sermaye isletmeleri farkli hukuki statiileri ve hesap planlar ile dolayli yoldan yapilan konsolidasyon
ile yer almaktadir. 1l 6zel idareleri, belediyeler ve belediye birliklerinin hesaplar1 farkli yazilim
firmalar tarafindan saglanan yazilimlarla dijitallesmekle birlikte, say2000i Sistemi igerisine sonradan
donem sonu verileriyle islenmektedir. Tiim bu sekilde dijitallesmesi saglanan hesaplarin basta
Sayistay’in dig denetimi, sonrasinda vesayet denetimi kapsaminda ilgili denetim birimlerinin inceleme
ve denetimlerine acik oldugu paylasiimalidir.

Sayistay bu denetime esas olacak sekilde kamu hesaplarin1 kendi belirledigi formatla belirli
donemlerde idarelerden almakta, kendi gelistirdigi programla belirlenen ve giincellenen 6ncelikler
kapsaminda denetimlerini diizenli olarak saglamaktadir. Bu konu anlatilirken hep akla gelen ve
sorulan bir husus kamu zararlariin tespiti ve ilgililerine kars1 yiiriitiilen mali sorumluluklarla ilgilidir.
Sayistayimizin bir hesap mahkemesi olarak gordiigi islev ile 5018 sayili Kanun kapsamindaki dig
denetim roliiniin birbirini tamamlayan unsurlar oldugudur. Béyle olmakla birlikte, 6zellikle diizenlilik
denetimi kapsaminda tespiti yapilan her hususun mutlaka “kamu zarar1” seklinde sorumlulariyla ilgili
bir yargilama siirecini icermedigi kisaca belirtilmelidir. Bu konu uzun siireli 6n bilgiler sonrasi
bagkaca bir oturumda detayli anlatilmay1 hak edecek boyuttadir.

Son s6z olarak, cergevesi ¢izilen kamu idare ve kurumlarina ait kamu hesaplarmin dijital ortama
aktarilarak saglikli ve giivenilir ortamlara tasinmasimin teknolojik alt yapist 90’1 yillarin sonundan
itibaren tamamlanmig, buna yonelik hukuki temeller ise 2000°li yillarin ikinci yarisindan baslanarak
tamamlanmugtir.
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The Effects of Digitization on Accounting Audit

Ahmet OZMADEN
GMD Grey Danismanlik ve Denetim Sirketi icra Kurulu Bagkam

Abstract

In Turkey, e-signature, e invoices, e-books, e-statements, e-reconciliation processes and similar
arrangements with established legal infrastructure that was seen carrying a fully electronic
environment. Following these developments, the fact that the accounting system is in electronic
environment necessitates that the audit is carried out in the same environment. Thanks to the use of
computer technologies, data can be counted completely without the need for sampling and can be
analyzed in much less time than classical methods. The effects of information technologies on
accounting and accounting auditing are inevitable.

In addition, electronic information media can pose an opportunity or threat to the audit profession. If
the auditor can adapt to this rapid change in information technology, he can evaluate his time in the
audit of financial statements by providing services such as developing good business plans, evaluating
business risks and performance measurement to his customers instead of routine work. However, if it
cannot update itself and falls behind the change, this may be a threat to the auditor. The auditor should
have a certain level of knowledge and experience to be able to audit in electronic information
environments.

Industry 4.0 will also change the conditions of the auditing profession for SMMM and YMMs. The
digital revolution, which will enable the auditor to work independently of place and time, will also
change the evidence gathering methods necessary for the formation of the audit opinion. physical
counting will turn into technological counting, consensus simultaneous or online system, and the
examination of documents will turn into digital examination. This will decrease the number of audit
team and affect the reliability of the audit positively.

Since Industry 4.0 will create a mutual and real-time recording system, accounting errors will be
reduced. This situation; It will replace the consensus in auditing and facilitate the state's tax follow-up.
As a result, digitalization facilitates accounting auditing and will increase the quality of auditing by
providing faster access to the desired information.

Dijitallesmenin Muhasebe Denetimi Uzerine Etkileri

Ozet

Tirkiye’de e-imza, e fatura, e-defter, e-beyanname, e-mutabakat ve benzeri diizenlemelerle islemleri
tamamen elektronik ortama tasiyan yasal altyapi olusturuldugu goriilmiistiir. Bu gelismeleri takiben,
muhasebe sisteminin elektronik ortamda olmasi, denetimin de aymi ortamda yapilmasini zorunlu
kilmaktadir. Bilgisayar teknolojilerinin kullanimi sayesinde hem Ornekleme yapmaya ihtiyag
olmaksizin verilerin tam sayimi yapilabilmekte, hem de klasik yontemlere gore ¢ok daha az zamanda
analiz edilebilmektedir. Bilgi teknolojilerinin muhasebe ve muhasebe denetimi {izerine etkileri
kag¢inilmazdir.

Ayrica elektronik bilgi ortamlar1 denetim meslegi icin bir firsat veya tehdit olusturabilir. Denetgi, bilgi
teknolojilerindeki bu hizli degisime uyum saglayabilirse, finansal tablolarin denetiminde, zamanini
rutin igler yerine miisterilerine iyi is planlarinin gelistirilmesi, is risklerinin degerlenmesi ve
performans Ol¢limii gibi hizmetler sunarak degerlendirebilir. Ancak kendini giincelleyemez ve
degisimin gerisinde kalirsa bu durum denet¢i igin bir tehdit unsuru olabilir. Denet¢i, elektronik bilgi
ortamlarinda denetim yapabilmek i¢in belli bir diizeyde bilgi ve deneyime sahip olmalidir.

Endiistri 4.0 SMMM ve YMM’ler i¢in denetim mesleginin de kosullarini degistirecektir. Denetcinin
yer ve zamandan bagimsiz c¢alismasimi saglayacak olan dijital devrim, denetim goriisliniin
olusturulmasi konusunda gerekli olan kanit toplama yontemlerini de degistirecektir. fiziksel sayim
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yerini teknolojik sayima, mutabakat es zamanli veya online sistem ile, belgelerin incelenmesi dijital
ortamda incelemeye doniisecektir. Bu durum ayni zamanda denetim ekibinin sayisimi azaltirken,
denetimin giivenilirligini olumlu yonde etkileyecektir.

Endiistri 4.0, karsilikli ve gergek zamanh kayit sistemi yaratacagindan, muhasebe hatalar1 azalacaktir.
Bu durum; denetimde mutabakatin yerini alirken, devletin vergi takibini de kolaylastiracaktir. Sonug
olarak bakildiginda dijitallesme muhasebe denetimi kolaylagtirmakta ve istenilen verilen daha hizli
ulasimi saglamasi ile denetimin kalitesini arttiracaktir.
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Liberalization of the Energy Market in Turkey and Retail Sales

Ali Erman AYTAC
Limak Uludag Elektrik Perakende Satig A.S. Genel Miidiirii

Abstract

In Turkey, increased production, consumption, distribution amount emerged an institutional structure
requirements with the expansion of the service, Turkey Electricity Authority (TEK), starting with the
establishment of the process and continued with the separation into two parts TEAS and TEDAS . In
2001 TEAS turned into a more professional structure and was divided into three separate branches:
transmission (TEIAS), generation (EUAS) and trade (TETAS). With the establishment of the Energy
Market Regulatory Authority (EMRA) in 2001 and EPIAS in 2015, the electricity markets have
become much more professional and effective. Since 2005, 21 Distribution and Incumbent Supply
Companies (GTS) have been privatized and contributed greatly to liberalization.

Electricity trade is currently carried out with bilateral agreements in the long term. The Day-Ahead
Market (DAM), which has the highest transaction volume, is where daily buying and selling
transactions are carried out, the Intraday Market (ECM) is where the sector actors manage their
imbalances in real time, the Balancing Power Market (DGP) is the real-time Supply and Demand it is
a platform that provides balance. In the upcoming period, the Electricity Term Market (VEP) will
enable longer term transactions on EPIAS platforms.In the upcoming period, the Electricity Term
Market (VEP) will enable longer term transactions on EPIAS platforms. With the privatization and
liberalization of the electricity sector; private electricity producers wanted to manage revenue risks in
the long term, and private electricity suppliers wanted to avoid supply risks and price fluctuations in
the long term. For this reason, electricity purchase and sale transactions have started between
producers and consumers in the short and long term. Short and long term market prices have been
formed according to the supply and demand of the market participants. Long-term market prices are an
indicator for investors' future energy investment planning. Thanks to Electricity Trade, both producers
and consumers have had the opportunity to develop their business within the profit margins they have
planned, protecting from market price fluctuations.

Tiirkiye'de Enerji Piyasalarinin Serbestlesmesi ve Perakende Satis
Ozet

Tiirkiye’de artan {iretim, tiiketim, dagitim miktar1 ve hizmetin yayginlagsmasi ile kurumsal bir yapinin
zorunlulugu ortaya ¢ikmus, Tiirkiye Elektrik Kurumu’nun (TEK) kurulmasi ile baglayan siireg,
TEK’in, TEDAS ve TEAS olmak {izere ikiye ayrilmasiyla devam etmis, 2001 yilinda ise TEAS daha
profesyonel bir yapiya déniisiip iletim(TEIAS) , iiretim (EUAS) ve ticaret (TETAS) kisnm olmak
iizere iic ayr1 kola ayrilmistir. 2001 yilinda Enerji Piyasast Diizenleme Kurumu (EPDK) ve 2015
yilinda EPIAS’1n kurulmastyla beraber elektrik piyasalari ¢ok daha profesyonel ve etkin bir hale
gelmistir. 2005 yilindan itibaren 21 adet Dagitim ve Gorevli Tedarik Sirketi (GTS) o6zelleserek
serbestlesmeye biiyiik oranda katki saglanmistir.

Elektrik ticareti suan icin uzun vadede ikili Anlagmalar ile yiiriitiilmektedir. En fazla islem hacmine
sahip olan Giin Oncesi Piyasas1 (GOP) giinliik olarak alim ve satim islemlerinin gerceklestirildigi,
Giin I¢i Piyasasi (GIP) sektor aktorlerinin gergek zamanda dengesizliklerini yonettikleri, Dengeleme
Gii¢ Piyasas1 (DGP) ise sistem isletmecisi TEIAS 1n ger¢ek zamanda Arz-Talep dengesini sagladig
bir platformdur. Gelecek dénemde ise Vadeli Elektrik Piyasasi (VEP) EPIAS platformlarinda daha
uzun vadeli islem yapilmasina olanak saglayacaktir. Elektrik sektoriiniin 6zellestirilmesi ve
serbestlesmesi ile birlikte; 6zel elektrik tireticileri uzun vadede gelir risklerini yonetmek, 6zel elektrik
tedarikgileri de uzun vadede tedarik risklerinden ve fiyat dalgalanmalarindan korunmak istemistir. Bu
nedenle, Ureticiler ile tiikketiciler arasinda kisa ve uzun vadede elektrik alim-satim islemleri baglamustir.
Piyasa katilimcilarinin arz ve talebine gore, kisa ve uzun donem piyasa fiyatlar1 olusmustur. Uzun
donem piyasa fiyatlari, yatirimcilarin gelecek donem enerji yatirim planlamalari i¢in bir gdsterge
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niteligi tasimaktadir. Elektrik Ticareti sayesinde, hem iireticiler hem de tiiketiciler piyasa fiyat
dalgalanmalarindan korunarak, planladiklar1 kar marjlar1 igerisinde islerini gelistirme olanagi
bulmuslardir.
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Liberalization of World Electricity Markets and Spot Electricity Markets

Burak YiTGIN
Diinya Enerji Konseyi-Gelecek Lideri

Abstract

Electricity fluctuates high over time (day / season / year). It requires the network structure, Supply-
demand must be continuous conjugate, Continuous balance and balancing must be applied. Electricity
demand has many variables such as daily / short term temperature, humidity, holiday-weekdays, day
and night, cloudiness. In the medium and long term, factors such as changes in climate and
temperature, macroeconomic status-income level, unemployment, changes in population, education
level, and regulations concerning the demand side affect the electricity demand.

Although there are many factors for the most efficient functioning of the market, the number of both

buyers and sellers should be high. There are consumers and producers in determining the points where
supply and demand will intersect in the short, medium and long term, as well as the state authority and
transparency that will ensure the confidence of this market and the regulatory authority that will
determine the conditions has a great effect.

It is observed that during the 130 years that have passed since the emergence of the electricity sector, a
lot of changes have been made in the structure and regulation of the sector depending on the
technological and economic developments. Electricity Market reform in the world has been defined as
the standard model in Chile and Britain and the successful reform model has started to be implemented
in reform programs all over the world. Although the generally accepted process in the world differs on
a country basis; It started with the enactment of a law ensuring liberalization in the electricity sector,
the establishment of an independent regulatory agency for the sector and the corporatization of public-
owned enterprises.

It has matured by vertical separation of main activities such as production, transmission, distribution
and sales in a vertically integrated structure and by making the necessary horizontal separations
regarding market activities. With the establishment of a competitive wholesale electricity market and
the privatization of publicly owned assets, independent electricity producers have entered the market
and the retail sector has been liberalized and the competitive market model of today has emerged.

In the competitive market, electricity trading can be divided into bilateral agreements, forward, spot
and balancing.It refers to the commercial agreements made between real and legal persons for the
purchase and sale of electrical energy and / or capacity, subject to the provisions of private law. It is
the market where this imbalance is regulated during the day, depending on the supply and demand
imbalance predicted the day ahead. The System Marginal Price, which is formed depending on the
DGP, is also formed as a result of this regulation. The intraday market (GIP) is an organized wholesale
electricity market where electrical energy is traded until the door closing time.

Prices in these markets are referred to as reference prices. Reference Price is the name given to the
price formed in the perfectly competitive market. Actors inside or outside the market make decisions
such as entering, leaving or taking a position at this price. Ideally, the market solves the problem and
under ideal assumptions short-run marginal prices can provide optimal signals.

Diinya Elektrik Piyasalar1 Serbestlesmesi ve Spot Elektrik Piyasalari
Ozet
Elektrik zaman (glin/mevsim/yil) i¢inde yiiksek dalgalanmalar gosterir. Sebeke yapisini gerektirir,
Arz- talebin siirekli eslenik olmasi, Siirekli denge ve dengeleme uygulamasi gerekir. Elektrik talebi
giinliik/kisa vadede, sicaklik, nem, tatil-hafta i¢i, glindiiz, gece, bulutluluk orani basta olmak tizere

bircok degiskene sahiptir. Orta ve uzun vadede ise elektrik talebini, iklim ve sicakliktaki degisimler,
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makroekonomik durum-gelir seviyesi, issizlik, niifus sayisindaki degisimler, egitim seviyesi, talep
tarafini ilgilendiren regiilasyonlar gibi faktorler etkilemektedir.
Piyasanin en verimli sekilde islemesi igin birgok etken olmakla beraber, gerek alicilarin gerekse

saticilarin sayisinin fazla olmasi gerekmektedir. Arz ve talebin kisa, orta ve uzun vadede kesisecegi
noktalarin belirlenmesinde tiiketici ve iireticiler bulundugu gibi ayni zamanda bu piyasanin giivenini
saglayacak devlet otoritesi ve seffafligin1 saglayip, sartlarini belirleyecek diizenleyici otoritenin biiyiik
etkisi yer almaktadir.

Elektrik sektoriiniin ortaya ¢ikisindan giiniimiize kadar gecen yaklasik 130 yillik siire¢ igerisinde
teknolojik ve ekonomik gelismelere bagl olarak sektoriin yapisi ve diizenlenmesi konusunda bir hayli
degisiklik yapildigi gozlenmektedir. Diinya’da Elektrik Piyasasi reformu Sili ve Ingiltere’de ve
basariya ulagsan reform modeli standart model olarak tanimlanmis ve tiim diinyadaki reform
programlarinda uygulanmaya baslamistir. Diinyada genel kabul goren siireg, iilke bazli farkli olmakla
birlikte; Elektrik sektdriinde serbestlesmeyi saglayan bir kanun yapilmasi, Sektore yonelik bagimsiz
bir diizenleyici kurumun kurulmasi ve Kamu miilkiyetindeki tesebbiislerin sirketlestirilmesi ile
baslamustir.

Dikey biitiinlesik yapidaki iiretim, iletim, dagitim ve satis gibi ana faaliyetlerin dikey ayristirilmasi ile
piyasa faaliyetlerine iliskin gerekli yatay ayristirmalarin yapilmasi ile olgunlasmistir. Rekabetci
toptan elektrik piyasasinin kurulmasi ve Kamu miilkiyetindeki varliklarin 6zellestirilmesi ile birlikte
Bagimsiz elektrik {ireticilerinin piyasaya girisi saglanmig ve perakende satis sektoriiniin
serbestlestirilmesi saglanmis ve bugiin ki rekabetci piyasa modeli ortaya ¢ikmistir.

Rekabetgi piyasa igerisinde elektrik ticareti, ikili anlagsma, vadeli, spot ve dengeleme olarak
ayristirilabilir.

Gergek ve tiizel kisiler arasinda 6zel hukuk hiikiimlerine tabi olarak, elektrik enerjisi ve/veya
kapasitenin alinip satilmasina dair yapilan ticari anlagsmalar1 ifade eder. Giin dncesinde tahmin edilen
arz ve talep dengesizligine bagli olarak giin icerisinde bu dengesizligin diizenlendigi piyasadir.
DGP’ye bagli olarak olusan Sistem Marjinal Fiyati da bu diizenleme sonucunda olusur. Giin igi
piyasasi (GIP), kap1 kapanis zamanina kadar elektrik enerjisi ticaretinin yapildig1 organize toptan
elektrik piyasasidir. Kap1 kapanis zamani da fiziksel teslimatindan 6nce belirlenir.

Bu piyasalarda olusan fiyatlar referans fiyat olarak gegmektedir. Referans Fiyat tam rekabetgi piyasada
olusan fiyata verilen addir. Piyasa i¢indeki ya da digindaki aktorler piyasaya girme, ¢ikma ya da
pozisyon alma gibi kararlar1 bu fiyat iizerinden vermektedir. ideal olarak piyasa sorunu ¢dzer ve ideal
varsayimlar altinda kisa vadeli marjinal fiyatlar optimal sinyaller saglayabilmektedir.
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Energy Trade In Turkey and Its Relation with Finance

Cengiz Kilig
Kepsas Enerji Ticareti Direktori

Abstract

The place where electricity is digitalized is in electricity meters. Energy is converted into kilowatts in
terms of consumption. Financial dimension emerges through consumption data. Invoice and payment
phases are formed. Bilateral agreements can be made to monitor the financial dimension of this
electricity passing through the meter. These agreements can be with the electricity company in your
region or with different electricity companies. Electricity, which has a history dating back to the
1920s, turned into a free-open market in both production, distribution and retail after the 2000s.

Electricity has become a financial instrument; it turned into a completely free-open market and

transformed into a commodity with standard contracts bought and sold in an organized market. With
the establishment of PMUM and especially EPIAS respectively, it started to buy and sell under an
organized stock market. In this sense, electricity has now turned into a contract that is bought and sold
every hour of the day (short-term transactions in the electricity market are hourly, not daily).

The generation of electricity and its use is the delivery of a physical product (which we use even if we
do not see it). This delivery of electricity produced by the manufacturer, Turkey is carried out by
transferring the interconnected system that reaches every place. We, as a consumer, use this electricity
simultaneously, depending on the system. Doing this is as easy as turning on the light. Up to this point,
no one has bought or sold electricity yet. The pool worked entirely on physical delivery.

A bilateral agreement must be made for the purchase or sale conditions regarding electricity. If you do
not have such an agreement, the company in the region "invites" you to make a bilateral agreement. If
there is no agreement despite this invitation, the company first puts you in the use of illegal electricity
and then cuts off the electricity. On the other hand, producers also make financial electricity bilateral
agreements to know to whom and at what price the electricity supplied to the system / pool.

As a result; The bilateral agreement determines at what price and with what other financial conditions
you receive the electricity that comes to your workplace. With this method, electricity that was
previously delivered physically is now turned into a contract. The place where this is done in an
organized way is EPIAS (Electricity Market Operation Inc.) under Borsa istanbul. It is possible to
trade in both spot and futures markets on this exchange. In addition, you can buy and sell option
contracts that do not have physical delivery under VIOP as an electricity contract for any time period.
From this moment on, since the product in question is a financial product, time value of money and
other financial conditions are involved. Electricity, which is a technical engineering branch connected
to production and distribution on one side, turns into a product that requires more financial specialty.
The conclusion to be drawn from here is that while electricity trading requires a basic level of
electrical technical knowledge, it requires more financial specialty.

The education side of this should also be taken seriously and it should be considered to create human
resources for this liberalized sector. With a simple example, a new department should be established in
which both energy law and commercial law, energy market and finance mathematics courses are
taught together. In this way, youth unemployment decreases, while the energy sector, whose number
of employees exceeds hundreds of thousands, reaches well-equipped and qualified human resources.
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Tiirkiye’de Enerji Ticaretinin Finans ile Olan iliskisi
Ozet

Elektrigin dijitallestigi yer elektrik sayaglaridir. Enerji burada tiiketim cinsinden kilowata doniisiir.
Tiiketim verisi lizerinden finansal boyut ortaya cikar. Fatura ve 6deme evreleri olusur. Sayactan gecen
bu elektrigin finansal boyutunu takip etmek igin ikili anlagsmalar yapilabilir. Bu anlagmalar kendi
bolgenizdeki elektrik sirketinden olabilecegi gibi farkli elektrik sirketleri ile de olabilir. Gegmisi
1920’11 yillara dayanan elektrik, 2000°1i yillara girildikten sonra hem {iretim hem dagitim hem de
perakende tarafinda serbest bir piyasaya doniismiistiir.

Elektrigin finansal bir enstriiman haline gelmesi ise; tamamen serbest piyasaya doniismesi ve organize
bir piyasada alinip satilan standart kontratlar1 bulunan bir emtiaya doniismesi ile gerceklesti. Sirasiyla
PMUM ve &zellikle EPIAS’m kurulmas ile birlikte organize bir borsa altinda alim satim gdérmeye
bagladi. Bu sayade artik elektrik artik giiniin her saati (elektrik piyasasindaki kisa vadeli islemler
yapisi geregi giinliik degil saatliktir) alim ve satimi yapilan bir kontrat haline doniistii.

Elektrik tiretimi ve bunun kullanilmasi, fiziki bir mal (géormesek de kullandigimiz) teslimidir. Bu

teslim {reticiler tarafindan {iretilen elektrigin, Tiirkiye’nin her yerine ulasan enterkonnekte sisteme
aktarilmasi ile gergeklesir. Biz de tiiketici olarak, sisteme bagli olarak bu elektrigi es zamanl olarak
kullaniriz. Bunu yapmak bir lambanin kontrol anahtarina dokunmak kadar kolay. Bu noktaya kadar
heniiz kimse elektrik almadi ve satmadi. Havuz tamamen fiziki teslim tizerine ¢alisti.

Elektrik ile ilgili alma veya satma kosullar1 i¢in ise mutlaka bir ikili anlagma yapilmasi gerekiyor. Eger
bdyle bir anlagmaniz yoksa bolgedeki gorevli sirket sizi ikili anlagma yapmaya “davet” eder. Eger bu
davete ragmen anlasma olmazsa, sirket sizi once kagak elektrik kullanimina sokar, daha sonra ise
elektrigi keser. Ote yandan iireticiler de zaten sisteme/havuza verdigi elektrigin, kime ve hangi fiyattan
satildigini bilmek igin finansal elektrik ikili anlagmalar1 yapar.

Sonug olarak; ikili anlasma sizin hali hazirda isyerinize gelen elektrigi hangi fiyattan ve bagka hangi
finansal kosullar ile aldiginizi belirler. Bu yontemle de daha dncesinde fiziki teslimi olan elektrik artik
bir kontrata déniistiir. Bunun organize olarak yapildig1 yer ise Borsa Istanbul altindaki EPIAS(Elektrik
Piyasasi Isletim AS)’dir. Bu borsada hem spot hem de vadeli piyasalarda islem yapmak miimkiindiir.
Ayrica, elektrik kontrat1 olarak VIOP altinda fiziksel teslimati olmayan opsiyon kontratlarini herhangi
bir zaman dilimi igin alip satabilirsiniz.

Bu andan itibaren s6z konusu lriin finansal bir {iriin oldugu i¢in isin igine paranin zaman degeri ve
diger finans kosullan girer. Bir tarafi ile iiretim ve dagitima bagh teknik bir mithendislik dali olan
elektrik, bundan daha fazla finansal uzmanlik gerektiren bir iiriin haline doniistir. Buradan ¢ikarilacak
sonug ise sudur: elektrik alim satimi temel bir diizeyde elektrik teknik bilgisi gerektirirken, bundan
daha fazla sekilde finans uzmanlig1 bilgisi gerektirir.

Bunun egitim tarafi da Onemsenmeli ve serbestlesen bu sektore insan kaynagi yaratilmasi
diistiniilmelidir. Basit bir 6rnekle hem enerji hukuku hem de ticaret hukuku, hem enerji piyasast hem
de finans matematigi derslerinin bir arada goriildiigii yeni bir boliim mutlaka kurulmalidir. Bu sayede
diplomalr igsizlik azalir ve 6te yandan g¢alisan sayis1 yiizbinleri gecen enerji sektorii de donanimli ve
nitelikli insan kaynagina ulasir.

22



Effects of Barrier-free Informatics on Sign Language Interpreters

Banu TURKUGUR SAHIN
Cumhurbaskanlig1 Bagdanismanligi Danigman
Hacettepe Universitesi

Abstract

Thorough study of informatics in Turkey, the deaf, when the effects of the hearing impaired and sign
language interpreters investigated, excels competence of interpreters for the deaf and technological
developments. Sign language translators and deaf people went through difficult processes, especially
during this period of the Covid epidemic. Deaf people, especially the disability group that uses
informatics the most, had the chance to learn about epidemic news, new announcements, news on
television and social media, primarily from social media sites where sign language translators made
their announcements with their own efforts.

Engelsiz bilisimin isaret dili terciimanlarina etkileri
Ozet

Tirkiye'de engelsiz bilisim ¢alismalarinin, sagirlar, isitme engelliler ve isaret dili terclimanlarina
etkileri arastirlldiginda, teknolojik gelismeler ve sagirlar i¢in terciimanlarin yeterlilikleri One
¢ikmaktadir. Ozellikle Covid salgmi oldugu bu siirecte, isaret dili cevirmenleri ve sagirlar zorlu
siirecler gecirdi. Ozellikle bilisimi en ¢ok kullanan engel grubu olan sagirlar, salgin haberlerini, yeni
duyurular1 Televizyon ve sosyal medyadaki haberleri, oncelikle isaret dili ¢evirmenlerinin kendi
cabalariyla duyuru yaptiklari sosyal medya sitelerinden 6grenme sansi buldular.
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Visually Impaired Access to Distance Education Systems During the
Pandemic Period

Emre TASKIN
Egitimde Gorme Engelliler Dernegi Bagkani
Tiirkiye Engelsiz Bilisim Platformu Uyesi

Abstract

According to the Disability and COVID-19 report published by the United Nations, the problems
encountered in the access of disabled people to education rights have increased even more during the
epidemic. In our country, concrete steps have not been taken by the Ministry of National Education
and the Council of Higher Education on how visually impaired people can benefit from the distance
education system. Association with the support and encouragement of our Computing Platform that
took place under the leadership of Turkey abled "Students with Disabilities Monitoring Form of the
Distance Education Process" The results also confirm these observations. On the other hand; Although
teachers, psychological counselors, academicians and educational institution administrators made an
effort to adapt them with their own means, lack of knowledge and equipment on accessibility
prevented them from being efficient. Therefore, teachers and academics providing education for the
visually impaired needed guidance on how to support them.

Although it is clearly stated in national and international legislation that disabled people should enjoy
their education rights equally, appropriate conditions are not provided for visually impaired students to
access education. Among the reasons for this situation, the negative prejudices of teachers,
psychological counselors and educational institution administrators who provide education for the
visually impaired and the lack of sufficient information about access to information, holds.

Pandemi Doneminde Gorme Engellilerin Uzaktan
Egitim Sistemlerine Erisimi

Ozet

Birlesmis Milletler tarafindan yayimlanan Engellilik ve COVID-19 raporuna gére, engellilerin egitim
haklarina erisiminde karsilasilan sorunlar salgin siirecinde daha da artmistir. Ulkemizde ise uzaktan
egitim sisteminden gérme engellilerin nasil faydalanabilecegi hakkinda Milli Egitim Bakanligi ve
Yiksekogretim Kurulu Baskanligi tarafindan somut adimlar atilamamistir.. Dernegimizin katki ve
tesvikleriyle Tiirkiye Engelsiz Bilisim Platformu &nciiliigiinde gerceklesen "Engelli Ogrencilerin
Uzaktan Egitim Siirecini izleme Formu" sonuglar1 da bu tespitleri dogrulamaktadir. Diger yandan;
Ogretmenler, psikolojik danigmanlar, akademisyenler ve egitim kurumu yoneticileri ise kendi
imkanlariyla uyarlama g¢abasi gostermelerine ragmen erisilebilirlik konusundaki bilgi ve donanim
yetersizligi verimli olmalariin 6niine gegmistir. Dolayisiyla gorme engellilere egitim veren ogretmen
ve akademisyenler nasil destek olabilecegi noktasinda yonlendirilmeye ihtiya¢ duymustur.

Ulusal ve uluslararas1 mevzuatta engellilerin egitim haklarindan esit olarak yararlanmasi gerektigi
acikca ifade edilmis olmasina ragmen, gérme engelli 6grencilerin egitime erisimi ig¢in uygun sartlar
saglanmig degildir. Bu durumun nedenleri arasinda gérme engellilere egitim veren 6gretmenler,
psikolojik danigsmanlar ve egitim kurumu yoneticilerinin genelindeki olumsuz Onyargilar ile bilgiye
erigsim konusunda yeterli bilgiye sahip olmamalar1 6nemli bir yer tutmaktadir.
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Digital Reputation Management

Sibel Dervisoglu

Dijital Doniisiim Danigsmani, Smart Dijital Danigsmanlik

Abstract

Digital reputation is the positive or negative consequences about persons or companies in digital
media. The behavior of personal or corporate brands in online media is defined by the content they
publish about themselves and others. Tagged photos, blog posts, and social network interactions
determine how the brand is perceived by others, both now and in the future.

In the communication age, data is spreading very quickly. Negative news about the brand can reach
millions of people within a few hours. Through online reputation management, such news can be
taken under control. In this study, the importance of the news appearing in search engines and the
points to be considered were mentioned with a correct planning. In this context, the concepts of
personal digital reputation, digital reputation in career, and digital reputation in trade were explained,
and the originality of the study focused on these three issues.

Dijital itibar
Ozet

Dijital itibar, kisiler veya sirketler hakkinda dijital mecralarda c¢ikan, olumlu veya olumsuz
sonuclardir. Kisisel veya kurumsal markalarin online mecralardaki davraniglari, kendileri ve digerleri
hakkinda yaymladigi igerikler tarafindan tamimlanir. Etiketlenmis fotograflar, blog gonderileri ve
sosyal ag etkilesimleri, hem simdi hem de gelecekte baskalar1 tarafindan markanin nasil algilandigin
belirler.

Iletisim caginda veriler ¢ok hizli bir sekilde yayilmaktadir. Marka hakkinda ortaya ¢ikan olumsuz
haberler birkac saat icinde milyonlarca kisiye ulasabilir. Online itibar yonetimi sayesinde bu tiirden
haberler kontrol altina alinabilir. Yapilan c¢alismada, dogru bir planlama ile arama motorlarinda
goriinen haberlerin 6nemine ve dikkat edilmesi gereken hususlara deginilmistir. Bu baglamda kisisel
dijital itibar, kariyerde dijital itibar ve ticarette dijital itibar kavramlar1 agiklanmis, ¢alismanin
0zgiinliigli bu {i¢ konu iizerinde yogunlagsmaya yonelik olmustur.
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How is a Brand Positioned in a Digital Environment?

Ozlem Angi Can,
Derimod E-Ticaret Pazarlama Mudiru

Abstract

Brand positioning is a marketing activity aimed at ensuring that the brand differentiates itself from its
competitors in the target market for the service or product to be offered and keeps the target audience
in mind.

In addition, digital positioning, is to adapt the classical written and visual methods to all digital media.
It can also be defined as adapting the language and slogans used by the brand on all platforms;such as
social media accounts, websites and product sales, without distinguishing between location, time and
platform with loyalty programs that will be implemented to capture the ever-changing perception of
the target audience.

The most successful positioning is by gaining loyal followers. Thus, the brand creates an audience
with which it can interact continuously in digital, apart from price-oriented tracking.

As well as choosing the appropriate strategy and determining the brand name, determining a visual
expression style that will remind the consumer of the brand is also effective in the success of the
brand. In this study, in the example of "Derimod's Story", how brand personalities are perceived and
positioned is examined.

Bir Mark Dijitalde Nasil Konumlanir?
Ozet

Marka konumlandirma; sunulacak hizmet veya {iriin i¢in, belirlenen hedef pazarda, markanin
rakiplerine gore farklilagmasini ve hedef kitlenin aklinda yer tutmasini saglamaya yonelik pazarlama
faaliyetidir.

Dijital konumlandirma da, bu tanima ek olarak, konumlandirmada izlenen klasik yazili ve gorsel
yontemlerin tiim dijital mecraya uyumlu hale getirilmesidir. Bu agidan, markanin sosyal medya
hesabi, web sitesi ve iiriin satisi gibi yer aldigi tiim platformlarda kullandigi dil ve sloganlarin,
seslendigi hedef kitlenin siirekli degisen algisini yakalamak i¢in uygulayacagi sadakat programlari ile
yer, zaman ve platform ayirt etmeksizin uyum saglamasi bi¢ciminde de ifade edilebilir

En basarili konumlanma sadik takipgiler edinme ile olur. Boylece marka, fiyat odakli takibin disinda
dijitalde stirekli etkilesimde olabilecegi bir kitle yaratmis olur.

Uygun strateji secimi ve marka adinin belirlenmesi kadar, tiiketiciye markay1 hatirlatacak gorsel bir
ifade tarzinin belirlenmesi de markanin basarisinda etkili olmaktadir. Bu calismada, ‘“Derimod’un
Hikayesi” 6zelinde, marka kisiliklerinin nasil algilandig1 ve konumlandirildigi incelenmektedir.
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The Impact of Digitalization on the Workforce in Finance

Iskender Ada
Infina Yazilim s Gelistirme Direktorii

Abstract

How digitalization in the finance sector transforms business processes and the operation of the sector
has been explained with examples from personal professional experiences. It is discussed how the
future of jobs will be in the digital revolution. This topic is discussed in terms of the future of jobs in
the financial sector and expectations for change in business processes.

In this sense, the transformation in business processes is explained through examples such as the
transformation in the sector in terms of automation, the widespread use of robo consulting, which is an
example of the use of narrow artificial intelligence, and the use of RPA processes. The characteristics
that the workforce must have in order to comply with this have been defined. In order to adapt to the
changing nature of the jobs, it is important for the workforce to develop analytical and critical
thinking, active learning, problem solving and creativity. In this sense, design thinking is inclusive in
terms of the features that those who want to work in the sector should have. It is necessary to imagine
the future without fear of change in today's world where the digitization process is defined and
experienced as a new revolution. Seeing technology as a friend, not an enemy, will be the most
important step in becoming an information society in the journey of digitalization.

Finansta Dijitallesmenin Isgiiciine Etkisi

ézet

Finans sektoriindeki dijitallesmenin is siireclerini ve sektoriin isleyisini nasil doniistiirdiigii kisisel
mesleki tecriibelerden 6rnekler ile aktarilmistir. Dijital devrim déneminde islerin geleceginin nasil
olacagi tartisilmaktadir. Bu konu, finans sektoriinde islerin gelecegi ve is siireclerindeki degisim
beklentileri agisindan ele alinmigtir. Bu anlamda otomasyon agisindan sektdrdeki doniigiim, dar yapay
zekanin kullanim 6rnegi olan robo danismanligin yayginlagsmasi, RPA (Robotic Prosess Automation)
stireglerinin kullanilmas1 gibi 6rnekler iizerinden is siire¢lerindeki doniisiim anlatilmistir. Buna uyum
gdsterebilmek igin isgiiciiniin tasimas1 gereken ozellikler tammlanmstir. Islerin de@isen niteligine
uyum gosterebilmesi i¢in isgiicliniin analitik ve kritik diigiinebilme, aktif 6grenme, problem ¢6zme ve
yaraticilik ozelliklerini gelistirmesi onem kazanmaktadir. Tasarim odakli diisiinme bu anlamda
sektorde caligmak isteyenlerin tasimasi gereken oOzellikler agisindan kapsayicidir. Dijitallesme
stirecinin yeni bir devrim olarak tamimlandigi ve yasandigr giiniimiiz diinyasindan degisimden
korkmadan, gelecegi hayal etmek gerekmektedir. Teknolojiyi bir diisman degil bir dost olarak
gormemiz, dijitallesme yolculugunda bilgi toplum olmanin en 6nemli adimi olacaktir.
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Data Age

Deniz Umut DERELI
umut.dereli@aicodex.com

Abstract

In today's data age, personal data is constantly collected from numerous sources. It is possible to
model some of these collected data for various purposes and to obtain commercial gains from these
data. With all these data collected on a global scale, we now think and discuss concepts such as "data
ethics", "protection of personal data" (GDPR, etc.), as is spoken all over the world.

Especially the development and prevalence of Al, ML, and Deep Learning algorithms has recently
taken a leap forward. In this infinite data universe, almost everything from policies to community
designs to the introduction of new products has entered a new era. The number of data is so great that
organizations can create almost unique digital copies of their target audiences and test different
simulations on them. ( Digital Twins)

The new algorithms are indeed very good at transforming data to the purpose of business gains.
Facebook, Instagram, Google, Youtube, Twitter etc. channels are today's data rich platforms. So much
so that, it could be said as seen in the CA scandal, countries have come to have a weapon that can
shape the future of societies (In the case files, CA’s data is officially considered as weapon). In the
new era of data, we need a roof plan, which is multi-disciplinary and common goals for us to get our
position as Turkey, this is lunar.

Veri Cagi
Ozet

Gilintimiizde veri ¢agiyla birlikte sayisiz kaynaktan, siirekli olarak kisisel veriler toplaniyor. Toplanan
bu verilerin bir boliimii ¢esitli amaglara yonelik modellemek ve bu veriler igerisinden ticari kazanimlar
elde edebilmek miimkiindiir.

Kiiresel capta toplanan tiim bu verilerle birlikte artik tiim diinyada da konusuldugu iizere “veri etigi”,
“kisisel verilerin korunmas1” (GDPR vb.) gibi kavramlar1 daha fazla diisiiniir ve tartisir olduk.
Ozellikle Al, ML, Derin Ogrenme algoritmalarmin gelisimi ve yayginligi son dénemde biiyiik bir
sigrayis yasiyor. Bu sonsuz veri evreninde, politikalardan, toplum tasarimlarina, yeni {riinlerin
sunulmasina kadar varan biiyiik bir yelpazede hemen hemen her sey yeni bir doneme ge¢mis oldu.
Veri sayist o kadar ¢ok ki, kurumlar hedefledikleri kitlelerin neredeyse benzersiz dijital kopyalarini
olusturup, farkli simiilasyonlari iizerlerinde test edebiliyorlar. (Digital Twins)

Yeni algoritmalar gergekten de verilerin ticari kazanimlar1 doniistiiriilmesi konusunda ¢ok basarililar.
Facebook, Instagram, Google, Youtube, Twitter vb. mecralar giniimiiziin veri zenginleri
platformlaridir. Oyle ki CA skandalinda da goriildiigii gibi iilkelerin, toplumlarin geleceklerini
sekillendirebilecek bir silaha sahip duruma gelmislerdir (CA datalari, dava dosyalarinda silah olarak
nitelendirilmektedir). Yeni veri ¢aginda, Tiirkiye olarak yerimizi alabilmemiz i¢in ¢ok disiplinli ve
ortak hedefleri olan bir ¢at1 planina ihtiyacimiz bulunmaktadir.
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What is Digital Transformation and What is Not? Quick Sigorta's
Approach to Digital

Pinar Giizey
Quick Sigorta CDO-Chief Digital Officer

Abstract

Technology is crucial in digital transformation, yet achieving this transformation takes more than just
technology. The things that really matter is what you will do with the new technology, how you will
add value to your business using the new technology, and how you will benefit your customers via the
new technology. What is important is that you combine the power of any new technology with the
strategy of your company in order to create a culture that will make a difference in the organization.
First, the company's goals should be determined, secondly a company strategy should be created based
on these goals, and only then a digital strategy shall be created.

The companies that perceive digital transformation only as a ‘technology move’ drop behind, whereas
the companies that integrate this transformation into their corporate DNA become very advantageous
in competition and innovation with the speed, performance, efficiency and creativity they gain. Hence,
digital transformation is not some kind of project, which is implemented and then completed, but is a
culture that evolves in time.

The sector’s growth and development is contingent upon the provision of progressive, innovative and
complete services by the insurance companies.

The digital age demands us to generate new data, analyze these data in the best way, and produce
creative and innovative solutions in the light of the data at hand.

Dijital Doniisiim Nedir, Ne Degildir? Quick Sigorta’min Dijitale Yaklasim

0zet

Teknoloji, dijital doniisiim i¢in 6nemli bir yer tutsa da bu doniisiim icin tek basina yeterli degildir.
Dikkat edilmesi gereken, bu yeni teknolojiler ile ne yapacagimiz, isimize nasil bir deger kattigimiz,
misterilerinize nasil bir fayda sagladigimiz. Bu teknolojinin giiclinii sirketimizin stratejisi ile
birlestirip, organizasyonda fark yaratacak bir kiiltiir ortaya ¢ikarmak 6nemlidir.

Once sirketin kendi hedefleri belirlenmeli, buna gore bir sirket stratejisi olusturulmali, bundan sonra
ise bir dijital strateji olusturulmalidir.

Dijital doniisiimii sadece bir ‘teknoloji hamlesi’ olarak gdren sirketler geride kalirken, bu doniisiimii
kurum DNA’larinin parcasi haline getiren sirketler ise kazandiklari hiz, performans, verimlilik ve
yaraticilik giicliyle rekabette ve inovasyonda ¢ok avantajli hale geldiler. Dolayisiyla sirketler i¢in
dijital doniisiim bir kere uygulanan ve biten bir proje degil, her giin gelisen bir nefes alma sekli/ kiiltiir
oldu.

Sigortaciligin geldigi bu son durumda, ama¢ miisterinin ihtiyaglarini karsilayacak, risklerini kapatacak
nitelikte eksiksiz olarak sigorta hizmetlerinin sunulmasidir. Sektoriin biiyiimesi ve gelismesi igin
Sigorta sirketleri artik yenilikgi, inovatif ve eksiksiz hizmet sunmak zorundalar.

Dijital donem bizden yeni datalar tiretmemizi, bu veriyi en iyi sekilde analiz etmemizi ve elimizdeki
veriler 1s181nda yaratici ve yenilik¢i ¢ozlimler liretmemizi istiyor.
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The Insurer of The Future and Ethic Principles

Faruk Omriiuzak
STD Sigorta Tatbikatgilar1 Dernegi Yonetim Kurulu Uyesi

Abstract

Insurance business is based on ‘Risk’. There has been risk consept in the past and threre will be in the
future. The rapid change in the social and economic life has a great effect on insurance field.

All around the world as well as in our country responsible people is trying to adapt their system to the
information technology. Cl1O-Chief Information Officers are seeking way out to change their system to
digital base through an hybrid model.

It seems that there will be no place for the traditional insurers in 2021 and the following years. The
critical headlines of digital revolution are; speed, swiftness and flexibility. These elements will create
new algortihms.

Everything will totally change, except ethic principles. Ethic principles can be summarized for
insurance as fairness, correctness, transparentness, responsibility and accountability. The insurer of the
future will be of those people ho is sincere to this principles and seeking perfection and having
analytical thinking and adapting himself or herself to the digital revolution.

Everythig is changing rapidly. We must not forget that “the only thing that doesn’t change is change
itself”. It is so clear that, in the near future everyhing except ethic principles will change. In this
progres rapid, swift and courageous insurers will rule the future.

Gelecegin Sigortacisi-Etik ilkeler

ozet

Sigortacilik meslegi “Risk” iizerine kurulmus. Insanligim olusumundan bu yana var olan risk bundan
sonra da varligimi siirdiirecek. Ancak, hizli yasanan degisim c¢ercevesinde ‘“konvansiyonel
sigortacilik”, etik degerlerinden higbir degisiklik gostermeksizin teknolojik yapinin 6ne ¢iktig1 “dijital
sigortaciliga” evrilecek.Bilisim Yoneticileri (CIO-Chief Information Officer) oncelikli olarak hibrid
(melez) model iizerinden tamamen dijital bir sisteme gecmek iizere aray1s i¢indeler.

2021 ve sonrast artik eskinin sigortaci tipine yer vermeyecek gibi goziikiiyor. Eskinin aliskanliklari
yeni sisteme monte etmekte zorluk yasaniyor. Dijital doniisiimde 6n plana g¢ikan kritik basliklar; hiz,
ceviklik ve esneklik. Bu yonde atilacak adimlar, bu faktdrlerin géz Oniine alinmasi suretiyle yeni
algoritmalarin olusturulmasina neden olacak.

Etik kurallar diginda her sey degisecek. Sigortacilik i¢in belirlenen etik kurallar; dogruluk, diiristliik,
seffaflik, sorumluluk ve hesap verebilirlik olarak dzetlenebilir. Iste gelecegin bu kurallara sadik kalan,
milkemmeli arayan, analitik diisiinen bir kimlige sahip olarak dijital devrime uyum saglayabilen
‘cesaretli’ kisilerden olusacak. Her sey hizla degisiyor; unutmamak gerekir ki ‘Degismeyen tek sey
degisimin kendisidir’.
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Covid-19 Reflections on Global Trade

Murat Palaoglu
KPMG, giimriik ve D1g Ticaret Hizmetleri Boliim Bagkan1 ve Sirket Ortagt

Abstract

Impacts of the pandemic on global trade are extensive and multi-dimansional. The local impacts and
global impacts are sometimes synchronized and sometimes they differentiate. The immediate outcome
was the severe contraction in the global trade followed by protectionism. Additionaly it has been
observed that countries could apply various precautionary measures in trade to ensure their access to
needed materials. In the pandemic both advices by international agencies like World Tade
Organization and country specific measures are implemented. The immediate measures to ensure local
commodity availability are being replaced with measures motivated by macro economic reasons to
achieve trade balance. In the near future of global trade, electronic trade and increasing protectionism
are likely to remain on the agenda.

Kiiresel Ticarette Covid-19 Yansimalari
Ozet

Pandeminin kiiresel ticarete etkileri ¢cok derin ve ¢ok boyutlu olmaktadir. Yerel ve kiiresel etkiler kimi
zaman birbirini takip etmekte kimi zaman ise ayrismaktadir. Ilk goriilen etki kiiresel ticaretteki keskin
daralma olmus ve bunu korumacilik takip etmistir. Bunun yaninda iilkelerin ihtiya¢ duydugu
malzemeleri temin etmek icin dig ticarette farkli tedbirler aldigi da gozlemlenmistir. Pandemi
siirecinde, Diinya ticaret Orgiitii gibi uluslararasi kuruluglarin tavsiyeleri ve farkli ilkelerde farkli
tedbirler hayata gegmektedir. Pandeminin en basinda alinan i¢ pazar tedarikine yonelik tedbirlerin
yerini daha c¢ok dis ticaret dengesini tutturmak i¢in makro ekonomik gerekgelerle alinan tedbirler
almaktadir. Kiiresel ticarette yeni donemde elektronik ticaret ve artan korumacilik yeni giindemimiz
olacak gibi goriinmektedir.
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Problems of Insurance in Our Country, The Role of Education in Solving
Problems, Education Channels and Target Audience, Expectations from
Education Channels

Mehmet Kalkavan
Tiirk Sigorta Enstitiisii Vakfi Genel Miidiirii STD Sigorta Tatbikatcilart Dernegi Y6netim Kurulu Uyesi

Abstract

The presentation aims to demonstrate what the main problems of the insurance business in Turkey are
and to provide an insight to how these problems can be solved.

At the beginning the importance, function and the definition of Insurance is described. This is
followed by the comparison of the world insurance statistics to the Turkish ones and it is shown that
the Turkish insurance is not in its desired place. The reason for this is thought to be the absence of
awareness in the nation about the concept of insurance.

In the presentation it is implied that education plays a vital role concerning the solution to the
problems the sector has. It is shown that the education channels in turkey are divided to
three: National Education , Faculties and Colleges, and Company or Sector Academies. All these
channels are given different roles in order to create a stronger insurance awareness.

Ulkemiz Sigortacihgimin Sorunlari, Sorunlarin Coziimiinde Egitimin Rolii,
Egitim Kanallar1 ve Hedef Kitle, Egitim Kanallarindan Beklentiler

Ozet

Sunum katilimcilara, Tirkiyede sigortaciligin ana sorunlarinin ne oldugunu ortaya koymayi ve bu
sorunlarin nasil ¢oziilebilecegine bir bakis agis1 getirmeyi amagliyor.

Baslangicta sigortanin tanimi, fonksiyonlari ve 6nemi ortaya konuyor. Bunun ardindan diinya sigorta
istatistikleri ile Tiirkiye sigorta istatistikleri karsilagtirtliyor ve Tiirk sigortaciligin arzu edilen seviyede
olmadig1 vurgulaniyor. Devaminda iilke sigortaciliginin geri kalmasindaki en biiyiik sebebin sigorta
bilincinin diisiikliigii oldugu belirtiliyor.

Turkiye’deki sigortaciligin sorunlarinin ¢éziimiinde egitimin 6nemli bir ara¢ oldugu vurgulaniyor.
Egitim kanallar1 iice ayrildigi; bunlarin “Milli Egitim”, “Fakiilte ve Yiksek Okullar” ve “Sirket veya
Sektor Akademileri” oldugu belirtiliyor. Bu ii¢ kanala ii¢ ayr1 gorev yiiklenerek kademeli olarak
sigorta bilinci olusturulmaya calisiliyor.

32



What is Digitalization in Finance?

Burak Arslanpay
Infina Yazilim Genel Miidiir Yrd. / Oneriver Kurucu

Abstract

Digitalization is a phenomenon that has recently affected many areas of life. Digitalization is felt
extensively especially in the field of finance. Hence, the objective of the speech has been to provide
information on the effect of digitalization in financial services, digitalization in the field of change and
robo advisors. The development and effects of fintechs that will affect the future of banking are
discussed.

Technology has always been central in the field of finance, and finance has long been a leading sector
that uses technology first and most. As a sector managing money, finance needs to use the most up-to-
date technology and thanks to its resources it has always been able to reach the cutting edge
technology.

In terms of technology companies, there is a fintech transformation, and technology companies are
starting to provide financial services. While it was very difficult to start independently before, now the
technology, access to information and transportation are easier, now fintechs are becoming the leaders.
But they still need the distribution network of companies.

Robo advisors or Digital Asset Management services are the digital transformation of asset
management service. In this transformation, the access of professional asset management service to the
masses becomes possible. Therefore, like industry 4.0, Robo advisors can be called asset management
2.0.

Finansta Dijitallesme Nedir?
Ozet

Dijitallesme son dénemde hayatin birgok alanma etki eden bir olgudur. Ozellikle finans alaninda
dijitallesme ¢ok kapsamli olarak kendini hissettirmektedir. Bu anlamda sunumda finansal hizmetlerde
dijitallesmenin etkisi, varlik yonetimi alaninda dijitallesme ve On plana ¢ikan robodanigmanlar
hakkinda bilgi verilmesi amaglanmistir. Bankaciligin Gelecegini etkileyecek fintechlerin gelisimi ve
etkileri irdelenmistir.

Teknoloji her zaman finansin iginde olmustur ve finans sektorii teknolojiyi her zaman en dnce ve en
cok kullanan sektorlerin basinda yer almistir. Para yonetimi yapan bir sektor olmasi itibariyle finans
sektorii igin en glincel teknolojiyi kullanmak temel bir ihtiyactir, ve sektor, yeterli kaynaga sahip de
oldugu i¢in her zaman son teknolojiye erisme giicline de sahip olmustur.

Teknoloji sirketleri agisindan bakildiginda ise fintech doniisiimii yasanmakta, artik teknoloji sirketleri
finansal hizmetleri vermeye baslamaktadir. Onceden bagimsiz baslamak ¢ok zorken artik teknoloji,
bilgiye erisim ve ulastirma kolaylastig1 i¢in artik fintechler yonlendirici olmaktadir. Bununla birlikte
fintechler sirketlerin dagitim agina ihtiya¢ duymaktadir.

Robo Damigsmanlik veya Dijital Varlik Yonetimi hizmetleri, varlik yonetimi hizmetinin dijital
doniisiimiidiir. Bu doniisiimde profesyonel varlik yonetimi hizmetinin kitlelere erisimi miimkiin hale
gelmektedir. Bu nedenle endiistri 4.0 gibi, Robo Danismanliga da varlik yonetimi 2.0 denilebilir.
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Effects of the Pandemic in the Economy, Today and Tomorrow

Orkun Godek
Deniz Yatirim Stratejist

Abstract

The global effects of the pandemic not only transforms todays economy but also will shape the future.
The objective of the panel speech is to share the expectations regarding the post-pandemic period and
to discuss how the next period will be shaped in terms of global economy.

In the post-pandemic period, the labor market will differentiate. How many of the people who lost
their jobs will return to the market and maintain their productivity is the most important question at
this stage. We will see that the digitalization process, which started before the pandemic and started to
affect different sectors, continues with acceleration and is pulled forward for at least 3-4 years.
Another important development will be on whether the lost power in the service sector will be
recovered. Despite the successful response to the pandemic process with monetary policy and fiscal
incentives, the future of the employment market remains uncertain.

Pandeminin Ekonomide Bugiine ve Yarina Etkileri

Ozet

Pandeminin kiiresel etkileri bugiinkii ekonomik igleyisi doniistirmekte hem de gelecegi
sekillendirmektedir. Panel konugsmasinda, pandemi sonrasi doneme iligskin beklentilerin paylasilmasi
ve Oniimiizdeki donemin kiiresel ekonomi agisindan nasil gekillenecegi tartigilmasi amaglanmustir..
Pandemi sonrasi donemde, isgiicii piyasas1 farklilasacaktir. Isini kaybedenlerin kagmnin pazara
donecegi ve iiretkenligini koruyacagi bu asamadaki en onemli soru isaretidir. Pandemiden once
baslayan ve farkli sektorleri etkilemeye baglayan dijitallesme siirecinin hizlanarak devam ettigini ve en
az 3-4 yil 6ne dogru cekildigini gorecegiz. Bir diger 6nemli gelismede hizmet sektoriinde kaybedilen
gliciin geri kazanilip kazanilmayacagi noktasinda olacaktir. Para politikasi ve mali tegviklerle pandemi
stirecine bagarili bir sekilde yanit verilmesine ragmen, istihdam piyasasinin gelecegi belirsizligini
koruyor.
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Digitalization and Customs Consultancy Activities in Customs Transactions

Ziya Ar
Giimriik Miisaviri, iImer Giimriik

Abstract

The Customs Consultants in our country are professionals who (i) are consulted for foreign trade
operations, (ii) can make use of digital technology efficiently, (iii) can provide customs services to the
nation’s industry and exports, (iv) establishes trust and reliability in their relations with the exporters
and Customs Administration and (v) prioritize professional discipline and respectability. In the
coming years the need for technological competencies and social competencies are expected to
increase in most of the sectors in Turkey. Customs Consultants make use of digital technology as they
perform their professional activites. Vocational School graduates who choose this profession must
have advanced skills in information technologies in addition to an intermediate or higher level of
foreign language (English) knowledge.

Giimriik Islemlerinde Dijitallesme ve Giimriik Miisavirligi Faaliyetleri

Ozet

Ulkemizde Giimriik Miisavirleri, dis ticaret islemlerinde bilgisine basvurulan, dijital teknolojiyi etkin
bicimde kullanabilen, {ilke sanayi ve ihracatina elektronik ortamda giimriik hizmetleri sunabilen,
sanayici, ihracat¢1 ve Giimriik Idaresi ile olan iliskilerinde diiriistliigii ve giiveni hakim kilan, mesleki
disiplin ve sayginliga 6nem veren meslek mensuplar1 olarak faaliyet gostermektedirler. Tiirkiye’deki
cogu sektorde oniimiizdeki yillarda en ¢ok teknoloji yetkinlikleri ve sosyal yetkinliklere olan
ihtiyacin artmas1 bekleniyor. Glmriik Miisavirleri gelisen dijital teknolojiyi kullanarak mesleki
faaliyetlerini yiiriitmektedirler. Meslek Yiiksek okulu mezunu genglerin bu meslegi se¢meleri s6z
konusu oldugunda, en azindan orta derecede yabanci dil (Ingilizce) bilgisinin, yaninda muhakkak ileri
derecede bilisim teknolojileri yetkinligine de sahip olmalar1 gerekmektedir.
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Barrier-Free Information Techkologies Studies in Turkey

Mustafa Ozhan KALAC
Celal Bayar Universitesi
Tirkiye Engelsiz Bilisim Platformu Koordinatorii

Abstract

In the UN Convention on the Rights of Persons with Disabilities, which consists of 50 articles
and imposes obligations on the states that are parties such as eliminating discrimination
against the disabled and raising their living standards: “Access to physical, social, economic
and cultural environment, health and education services, information and communication and
its importance in ensuring full enjoyment of fundamental freedoms ™. In this context, one of
the most important elements is undoubtedly the internet and information technologies.
Information technologies and internet enable today's people to find easier, faster and more
economical solutions to their information and communication needs. In this way, it is possible
for disabled individualsto participate in socio- cultural life, education and economic
life. During the pandemic process, we understood better the importance of informatics and
accessibility.

In order for disabled people to benefit from the existing information technologies and services
and to remove the barriers with information, some arrangements should be made in the
services provided, new information technologies should be developed and spread. Some
solution suggestions; (1) More cooperation between public institutions, non-governmental
organizations and the private sector is required in order to use resources effectively and
efficiently and to solve problems. (2) Disseminating the training activities initiated by our
ministry on web and software accessibility, (3) It is very important to review the existing
information technologies and software in the public in terms of accessibility, to
establish accessibility conditions in developing or purchasing technology and software , and
to ensure the participation of disabled individuals in these processes. (4) In the long term,
the inclusion of the "Accessibility and usability” course in the departments of informatics in
Higher Education will contribute to the solution of the issue. (5) Information technology and
services to access financial support should be provided to the current state of information
technology and services for the disabled people in Turkey and a showing of
need inventory should be made of the work, the national technology and software should be
supported. (6) Giving priority to disabled students in the distribution of tablets and computers
to students by the Ministry of National Education, (7) Ensuring that Access to Information
and Barrier-Free Library activities are provided with a common database within the National
Library and serve throughout the country, (8) Compulsory submission of a digital copy of the
books to be published and receiving ISBN to the National Library for the use of the disabled.
(9) Accessibility of all exams conducted by OSYM. For example, the Ekpss exam can be
made accessible to deaf individuals with the video question bank as in the driver's license
exam.

Tiirkiye'de Engelsiz Bilisim Calismalar
Ozet
Toplam 50 maddeden olusan ve taraf olan devletlere, engellilere kars1 ayrimciligi ortadan kaldirmak
ve onlarin yasam standartlarimi yiikseltmek gibi yiikiimliilikler getiren BM Engelli Haklan

sozlesmesinde: “Fiziksel, sosyal, ekonomik ve kiiltiirel ¢evreye, saglik ve egitim hizmetlerine, bilgiye
ve iletisime erisimin engellilerin tiim insan haklarindan ve temel 6zgiirliiklerden tam yararlanmasini

36



saglamadaki 6neminin kabul edilecegi” maddesi yer almaktadir. Bu kapsamda en 6nemli unsurlardan
birisi de hi¢ siiphesiz ki internet ve bilisim teknolojileridir.

Bilisim teknolojileri ve internet, glinlimiiz insaninin, bilgi ve iletisim ihtiya¢larina, daha kolay, daha
hizli ve daha ekonomik ¢6ziimler bulabilmesini saglamaktadir. Bu sayede engelli bireylerin sosyo-
kiiltirel hayata, egitime ve ekonomik hayata katilabilmeleri miimkiin olabilmektedir. Pandemi
stirecinde de biligsimin ve erisilebilirligin 6nemini hep birlikte daha iyi anladik.

Mevcut bilisim teknolojileri ve hizmetlerinden engelli kisilerin de yararlanabilmesi ve bilisimle
engellerin kaldirilmasi i¢in, verilen hizmetlerde bazi diizenlemeler yapilmasi, yeni bilisim teknolojileri
gelistirilmesi ve yayginlasmasi gerekmektedir. Bazi ¢6ziim onerileri; (1) Kaynaklarin etkin ve verimli
kullanmasi ve sorunlarin ¢6ziimii i¢in, kamu kurumlarinin, sivil toplum 6rgiitlerinin ve 6zel sektoriin
daha c¢ok isbirligine gitmesi gerekmektedir. (2) Web ve yazilim erisilebilirligi konusunda
bakanligimizca baslatilan egitim calismalarinin yayginlastirilmasi, (3) Kamudaki mevcut bilisim
teknolojileri ve yazilimlarinin erisilebilirlik agisindan yeniden gozden gegirilmesi, teknoloji ve
yazilimlarin gelistirilmesi veya satin alinmasinda erisilebilirlik sartinin getirilmesi ve engelli
bireylerin bu siireglere katiliminin saglanmasi oldukca énemlidir. (4) Uzun vadede Yiiksek Ogretimde
bilisim alanindaki boliimlerde "Erisilebilirlik ve kullanilabilirlik" dersinin miifredata alinmasi konunun
¢Oziimiine katki saglayacaktir. (5) Bilisim teknoloji ve hizmetlerine erigmesine ekonomik destek
saglanmali, Tiirkiye’de engelli bireylere yonelik bilisim teknoloji ve hizmetlerine ait mevcut durumu
ve ihtiyaclar1 gosteren bir envanter ¢aligmasinin yapilmali, milli teknoloji ve yazilimlar
desteklenmelidir. (6) MEB tarafindan 6grencilere tablet ve bilgisayar dagitiminda engelli 6grencilere
oncelik verilmesi, (7) Bilgiye Erisim ve Engelsiz kiitliphane c¢aligmalarinin Milli Kiitiphane
biinyesinde ortak bir veritabanina kavusturularak iilke geneline hizmet vermesinin saglanmasi, (8)
Basimu gergeklesecek ve ISBN alacak kitaplarin dijital bir niishasinin engellilerin kullanimi i¢in Milli
Kiitiiphaneye zorunlu olarak verilmesi, (9) OSYM ce gerceklestirilen tiim smavlarin erisilebilir
olmasi. Ornegin Ekpss smavi da ehliyet snavinda oldugu gibi goriintiilii soru bankasiyla sagir bireyler
icin erisilebilir yapilabilir.
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Access to Information as a Human Right

Onur CANTIMUR
Uskiidar Universitesi Ogretim Gérevlisi
Isitme Engelliler ve Aileleri Dernegi Baskan Yardimcisi
Engelliler Konfederasyonu Yonetim Kurulu Uyesi
Tiirkiye Engelsiz Bilisim Platformu Istanbul il Temsilcisi

Abstract

Hearing loss is the condition of the ear to lose the ability to hear sound completely or partially due to
reasons occurring before birth or after birth. There are different types of hearing loss, mild, moderate,
severe, and very severe. Individuals with hearing loss can speak like their peers with early diagnosis,
early augmentation (hearing aid or bionic ear), early education. Despite the device, there are still times
when it is difficult. | have hearing loss, | use a device, if | have difficulty understanding the customer
representative because there is no induction loop system that suppresses noise in the consultation at
the bank, and if the teller speaks very quickly by tilting his head, then | am hearing impaired. A deaf
person means an individual whose mother language is sign language, who is deaf and has a culture of
the deaf. A sign language or interpreter is required for communication. Turkey, signed the Convention
on March 30, 2007. Approval of the Contract was found in accordance with the Law No. 5825 of
December 3, 2008. Approved in 2009. According to our Constitution, international treaties duly put
into effect have the force of law. Although there is an article on non-discrimination, some institutions
and banks still discriminate. For example, | applied to a bank that only serves online to open an online
account. They called for confirmation. | gave it to my office friend because | had trouble
understanding foreigners on the phone. When they learned from my office friend that | had hearing
loss, they sent an e-mail and informed that my application was canceled. Then | reacted too. They
visited me and apologized. The UN Disability Rights Convention is a human rights convention.
Disability rights are human rights. Article 21 guarantees the right of persons with disabilities to access
information.

a. Presenting the information intended to be made available to the public in a format
accessible to disabled people and using technologies suitable for different disabled
groups, up to date and without any additional cost;

b. Encouraging private organizations providing public services to provide information
and services, including the Internet, in a format that can be accessed and used by the
disabled;

c. Encouraging mass media services, including those providing information via the
Internet, to deliver their services in ways accessible to people with disabilities;

There are problems with access to justice. requested documents relating to legal aid, where
information about the application not be done in accessible formats for deaf individuals, human rights
conventions signed by Turkey still not accessible formats. For example, the child rights convention for
deaf children, the convention for the prevention of discrimination against women for deaf women,
cedaw's sign language version is not available. The hate motive was added with the change made in
the TCK. It was forced to file a discrimination case. We expressed this at the UN Geneva office
disability rights committee, where we lobby under the leadership of the disabled confederation. The
UN has entered the final monitoring report. Video support, online chat, e-mail, contact forms,
important information and announcements should have video versions in sign language. Credit suffers
because they do not fully understand the contracts. When the account is blocked, there should be SMS
or video support For those who cannot use a phone or have difficulty understanding on the phone, the
call center should not be obliged to voice recording. We live in the information age of 2020. Our
legislation and services should be updated in line with today's technologies and services such as
banking, finance and insurance should be provided without disabilities for deaf and hearing impaired
individuals. Services and contracts offered by private institutions should be presented in an accessible
form. important in attitude-approach, not service. Deaf individuals cannot write petitions because their
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mother tongue is sign language. They cannot write a petition on Cimer too. Accessible complaint and
petition mechanisms must be established urgently.

Insan Hakk Olarak Bilgiye Erisim
Ozet

Dogustan 6nce veya dogustan sonra meydana gelen nedenlerle, kulagin ses duyma 6zelligini tamamen
veya kismen kaybetme durumuna, isitme kaybi denir. Farkli tipte isitme kayiplar1 vardir, hafif, orta,
ileri, cok ileri derecede. Isitme kayipli olan bireyler erken tam, erken cihaz kullanimu(isitme cihazi
veya biyonik kulak), erken egitim ile akranlar1 gibi konusabilmektedir. Cihaza ragmen yine de
zorlanildig1 anlar olmaktadir. Ben isitme kayipliyim, cihaz kullantyorum bankada danigmada
giirliltiiyii bastiran indiiksiyon dongii sistemi olmadigi i¢in miisteri temsilcisini anlamakta
zorlaniyorsam, gise gorevlisi bagini egerek ¢ok hizli konusuyorsa ve ben anlamakta zorlaniyorsam
isitme engelliyim demektir. Sagir birey ise anadili isaret dili olan, isitmeyen, sagir kiiltlirline sahip
olan birey demektir. Iletisim igin isaret dili bilmek veya terciiman gereklidir. Tiirkiye, Sozlesme'yi 30
Mart 2007 tarihinde imzalamistir. S6zlesme’nin onaylanmasi 3 Aralik 2008 tarih ve 5825 sayili
Kanunla uygun bulunmus ve 2009 tarihinde onaylanmigtir. Anayasamiza gore Usuliine gore
yiirtirliige konulmus milletlerarasi anlagsmalar kanun hiikmiindedir. Ayrimeilik yapilmamasina iligkin
madde olmasina karsin halen bazi kurumlar, bankalar ayrimeilik yapmaktadir. Ornegin sadece internet
tizerinden hizmet veren bir bankaya internet iizerinden hesap agmak i¢in bagvurmustum. Onay i¢in
telefonla aradilar. Telefonda yabancilari anlamakta zorlandigim i¢in ofis arkadagima vermistim. Ofis
arkadasimdan isitme kaybim oldugunu oOgrendiklerinde mail atip basvurumun iptal edildigini
bildirdiler. Ben de daha sonra tepki gdsterdim. Beni ziyaret edip 6ziir dilediler. BM Engelli Haklar
Sozlesmesi, insan haklar sdzlesmesidir. Engelli haklari, insan haklaridir. 21. Madde engelli bireylerin
bilgiye erisim haklarini giivence altina almaktadir;
a. Kamuya sunulmasi amaglanan bilginin engellilerin erisebilecegi bigimlerde ve farkli engelli
gruplaria uygun teknolojilerle giincel olarak ve ek bir bedel alinmaksizin sunulmasi,
b. Kamuya agik hizmet sunan 6zel kuruluslarin internet dahil olmak iizere, engellilerin
erisilebilecegi ve kullanilabilecegi bicimde bilgi ve hizmet sunmalarinin tesvik edilmesi,
c. Internet aracilifryla bilgi sunanlar dahil olmak iizere kitle iletisim hizmeti sunan kurumlarin
hizmetlerini engellilerin erigsebilecegi sekillerde sunmalarinin tesvik edilmesi;
Adalete erigimde sorunlar var. Adli yardima iligkin istenen evraklar, nereye basvuru yapilacagina dair
bilgiler, sagir bireyler i¢in erigilebilir formatta degil, Tiirkiye nin imzaladig1 insan haklari sdzlesmeleri
yine erisilebilir formatta degil. Ornegin sagir ¢ocuklar i¢in gocuk haklar1 sdzlesmesi, sagir kadinlar
icin kadina karst ayrimciligin 6nlenmesi sozlesmesi cedaw’in isaret dili videolu versiyonu mevcut
degildir. TCK’da yapilan degisiklik ile nefret saiki eklenmistir. Ayrimcilik davast agilmasi
zorlanmigtir. Bunu engelliler konfederasyonu onciiliigiinde lobi faaliyetleri yaptigimiz BM Cenevre
ofisi engelli haklar1 komitesinde dile getirdik. BM nihai gbzlem raporuna girmistir. Goriintiili destek,
online chat, e-posta, iletisim formlari, 6nemli bilgi ve duyurularin isaret dili videolu versiyonlari
olmalidir. Kredi ve benzeri sézlesmelerde, tam anlamadiklari i¢in magdur olmaktadirlar. Hesap bloke
oldugunda sms veya goriintiilii destek olmalidir. Telefon kullanamayanlar veya telefonda anlamakta
zorlananlar i¢in ¢agr1 merkezine, sesli kayita mecbur birakilmamasi gerekiyor. 2020 bilisim ¢aginda
yasiyoruz. Mevzuatlarimizin ve hizmetlerin giiniimiiz teknolojilerine uyumlu olarak giincellenmesi
sagir ve isitme engelli bireyler i¢in engelsiz bankacilik, finans ve sigorta vs hizmetler sunulmasi
gerekiyor. Ozel kurumlarin sundugu hizmet ve sézlesmelerin erisilebilir bigcimde sunulmasi gerekiyor.
hizmet degil tutum ve yaklagimlar da 6nemli. Sagir bireyler anadilleri isaret dili oldugu i¢in dilekge
yazamuyorlar. Cimer iizerinden de dilek¢e yazamiyorlar. Erisilebilir sikayet ve dilekge mekanizmalari
kurulmasi ivedilikle gerekmektedir.
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Digitalized World Dynamics and The New Perspective of Vocational
Education in Turkey

Ahmet Erhan BAKIRCI Serap KOCABIYIK CASKURLU
Dr. Ogr. Uyesi, Istanbul Universitesi-Cerrahpasa, Dr. Ogr. Uyesi, Istanbul Universitesi-Cerrahpasa,
Tirkiye, Tirkiye,
erbak@istanbul.edu.tr seko@istanbul.edu.tr
Abstract

The desire to increase the level of national welfare and culture of VVocational and Technical Education
has an extremely important place in our country as in the whole world. The world has entered the age
of Industry 5.0, which is the combination of information technologies and industrial activities, and is
rapidly advancing in this field. Market needs come at the basis of such rapid evolution of industrial
activities. Therefore: it is clear that no activity can be carried out effectively and effectively without
qualified human resources. This basic structure needs two backup. These; "human resources” that will
maintain the production line and the awareness of the end user of the production and the sustainable
demand. In this case, especially the vocational education in our country should focus on raising
qualified human resources by integrating with the rapidly evolving market demands and expectations.
At this point, it is a big question of how the developing, changing, deepening and digitalizing dynamic
education model should be. Because the aim of vocational education is to contribute positively to the
individual's social culture, welfare, and healthy communication in human relations as well as
sustainable occupational gains. In this study, developing, changing, deepening and digitalized
education systematically, to coincide with the qualitative expectations of human resources and
internalized by the dynamic systems approach for integrating "Digitalization World Dynamics: New to
the Perspective of Vocational Education in Turkey" for the system model proposal; A proposal for an
interaction model at the level of digitalization to be predicted between "Program Outcomes and Course
Based Learning Outcomes" used in the Bologna Process Framework in the Higher Education Program
has been developed.

Keywords: Digitalization, Education, Vocational Training

Dijitallesen Diinya Dinamikleri ve Tiirkiye’de Meslek Egitimin Yeni
Perspektifi

Ozet

Tiim diinyada oldugu gibi lilkemizde de: Mesleki ve Teknik Egitimin ulusal refah ve kiiltiir diizeyini
yiikseltme arzusu son derece Onemli bir yere sahiptir. Diinya, bilgi teknolojileri ile endiistriyel
faaliyetlerin birlesimi olan Endiistri 5.0 ¢agina girmis ve bu alanda hizla ilerlemektedir. Endiistri
faaliyetlerinin: bdylesi hizla evirilmesinin temelinde piyasa ihtiyaglar1 gelmektedir. Dolayisiyla, hicbir
faaliyetin nitelikli insan kaynagi olmadan etkin ve etkili bir sekilde siirdiiriilemeyecegi agikca
gorlilmektedir. Bu temel yap1 iki dayanaga ihtiya¢ duymaktadir. Bunlar; {iretim bandini siirdiirecek
“insan kayna@1” ve iiretimin nihai kullanicisimin farkindalig1 ve talebin siirdiiriilebilir olmasidir. Bu
durumda 6zellikle tilkemizdeki meslek egitiminin boylesi hizla evirilen piyasa talebi ve beklentileri ile
biitiinleserek nitelikli insan kaynagi yetistirmeye odaklanmasi1 gerekmektedir. Bu noktada gelisen,
degisen, derinlesen ve dijitallesen dinamik egitim modelinin nasil olmasi gerektigi biiyiik bir soru
olarak karsimiza ¢ikmaktadir. Cilinkii mesleki egitimde de hedeflenen, bireye siirdiiriilebilir meslek
kazanimlar1 yaninda bireyin toplumsal kiiltiire, refaha, insan iligkilerinde saglikli iletisime pozitif katki
saglanmasidir. Bu ¢alismada gelisen, degisen, derinlesen ve dijitallesen egitim sistematiginin, insan
kaynagmin niteliksel beklentileriyle ortiismesi ve biitiinlestirilmesine yonelik dinamik sistem
yaklagimiyla igsellesmis "Dijitallesen Diinya Dinamikleri: Tiirkiye’de Meslek Egitimin Yeni

41



Perspektifine" yonelik sistem modeli onerisi; Yiiksek Ogretim Programinda Bologna Siireci
Cercevesinde kullanilan "Program Ciktilar1 ile Derslere Bagli Ogrenme Ciktilar1’” arasinda
ongoriilecek “dijitallesme” diizeyinde etkilesim modeli 6nerisi gelistirilmigtir.

Anahtar Kelimeler: Dijitallesme, Egitim, Meslek Egitimi
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The Effect of Perceived Organizational Support on the Perception of
Workload Surplus and an Application

Ali KUZU Giiner COL
Dr. Ogr. Uyesi,Istanbul Universitesi-Cerrahpasa, Dr. Ogr. Uyesi, Istanbul Universitesi-Cerrahpasa,
Tirkiye Tiirkiye
alikuzu@istanbul.edu.tr gunercol@hotmail.com
Abstract

Perceived organizational support is defined as the sum of factors such as an organization taking care
of the interests of its members, considering their demands, realizing their contributions to the
institution and not providing unfair benefits through employees. This perception is associated with
employees feeling safe and knowing that the organization they work for is standing behind them.
According to the organizational support theory, people personalize the organizations and interpret the
good or bad treatment they encounter as good or bad treatment by the organization; When they
perceive that their contributions to the organization are valued and that their welfare is important, they
respond to this support with commitment, loyalty and better performance.

The concept of workload surplus is a situation where the individual is expected to do more work than
he can under normal conditions (with standard time and skills). This surplus may occur in ways such
as tasks that require working out of office hours, deadlines, time pressure, injustice among employees
in the distribution of workload and large number of people to be managed/concerned with.

In this study, which was conducted on nursing home employees, the effect of organizational support
perceived by employees of the institution on the perception of workload surplus was examined. In
order to measure the perceived organizational support, the scale developed by Eisenberger et al.
(1997) which contains eight items, and to measure the employees' perception of workload surplus, the
scale developed by Imoisili (1985) consisting of five items were used. Both scales are one-
dimensional, and answers were collected using a 5-point Likert scale. Regression analysis of the data
revealed a negative, but significant relationship between the two variables. In other words, it has been
observed that as the level of organizational support perceived by employees increases, the perception
of workload surplus decreases.

Keywords: Perceived organizational support, workload surplus, nursing home employees

Algilanan Orgiitsel Destegin, Is Yiikii Fazlahg Algis1 Uzerine Etkisi ve Bir
Uygulama

Ozet

Bir orgiitiin, iiyelerinin ¢ikarlarint gdzetmesi, taleplerini dikkate almasi ile onlarin kuruma sagladigi
katkilarin farkina varmasi ve c¢alisanlar lizerinden haksiz menfaat temin etmemesi gibi faktorlerin
toplami, orgiitsel destek algisimi  olusturmaktadir. Bu algi, calisanlarin  kendilerini  gilivende
hissetmeleri ve galistiklar1 orgiitiin arkalarinda oldugunu bilmeleri ile iliskili bir durumdur. Orgiitsel
destek kuramina gore insanlar, calistiklar1 Orgiitleri kisilestirerek karsilastiklar1 iyi ya da koti
muameleleri, orgiitiin kendilerine iyi ya da kotii muamele yapmasi seklinde yorumlamakta; Orgiite
sagladiklar1 katkilara deger verildigini ve refah diizeylerinin 6nemsendigini algiladiklarinda ise, bu
destege baglilik, sadakat ve daha iyi performansla karsilik vermektedirler.

Is yiikii fazlalig: kavrami ise, bireyin normal sartlarda (standart siire ve beceriler ile) yapabileceginden
daha fazla bir isi yapmasi beklentisinin olusturdugu bir durumdur. Bu fazlalik; mesai saatleri disinda
caligmay1 gerektiren gorevler, teslim tarihleri, zaman baskisi ve is yiikii dagiliminda calisanlar
arasindaki adaletsizlik ile fazladan ilgilenilen insan sayis1 gibi sekillerde ortaya ¢ikabilmektedir.
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Huzurevi galisanlari tizerinde yapilan bu arastirmada, kurum galisanlarinca algilanan 6rgiitsel destegin,
is yiikii fazlalig1 algis1 lizerindeki etkisi incelenmistir. Algilanan orgiitsel destegi 6l¢gmek amaciyla
Eisenberger vd. (1997) tarafindan gelistirilen sekiz maddelik “Algilanan Orgiitsel Destek Olcegi”;
calisanlarin is yiikii fazlaligi algisin1 6lgmek ic¢in ise Imoisili (1985) tarafindan gelistirilen ve bes
maddeden olusan is yiikii fazlahigi 6lgegi kullanilmustir. Olgeklerin her ikisi de tek boyutlu olup
cevaplar 5°li Likert olgegi kullanilarak toplanmistir. Veriler iizerinde yapilan regresyon analizi
sonucunda, iki degisken arasinda negatif yonlii, fakat anlaml1 bir iliski oldugu tespit edilmistir. Diger
bir ifadeyle, calisanlar tarafindan algilanan orgiitsel destek diizeyi arttikga, is yiikii fazlalig1 algisinin
azaldig1 gorilmiistiir.

Anahtar Kelimeler: Algilanan orgiitsel destek, is yiikii fazlaligi, huzurevi ¢alisanlart
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Effectiveness of Corporate Web Sites in Human Resources
Communication: The Case of Shipbuilding Industry

Onur SAYLAN
Ogr. Gor. Dr. Bandirma Onyedi Eyliil Universitesi, Tiirkiye
osaylan@bandirma.edu.tr

Abstract

Corporate websites used by businesses to convey their message to the target audience have become the
most important communication tools. These tools are used not only for products or services produced
and offered to customers, but also for other functions of businesses. With this study, how businesses
use websites in human resources communication has been examined in the context of shipyard
enterprises that need the knowledge and experience of employees and the suggestions they offer to
make the workplace attractive for potential employees are tried to be determined. The research sample
consists of 67 shipyard enterprises that are members of the Turkish Shipbuilders’ Association. It has
been observed that only 27 of these shipyards have human resources or career sections on the website,
and many of these also have links where candidates can only apply for a job. It has been determined
that 14 websites belonging to businesses contain explanations on issues such as the company's human
resources policy, recruitment processes, training and development, and remuneration. The most
important point that draws attention on all websites is the ships produced by the shipyards are
highlighted. In addition, the importance given by shipyard enterprises to corporate social responsibility
and occupational safety issues was emphasized. Although the main purpose under these headings is to
create an attraction for customers, it can be said that these issues will create an attraction for the
potential workforce in the context of employer attraction.

Keywords: Human Resources Communication, Employee Value Proposition, Employer Attractiveness,
Shipyard Management

Insan Kaynaklan iletisiminde Kurumsal Web Sitelerinin Etkinligi:
Tersane Isletmeleri Ornegi

Ozet

Isletmelerin mesajin1 hedef kitleye iletmek igin kullandiklar1 kurumsal web siteleri en dnemli iletisim
araglart haline gelmistir. Bu araglar sadece iiretilen ve miisterilere sunulan iiriin ya da hizmetler i¢in
degil ayni zamanda isletmelerin diger fonksiyonlari i¢in de kullanilmaktadir. Bu c¢alisma ile
isletmelerin insan kaynaklari iletisiminde web sitelerini nasil kullandiklar1 calisanlarin bilgi ve
tecriibesine biiyiik ihtiya¢c duyulan tersane isletmeleri 6zelinde incelenmis ve 6zellikle potansiyel
caliganlar icin isletmelerini ¢ekici hale getirmek ilizere onlara sunduklar1 dnermeler tespit edilmeye
calistlmustir. Arastirma orneklemini Gemi Insa Sanayicileri Birligi'ne ilye 67 tersane isletmesi
olusturmaktadir. Bu tersanelerin ancak 27 tanesinin web sitesinde insan kaynaklar1 ya da kariyer
bolimii oldugu, bunlarin birgogunda da sadece is bagvurusu yapilabilecek baglantilar bulundugu
goriilmistiir. 14 web sitesinde ise isletmenin insan kaynaklari politikasi, ige alim siiregleri, egitim ve
gelisim ile ticret gibi konular hakkinda agiklama bulundugu tespit edilmistir. Tiim web sitelerinde
dikkat ¢ceken en onemli husus, tersaneler tarafindan liretilen gemilerin 6n plana ¢ikarilmis olmasidir.
Bunun yaninda, tersane isletmelerinin kurumsal sosyal sorumluluk ve is giivenligi konularina
verdikleri 6nem de siklikla vurgulanmistir. Bu basliklar altinda miisteriler icin bir cazibe yaratmak
temel amag olsa da, bahsedilen hususlarin potansiyel isgiicli i¢in de igveren ¢ekiciligi baglaminda bir
cazibe yaratacag1 sOylenebilir.

Anahtar Kelimeler: Insan Kaynaklar: Iletisimi, Calisan Deger Onermesi, Isveren Cekiciligi, Tersane
Isletmeciligi
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Perception of Career Future and Professional Self-Esteem: A Research on
Vocational School Students

Adviye Ash DENIZLI
Ars. Gor. Dr., Marmara Universitesi, Tiirkiye
asli.denizli@marmara.edu.tr

Abstract

The aim of this study is to examine the relationship between the career future perceptions and
professional self-esteem of vocational school students. In line with this purpose, data were collected
from 96 students studying at the social sciences vocational school of a public university in Istanbul by
employing survey method. Career future perceptions of the students were measured with Career
Future Inventory developed by Rottinghaus, Day and Borgen (2005) and adapted to Turkish by
Kalafat (2014). Professional Self-Esteem Scale developed by Aricak (1999) was employed to
determine the professional self-esteem levels. In the analysis of the data obtained in the study,
correlation and regression analyses as well as unpaired two-sample t-test were used. In the correlation
analysis, a positive correlation was found between career future perception and professional self-
esteem. In terms of the sub-dimensions of professional self-esteem, a positive correlation was found
between career future perception and professional self-esteem with the belief in the functionality of the
profession; however, a significant relation was not found with the acceptance of the profession. The
findings obtained from the regression analysis showed that the career future perception has a positive
effect on professional self-esteem as well as its sub-dimensions such as the value attributed to the
profession and belief in the functionality of the profession. In the study, it was further examined
whether the career future perceptions and professional self-esteem of the students differ in terms of
demographic characteristics such as gender, class, internship status and the type of high school
graduated from. It was determined that career future perception differs in terms of class and internship
status, while professional self-esteem differs only in terms of the type of high school graduated from.

Keywords: Career Future, Professional Self-Esteem, Acceptance of the Profession, Value Attributed to
the Profession, Belief in the Functionality of the Profession

Kariyer Gelecegi Algis1 ve Mesleki Benlik Saygisi: Meslek Yiiksekokulu
Ogrencileri Uzerine Bir Arastirma

Ozet

Bu aragtirmanin amaci, meslek yiiksekokulu dgrencilerinin kariyer gelecegi algilari ile mesleki benlik
saygilar1 arasindaki iliskilerin incelenmesidir. Bu amac¢ dogrultusunda, Istanbul’daki bir devlet
tiniversitesinin sosyal bilimler meslek yiiksekokulunda &grenim goren 96 Ogrenciden anket yoluyla
veri toplanmustir. Ogrencilerin kariyer gelecegi algilari, Rottinghaus, Day ve Borgen (2005) tarafindan
gelistirilen ve Tiirkge uyarlamasini Kalafat'in (2014) gergeklestirdigi, Kariyer Gelecegi Olgegi
araciligiyla Olclilmiigtiir. Mesleki benlik saygisi diizeyinin belirlenmesinde ise Aricak (1999)
tarafindan gelistirilen, Mesleki Benlik Saygis1 Olgegi kullanilmugtir. Arastirmada elde edilen verilerin
incelenmesinde korelasyon ve regresyon analizlerinin yani sira bagimsiz iki drneklem t testinden
yararlanilmistir. Korelasyon analizi sonucunda kariyer gelecegi algisi ile mesleki benlik saygisi
arasinda pozitif yonli anlaml bir iligki oldugu belirlenmistir. Mesleki benlik saygisinin alt boyutlari
acisindan bakildiginda; kariyer gelecegi algisi ile meslege verilen deger ve meslegin islevselligine
inang¢ boyutlar1 arasinda yine pozitif yonlil bir iligki oldugu ancak meslegi kabul boyutunda anlamli bir
iligkinin goriilmedigi saptanmistir. Regresyon analizinden elde edilen bulgular kariyer gelecegi
algisinin, mesleki benlik saygis1 ve alt boyutlarindan meslege verilen deger ile meslegin islevselligine
inang lizerinde pozitif yonlii bir etkiye sahip oldugunu gostermektedir. Arastirmada Ogrencilerin
kariyer gelecegi algilar1 ve mesleki benlik saygilarinin cinsiyet, sinif, staj durumu ve mezun olunan
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lise tirii gibi demografik Gzellikleri bakimindan farklilik gésterip gostermedigi de incelenmistir.
Kariyer gelecegi algismin siif ve staj durumu bakimindan farklilik gosterdigi, mesleki benlik
saygisinin ise yalnizca mezun olunan lise tiirii agisindan farklilastigi saptanmustir.

Anahtar Kelimeler: Kariyer Gelecegi, Mesleki Benlik Saygisi, Meslegi Kabul, Meslege Verilen Deger,
Meslegin Islevselligine Inang
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Examination of the Curriculums of Tourism Education Associate Degree
Programs within the Scope of Information and Communication
Technologies
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Abstract

Digitalization is an important development for the tourism industry as well as other industries. The
tourism industry follows and uses technological innovations in order to adapt to the digital age and to
meet the expectations of the digital age generation. All other businesses, mainly in accommodation,
food and beverage, airline, tour operators and travel agencies, have started to integrate Industry 4.0
and smart technologies into their operations. The concept of digitalization in tourism are frequently
encountered in the use of destination and business definitions, virtual reality and augmented reality
applications in museums, QR code applications, mobile apps, online reservation channels such as GDS
(Global Distribution System), smart menus, automation systems used in businesses (Point of Sale,
Hotel Systems, Micros, Kiosk, Boarding machine, baggage reclaim machine etc.) and big data
applications. As the tourism industry has begun to adapt to changing digital requirements, how have
these changes been responded in the associate degree programs that provide tourism education, which
aims to train qualified intermediate staff for the industry?

In this study, it is aimed to reveal to what extent the state and foundation universities providing
tourism education at associate degree level meet the changing digital requirements. For this purpose,
the curriculums of the associate degree programs of Tourism and Hotel Management in Istanbul,
which provide formal tourism education, were analyzed with content analysis.

According to YOK Program Atlas (2020) data, there are thirteen universities that include Tourism and
Hotel Management programs in formal education. Two of these programs are at the state university
and the other programs belong to foundation universities. The curriculums shared on the websites of
the relevant programs were taken into account, and the curriculums of ten programs in total were
accessed and analyzed. According to the obtained data, it is concluded that there are mainly courses on
"Hotel Management Automation Systems™ in eight associate degree programs that provide tourism
education in Istanbul. The three programs also include "Transport Services and Ticketing" courses. As
a result, it is seen that the development of information and communication technologies in the sector
and the digitalization of the sector have not exactly reflected on vocational education yet.

Keywords: Tourism Education, Information and Communication Technologies, Digitalization,
Istanbul
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Investigation of the Digital Transformation in Education Methods with the
Covid-19 Epidemic on the Distance Graphic Design Education Project
named “Grafikuza”
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Abstract

In the process that started with the global Covid - 19 epidemic in 2020; as in all areas of life, many
changes and transformations have been experienced in the field of education. At the beginning of these
obligatory transformations; experienced at every stage of education, in all departments and courses;
transition to distance education takes place. Along with this process, innovative searches have begun
in order to realize distance education in the most qualified way. To students; along with the effort to
convey the same quality of knowledge as formal education, the importance and necessity of the
concept of creativity in education methods has increased significantly. As a result of a forced
transformation, the most basic criteria that should be included in the initiatives to meet this resource
need in the field of education; creativity, innovation, digital communication and high level use of
technological possibilities. Examining and evaluating the contributions of the project named
Grafikuza, which is a social responsibility project created to support students and education in Graphic
Design, in the distance education system, which includes these criteria and switched due to the Covid -
19 epidemic, from different angles; constitutes the main purpose of the study. Under this project; in
the field of Graphic Design, short training videos are prepared with the narration of an animated
character named Grafikuza and they are uploaded to the social media channel called YouTube, in a
series that are publicly accessible. Project materials are also featured on other social media platforms.
The fact that the field of Graphic Design is an applied field and the way it is perceived is mainly
realized through visuals, and the support of the subjects covered in videos with both static and moving
visual designs are closely related to each other. Presented within the scope of this project, in which the
popularity of social media today is evaluated to contribute to education; the creation of static and
moving designs, literary and audio content, the project concept and all project materials with each
other in a parallel mentality and formality, underlining the principles of integrity and continuity in the
field of Graphic Design, as a whole contributes directly to the field of Graphic Design, indirectly to
the culture and different components of the culture. This project, in which knowledge is conveyed
with applications and sample designs in integrity, includes; it has the feature of being the first and only
with its multimedia, education, humor, social responsibility and wide reach. This project named
Grafikuza, created in the field of Graphic Design where creativity is seen as a basic necessity; in
addition to being the first and only in many respects; It has the pioneering feature in the category of
projects to be created in this and scope category.

Keywords: Grafikuza, Graphic Design, Distance Education, Digital Education, Covid - 19, Education
Animation.

Covid - 19 Salgim ile Egitim Metotlarinda Yasanan Dijital Déniisiimiin
“Grafikuza” Isimli Uzaktan Grafik Tasarim Egitimi Projesi Uzerinden
Incelenmesi

Ozet
2020 yilinda, kiiresel dlgekte yasanan Covid - 19 salgim ile birlikte baslayan siiregte; hayatin her

alaninda oldugu gibi egitim alaninda da birgok degisim ve donilisiim yagsanmistir. Mecburi olarak
yasanan bu doniisiimlerin basinda; egitimin her asamasinda, tiim boliim ve derslerde yasanan; uzaktan
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egitime gecis yer almaktadir. Bu siire¢le birlikte, uzaktan egitimin, en nitelikli sekilde
gerceklestirilebilmesi adina yenilik¢i arayislar baslamistir. Ogrencilere; érgiin egitimle ayni1 nitelikte
bilgi aktarabilme cabasi ile birlikte, egitim metotlarinda yaraticilik kavraminin énemi ve gerekliliginin
gorlinlirliigiinde bliylik olgiide artis gerceklesmistir. Mecburi bir doniisiim sonucu, egitim alaninda
ortaya ¢ikan bu kaynak ihtiyacini karsilamak tizere bulunulacak girisimlerin, barindirmalar1 gereken
en temel kriterler; yaraticilik, yenilik, dijital iletisim ve teknolojik olanaklarin {ist seviyede kullanimi
olarak siralanabilir. Bu kriterleri barindiran, Covid - 19 salgimi1 nedeniyle gegis yapilan uzaktan egitim
sisteminde, Grafik Tasarimi egitimi alan 6grencilere ve egitime destek vermek amaciyla yaratilmis bir
sosyal sorumluluk projesi olan Grafikuza isimli projenin incelenmesi ve katkilarinin farkli agilardan
degerlendirilmesi; ¢alismanin temel amacini olusturmaktadir. Bu proje kapsaminda; Grafik Tasarim
alaninda, Grafikuza isimli bir animasyon karakterinin anlatimiyla, kisa egitim videolar1 hazirlanmakta
ve bir seri diizeninde YouTube isimli sosyal medya kanalina, herkesin erisimine agik bicimde
yiiklenmektedir. Proje materyalleri buna ek olarak diger sosyal medya platformlarinda da yer
almaktadir. Grafik Tasarimi alaninin uygulamali bir alan olmasi ve algilanma bigiminin agirlikli
olarak gorseller araciligryla gerceklesmesi ile videolarda islenen konularin hem duragan hem de
hareketli gorsel tasarimlar ile desteklenmesi birbiri ile yakindan iligkilidir. Giiniimiizde sosyal
medyanin popiilerliginin, egitime katki saglanmasi amaciyla degerlendirildigi bu proje kapsaminda
sunulan; duragan ve hareketli tasarimlarin, yazinsal ve isitsel icerigin, proje konsepti ve tiim proje
materyallerinin birbirleri ile kosut diislinsellik ve bicimsellikte yaratilmasi ise Grafik Tasarimi
alaninda biitlinliik ve devamlilik ilkelerinin altim1 ¢izerek bir biitiin halinde dogrudan Grafik Tasarim
alanina, dolayl olarak kiiltiire ve kiiltlirin farkli bilesenlerine de katki saglamaktadir. Bilginin,
biitiinliik i¢indeki uygulamalar ve 6rnek tasarimlar ile aktarildigi bu proje, barindirdigi; multimedya,
egitim, mizah, toplumsal sorumluluk ve genis erisim kitlesi 6zellikleriyle ilk ve tek olma &zelligini
tagimaktadir. Yaraticiligin, temel bir gereklilik olarak goriildiigii Grafik Tasarimi alaninda yaratilan,
Grafikuza isimli bu proje; bircok acidan ilk ve tek olma 6zelligine ek olarak; bu kapsam ve kategoride
yaratilacak olan projeler kategorisinde onciiliikk 6zelligine de sahiptir.

Anahtar kelimeler: Grafikuza, Grafik Tasarumi, Uzaktan Egitim, Dijital Egitim, Covid-19, Egitim
Animasyonu.
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Abstract

As health associate degree programs cover a two-year education, it is important to have a quick
command of medical terminology. The widespread preference of these programs and the high
employment opportunities require high quality education. It was determined that in the health
associate degree programs selected according to the ISCED classification in our country, the course,
which is mostly named as Medical Terminology, is mostly included in the lesson plans. It was
determined that the course was mostly not included in the course plans in Dental Prosthetic
Technology and Opticianry programs, it was mostly taught for 2 hours in the first semester, but the
rate of elective participation was high. The ECTS of the course varies between 1 and 5. We are of the
opinion that the Core Education Program should be put into effect immediately in the associate degree
education in health, the course should be compulsory in the first semester and standardization in
naming is required.

Keywords: Terminology, Associate Degree in Health

Saglik Onlisans Programlarinda Terminoloji Dersinin Onemi ve Mevcut
Durumu Uzerine Bir Arastirma

Ozet

Saglik Onlisans programlar1 iki yillik bir egitimi kapsadigindan tibbi terminolojiye hizlica hakim
olunmasi 6nemlidir. Bu programlarin yaygin bir sekilde tercih edilmesi ve istihdam olanaklarinin fazla
olmasi egitimin kaliteli olmasin1 gerektirmektedir. Ulkemizde ISCED smiflandirmasina gore secilen
saglik onlisans programlarinda, biiylik oranda Tibbi Terminoloji ismi ile yer alan dersin, biiyiik oranda
ders planlarinda yer aldigi belirlendi. Dersin en ¢ok Dis Protez Teknolojisi ve Optisyenlik
programlarinda ders planlarinda yer almadigi, biiyiik oranda ilk yartyilda 2 saat teorik olarak
okutuldugu, ancak segmeli olarak yer alma oraninin yiiksek oldugu belirlendi. Dersin AKTS'si 1 ile 5
arasinda degismektedir. Saglik onlisans egitiminde de Cekirdek Egitim Programinin ivedilikle devreye
sokulmasi, dersin ilk yariyilda zorunlu olmasi ve isimlendirmede standardizasyon gerektigi
kanaatindeyiz.

Anahtar Kelimeler: Terminoloji, Saglik Onlisans
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Abstract

The inward processing regime (IPR) is one of the most important incentive systems for foreign trade
firms to increase exports. As the regime has a positive effect on macro economic indicators, especially
on export figures and balance of payments, it has been included as an “"Economically Effective
Customs Regime" in the Foreign Trade Legislation established by the harmonization policies within
the framework of the Customs Union with the European Union.

The regime also made significant contributions to the digitalization process in export customs
applications and foreign trade transactions, and with the electronic signature application implemented
for the first time in the public in 2006, it reduced costs and saved time and effort in all transactions,
from application to document flow and commitment closures. Within the framework of the inward
processing automation project, all transactions regarding permit transactions and document
applications are carried out and accepted completely electronically. In this sense, IPR has mastered an
exemplary process as a pioneer in foreign trade practices in the digitalization process. Ministry of
Customs and Trade, the Association of Exportes, Turkish Chambers and Commodity Exchanges of
Turkish Banks Union and the Union institutions such as the automation project that the parties still
successfully execute.

Firms produce the relevant goods subject to foreign trade within the operation of the regime as a
result of processing activities using imported inputs and promise to export all of the goods they
produce. In return for this commitment, the regime ensures that the inputs needed in production are
exempted from taxes and policy measures that must be paid for the import. Through IPR the input
costs decrease, experienced in production and exports by promoting parallel increase Turkey's current
account deficit will be affected positively. IPR reduced Turkey's foreign trade deficit by about $ 50
billion. As of the end of 2019, Turkey's total imports under the IPR, remained below the fifty percent
of the total exports made under the regime. Pioneering foreign trade companies, through the
production and export processing regime which they perform, including the employment they provide,
as well as foreign exchange they bring to the economy of the country, it has been one of the supporting
pillars of Turkey's economy.

In this paper, the positive impact of IPR on exports and the contribution of the studies carried out with
the automation project in the regime to the digitalization process will be demonstrated.

Keywords: Export, Foreign Trade, Inward Processing Regime, Digitalization, Automation.

Dahilde isleme Rejiminin Ihracata ve Dijital Siirece Katkisi

Ozet

Dahilde isleme rejimi (DIR), dis ticaret firmalar1 icin ihracati artirmaya yonelik en onemli tesvik
sistemlerinden biridir. Rejim, ihracat rakamlari ve Odemeler dengesi basta olmak iizere makro
ekonomik gostergelerde olumlu etki yaratmasi sebebiyle, Avrupa Birligi ile Giimriik Birligi
cer¢evesindeki uyum politikalariyla olusturulan Dis Ticaret Mevzuatinda “Ekonomik Etkili Glimriik
Rejimi” olarak yer almistir.

Rejim, ayn1 zamanda ihracat glimriik uygulamalar1 ve dis ticaret islemlerindeki dijitallesme stirecine
cok onemli katkilarda bulunmus, kamuda ilk kez 2006 yilinda uygulamaya konulan elektronik imza
uygulamasi ile siirecte bagvuru, belge akisi ve taahhiit kapamalarina kadar tiim islemlerde otomasyon
projesi kapsaminda elektronik ortami kullandirarak maliyetleri azaltmis, zaman ve emek tasarrufu
saglamistir. Dahilde igsleme otomasyon projesi ¢ercevesinde izin islemleri ve belge uygulamalarina
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iliskin tiim islemler tamamen elektronik ortamda gergeklestirilmekte ve kabul edilmektedir. DIR,
dijitallesme siirecinde dis ticaret uygulamalari iginde bu anlamda 6ncii olarak 6rnek bir siirece hakim
olmustur. Giimriik ve Ticaret Bakanligi, Ihracatci Birlikleri, Tiirkiye Odalar ve Borsalar Birligi ile
Tiirkiye Bankalar Birligi gibi kurumlarin taraf oldugu otomasyon projesini hala basariyla
yiirtitmektedir.

Firmalar rejimin igleyisi i¢inde dig ticarete konu olan ilgili mallart ithal girdilerin kullanildig1 igleme
faaliyetleri sonucu yurt iginde iiretir ve lrettigi malin tamamini ihra¢ etmeyi taahhiit eder. Bu
taahhiidiin karsiliginda rejim, iiretimde ihtiyag duyulan girdilerin ithali i¢in 6denmesi gereken
vergilerden ve politika dnlemlerinden muaf tutulmasini saglar. DIR sayesinde girdi maliyetleri diiser,
tesvik ile iiretimde ve buna paralel ihracat rakamlarinda yasanan artigla Tiirkiye’ nin cari agig1 olumlu
etkilenir. DIR, Tiirkiye’nin dis ticaret agigim yaklasik 50 milyar $ azaltmaktadir. 2019 sonu itibariyle
Tiirkiye’nin DIR kapsamindaki toplam ithalati, rejim kapsaminda yapilan toplam ihracatin yiizde
ellisinin altinda kalmistir. Thracatta &ncii dis ticaret sermaye sirketleri dahilde isleme rejimini
sayesinde gerceklestirdikleri {iretim ve ihracatla birlikte sagladiklar1 istihdamin yam sira {ilke
ekonomisine kazandirdiklar1 dovizle de Tiirkiye ekonomisinin tastyici kolonlarindan olmustur.

Bu bildiride DIRin ihracatta yaratti1 olumlu etki ve rejimdeki otomosyon projesiyle birlikte yapilan
caligmalarin dijitallesme siirecine katkisi ortaya koyulmaya calisilacaktir.

Anahtar Kelimeler: Ihracat, Drs Ticaret, Dahilde f§leme Rejimi, Dijitallesme, Otomasyon.
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Abstract

2 €

What does “pronoia”, “ikta”, “timar” mean to us? What kind of an economic polictics did Ottoman
Ottoman Empire, which was established in 1299 leaving its place to the Republic of Turkey in 1923
have? Mercantilism? Liberalism? Capitalism? Socialism? Or was there something else we didn't
know?

In the Ottoman Empire, there was not a cash economy, but a barter economy. The basic economic
policy of the state was based on the principle of "provisionism". Provisionism is the name of The
Ottoman economic policy, which firmly states that people should not have trouble in the supply of any
goods and services and prioritizes the welfare of the society, which is based on the principle of "let the
people live so that the state lives"”, and this policy did not allow the export of any goods or raw
materials until the last demander's needs were met. This economic policy was the opposite of
European Mercantilism, which was the only and most valid economic system of that period. Namely;
while export was prohibited considering the fact that it would create a shortage of goods in the
domestic market, the import of some goods was allowed with the idea that it would increase the supply
of goods in the country. The main goal was not to experience a shortage of domestic or foreign goods
in the country.

While the mercantilist states of Europe saw foreign trade as a means of increasing national wealth and
reducing unemployment, trying to increase exports and limit imports just for this reason, the Ottoman
state applied the opposite system and prioritized the welfare of its people.

How was the Ottoman economy able to resist all the actors of the mercantilist world for centuries, and
what happened suddenly things turned around? This essay focus on the unknowns of the Ottoman
economy.

Keywords: Provisionism, fiscalism, mansion (malikane) system, grooming, tax farming, banking,
Ottoman financial system, Ottoman tax system.

Osmanh Malikane Sisteminin Sermaye Birikimi ve Tiirk Bankacilik Sistemi
Uzerindeki Etkileri

Ozet

Pronoia, ikta, timar bizler i¢in ne ifade ediyor? 1299’da kurulup 1923 yilinda yerini Tiirkiye
Cumhuriyeti’ne birakan Osmanli Devleti’nde acaba nasil bir ekonomi politikas1 vardi? Merkantilizm
mi? Liberalizm mi? Kapitalizm mi? Sosyalizm mi? Ya da acaba bizim bilmedigimiz baska bir sey mi
vard1?

Osmanli’da nakdi bir ekonomi degil, ayni bir ekonomi s6z konusuydu. Devletin temel ekonomi
politikas1 “provizyonizm” ilkesine dayaniyordu. Provizyonizm; insanlarin, herhangi bir mal ve
hizmetin temini hususunda sikinti yasamamas1 gerektigine kat1 katiya inanan ve toplum refahini 6n
planda tutan, “insani yasat ki devlet yasasin” prensibine dayanan, son talep sahibinin ihtiyaci
karsilanincaya degin herhangi bir mal veya hammaddenin ihracina izin vermeyen Osmanli ekonomi
politikasina verilen isimdir. Bu iktisat politikasi; o donemin tek ve en gecgerli iktisat sistemi olan
Avrupa Merkantilizminin tam tersi bir uygulamaydi. Soyle ki; i¢ piyasada mal sikintis1 yaratacagi
gerekgesiyle “ihracat” yasaklanirken, iilkedeki mal arzini arttiracagi disiincesiyle bazi mallarin
ithaline izin veriliyordu. Ulke iginde yerli veya yabanci1 mal sikintis1 yasanmamasi temel hedefti.
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Avrupa’nin merkantilist devletleri, dis ticareti ulusal serveti artirmanin ve issizligi azaltmanin bir araci
olarak goriip sirf bu nedenle ihracati artirmaya, ithalati sinirlamaya calisirlarken, Osmanli devleti
bunun tam tersi bir sistem uyguluyor ve halkinin refahini1 6n planda tutuyordu.

Osmanli ekonomisi, merkantilist diinyanin tiim aktorlerine karsi asirlar boyu nasil direnebildi ve ne
oldu da isler bir anda terse doniiverdi? Bu bildiride Osmanli ekonomisinin bilinmeyenleri ele
almmaktadir.

Anahtar Kelimeler: Provizyonizm, fiskalizm, malikdne sistemi, tumar, iltizam, bankacilik, Osmanl
finans sistemi, Osmanli vergi sistemi.
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Abstract

There are many distribution channels operating in the insurance sector in our country. Insurance
agencies, brokers, banks and financial institutions are distribution channels directly engaged in
insurance activities. Among these distribution channels, insurance agencies have a dominant position
compared to others. Approximately 16,000 insurance agencies operate in our country. According to
data from the Insurance Association of Turkey (IAT) year 2019, the share of insurance in production
in the total non-life branch about 60%, about 9% in life insurance, while the share of total insurance
premiums in both branches is approximately 52%. Considering that the total life and non-life
insurance premium productions are approximately 69.2 billion TL according to the data of IAT in
2019, the importance and weight of insurance agencies in the insurance sector is clearly seen.
Depending on economic, technological and social developments, the share of agencies varies by
insurance branches. Although the share of insurance agencies in total insurance premium production
has decreased over the years, it is anticipated that the share of agencies will maintain its weight in the
short and medium term.

According to the Insurance Law No. 5684, the basic legal bases regulating the relations between
insurance agents and insurance companies are “agency contract” and “agency power of attorney
authorized for premium collection”. Since the power of attorney has a standard format and content,
there are not many problems in practice. Agency contracts can create some legal problems in terms of
both their preparation and implementation.

In addition to the fact that the control of "general terms and conditions”, which is one of the exceptions
to the principle of freedom of contract regulated in the Turkish Code of Obligations, is a legal
regulation for the protection of consumers, there are opinions in the doctrine that this ban can be
applied in contracts between merchants. In some insurance agency contracts, there are provisions that
give insurance companies "the authority to dissolution the agency contract without any reason”, "the
authority to unilaterally reduce the agency commission rates” and "the authority to stop the production
of the agency in some insurance branches". In this study, the provisions regarding these authorities
included in insurance agency contracts are evaluated within the framework of the rules regarding the
control of general terms and conditions and the decisions of the Supreme Court.

Keywords: Insurance agency, general terms and conditions, insurance agency contracts.

Sigorta Acenteligi S6zlesmelerinin Genel Islem Kosullarinin Denetimine
Yonelik Diizenlemeler Acisindan Degerlendirilmesi

Ozet

Ulkemizde sigortacilik sektdriinde faaliyette bulunan g¢ok sayida dagitim kanali mevcuttur. Sigorta
acenteleri, brokerler, bankalar ve finans kuruluslari dogrudan sigortacilik faaliyetinde bulunan dagitim
kanallaridir. Bu dagitim kanallar1 arasinda sigorta acenteleri digerlerine gore agirlikli bir konuma
sahiptir. Ulkemizde yaklasik 16.000 sigorta acentesi faaliyette bulunmaktadir. Tiirkiye Sigorta Birligi
(TSB) 2019 yili verilerine gore hayat dis1 bransta toplam sigorta primi {retimi iginde sigorta
acentelerinin pay1 yaklasik % 60, hayat bransinda yaklasik % 9, her iki branstaki toplam sigorta primi
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icindeki pay1 ise yaklagik % 52°dir. Yine TSB’nin 2019 y1l1 verilerine gore hayat ve hayat disi toplam
sigorta priminin yaklagik 69,2 milyar TL oldugu dikkate alindiginda sigorta acentelerinin sigorta
sektoriindeki onemi ve agirhig agikga goériilmektedir. Ekonomik, teknolojik ve sosyal gelismelere
bagh olarak acentelerin payi sigorta branglari itibariyle degisiklik gostermektedir. Yillar itibariyle
sigorta acentelerinin toplam sigorta primi iiretimi icerisindeki pay1 kismi azalis gostermekle birlikte
kisa ve orta vadede acentelerin paymnin agirhigim koruyacagi dngoriilmektedir.

5684 sayili Sigortacilik Kanununa gore Sigorta acenteleri ile sigorta sirketleri arasindaki iligkileri
diizenleyen temel hukuksal dayanaklar “acentelik sozlesmesi” ile “prim tahsiline yetkili acentelik
vekdletnamesi ”dir. Vekaletname standart bigime ve igerige sahip olmasi nedeniyle uygulamada fazla
sorun yaganmamaktadir. Acentelik sozlesmeleri ise gerek hazirlanmas1 gerekse de uygulanmasi
acisindan birtakim hukuksal sorunlar yaratabilmektedir.

Tirk Borglar Kanununda diizenlenen sozlesme 6zgiirliigii ilkesinin istisnalarindan biri olan “genel
islem kogulu” denetiminin tliketicilerin korunmasina yonelik bir kanuni diizenleme olmasinin yaninda
doktrinde tacirler arasinda diizenlenen sozlesmelerde de bu denetimin uygulanabilecegine yonelik
gorlisler mevcuttur. Bazi sigorta acenteligi sozlesmelerinde sigorta sirketlerine “acentelik
sozlesmesinin gerekgesiz feshi yetkisi”, “acente komisyon oranlarimin tek tarafli diisiiriilmesi yetkisi”
ve “bazi sigorta branslarinda acentenin iiretiminin durdurulmasi yetkisi” taniyan hiikiimler yer
almaktadir. Bu ¢alismada, sigorta acenteligi sozlesmelerinde yer alan bu yetkilere dair hiikiimler genel
islem kosullarmin denetimine yonelik diizenlemeler ve Yargitay kararlart c¢ergevesinde
degerlendirilmektedir.

Anahtar Kelimeler: Sigorta acentesi, genel islem kosulu, sigorta acenteligi sozlesmeleri.
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Changes in Consumer Behaviors During The Covid-19 Pandemic

o M. Biisra Engin Oztiirk
Dr. Ogr. Uyesi, Istanbul Universitesi-Cerrahpasa, Tiirkiye
mbusra@istanbul.edu.tr

Abstract

Consumer behavior is the whole of consumer decisions to acquire, consume, and destroy goods or
services at a specified time. This process can be mainly divided into pre-decision behavior, decision-
making behavior, and post-decision behavior. Consumers are influenced by many factors such as
psychological, socio-psychological and marketing factors when making a purchase decision.
Therefore, consumer behavior is in the interest of many disciplines like the economy, business,
psychology, sociology, marketing, and neuro-economy. The fact that various factors are effective in
the consumer purchasing decision means that consumers may not always be able to act rationally
towards their needs. As a matter of fact, consumers can also display hedonic, unplanned, panic, etc.
purchase behaviors. In addition, it has been revealed by many studies that factors such as war,
epidemic disease, and disaster caused changes too in consumer purchasing behavior.

The aim of this study is to analyze the impact of COVID-19, which began in China in 2019 and spread
to many countries of the world, on the purchasing behavior of consumers living in various countries.
For this purpose, the literature will be reviewed for studies which empirically searching for the effect
of Covid-19 pandemic on consumer behaviors for various countries. Comparative evaluation of these
studies will also provide answers to different research questions, such as how consumers are
concerned about the COVID-19 process, what are the channels of purchase and the frequency of
purchases, the order of factors that consumers care about when purchasing products, stacking
tendencies of consumers during COVID-19, whether consumers changed their panic and unplanned
buying behavior and whether the changes in consumers behavior will be permanent or not.

Keywords: Consumer behavior, Covid-19, pandemic

Covid-19 Pandemi Siirecinde Tiiketici Davramslarindaki Degisimler
Ozet

Tiketici davranislar; tiiketicilerin mal ya da hizmetleri belirli bir zamanda elde etme, tiiketme ve yok
etme Kkararlarinin bitiintidiir. Bu siire¢ esas olarak; karar alma Oncesi davraniglar, karar alma
davraniglar1 ve karar sonrasi davraniglar olarak boliimlendirilebilmektedir. Tiiketici satin alma karari
alirken; psikolojik, sosyo-psikolojik ve pazarlamaya iliskin faktorler gibi pek ¢ok faktoriin etkisi
altinda kalmaktadir. Bu nedenle tiiketici davraniglar;; ekonomi, isletme, psikoloji, sosyoloji,
pazarlama, ndro-ekonomi gibi pek c¢ok disiplinin ilgi alanimna girmektedir. Tiiketici satin alma
kararinda gesitli faktorlerin etkili olmasi; tiiketicilerin her zaman ihtiyaglarina yonelik, rasyonel satin
alma davranisinda bulunamayabilecekleri anlamina gelmektedir. Nitekim tiiketiciler hedonik, plansiz,
panik..vs seklinde satin alma davranislar1 da gosterebilmektedirler. Bununla birlikte; tarihsel siirecte
meydana gelen savas, salgin hastalik, afet gibi faktorlerin de tiiketici satin alma davraniglarinda
degisiklik meydana getirdigi pek ¢ok c¢alisma tarafindan ortaya konmustur.

Bu bildirinin amaci, 2019 yilinda Cin’de baslayip diinyanin pek ¢ok iilkesine sirayet eden Covid-
19’un, diinyanin cesitli iilkelerindeki tiiketici davranmiglarina etkilerini incelemektir. Bu amag
dogrultusunda Covid-19 pandemi doneminin tiiketicilerin satin alma davraniglarimi etkisini farkli
iilkeler i¢in ampirik agidan inceleyen akademik ¢aligmalar igin bir literatiir taramasi yapilacaktir. S6z
konusu bu caligmalarin karsilastirmali olarak degerlendirmesiyle tiiketicilerin Covid-19 siirecinde ne
kadar endise duyduklari, satin alma kanallari, satin alma sikliklari, {iriin satin alirken 6nem verdikleri
faktorlerin sirasi, istifleme egilimleri, panik ve plansiz satin alim davranislarini degistirip
degistirmedikleri, davranislarinda meydana gelen degisikliklerin kalici olup olmayacagi gibi sorular
cevaplanmis olacaktir.
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Anahtar kelimeler: Tiiketici davramsi, Covid-19, pandemi
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New Trends in the Context of Leisure, Culture, Art and Tourism: Digital
and Virtual Platforms

) Mehmet Tevfik IZGi ) ~ Seyit Ali EREN
Ogr.Gor.Dr., Istanbul Universitesi-Cerrahpasa, Ogr.Gor., Istanbul Universitesi-Cerrahpasa,
Sosyal Bilimler Meslek Yiiksekokulu, Sosyal Bilimler Meslek Yiiksekokulu,
Tiirkiye, Tiirkiye,
mtevizgi@istanbul.edu.tr seyitali.eren@istanbul.edu.tr
Abstract

Although the geographical location of Anatolia is a passage between the continents of Europe, Asia
and Africa where tribes migrated, different races and cultures encountered and interacted, in Anatolia,
resulting in settled civilizations. While settlements that have religious, commercial, artistic and
cultural importance in the history of Anatolian civilization and artifacts they left to the world are
exhibited in indoor and outdoor museums; with the developement of technolology they have been
transferred to digital media over time. In fact, places where the cultural past of humanity are exhibited,
started to virtual visits in the 1990s that has become widespread today. In recent months, the isolation
and social distance environment caused by Covid-19 pandemic has also accelerated this process by
making it compulsory. ‘‘Digital and Virtual’’ environments offered by the state and private sector
provide the society with access to tourism, art, social and cultural activities.

This study will examine the concept of ‘‘online carrying capacity’’definition which is added to the
physical,environmental, and perceptual carrying capacity of cultural, artistic and historical values in
terms of sustainable tourism by authors, and whether the online carrying capacity is exceeded and
whether the maximum visitor capacity limit has been removed. It will provide an opportunity to
examine whether the service can be provided in digital environments by making daily or subscription
fees with economic approach, and whether virtual trips that improve online communication accelerate
the adaptation process to the tourism profession. In addition, the facilities provided by digital and
virtual platforms which are important promotion areas, in accessing museums, historical places and
cultural artifacts in the context of leisure time will be examined in detail in this study. Data from 39
virtual museums and Istanbul tombs virtual platform will be used. The number of digital and virtual
platforms created and the number of visitors will be used as statistical data in this study.

Key Words: Digital Tourism, Virtual Trip, Professional Compliance

Kiiltiir, Sanat ve Turizmde Bos Zaman Degerlendirme Baglaminda Yeni
Trendler: Dijital veya Sanal Platformlar

Ozet

Anadolu’nun cografi konumu Avrupa, Asya ve Afrika kitalar1 arasinda kavimlerin gog ettigi bir gegit
olmakla beraber, Anadolu’da farkli irklar ve kiiltiirler karsilasarak etkilesim igine girmis, bunun
sonucunda yerlesik uygarliklar meydana gelmistir. Anadolu uygarlik tarihinin dini, ticari, sanatsal ve
kiiltiirel 6nemi olan yerlesim yerleri ve diinyaya miras biraktiklari eserler, kapali ve agik hava
miizelerinde sergilenmekteyken; teknolojinin gelismesiyle birlikte zamanla dijital ortamlara
aktarilmigtir. Hatta 1990’11 yillarda baslayan, insanligin kiiltiirel gegmisinin sergilendigi mekanlarin
sanal ziyarete agilmasi giiniimiizde yayginlasmistir. Son aylarda Covid-19 pandemisi sebebiyle olusan
izolasyon ve sosyal mesafe ortami da bunu bir anlamda zorunlu kilarak bu siireci hizlandirmustir.
Devlet ve 6zel sektor tarafindan sunulan “‘Dijital ve Sanal’” ortamlar, topluma turizm, sanat, sosyal ve
kiiltiirel faaliyetlere ulagsma imkan1 saglamaktadir.

Bu calismada sanal gezilerle, kiiltiirel, sanatsal ve tarihi degerlerin siirdiiriilebilir turizm agisindan
fiziksel, gevresel ve algisal tasima kapasitesi tanimina tarafimizca eklenen ‘‘cevrimigi tagima
kapasitesi’” kavrami incelenecek, ¢evrimici tasima kapasitesinin asilip asilmadigi, maksimum ziyaretci
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kapasitesi simirmin ortadan kalkip kalkmadig arastirilacaktir. Iktisadi yaklasimla, giiniibirlik ya da
abonelik ticretlendirmeleri yapilarak dijital ortamlarda hizmet verilip verilemedigi, ¢evrimici iletisim
kurabilmeyi gelistirici sanal gezilerin turizm meslegine uyum siirecini hizlandirip hizlandirmadigim
inceleme firsati sunacaktir. Ayrica onemli bir tanitim alani olan dijital ve sanal platformlarin bos
zaman degerlendirme baglaminda miizeler, tarihi yerler ile kiiltiirel eserlere ulasmada sagladig
kolayliklar ve imkanlar da bu calismada detaylariyla incelenecektir. Ulagilabilen 39 sanal miize ve
Istanbul tiirbeleri sanal platformundan veriler kullanilacaktir. Olusturulan dijital ve sanal platformlarmn
sayist ile ziyaret¢i sayilari bu ¢caligsmada istatistiki veri olarak kullanilacaktir.

Anahtar Kelimeler: Dijital Turizm, Sanal Gezi, Mesleki Uyum
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Semiotic Examination of the Image and Culture Relationship in Graphic
Design

Emin SANSARCI
Ogretim Gérevlisi Dr., T.C. Istanbul Kiiltiir Universitesi, Tiirkiye
e.sansarci@iku.edu.tr

Abstract

Graphic design is a branch of visual art that includes the process of creating and transferring the
message intended to be conveyed to the target audience with a creative concept. The images used in
designs created for such wide-ranging purposes are of great importance in order to correctly perceive
and interpret the intended message. Images can be categorized as literary, auditory, visual and verbal.
Literary images are also visual and they are included in the auditory and verbal images with their
sound counterparts in the languages used in the society in which they are presented. This partnership
between image types can be reproduced according to the way meaning comes to life. Although their
types vary, all images are signs created to express an emotion, thought, object or concept. The creation
and interpretation of these signs is directly related to culture. In this context the aim of this study is to
reveal the relationship between the images chosen to convey the targeted message and the culture of
the society, which is the target audience in terms of correctly interpreting the works created in the field
of graphic design. For this purpose, language which is among the components of culture in the study;
It will be examined in literary, auditory, visual and verbal aspects, the relationship between these
species in terms of semiotic and the relationship between images and culture will be discussed in terms
of different components of culture.

Keywords: Graphic Design, Image, Perception, Culture, Semiotic, Language.

Grafik Tasarimda Imge - Kiiltiir iliskisinin Semiyotik Acidan Incelenmesi
Ozet

Grafik tasarim; hedef kitleye aktarilmasi amaglanan mesajin, yaratici bir konsept ile yaratim ve
aktarim siireglerini kapsayan bir gorsel sanat dalidir. Bu denli genis kapsamli amagclar ile yaratilan
tasarimlarda kullanilan imgeler; aktarilmasi hedeflenen mesajin dogru algilanabilmesi ve
anlamlandirilabilmesi adina biiyiik nem tasimaktadir. imgeler; yazinsal, isitsel, gorsel ve sozel olarak
kategorize edilebilir. Yazinsal imgeler, ayni zamanda gorseldir ve sunulduklar1 toplumda kullanilan
dillerde yer alan ses karsiliklari ile isitsel ve sozel imgelere de dahil olmaktadirlar. Imge tiirleri
arasindaki bu ortaklik, anlamin hayata gegcme bi¢imine gore c¢ogaltilabilir. Tiirleri degisse de tiim
imgeler; bir duygu, diisiince, nesne ya da kavrami ifade etmek tizere yaratilmis gostergelerdir. Bu
gostergelerin yaratimi ve anlamlandirilmalart ise dogrudan kiiltiir ile iliskilidir. Bu baglamda, grafik
tasarim alaninda yaratilan caligsmalarin dogru anlamlandirilabilmeleri agisindan; aktarilmasi
hedeflenen mesaj1 iletmek iizere secilen imgeler ile tasarimin hedef kitlesi olan toplumun kiiltiirii
arasindaki iligkiyi somut bir bigimde ortaya koymak g¢aligmanin amacini olusturmaktadir. Bu amag
dogrultusunda ¢aligmada kiiltiliriin bilesenleri arasinda yer alan dil; yazinsal, isitsel, gorsel ve sozel
acidan incelenecek, semiyotik agidan bu tiirler arasindaki iliskiye ve imgeler ile kiiltiir arasindaki
iligkiye, kiiltiiriin farkli bilesenleri agisindan da deginilecektir.

Anahtar kelimeler: Grafik Tasarim, imge, Algi, Kiiltiir, Semiyotik, Dil.
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Edible Films Extracted from Blackberry Plant and Stored in Cold Storage
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Ar u.tr
Abstract

Fisheries are foods that are very valuable in terms of nutrients but can lose quality in a short time.

In order to maintain the quality of such foods, microbial and oxidative deterioration should be slowed
or prevented .For this purpose, the use of natural antioxidant-antimicrobial substances obtained from
various plants as an alternative to chemical preservatives in the aquaculture and food industry is
becoming increasingly common. In this study, which aims to use natural preservative resources in our
country, edible film materials were produced by using herbal extracts in different ratios (2.5% (KA)
and 5% (KB)) obtained from the leaves of Prunus lauroceraus grown in Rize. After cleaning the
mussels (Mytilus galloprovincialis) collected from Rize, the meat parts were covered with edible film
material with blackberry extract and the shelf life of mussel meat was investigated. Coated products
were kept at + 4 ° C for 4 days, sensory, chemical and microbiological analyzes were done on days 0,
2 and 4. According to the results obtained, the average TVB-N value of the control group was
determined as 6.10mg / 100g and TBA value as 0.55mgMA / kg. In the 2-day analysis, no group
exceeded the limits of TVB-N, and on the last day of storage, the TVB-N value of all groups except
the KB group exceeded the recommended consumable limit values, the highest TVB-N value was in
the control group with 53.23mg / 100g, respectively. It was determined that KA (46.93mg / 100g) and
KB (32.92mg / 100g) groups followed. According to the data obtained, the recommended limit values
of the TBA value of any group were seen. In addition, it was determined that all groups did not show
any microbiological deterioration on the second day of storage, but the microbiological values of all
groups exceeded the limit values reported in terms of safe consumption on the last day of storage. As a
result, it was determined that the KB group differed from the other groups according to the results of
the quality analysis.

Keywords: Antioxidant, Black Mussels, Edible Film, Cherry

Karayemis Bitkisinden Elde Edilen Ekstrakt Katkili Yenilebilir Filmlerle
Kaplanarak Soguk Muhafaza Sartlarinda Depolanan (+4 °C) Kara
Midyelerin Baz1 Kalite Kriterlerindeki Degisimler

Ozet

Su {riinleri, besinsel ac¢idan oldukca degerli olan ancak kisa zamanda kalite kaybina ugrayabilen
gidalardir. Bu tiir gidalarin kalitesinin korunmasi i¢in mikrobiyal ve oksidatif bozulmalarin
yavaglatilmasi ya da onlenmesi gerekmektedir. Bu amagla ¢esitli bitkilerden elde edilen 6zellikle dogal
antioksidan-antimikrobiyal maddelerin su iiriinleri ve gida sektoriinde kimyasal koruyuculara alternatif
olarak kullanim1 giderek yaygmlasmaktadir. Ulkemizde bulunan dogal koruyucu kaynaklarin
kullanilmasini amaglayan bu calismada Rize’de yetisen karayemis agaci (Prunus lauroceraus)
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yapraklarindan elde edilen farkli oranlardaki (%2,5 (KA) ve %5 (KB)) bitkisel ekstraktlar kullanilarak
yenilebilir film malzemeleri iiretilmistir. Rize’den toplanan kara midyeler (Mytilus galloprovincialis)
temizlendikten sonra et kisimlar1 karayemis ekstrakli yenilebilir film malzemesiyle kaplanmis ve
midye etinin raf 6mrii arastirilmistir. Kaplanan tiriinler 4 giin boyunca +4°C’de muhafaza edilmis 0., 2.
ve 4. giinlerde duyusal, kimyasal ve mikrobiyolojik analizleri yapilmistir. Elde edilen sonuglara gore
0. giin analizlerinde kontrol grubunun ortalama TVB-N degeri 6,10mg/100g, TBA degeri
0,55mgMA/kg, olarak belirlenmistir. 2. giin analizlerinde hi¢bir grubun TVB-N simirlarin1 agmadigi,
depolamanin son giiniinde ise KB grubu hari¢ biitiin gruplarin TVB-N degerinin tavsiye edilen
tiketilebilir limit degerlerini astigi, en yiikksek TVB-N degerinin 53,23mg/100g ile kontrol grubunda
oldugu ve bunu sirasiyla KA (46,93mg/100g) ve KB (32,92mg/100g) gruplarinin izledigi
belirlenmistir. Elde edilen verilere gore hicbir grubun TBA degerinin tavsiye edilen sinir degerlerini
gorlilmistiir. Ayrica depolamanin 2. Giinlinde tiim gruplarin mikrobiyolojik yonden herhangi bir
bozulma gostermedigi, ancak depolamanin son giliniinde tim gruplarm mikrobiyolojik degerleri
giivenli tiiketim agisindan bildirilen sinir degerleri agtig1 tespit edilmistir. Sonug olarak KB grubunun
kalite analizleri sonuclarina gore diger gruplardan farklilik gosterdigi tespit edilmistir.

Anahtar Kelimeler: Antioksidan, Kara Midye, Yenilebilir Film, Karayemis
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Effective Digital Marketing Strategies for Businesses: Search Engine
Optimization (SEO) and Google Ads Comparison

Nuran CAKIR YILDIZ Dilek TEKSOZ AKAY
Dr. Ogr. Uyesi,istanbul Universitesi-Cerrahpasa, Ogr. Gor., Istanbul Universitesi-Cerrahpasa,
Tiirkiye Tiirkiye
nurcak@istanbul.edu.tr dteksoz@istanbul.edu.tr
Abstract

Technological developments have been the main determinant for forming a new phase of human
history and shaping the era. The opportunities offered by information and communications technology
are of great importance in the emergence of concepts such as “electronic society", "digital society” and
"consumer society”. Transition phase towards the information society has also brought the
phenomenon of digitalization and digital transformation to a key point in almost every stage of life all
over the world

Digital transformation, which causes an increase in the productivity of business processes, and which
requires better communication with the stakeholders, and a consistent transformation in all kinds of
operations, an integration of digital Technologies to all in-house processes to create higher customer
value and a digital business management, is also encountered in the field of marketing frequently.
Digital marketing, which is defined as all types of online advertising, promotion and sales processes
performed by using technological opportunities, is more effective in targeting, reaching the target
audience and individualizing the message to be delivered to the target audience than the traditional
marketing. It significantly reduces promotional costs compared to traditional media channels and
assigns the consumers the roles of publisher and commentator to help providing product, service or
brand awareness due to the two way communication created by digitalization. It is possible to follow
the work done online instantly under favour of digital marketing reporting tools. Digital marketing
offers businesses the opportunity to reach the target market by offering alternative channels such as
inbound marketing, social media marketing, blogs, content marketing, Google Ads and Search Engine
Optimization (SEOQ). ). In the study, literature on digital marketing channels has been reviewed and
it’been determined that the studies in the literature mostly focused on how to use SEO techniques to
increase website visibility and brand awareness. In the study, the conceptual framework for SEO has
been drawn among the above-mentioned digital marketing channels, the strategies that businesses
should follow to create high quality web content by determining certain keywords, and to optimize
their websites to rank high in organic results have been mentioned. SEO and Google Ads were
compared by performing SWOT Analysis. It has been concluded that it would be more effective to use
Google Ads for the short term or seasonal products and the products and services with high
competitive advantage in the field of price and profitability, and to use SEO for the products and
services with low profitability and the keywords with high search traffic or keywords with high
competition. The study emphasizes the importance of the subject based on previous studies and
contributes to the literature with the strategy recommendations it offers to businesses, and the study is
intended to be a basis for future studies.

Keywords: Digital Marketing, Search Engine Optimisation (SEO), Google Ads, Digital
Transformation

Isletmeler icin Etkili Dijital Pazarlama Stratejileri:
Arama Motoru Optimizasyonu ve Google Ads Karsilastirmasi

Ozet

Teknolojik gelismeler, insanlik tarihindeki degisimin bir baska evresini olusturmada ve c¢agmn
sekillenmesinde temel belirleyici olmustur. Teknolojinin bilgi ve iletisim alaminda sundugu

G

imkanlarin, “elektronik toplum”, “dijital toplum”, “tiiketim toplumu” gibi tanimlamalarin ortaya
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¢ikmasinda onemi biiyiiktiir. Bilgi toplumuna gegis siireci aymi zamanda, dijitallesme ve dijital
doniisiim olgusunu da tiim diinyada hayatin hemen her evresinde kilit bir noktaya getirmistir.
Kurumlarin is siireclerinde verimliligini arttirmak, tiim operasyonlarda devamli bir iletisim ve
doniisiim icinde olmak, kurumun miisterilerine daha cok deger yaratmasi i¢in dijital teknolojilerin
kurum igi siireclerin tamamina entegre edilmesi ve islerin dijital olarak yonetilmesi anlamina gelen
dijital doniisiim pazarlama diinyasinda da ¢ok net goriilmektedir.

Teknolojik imkanlar kullanilarak yapilan ¢evrimigi reklam, tanitim ve satig islemlerinin tamami olarak
ifade edilen dijital pazarlama; hedef kitle belirleme, hedef kitleye ulasma ve iletmek istedikleri
mesajlar kisisellestirme konusunda geleneksel pazarlamaya gdre ¢ok daha basarilidir. Tutundurma
maliyetlerini geleneksel medya kanallarina oranla biyiik 6lglide diisiirmekte ve dijitallesmenin
yaratmis oldugu ¢ift yonlii iletisim sayesinde iiriin, hizmet veya marka bilinirligini saglama konusunda
tilketicilere yayinci ve yorumcu rollerini yiiklemektedir. Cevrimigi ortamda yapilan calismalar1 anlik
olarak takip etmek dijital pazarlama yontemlerinde raporlama araglar1 sayesinde miimkiin hale
gelmektedir. Dijital pazarlama bu noktada igletmelere inbound marketing, sosyal medya pazarlamasi,
bloglar, igerik pazarlamasi, Google Ads ve Arama Motoru Optimizasyonu (Search Engine
Optimization-SEO) gibi alternatif kanallar sunarak hedef pazara ulagim imkani sunmaktadir.
Caligmada dijital pazarlama kanallarina iligkin literatiir taramasi yapilmis olup, literatiirdeki
caligmalarin biiyilk cogunlukla SEO tekniklerinin web sitesi goriiniirliigii ve marka bilinirligini
artirmak i¢in ne sekilde kullanildig1 {izerine odaklandig: tespit edilmistir. Calismada, yukarida bahsi
gegen alternatif kanallar arasindan SEO’nun kavramsal ¢ergevesi ¢izilerek, isletmelerin belirli anahtar
kelimeler belirlemek suretiyle yiiksek kaliteli web icerikleri olusturmak ve organik sonuglarda iist
siralarda yer almak i¢in web sitelerini optimize etme konusunda izlemesi gereken stratejilere
deginilmistir. Yapilan SWOT Analizi ile SEO ve Google Ads karsilastirilmistir. Analizde fiyat ve
karlilik alaninda rekabet iistiinliigii bulunan iiriin ve hizmetler ile kisa siireli ve sezonluk iiriinlerde
Google Ads kullaniminin daha etkin oldugu sonucuna varilmistir. Buna karsilik, karlilik orani yiiksek
olmayan {iriin ve hizmetler ile arama trafigi veya rekabet oran1 yiiksek olan anahtar kelimeler i¢in ise
SEO kullaniminin etkin bir strateji oldugu sonucuna ulasilmistir. Calisma bu yoniiyle Onceki
caligmalardan yola ¢ikarak, konunun 6nemini vurgulamakta ve isletmelere sundugu strateji tavsiyeleri
ile literatiire katki saglamakta ve calismanin ileride yapilacak caligmalara temel olusturmasi
amaclanmaktadir.

Anahtar Kelimeler: Dijital Pazarlama, Arama Motoru Optimizasyonu (SEO),Google Ads, Dijital
Doéntigiim
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Abstract

With the development of digitalization and new communication technologies, within the scope of
digital marketing activities, organisations have begun to benefit from the impressive that enable them
to manage audience perception in order to achieve a wide number of objectives, from corporate image
and reputation management to increasing sales. The study emphasizes the importance of digital story
creation for brands, which can also be defined as the transfer of storytelling to virtual environments
through technological means, and focuses on the determinants of form and content in terms of
advertising creation. Thus, the main criteria for successful digital stories are; “the founding history of
the company”,“pioneering inventions”,“crises and how they were overcome”, “unusual successes”,
“unusual or surprising facts about their products (how they were created, the origin of their name,

LRI

what contributed to their success)”, “employees one can be proud of” , “top managers who support the
values of companies even in delicate situations”, “endearing weaknesses or mistakes of well-known
decision-makers”, “customers who can rely on the product in critical situations”, “unusual or
particularly prominent customers.”

In the study, it was determined which themes were used in the advertising stories of the examined
brands in traditional and social media. The communication of 44 storytelling ads belonging to
different products and services with the consumer in digital and mobile environment was examined by
gualitative content analysis method. In the study, the ads were examined from the perspective of
themes that were constructed by selecting different topics known as "Wala grouping”. According to
the research findings; through advertisements, brands connect with the consumer, often using stories
in which they address "unusual and important customers" and "pioneering inventions." As a result, this
study determines the current situation of digital storytelling and emphasizes the discussion of the
different and new position of the story in light of the interdisciplinary approach.

Keywords: Digitalization, digital brand communication, storytelling, qualitative research.

Dijital Marka Iletisiminde HikAye Anlatiminin Giicii:
Hikaye Ana Temalar1 Uzerine Bir inceleme

Ozet

Dijitallesme ve yeni iletisim teknolojilerinin ortaya ¢ikmasiyla kurumsal yapilar, dijital pazarlama
faaliyetleri ile kurumsal imaj ve itibar yonetiminden satiglari arttirmaya varan pek c¢ok amaci
gerceklestirmek {izere hedef kitle algisini yonetmeyi saglayan etkileyicilerden faydalanmaya
baglamiglardir. Calismada, pazarlama ve marka iletisim araci olan hikayelestirmenin teknolojik araclar
vasitasi ile sanal ortamlara aktarilmasi olarak da tanimlanabilen dijital hikdye yaratiminin markalar
icin Onemi vurgulanarak bi¢cim ve igerik agidan belirleyicilerine, reklam yaratimi O6zelinde
odaklanilmaktadir. Buradan hareketle, basarili dijital hikayeler igin temel kriterler konular itibariyle,
“sirketin kurulus hikayesi”, “Oncii buluslar”, “krizler ve bunlar1 nasil astiklar1”, “sira dis1 basarilar”,
“Urtinler hakkindaki olagan disi ve sasirtici gercekler (nasil yaratildiklari, isimlerinin kokeni,
basarilarindaki etkenler)’’, “gurur duyulan calisanlar”, “hassas durumlarda bile sirketlerin degerlerini
destekleyen iist diizey yoneticiler”, “kritik durumlarda dahi {iriine giivenebilen miisteriler” ve “sira disi
ve Oonemli miisteriler” olarak secilmistir.

Calisma kapsaminda, incelenen markalarin, geleneksel ve sosyal medyada yer alan reklam

hikayelerinde hangi temalarin kullanildig1 sorusunun cevabi aranmigtir. Farkl: iiriin ve hizmetlere ait,
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44 hikaye anlatan reklamin dijital ve mobil ortamda tiiketiciyle kurdugu iletisim, nitel icerik analizi
yontemiyle incelenmistir. Calismada, reklamlar “Wala gruplamasi” olarak bilinen farkli konular
secilerek kurgulanan temalar perspektifinden incelenmistir. Aragtirma bulgularina gore; reklamlar
yoluyla markalar, ¢ogunlukla “siradisi ve Onemli miisteriler” ve “Oncii buluslar” konularmi ele
aldiklar1 hikayeleri kullanarak tiiketiciyle bag kurmaktadirlar. Sonug¢ olarak, bu c¢alisma dijital
hikayelestirme kavraminin geldigi son noktay1 belirlerken, disiplinler arasi yaklasimla hikayenin farkli
ve yeni konumunun tartisilmasina da vurgu yapmaktadir.

Anahtar kelimeler: Dijitallesme, dijital marka iletisimi, hikdye anlatimi, nitel arastirma.
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Abstract

"Fraud", "corporate crime" and "white collar crime" are terms used to refer to financial and operational
crimes in which fraudulent activities occur. In this context, illegal actions such as misuse of assets,
money laundering, cyber crime, tax fraud and accounting fraud emerge as major problems. For
companies, fraud is perpetrated by organizations, for example, through the abuse of assets to keep the
firm competitive as well as gaining private benefits.

In order to prevent frauds first of all, it will be necessary to determine from which areas and from
whom the fraud originate. After these points are carefully determined, what needs to be done is to
investigate the effectiveness of the internal control system on these points. Effective prevention of
fraud is based on internal control. Internal control effectiveness plays an important role in revealing
errors and frauds. However, the most important aspect of this activity is to prevent errors and fraud
before they appear. An internal control scheme must be designed to prevent errors and fraud.
Authority and permission gain importance with a functional organizational structure in preventing
fraud. Consequently, creating preventive control areas will prevent fraud to a great extent.

The rapid development of technology brings advantages to organizations at the point of detection and
prevention of fraud as well as at many points. Considering the transaction volumes of large
organizations, using a technology-based audit approach emerges as a useful tool in fraud detection.
The current development of innovative and modern fraud and risk detection methods includes machine
learning algorithms, data mining and meta-learning. All of these methods are useful tools accessible in
risk and fraud prevention and detection systems. However, technology alone will not be sufficient in
detecting and preventing fraud. A well-managed corporate governance function is also required in
order not to create opportunities for fraud and prevent rationalization internally. This study aims to
reveal the benefits of technology-based fraud detection and prevention mechanisms by associating
them with the corporate culture.

Keywords: Fraud, Data Mining, Digitalization
Dijital Cagda Hilenin Onlenmesi ve Tespiti
Ozet

Hile", "kurumsal sug¢" ve "beyaz yakali suc", hile faaliyetlerinin meydana geldigi finansal ve
operasyonel suglara atifta bulunurken kullanilan terimlerdir. Bu kapsamda varliklarin kotiiye
kullanilmasi, kara para aklama, siber sug, vergi dolandiriciligi ve muhasebe dolandiriciligl gibi yasa
dist eylemler baslica sorunlar olarak ortaya cikmaktadir. Isletmeler acisindan hile, kuruluslar
tarafindan, ornegin, 6zel c¢ikarlar elde etmenin yani sira firmayr rekabetci tutmak icin varliklarin
kétiiye kullanilmasi yoluyla gerceklestirilmektedir.

Hilelerin dnlenmesi i¢in, dncelikle hilelerin hangi alanlardan ve kimlerden kaynaklandigini belirlemek
gerekecektir. Bu noktalar 6zenle belirlendikten sonra yapilmasi gereken, i¢ kontrol sisteminin bu
noktalar tizerindeki etkinliginin arastirilmasidir. Hilelerin etkin bir sekilde onlenmesi, i¢ kontrole
dayanmaktadir. i¢ kontrol etkinligi, hata ve hileleri ortaya ¢ikarmada 6nemli bir islev gdrmektedir.
Ancak, bu etkinligin en 6nemli yani, hata ve hileleri, ortaya ¢ikmadan onlemektir. Bir i¢ kontrol
diizeni hata olugmasina ve hile yapmaya olanak vermeyecek bigimde tasarlanmis olmalidir. Hilelerin
onlenmesinde islevsel bir Orgiit yapisi ile yetki ve izin onem kazanmaktadir. Buna bagli olarak
Onleyici kontrol alanlari olusturmak hileleri biiylik 6l¢iide 6nleyecektir.
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Teknolojinin hizli gelisimi organizasyonlara bir ¢ok noktada oldugu gibi hile tespiti ve Onlenmesi
noktasinda da avantajlar getirmektedir. Biiyiik organizasyonlarin islem hacimleri diisiinildiigiinde
teknoloji tabanli denetim yaklasimi kullanilmasi hile tespiti noktasinda faydali bir arag¢ olarak
kargimiza ¢ikmaktadir. Yenilik¢i ve modern hile ve risk tespit yontemlerinin mevcut gelisimi, makine
Ogrenimi algoritmalarini, veri madenciligini ve meta 6grenmeyi icerir. Bu yontemlerin tiimii risk ve
hile 6nleme ve tespit sistemlerinde erisilebilen yararli araglardir. Ancak tek basina teknoloji hile tespit
ve Onlemede yeterli olmayacaktir. Hile firsatlar1 yaratmamak ve dahili olarak rasyonalizasyonu
onlemek amaciyla ayn1 zamanda iyi yonetilen bir kurumsal yonetisim islevi gereklidir. Bu calisma
teknoloji temelli hile tespit ve 6nleme mekanizmalarinin isletmeye getircegi faydalar1 kurum kiiltiirii
ile iligkilendirerek ortaya koymay1 amaglamaktadir.

Anahtar Kelimeler: Hile, Veri Madenciligi, Dijitallesme
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Abstract

Automotive is a global economic power and a capital-intensive sector. It plays an important part in
economic development of countries while effecting the global economy as it is directly linked to many
sectors, including manufacturing of iron, petrol, chemistry, aluminum, steel, glass, textile, plastic,
rubber, etc. Therefore, any problems in the automotive sector might have severe consequences for
these sectors as well. The global automotive sector in the world is led by China, USA, Japan, India and
Germany and it constitutes around %5 of the world economy with 4.5 trillion dollars. Approximately
80 million people work in the sector.

The automotive sector in Turkey is considered the leading sector, which is similar to the rest of the
world. The automotive sector in Turkey is an export-intensive one with foreign trade surplus. It
provides automotive manufacturers with great opportunities because of the export structure and
geopolitical advantages. The automotive sector in Turkey not only is a driving force for the Turkish
economy but also drives the export-led manufacturing sector. Therefore, the review of the financial
performance of the sector.

Cash flow statements which provide useful information about cash-generating capacity of a business is
an important source of financial knowledge. Therefore, International Accounting Standard 1 (IAS 1)
“Presentation of Financial Statements” requires financial statements to comprise a statement of
financial position, a statement of profit or loss and other comprehensive income, a statement of
changes in equity and a statement of cash flows., International Accounting Standard 7 (IAS 7)
“Statement of Cash Flows” requires an entity clarifies how to report and present cash flow. It
recommends cash flows be classified and presented into operating activities (either using the 'direct' or
'indirect’ method), investing activities or financing activities. Any of these categories being either
positive or negative, which is assessed with the use of certain methods, gives important information
about the cash flow profile of the business and Cash Flow Patterns is one of these methods.

Given the importance of the automotive sector to the economy, the current study aimed to reveal the
cash flow position of the sector by investigating the cash flow profiles of the automotive companies
traded in BIST with Cash Flow Patterns method based on the data between 2016-2019. A total of 480
observations (120 for each year) were employed based on the cash flow statements of ten companies
with different sizes quoted in BIST between 2016-2019.

The results of the study revealed that the automotive businesses had positive cash flows in their real
operations whereas they had negative cash flows in investing and financing activities. The results also
showed that Model 2 Going Concern (+, -, -) was observed in all years, which was followed by Model
6 Start-ups (-, -, +) and Model 4 Flourishing Business (+,-,+), respectively. In addition, Model 1 (+,
+, +), Model 3 (+,+,-), Model 5 (-, +, +), Model 7 (-, +, -) and Model 8 (-, -, -) were rarely observed.
There is a rich body of literature on the assessment of financial performance of companies from
various sectors by employing cash flow profiles. However, the present study is the first one to identify
the cash flow profiles of automotive businesses.

Keywords: Financial Statements, Cash Flow Statements, Cash Flow Patterns Method, Automotive
Sector
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BIST’te Faaliyet Gosteren Otomotiv isletmelerinin Nakit Akis Profillerinin
Incelenmesi

Ozet

Otomotiv sektorii kiiresel olarak énemli bir ekonomik gii¢ ve sermaye yogun bir sektordiir. Ulkelerin
kalkinmasinda 6nemli bir rol oynayan sektor; demir, petrol, kimya, aliiminyum, ¢elik, cam, tekstil,
plastik, kauguk gibi bir ¢ok sektorii etkilemekte ve kiiresel ekonomiye de destek saglamaktadir. Bu
nedenle otomotiv sektoriinde yasanabilecek olan herhangi bir olumsuzluk, diger sektorleri de ¢ok hizli
bir sekilde olumsuz etkileyecek stratejik bir neme sahiptir. Diinya otomobil iiretiminde; Cin, ABD,
Japonya, Hindistan ve Almanya pazarda ilk siralarda yer almakla birlikte; sektoriin biiylkligii
yaklasik olarak 4,5 trilyon dolarla diinya ekonomisinin yaklasik %5'ini olusturmaktadir. Bunun
yaninda sektor yaklasik olarak 80 milyon kisiye istihdam saglamaktadir.

Otomotiv sektorii, diinyada oldugu gibi Tirkiye'de de lokomotif sektdr olarak kabul edilmektedir.
Tiirkiye’de otomotiv sektorii ihracat yogun ve dis ticaret fazlasi veren bir sektor olarak karsimiza
cikmaktadir. Tiirkiye otomotiv sektoriinlin ihracata yonelik yapist ve iilkenin jeopolitik konumu ile
otomotiv treticileri i¢in birgok firsat barindirmaktadir. Tiirkiye otomotiv sektdrii sadece Tiirkiye
ekonomisindeki itici giiclerden biri degil, ayn1 zamanda Tirkiye'nin ihracata dayali 6nemli imalat
sektoriiniin basindadir. Bu agidan sektdriin finansal performansinin incelenmesi 6nem arz etmektedir.
Isletmenin nakit yaratma giicii ile nakit kullanmimlarina iliskin énemli bilgiler sunan nakit akis tablosu
finansal tablo kullanicilari i¢in 6nemli bir finansal bilgi kaynagidir. Bu nedenle Uluslararasi Muhasebe
Standardi 1 (IAS 1) “Finansal Tablolarin Sunulusu” standardinda, nakit akis tablosunun; finansal tablo
seti icerisinde raporlanmasi ve sunulmasini zorunlu hale getirmistir. “Nakit Akis Tablolar1” standardi
olan Uluslararas1t Muhasebe Standardi 7 (IAS 7) ise, nakit akiginin nasil raporlanacagi ve sunulacagina
iligkin diizenlemeleri kapsamaktadir. IAS 7, isletmelerin sagladiklar1 nakit akiglarmin igletme
faaliyetlerinden, yatirim faaliyetlerinden ve finansman faaliyetlerinden saglanan nakit olarak 3 ana
baglikta ayristirilmasini ongérmektedir. Bu {i¢ ana bagligin negatif ya da pozitif olmasi, isletmenin
nakit akig profiline iligkin 6nemli bilgiler sunmakta ve gesitli yontemlerle incelenmesi gerekmektedir.
Bu yontemlerden birisi “Nakit Akislarimin Saglandigi Faaliyetler Yontemidir.

Belirtildigi iizere otomotiv sektdriiniin ekonomideki 6nemi diisiiniildiigiinde bu calismada, BIST te
islem goren otomotiv isletmelerinin 2016-2019 dénemlerine iligskin nakit akis tablolarindan elde edilen
veriler kullanilarak “Nakit Akislarimin Saglandigi Faaliyetler Yontemi” ile nakit akis profilleri
incelenmis ve sektoriin icinde bulundugu nakit akis pozisyonu ortaya konulmaya calisilmistir.
Arastirma kapsaminda, Borsa Istanbul (BIST)’e kote edilmis otomotiv isletmeleri arasinda yer alan 10
farkll biiyiikliikteki siketin 2016-2019 yillar1 arasindaki nakit akis tablosu verileri ele alinarak yillik
120, analiz stiresince de toplam 480 gozlem gergeklestirilmistir.

Arastirma sonuglarina gore incelenen otomotiv isletmeleri, yogun olarak esas faaliyetlerinden pozitif,
yatinm ve finansman faaliyetlerinden negatif nakit akisina sahiptir. Arastirma sonuglarina gore
isletmelerin tiim yillarda yogun olarak Model 2 Basarili Isletme (+, -, -) profiline sahip olduklari,
bunun ardindan en fazla goriilen profilin ise sirasiyla Model 6 Geng Isletme (-, -, +) ve Model 4
Biiyiiyen Isletme (+,-,+) profilleri oldugu yoniindedir. Yine analizde 6ne ¢ikan sonuglardan biride,
Model 1 (+, +, +), Model 3 (+,+,-), Model 5 (-, +, +), Model 7 (-, +, -) ve Model 8 (-, -, -)’in nadir
olarak gerceklestigidir.

Konuyla ilgili literatiir calismasi incelendiginde, otomotiv sektorii disinda farkli sektorlerdeki
isletmelerin finansal performanslarini nakit akig profillerini kullanarak O6l¢meyi hedeflemis
caligmalarin varlign dikkat ¢ekmektedir. Calisma bu yoniiyle otomotiv isletmelerinin nakit akis
profillerini belirlemeye yonelik ilk ¢alisma olma 6zelligi tasimaktadir.

Anahtar Kelimeler: Finansal Tablolar, Nakit Akis Tablosu, Nakit Akislarin Saglandigi Faaliyetler
Yontemi, Otomotiv Sektori
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Abstract

With the development of technology in our country as well as all over the world, we have started to
perform many of our transactions, including our commercial activities, in digital environments as a
result of these developments. With the developments in the digital environment, the income obtained
from the goods and services provided did not adapt to the tax structure of the countries, but also
started to cause various problems in the taxation dimension. Companies that provide such services in
digital environments, on the other hand, take advantage of these gaps in the tax structure of many
developed and developing countries to avoid tax. They provide in digital media commerce service
providers on a global scale and that trade primarily on the taxation of their income as a result of some
European Union countries and Turkey have also started to make a variety of legal regulations. While
the taxation of the said activities will increase tax revenues on a country basis, it will also prevent
unfair competition that occurs as a result of the activities of service providing companies. In this
context, Turkey's application to be evaluated and digital services tax, will be the comparison of the
examples in this regard in various countries.

Keywords: Digital Service Tax, Tax Compliance, International Taxation

Tiirkiye’de Dijital Hizmet Vergisi ve Uygulama Ornekleri
Ozet

Tiim diinyada oldugu gibi iilkemizde de teknolojinin gelismesiyle birlikte, ticari faaliyetlerimiz de
dahil olmak {izere birgok islemimizi bu gelismeler neticesinde, dijital ortamlarda gergeklestirmeye
baglamis bulunmaktayiz. Dijital ortamda meydana gelen gelismelerle, sunulan mal ve hizmetlerden
elde edilen gelir, tilkelerin vergi yapisina uyum saglamamakla birlikte, vergilendirme boyutunda da
cesitli sorunlara neden olmaya baglamistir. Dijital ortamlarda bu tiir hizmet sunumu yapan sirketler ise
gelismis ve gelismekte olan birgok iilkenin vergi yapisindaki bu bosluklardan yararlanarak vergiden
kaginma yoluna gitmektedirler. Kiiresel 6lgekteki hizmet saglayicilarinin dijital ortamda sagladiklari
ticaretleri ve bu ticaretleri sonucu elde ettikleri gelirin vergilendirilmesi konusunda basta baz1 Avrupa
Birligi tilkelerinde ve Tirkiye'de ¢esitli yasal diizenlemeler yapilmaya baslanmistir. S6z konusu
faaliyetlerin vergilendirilmesi iilke bazinda vergi gelirlerini arttirici etki saglayacakken, hizmet
saglayan sirketlerin faaliyetleri sonucunda meydana gelen haksiz rekabeti de Onleyici nitelikte
olacaktir. Bu kapsamda Tiirkiye'de uygulamaya konan dijital hizmet vergisi degerlendirilerek, cesitli
iilkelerde bu kapsamdaki 6rneklerinin karsilastirilmasi saglanacaktir.

Anahtar Kelimeler: Dijital Hizmet Vergisi, Vergi Uyumu, Uluslararas: Vergilendirme
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Abstract

Nowadays people expect their dwellings to add value themselves, to increase their life quality and to
make their life more liveable in addition to meetingmeet a need for shelter. It is possible to meet these
expectations fully and in a sustainable manner through facility management practices. Facility
management, in general terms, is a strategic partnership for whom use the facility for the purpose of
accommodation, production, trade, military and etc. Facility management is a business area that
gathers all services other than the main business activity. Outsourcing has transformed this service into
a new generation business model. This business model is becoming widespread to cover industrial
facilities, airports, office buildings, shopping and recreation centres, stadiums and health institutions
and organizations. In Turkey, the facility management has emergedhas been emerged in the early
2000s concurrently with increasing the construction of collective housing. It has become a business
line that contributes to employment and play an important role in management of disasters and
emergencies.

Covid-19, first heard in China and rapidly spread around the world, has had impacts that create a hew
global order. The countries of the world have been caught unprepared in the economic, administrative
and social fields against this rapidly spreading disease, and have sometimes been helpless in finding
solutions. The burden on public institutions and organizations is quite high in terms of health
management, awareness of public and governing the society. At this point, it is thought that a
successful facility management can ensure the effective implementation of the measures taken by the
state public institutions and organizations for fighting against Covid-19. Facility management team
provides expected service to housing estates, collective housing and offices by using all their technical
knowledge and experience, on the other hand, they have an effective communication network thanks
to the social proximity with people who live and work in these structures. For these reasons, facility
management can serve as a successful bridge and contribute to fight against Covid-19 for the
sustainability of implemented measures.

The purpose of this study is to assert that facility management is a pioneeris pioneer of a new system
that creates positive impacts in economic/social/environmental fields. It is aimed to introduce facility
management as a new solution, intervention and combat method for pandemic, thus contributing to the
struggle against Covid-19. In this study, the measures taken by facility management in the fight
against Covid-19 in housing estates, collective housings and offices selected from various regions of
Istanbul will be investigated. According to the findings, It will be revealed whether a facility
management strengthened by laws and regulations can contribute to the fight against Covid-19.

Keywords: Facility management, housing estates, collective housing, Covid-19, Pandemic.

Covid-19 ile Miicadelede Yeni Bir Model: Tesis Yonetimi

Ozet

Insanlar, icinde yasadiklar1 konutlardan barmmma ihtiyacinin karsilanmasinin dtesinde, kendilerine
deger katmasini, yasamlarma kalite kazandirmasini ve hayati daha yasanabilir hale getirmesini
beklemektedir. Bu beklentilerin tam olarak ve siirdiiriilebilir nitelikte karsilanabilmesi, tesis yonetimi
uygulamalar1 ile miimkiin olmaktadir. Tesis yonetimi, genel bir ifade ile barinma, {iretim, askeri vb.
amaglarla tesisleri kullananlar i¢in stratejik bir ortaklik bigimdir. Tesis yonetimi, isletme ve orgiitlerde
temel is diginda kalan biitiin hizmetleri tek elde toplayan bir is alanidir. Dig kaynak kullanimi bu
hizmeti yeni nesil bir is modeli haline getirmistir. Bu is modeli endiistriyel tesisler, havaalanlari, ofis
binalar1, aligveris ve eglence merkezlerinden stadyumlara, saglik kurum ve kuruluslarina kadar
yaygimlagmaktadir. Tiirkiye’ de 2000’11 y1illarin basinda toplu konut yapilarinin artmasi ile ortaya gikan
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tesis yonetimi, istihdama katki saglayan, ayn1 zamanda afet ve acil durum yonetiminde de 6nemli bir
rol iistlenen bir is kolu haline gelmistir.

Ik olarak Cin’de duyulan ve hizla diinyaya yayilan Covid-19, yeni bir kiiresel diizen olusturabilecek
kadar etkiler yaratmistir. Diinya iilkeleri, hizla yayilan bu hastaliga kars1 ekonomik, idari ve toplumsal
alanda hazirliksiz yakalanmis, ¢oziim yollar: iiretmekte ise kimi zaman garesiz kalmislardir. Hem
saglik yonetimi hem de toplumu bilinglendirme, yonlendirme ve kontrol etme noktasinda kamu kurum
ve kuruluslarinin iizerindeki yiik oldukga fazladir. Iste tam da bu noktada Covid-19 ile miicadelede
devlet kamu kurum ve kuruluslari tarafindan alinan dnlemlerin etkin bir bi¢imde uygulanmasinin,
basarili bir tesis yonetimi ile miimkiin olabilecegi diisiiniilmektedir. Tesis yonetimi bir yandan tim
teknik bilgi ve tecriibelerini kullanarak siteler, toplu konutlar ve ofislere beklenilen hizmeti saglarken
diger yandan bu yapilarda yasayan ve calisanlarla kurduklar1 sosyal yakinlik sayesinde etkili bir
iletisim agina sahip olmaktadirlar. Bu nedenle tesis yonetimi basarili bir koprii vazifesi gorerek alinan
tedbirlerin siirdiirtilebilirligi adina Covid-19 ile miicadeleye katki saglayabilir.

Bu c¢aligmanin amaci, tesis yonetiminin ekonomik/sosyal/cevresel alanda olumlu etkiler yaratan yeni
bir sistemin Onciisii oldugunu ortaya koymaktir. Tesis yOnetiminin, Covid-19’a yo6nelik yeni bir
¢oziim, miidahale ve miicadele yontemi olarak ortaya konulmasi, iilkemizin Covid-19 ile olan
miicadelesine katki saglanmasi hedeflenmektedir. Bu calismada Istanbul’un cesitli bolgelerinden
secilmis sitelerde, toplu konutlarda ve ofislerde Covid-19 ile miicadelede tesis yonetimlerinin aldigi
tedbirler ve bunlarin yeterli olup olmadig: arastirilacaktir. Elde edilen bulgular dogrultusunda, Kanun
ve Yonetmeliklerle giiclendirilmis bir tesis yonetiminin Covid-19 ile miicadeleye katki saglayip
saglamayacagi ortaya konulacaktir.

Anahtar Kelimeler: Tesis Yonetimi, Konut sitesi, Toplu konut, Covid-19, Salgin hastalik
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The Effects of Covid-19 Pandemic on the Property Sector
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Abstract

From past to present, many incidents such as epidemic diseases, wars, crises, disasters etc. occurred.
Some of these incidents have left deep traces in our lives. It has created effects in social, economic,
environmental etc. areas. Major events that trigger the closure of an old period and the beginning of a
new period can cause behavioral changes in humans. Today's pandemic has also put economic units
into a process of obligatory change. The fact that people live in isolation in their homes during this
process and carry out their professions, education and shopping from home with digital facilities
indicates that the age of technology has started.

Due to the risk of transmission of the virus, the activities of the sectors with which people are in
contact were curtailed, while spending in the food, health and housing areas increased. Basic balances
of the macro economy such as income, consumption, saving and investment are changing. Economic
policies implemented to ensure macroeconomic stability have an impact on total expenditures,
exchange rates and asset prices through various monetary transmission mechanisms. Interest rates kept
low to stimulate the economy increase the demand for real estate. Macroeconomic indicators should be
followed carefully so that real estate prices, which are inflated by the driving force of credit funds, do
not reach a level that threatens financial stability.

All these events are related to the real estate sector. It is clearly seen that it has effects in the fields of
construction, sales, marketing, finance, management etc. In the real estate sector, there are properties
for commercial purposes, industrial properties, agricultural properties and special purpose properties
as well as residential properties. The pandemic has had different effects on each property type. For
example, the demand for shopping centers that include trade, food and beverage, cultural and artistic
activities suddenly came to a standstill. In the housing sector, there has been an increased interest in
properties with a larger area with gardens or balconies. It is seen that people who have to spend more
time in the house revive the real estate sector in terms of renovation and development activities. On
the other hand, due to the distance education activity, the rental housing demand of university students
has decreased, especially in metropolitan cities. Increasing rental vacancy rates and loss of rent
collection negatively affect the return on real estate investments. All these effects may differ on the
basis of regions and demographic structure. Therefore, it is very important to analyze the market well
in line with the needs of the society.

The purpose of this study is to analyze the impact of the Covid-19 process on real estate markets. In
this direction, the internal and external dynamics that determine the real estate values will be examined
by evaluating the current data on the real estate economy. By examining the changes in consumer
behavior for various real estate types, it will be investigated how the real estate sector can be
developed using digital opportunities. It is estimated that the new era will be a period in which
digitalization, technology, artificial intelligence applications, e-commerce and remote work will
prevail. The real estate sector has already entered the transformation process in order to respond to the
changing demand in the technology age we are in. With smart building technologies, it is possible to
maximize the comfort and safety of users and to save money on energy efficiency. Real estate
consultants can serve their customers by taking a virtual tour. In the digital age we are in, people and
institutions that closely follow technology and develop innovative solutions compatible with
technology will hold onto the market, and those who cannot adapt to the changing structure of demand
will not be successful.

Keywords: Property Sector, Real Estate Economics, Digitalization, Covid-19.
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Covid-19 Pandemisinin Emlak Piyasas1 Uzerindeki Etkileri
Ozet

Gecmisten bugiine diinyada ¢ok sayida salgin hastalik, savas, kriz, afet vb. olay yasanmistir. Bu
olaylardan bazilar1 hayatimizda derin izler birakmig, sosyal, ekonomik, ¢evresel vb. alanlarda etkiler
ortaya gikartmistir. Eski bir donemin kapanarak yeni bir donemin baslamasini tetikleyen biiylik olaylar
insanlarda davranigsal degisikliklere neden olabilmektedir. Giinlimiizde yasanan pandemi de
ekonomik birimleri zorunlu bir degisim siirecine sokmustur. insanlarin bu siirecte evlerinde izole bir
sekilde yasamalari, mesleklerini, egitimlerini, aligverislerini dijital imkanlarla evden yiiriitmeleri
teknoloji ¢aginin baglamis olduguna isaret etmektedir.

Viriistin bulasma riski nedeniyle, insanlarin temas halinde olduklar1 sektorlerin faaliyetleri
kisitlanirken gida, saglik ve konut alanlarindaki harcamalar artmistir. Gelir, tiiketim, tasarruf, yatirim
gibi makro ekonominin temel dengeleri degisim gostermektedir. Makro ekonomik istikrarin
saglanmasi i¢in uygulanan iktisat politikalari, ¢esitli parasal aktarim mekanizmalar1 yoluyla toplam
harcamalar, doviz kurlar1 ve varlik fiyatlar iizerinde etkiler yaratmaktadir. Ekonomiyi canlandirmak
icin diisiik tutulan faizler, gayrimenkule olan talebi arttirmaktadir. Kredi fonlarinin itici giiciiyle sisen
gayrimenkul fiyatlarmin finansal istikrari tehdit eden bir boyuta ulagmamasi i¢in makro ekonomik
gostergeler iyi takip edilmelidir.

Yasanan tiim bu olaylarin gayrimenkul sektoriiniin ingaat, satig, pazarlama, finans, yonetim vb.
alanlarinda etkiler dogurdugu agik¢a goriilmektedir. Gayrimenkul sektoriiniin i¢erisinde ikamet amagh
miilklerin yani sira ticari amag¢lh miilkler, endiistriyel miilkler, tarimsal miilkler ve 6zel amacli miilkler
de yer almaktadir. Pandemi her bir gayrimenkul tipi {izerinde farkli etkiler ortaya ¢ikarmistir. Ornegin
igerisinde ticaret, yeme-igme, kiiltiir ve sanat faaliyetlerinin yer aldig1 aligveris merkezlerine olan talep
bir anda durma noktasina gelmistir. Konut sektoriinde ise, bahgeli ya da balkonlu yiizol¢iimii daha
genis olan miilklere olan ilgi artmistir. Ev icerisinde daha ¢ok vakit gecirmek zorunda kalan insanlarin
yenileme ve gelistirme faaliyetleri agisindan gayrimenkul sektoriinii canlandirdiklar1 goriilmektedir.
Diger yandan uzaktan egitim faaliyeti nedeniyle 6zellikle biiyiiksehirlerde iiniversite 6grencilerinin
kiralik konut talebi diigmiistiir. Kira bosluk oranlarinin ve kira toplama kaybimnin artiyor olmasi,
gayrimenkul yatirimlarinin getirisini olumsuz etkilemektedir. Tiim bu etkiler bolgeler bazinda ve
demografik yapiya gore farklilasabilmektedir. Bu nedenle toplumun ihtiyaclari dogrultusunda
piyasanin iyi analiz edilmesi ¢ok 6nemlidir.

Bu calismanin amaci, Tiirkiye’de ve Diinya’da yasanan Covid-19 siirecinin emlak piyasalar
tizerindeki etkilerini analiz etmektir. Bu dogrultuda gayrimenkul ekonomisine iliskin giincel veriler
degerlendirilerek gayrimenkul degerlerini belirleyen igsel ve digsal dinamikler irdelenecektir. Cesitli
gayrimenkul tipleri i¢in tiikketici davranislarinda yasanan degisimler incelenerek, dijital imkanlar
kullanilarak emlak sektoriiniin nasil gelistirilebilecegi arastirilacaktir. Yeni donemin dijitallesmenin,
teknolojinin, yapay zeka uygulamalarinin, e-ticaretin ve uzaktan ¢alisma diizeninin gegerli olacagi bir
donem olacagi tahmin edilmektedir. Gayrimenkul sektorii i¢inde bulundugumuz teknoloji ¢aginda
degisen talebe cevap verebilmek i¢in doniisiim siirecine ¢oktan girmistir. Akilli bina teknolojileri ile
kullanicilarin konforunu ve giivenligini en {ist diizeye c¢ikarmak, enerji verimliligi gibi konularda
tasarruf etmesini saglamak miimkiin olabilmektedir. Emlak danigsmanlar1 sanal gezinti yaptirarak
miisterilerine hizmet verebilmektedir. I¢inde bulundugumuz dijital ¢aga, teknolojiyi yakindan takip
eden ve teknoloji ile uyumlu yenilikgi ¢oztimler gelistiren kisi ve kurumlar piyasa tutunacaklar, talebin
degisen yapisina uyum saglayamayanlar ise basarili olamayacaktir.

Anahtar Kelimeler: Emlak Sektorii, Gayrimenkul Ekonomisi, Dijitallesme, Covid-19.
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Current Developments in Real Estate Markets in the New Economy and
Real Estate Market Analysis
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Abstract

When the pandemic was declared in March 2020, people did not know what period awaited them in
the future. Experts made predictions that in February 2020, due to the high stocks in the Real Estate
Market, the Sales Prices will gradually decrease and a "Buyer Market" will be experienced. Loan
interest rates, which were lowered in order to eliminate the recession experienced in that period,
caused an extreme increase in demand and sales prices increased capriciously. Another factor that
triggered the rise in sales prices was the rise in exchange rates. Thus, contrary to the expectation,
“Seller Market" period is experienced.

The aim of this study is to examine the effects of the pandemic on the real estate market. In this
direction, the 8-month period that passed since the beginning of the pandemic was divided into two as
the period in which obligatory restrictions were applied and the period after restrictions. Market
research has been conducted for these two periods. As a result of the analysis, the following findings
have been reached for the period between March and June when there are restrictions. There have been
changes in the housing demand of individuals who were stuck in their homes during the isolation
period, especially families with children. The demand for sale and rent for houses with gardens in the
suburbs close to the city and garden floors in the city has increased significantly. This situation
increased the rental and sales prices of these places. The demand for commercial real estate, plazas
and large office floors, stores, cafes, and branded food and beverage chains in shopping malls is
almost over. Since employees continue to work from home, companies have started to make their
workplace choices from smaller offices. On the other hand, some owners have cut contact with people
due to the virus's meeting danger and have not shown their property to potential buyers. This situation
led to a decrease in the supply of property for sale and a further increase in sales prices. In the period
after the restrictions were lifted in July, the most important event affecting the sector was the interest
of families over the age of 65 and with children in summer resorts. Crowded places such as hotel,
resort, etc. are not preferred. The rental and sales prices of seasonal and furnished summer houses have
increased significantly in the Aegean and Mediterranean.

In this process, digital marketing methods which enable minimum contact have been adopted.
Portfolio touring videos were shot in the digital environment, social media promotions (Instagram,
Facebook, twitter, LinkedlIn, etc.) were attached importance, cooperation was made with the property
owner on issues such as hanging signs or taking measurements, and meetings were held online. By
making changes in the marketing and sales plan, portfolio presentations were realized with power
point presentations and databases were created taking account of classifying target audiences. On the
Internet, correctly priced and only authorized portfolios gain importance in terms of being reliable.
Transactions and money transfers in the land registry are mostly made through online systems. Legal
regulations in the field of real estate have also brought some standards for the real estate consultancy
profession. Decisions taken not to show the workplace and the residence at the same address will
eliminate the possibility of working home-office in many business lines. Due to the serious
contractions in the economy, it is expected that housing prices will decrease, especially in cities with
high population density.

Keywords: Housing, Commercial Real Estate, Digital Marketing, Virtual Tour, Real Estate
Consulting.
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Yeni Ekonomide Gayrimenkul Piyasalarindaki Giincel Gelismeler ve
Piyasa Analizi

Ozet

2020 yilmin Mart ayinda pandemi ilan edildiginde, insanlar gelecekte onlar1 nasil bir donemin
bekledigini bilmiyordu. Uzmanlar Subat 2020°de Gayrimenkul Piyasasinda Stoklarin yiiksek olmasi
nedeni ile Satis Fiyatlarinin giderek diisecegi ve bir ‘’Alici Piyasasi’’nin yasanacagi yoniinde
ongoriilerde bulundular. O donemde yasanan durgunlugu gidermek i¢in diisiiriilen kredi faiz oranlari,
talepte asir1 bir yiikselise neden oldu ve hig bekleyen bir sekilde satis fiyatlarr artti. Satis fiyatlarindaki
yikselisi tetikleyen bir diger faktér de doviz kurlarindaki yiikselisti. Boylelikle “Alic1 Piyasasinin”
yasanacagi beklentisinin tam aksine “Satict Piyasasinin” yasandigi bir doneme gegilmistir.

Bu calismanin amaci1 pandeminin gayrimenkul piyasasi lizerinde olusturdugu etkileri incelemektir. Bu
dogrultuda pandeminin baslangicindan itibaren gecen 8 aylik doénem, zorunlu kisitlamalarin
uygulandigr déonem ve kisitlamalar sonrasi dénem olmak tizere ikiye ayrilmis ve piyasa arastirmasi
yapilmistir. Yapilan analiz sonucunda, kisitlamalarin oldugu Mart-Haziran aylar1 arasindaki dénem
icin su bulgulara ulasilmistir. Basta ¢cocuklu aileler olmak iizere izolasyon déneminde evlerinde sikisip
kalan bireylerin konut talebinde degisiklikler yasanmistir. Sehre yakin banliydlerdeki bahgeli evlerin
ve sehir i¢indeki bahge katlarinin satilik ve kiralik talebi ¢ok artmistir. Bu durum séz konusu yerlerin
kira ve satis fiyatlarimi yiikseltistir. Ticari gayrimenkuller, plaza ve genis ofis katlari, AVM’lerdeki
magaza, kafe, marka yiyecek icecek zincirleri gibi yerlere olan talep ise neredeyse bitmistir. Ticari
kuruluslar evden ¢alisma sistemini siirdiirdiikleri i¢in is yeri mekan se¢imlerini daha kiiciik ofislerden
yapmaya basladilar. Diger yandan bazi miilk sahipleri, viriisiin bulusma tehlikesinden 6tiirli insanlarla
olan temasini kesmistir ve dairesini potansiyel alicilara gostermemistir. Bu durum da satilik daire
arzinin azalmasina ve satig fiyatlarinin daha da artmasina neden olmustur. Kisitlamalarin kaldirildig:
Temmuz ayindan sonraki donemde ise, sektorii etkileyen en onemli olay ozellikle 65 yas iistli ve
cocuklu ailelerin sayfiye bolgelere gosterdigi ilgi olmustur. Otel, tatil kdyii vb. kalabalik yerler tercih
edilmediginden, Ege ve Akdeniz’ de mevsimlik ve esyali yazliklarin kira bedelleri ve satis fiyatlari
cok ylikselmistir.

Bu siirecte minimum temasi miimkiin kilan dijital pazarlama ydntemlerine gegis yapilmistir. Dijital
ortamda portfdy gezdirme videolar1 c¢ekilmis, sosyal medya tanitimlarina ( instagram, facebook,
twitter, linkedin vb.) 6nem verilmis, tabela asilmasi ya da 6l¢li alinmasi gibi konularda miilk sahibi
ile is birligi yapilmis, toplantilar online olarak diizenlenmistir. Pazarlama ve satis planinda
degisiklikler yapilarak, portfoy tanitimlart powerpoint sunumlarla gergeklestirilmis, hedef kitle
siniflamalar1 yapilarak veri tabanlari olusturulmustur. Internet’ te dogru fiyatli ve tek yetkili portfoyler
giivenilir olmasi agisindan 6nem kazanmaktadir. Tapu’da yapilan iglemler ve para transferleri ise daha
¢ok online sistemler lizerinden yapilmaktadir. Gayrimenkul alaninda yapilan yasal diizenlemeler de
emlak danismanligi meslegine yonelik bazi standartlar getirmistir. Is yeri ve konutun ayni adreste
gosterilememesi yoniinde alinan karalar, bircok is kolunda home-ofis ¢aligma ihtimalini ortadan
kaldiracaktir. Ekonomide yasanan ciddi daralmalar nedeni ile ilk asamada 6zellikle niifus yogunlugu
fazla olan sehirlerde konut fiyatlarinin diismesi beklenmektedir.

Anahtar Kelimeler: Konut, Ticari Gayrimenkul, Dijital Pazarlama, Sanal Gezinti, Emlak
Danismanhig
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Perception of Career Future and Professional Self-Esteem: A Research on
Vocational School Students
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Abstract

The aim of this study is to examine the relationship between the career future perceptions and
professional self-esteem of vocational school students. In line with this purpose, data were collected
from 96 students studying at the social sciences vocational school of a public university in Istanbul by
employing a survey method. Career future perceptions of the students were measured with Career
Future Inventory developed by Rottinghaus, Day and Borgen (2005) and adapted to Turkish by
Kalafat (2014). The Professional Self-Esteem Scale developed by Aricak (1999) was employed to
determine the professional self-esteem levels. In the analysis of the data obtained in the study,
correlation and regression analyses as well as unpaired two-sample t-test were used. In the correlation
analysis, a positive correlation was found between career future perception and professional self-
esteem. In terms of the sub-dimensions of professional self-esteem, a positive correlation was found
between career future perception and professional self-esteem with the belief in the functionality of the
profession; however, a significant relation was not found with the acceptance of the profession. The
findings obtained from the regression analysis showed that the career future perception has a positive
effect on professional self-esteem as well as its sub-dimensions such as the value attributed to the
profession and belief in the functionality of the profession. In the study, it was further examined
whether the career future perceptions and professional self-esteem of the students differ in terms of
demographic characteristics such as gender, class, internship status and the type of high school
graduated from. It was determined that career future perception differs in terms of class and internship
status, while professional self-esteem differs only in terms of the type of high school graduated from.

Keywords: Career Future, Professional Self-Esteem, Acceptance of the Profession, Value Attributed to
the Profession, Belief in the Functionality of the Profession

Kariyer Gelecegi Algisi ve Mesleki Benlik Saygisi: Meslek Yiiksekokulu
Ogrencileri Uzerine Bir Arastirma

Ozet

Bu aragtirmanin amaci, meslek yiiksekokulu 6grencilerinin kariyer gelecegi algilari ile mesleki benlik
saygilar1 arasindaki iliskilerin incelenmesidir. Bu amag¢ dogrultusunda, istanbul’daki bir devlet
iiniversitesinin sosyal bilimler meslek yiiksekokulunda 6grenim goren 96 6grenciden anket yoluyla
veri toplanmustir. Ogrencilerin Kariyer gelecegi algilari, Rottinghaus, Day ve Borgen (2005) tarafindan
gelistirilen ve Tiirkge uyarlamasini Kalafat’in (2014) gergeklestirdigi, Kariyer Gelecegi Olgegi
araciligryla Olclilmiigtiir. Mesleki benlik saygisi diizeyinin belirlenmesinde ise Aricak (1999)
tarafindan gelistirilen, Mesleki Benlik Saygis1 Olcegi kullanilmistir. Arastirmada elde edilen verilerin
incelenmesinde korelasyon ve regresyon analizlerinin yani sira bagimsiz iki 6rneklem t testinden
yararlanilmistir. Korelasyon analizi sonucunda kariyer gelecegi algisi ile mesleki benlik saygisi
arasinda pozitif yonli anlaml bir iligki oldugu belirlenmistir. Mesleki benlik saygisinin alt boyutlar
acisindan bakildiginda; kariyer gelecegi algisi ile meslege verilen deger ve meslegin islevselligine
inang boyutlar1 arasinda yine pozitif yonlil bir iligski oldugu ancak meslegi kabul boyutunda anlamli bir
iliskinin goriilmedigi saptanmistir. Regresyon analizinden elde edilen bulgular kariyer gelecegi
algisinin, mesleki benlik saygisi ve alt boyutlarindan meslege verilen deger ile meslegin iglevselligine
inang lizerinde pozitif yonlii bir etkiye sahip oldugunu gostermektedir. Arastirmada Ogrencilerin

81


mailto:asli.denizli@marmara.edu.tr

kariyer gelecegi algilart ve mesleki benlik saygilarmin cinsiyet, sinif, staj durumu ve mezun olunan
lise tirii gibi demografik Gzellikleri bakimindan farklilik gésterip gostermedigi de incelenmistir.
Kariyer gelecegi algisinin simif ve staj durumu bakimindan farklilik gosterdigi, mesleki benlik
saygisinin ise yalnizca mezun olunan lise tiirii agisindan farklilastigi saptanmustir.

Anahtar Kelimeler: Kariyer Gelecegi, Mesleki Benlik Saygisi, Meslegi Kabul, Meslege Verilen Deger,
Meslegin Islevselligine Inang

GIRIS

En yaygin bilinen anlamiyla kariyer, bireyin tercih ettigi iste daha fazla maddiyat, statii, prestij,
sorumluluk ve gii¢ elde etmek adina ilerlemesidir (Ivancevich, 2010:435). Bu bakis acisina gore
kariyer, bireyin yasaminda elde ettigi pozisyonlarin tiimiinii icermekte ve Orgiit bakimindan nesnel
kariyer yaklasimini yansitmaktadir. Birey acisindan konuyu ele alan 6znel kariyer yaklagiminda ise
kariyerin; degerler, davranmiglar ve motivasyon kavramlarimi icerdigi belirtilmektedir (Bingdl,
2016:335). Gilintimiiziin ¢alkantili is ortaminda bireylerin, kendi kariyerlerinin yonlendiricisi olmalari
s0z konusudur. Bireyin kariyeri artik orgiitten cok bireyin degerlerinden temellenmektedir. Bireyin
kendi degerleri ve hedefleri dogrultusunda kariyerine yon vermesi; maddi kazanimlar, terfi ve gii¢ gibi
objektif unsurlarin 6tesinde psikolojik anlamda basariya odaklanmasini beraberinde getirmektedir
(Waters, Briscoe, Hall, & Wang, 2014:405). Giincel kariyer yaklagimlarinin, esnek ve uyumcul olarak
kariyer 6z yOnetimi, yasam boyu Ogrenme, subjektif kariyer basarisi ve organizasyonlar arasinda
kariyer hareketliligi ile istihdam edilebilirligin siirdiiriilmesine odaklandiklar1 goriilmektedir (Clarke,
2009:8-9). Bu dogrultuda kariyerinin sorumlulugunu iistlenen bireyin, istihdam edilebilirligini
artirarak kendisi i¢in uygun olan kariyer firsatlarini aragtirmasi ve degerlendirmesi, kariyer basarisi

acisindan 6nemli goriilmektedir.

Bireyin kendisini degerlendirerek giiclii ve gelisime agik yonlerini saptamasi, bilgi, beceri ve ilgileri
dogrultusunda kariyer beklentileri ve hedeflerini belirlemesi ve bunlara ulagsmak tizere aksiyon planlari
gelistirmesi kariyer planlama olarak tanimlanmaktadir (Diindar vd., 2018:284). Is yasaminda ve orgiit
yapilarindaki gelismeler sonucunda kariyer kavraminin dogasinda meydana gelen degisimler
nedeniyle glinlimiizde kariyer planlamanin daha da 6n plana ¢iktigi goriilmektedir. Kendi kariyerinin
mimar1 olan birey, degisen sartlar dogrultusunda Kkariyerine iliskin degerlendirme ve planlar

araciligryla kariyerine yon vermektedir.

Kariyer gelecegi algisi ise, bireylerin kariyer planlamaya iliskin olumlu tutumlarim degerlendirmek
iizere Rottinghaus, Day ve Borgen (2005) tarafindan gelistirilen bir cerceveyi ifade etmektedir
(Kalafat, 2012:169). Kariyer gelecegi algis1; kariyer uyumlulugu, kariyer iyimserligi ve is piyasasina
iliskin algilanan bilgi boyutlarinda ele alimmaktadir. Kariyer uyumlulugu; bireyin gelecekteki
degisimle basa c¢ikma ve degisimden yararlanma yonelimini, yeni is sorumluluklaria iliskin
rahathigin1 ve oOngoriilemeyen olaylar karsisinda kariyer planlarindaki degisimlerde iyilestirme

yapabilme yetenegini ifade etmektedir. Kariyer iyimserligi; bireyin gelecekteki kariyer gelisiminde en
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iyiyi elde edecegine dair beklentisi ve en olumlu yo6nlerine vurgu yapmasi ile kariyer planlamaya
iliskin gorevlerinde kendini rahat hissetmesine yonelik egilimi olarak tamimlanmaktadir. Is piyasasina
iliskin algilanan bilgi ise; bireyin is piyasasi ve istihdam egilimlerini ne denli iyi anladigma iligskin

algilarini degerlendirmektedir (Rottinghaus, Day ve Borgen, 2005:11).

Meslek, bireyin belli bir egitim yoluyla edindigi ve para kazanma gayesiyle gerceklestirdigi,
sonucunda bir iiriin ya da hizmetin meydana geldigi, kurallar1 toplum tarafindan belirlenen etkinlikler
biitiinii olarak tanimlanmaktadir (Kuzgun vd., 2016:14). Bireyin bir meslek edinmesi, egitim
stirecinden ge¢mesini, egitim araciligiyla alaninda uzmanlagsmasini, belirli bir zaman boyunca pratik
yapmasini ve kisisel yargilarina gore davranmasini, bu yolla bagkalarini etkilemesini igermektedir

(Acaray ve Savci, 2018:335).

Mesleki benlik saygisi ise, meslege yonelik olarak kabul edilen benlik yiiklemelerine iligkin, birey
tarafindan olusturulan degerlilik yargisi seklinde tanimlanmaktadir. Bagka bir ifadeyle bireyin,
benligine mal etmis oldugu meslegine yiikledigi anlamlardan duydugu hosnutluk, gurur, saygi ve
onurun derecesini belirtmektedir (Aricak, 1999:93). Mesleki benlik saygisi, bireyin mesleki
yeterliligine, mesleginin gerektirdigi bilgi, yetenek ve sorumluluk bakimindan ortaya koydugu
performansina ve meslegin degerine yonelik olarak degerlendirmelerini igermektedir (Civilidag vd.,
2018:47). Diger bir deyisle bireyin kendi meslegine verdigi onem ve degerin derecesini ifade eden
mesleki benlik saygisi, mesleki uyumun ve tatminin de basat unsurlari arasinda gdsterilmektedir

(Dilmag vd., 2009:134).

Giincel kariyer yaklagimlariyla birlikte kariyerine iligkin sorumlulugu artan bireyler agisindan, kariyer
gelecegi algis1 giin gectikce daha dnemli hale gelmektedir. Ogrenciliginden itibaren siirekli gelisim
saglayarak istihdam edilebilirligini arttirmak ve is diinyasinin degisen taleplerine uyum saglayacak bir
kariyer plan1 dogrultusunda hareket etmek bireylerin kariyer basarisinda kilit rol oynamaktadir. Buna
kargin iiniversite 0grencilerinin kariyer gelecegi algisimi ele alan ¢aligmalarin heniiz siirlt sayida
oldugu gorilmektedir (Biyiikkyllmaz vd., 2016: 2066). Diger yandan bireylerin mesleki basarilar1 ve
kariyer ilerlemelerine biiyiikk katki sagladigi savunulan mesleki benlik saygisi iizerine yapilan
aragtirmalarin  ¢ogunlukla Ogretmenler, hemsireler ve bu mesleklerin adaylar1 {izerinde
gercgeklestirildigi goriilmektedir (Demir vd., 2011; Tabassum vd., 2011; Camadan vd., 2018; Uslusoy
vd., 2016; Ozen Bekar vd., 2017; Sarikog ve Kaplan, 2017).

Ulkemizde mesleki egitim konusunda, meslek yiiksekokullart hayati bir rol oynamaktadir.
Yiiksekogretim Kurulu 2019-2020 verilerine gore Tiirkiye’de 9081 devlet, 114’1 vakif olmak iizere
1022 meslek yiiksekokulu bulunmaktadir. On lisans egitimi veren yiiksekdgretim programlarinda
kayith 6grenci sayis1 3.002.964 olup bu programlarda gorev yapan toplam 6gretim elemani sayisi ise
22.391°dir (YOK, 2020). Meslek yiiksekokullarinda dgrenim gorenler, mesleki olarak teorik ve

uygulamaya doniik bir egitim siirecinden gecerek is diinyasinin nitelikli insan kaynagi ihtiyacini
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gidermek lizere yetistirilmektedirler. Mezunlarin istihdam edilebilirlikleri, kariyer gelisimleri ve
mesleki basarilari, meslek yliksekokullar1 ve mesleki egitim konularindaki gilincel basliklar
olusturmaktadir. Is diinyasi, meslek yiiksekokulu mezunlarmin alanlarina 6zgii degisim, yenilik ve
gelismelere daha duyarli olmalarimi beklemektedir. Bu nedenle grencilerin ve yeni mezunlarin,
kariyer gelecegi algilart ve mesleki benlik saygilarinin incelenmesi Oonemli goriilmektedir. Bu
aragtirmada meslek yiiksekokulu &grencilerinin kariyer gelecegi algilar ile mesleki benlik saygilari
arasindaki iligkiler ele alinmistir. Arastirma aracilifiyla mesleki egitim goren &grencilerin kariyer
gelecegi algilari ve mesleki benlik saygisi diizeylerinin belirlenmesi, aralarindaki iligkilere 151k
tutulmas1 ve bu yolla meslek yiiksekokulu 6grencilerinin kariyer gelisimlerine ve mesleki benlik
saygilarina katki saglayacak bulgularin ortaya konulmasi amaglanmigtir. Arastirmada bunun yani sira
meslek yiliksekokulu 6grencilerinin kariyer gelecegi algilari ve mesleki benlik saygilarinin bazi

demografik 6zellikler bakimindan farklilik gosterip gostermedigi de incelenmistir.
ARASTIRMANIN METODOLOJISI
Arastirmanin Ana Kiitlesi ve Orneklemi

Aragtirmanin  ana kiitlesi, Istanbul’daki bir devlet {iniversitesinin sosyal bilimler meslek

yiiksekokulunda 6grenim goren dgrencilerden olusmaktadir.

Arastirmada zaman ve maliyet kisitlar1 nedeniyle kolayda oOrnekleme yontemi kullanilmistir.
Arastirma kapsaminda 96 Ogrenciden derlenen veriler analiz edilmistir. Arastirma verilerinin

toplanmast iglemi, 2020 yili Mayis ayinda baslamis ve Temmuz ayinda tamamlanmustir.
Aragtirmaya katilan 6grencilerin demografik 6zellikler agisindan dagilimlarina bakildiginda:
o  9%45,8’inin (44) kiz , %54,2’sinin (52) erkek oldugu,
®  %46,9’unun (45) birinci sinif, %53,1’inin (51) ikinci sinif 6grencisi olduklari,
e  %44,8’inin (43) staj yapmis oldugu, %55,2’sinin (53) ise heniiz staj yapmadigi,
® %33,3’linlin (32) okudugu boéliimle ilgili bir meslek lisesinden mezun oldugu,

® %38,5’inin (37) yonetim ve organizasyon, %32,3’linlin (31) pazarlama ve %29,2’sinin

(28) muhasebe ve vergi uygulamalari boliimiinde okuduklari,
e Katilimcilarin yag ortalamasinin 20,73 oldugu goriilmiistiir.
Arastirmanin Varsayimlari ve Kisitlar

Arastirmada tesadiifi ornekleme yontemlerinden yararlanilamamis olmasi ve kolayda Ornekleme
yontemiyle arastirmacimin ulasabildigi katilimcilardan elde edilen verilerin degerlendirilmesi
arastirmanin baslica kisitidir. Bu baglamda elde edilen sonuglar, 6rnekleme 6zgii olup ana kiitleye

genellenebilmesi s6z konusu degildir.
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Arastirmaya katilanlarin, ankette yer alan ifadeleri dogru bir bicimde anladiklar1 ve gergege uygun

olarak ictenlikle yanitladiklar1 varsayilmstir.
Arastirmada Kullanilan statistiksel Yontemler

Arastirmadan elde edilen verilerin analizi, SPSS 24.0 paket program araciligiyla gergeklestirilmistir.
Aragtirmada kullanilan oOlgeklerin giivenilirligini test etmek i¢in Cronbach Alpha katsayilar
hesaplanmigtir. Arastirmada elde edilen sonuglar, ortalama ve standart sapma degerleriyle
sunulmustur. Kariyer gelecegi algisi ile mesleki benlik saygisi arasindaki iligkinin saptanmasi
amaciyla korelasyon analizi gerceklestirilmistir. Kariyer gelecegi algisinin mesleki benlik saygisi
tizerinde etkili olup olmadiginin sinanmasi i¢in regresyon analizi kullanilmigtir. Aragtirmaya katilan
Ogrencilerin kariyer gelecegi algilar1 ve mesleki benlik saygisi diizeylerinin demografik 6zellikleri
bakimindan farklilagip farklilasmadiginin incelenmesi amaciyla bagimsiz iki orneklem t testinden

yararlanilmustir.
Arastirmanin Veri Toplama Ydéntemi ve Araci

Arastirmada veri toplama araci olarak anket formundan yararlanilmigtir. Kullanilan anket formu, 3
bolimden olusmaktadir. Anket formunun ilk boliimiinde Rottinghaus, Day ve Borgen (2005)
tarafindan gelistirilen ve Tiirkce uyarlamasini Kalafat’in (2014) gerceklestirdigi Kariyer Gelecegi
Olgegi bulunmaktadir. ikinci boliimde ise Aricak (1999) tarafindan gelistirilen, Mesleki Benlik
Saygist Olgegi yer almaktadir. Anket formunun son béliimiinde ise drneklem grubunun demografik

Ozelliklerini belirlemeye yonelik sorulara yer verilmistir.

Kariyer Gelecegi 6l¢eginde 25 madde bulunmaktadir. Bireylerin olumlu kariyer planlama tutumlarini
degerlendirmek iizere gelistirilen bu dlgek; kariyer uyumlulugu (11 madde), kariyer iyimserligi (11
madde) ve is piyasalarina iliskin algilanan bilgi (3 madde) olmak iizere ii¢ boyut igermektedir. Olcekte
yer alan ifadelere iligkin yanitlar, “Tamamen Katiliyorum” dan “Kesinlikle Katilmiyorum”
segeneklerine uzanan besli skala ile degerlendirilmektedir. Bu arastirmada derlenen veriler {izerinden

yapilan hesaplamada Kariyer Gelecegi 6l¢eginin Cronbach Alfa katsayisi, 961 olarak saptanmugtir.

Mesleki benlik saygist 6lgeginde 30 madde yer almaktadir. Bu maddelerin 14’4 olumlu, 16°s1 ise
olumsuz ifadeleri igermektedir. Katilimcilarin 6lgekte yer alan ifadelere iligkin yanitlari, “Tamamen
Katiliyorum” dan  “Kesinlikle Katilmiyorum”  segeneklerine uzanan besli skala ile
degerlendirilmektedir. Olgek mesleki bir alanda egitim géren, bir meslegi tercih etmis ya da bir
meslegi icra eden 17 yas iizerindeki bireylerin mesleki benlik saygilarim  6lgmekte
kullanilabilmektedir. Meslegi kabul (14 madde), meslege verilen deger (10 madde) ve meslegin
islevselligine olan inan¢ (6 madde) olmak iizere ii¢ boyuttan olusmaktadir. Olcegin Cronbach Alfa
katsayisi, 937 olarak saptanmistir. Meslegi kabul boyutunun Cronbach Alfa katsayis1 ise ,888 olarak
hesaplanmigtir. Meslege verilen deger boyutunun Cronbach Alfa katsayisi ,827 olarak saptanmistir.

Meslegin islevselligine inang boyutunun Cronbach Alfa katsayis1 ise ,758 olarak hesaplanmstir.
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Olgekte yer alan tiim ifadelerin varyanslarmn, genel dlgek toplam varyansina oranlanmasi yolu ile
hesaplanan Cronbach Alfa katsayilar1 incelendiginde, arastirmada kullanilan 6lgeklerin giivenilir

olduklan goriilmektedir (Kurtulus, 2010:180).
BULGULAR
Aragtirmanin Degiskenlerine Iliskin Tanimlayici Bulgular

Katilmcilarin yanitlar1 dogrultusunda arastirmanin degiskenlerine iliskin hesaplanan ortalama ve

standart sapma degerleri Tablo 1’de sunulmustur.

Tablo 1. Arastirmanin Degiskenlerine iliskin Tanimlayici Bulgular

N Min. Max. Ortalama Std. Sapma
Kariyer Gelecegi Algisi 96 1,00 3,76 2,0887 ,8218
Mesleki Benlik Saygisi 96 1,33 4,93 3,6451 ,6676
Meslegi Kabul 96 1,00 5,00 3,4769 ,7493
Meslege Verilen Deger 96 1,40 5,00 3,8500 ,6870
Meslegin islevselligine 96 1,67 5,00 3,6962 ,6882
inang

Tablo 1’deki degerlere gore arastirmaya katilan Ogrencilerin kariyer gelecegi algilarina iligskin
ortalamanin (2,0887) diisiik oldugu goriilmektedir. Ogrencilerin mesleki benlik saygilarina iliskin
ortalamanin (3,6451) ise nispeten diisiik olmadigi goriilmektedir. Mesleki benlik saygisini olusturan
boyutlara iligkin ortalamalara bakildiginda; meslege verilen degere iliskin ortalamanin (3,85) en
yiiksek oldugu, onu meslegin islevselligine inang ortalamasimin izledigi (3,6962), meslegi kabule

iligkin ortalamanin (3,4769) ise nispeten daha diisiik oldugu goriilmektedir.
Korelasyon Analizine Iliskin Bulgular

Kariyer gelecegi algisi ile mesleki benlik saygisi ve alt boyutlan arasindaki iligkileri test etmek tizere
korelasyon analizi gergeklestirilmistir. Analiz sonucunda elde edilen bulgular, 0,01 ve 0,05 anlamlilik

diizeyinde anlamli ¢ikan Pearson korelasyon katsayilari isaretlenerek Tablo 2’de sunulmustur.

Tablo 2. Arastirmanin Degiskenleri Arasindaki Korelasyonlar

KGA MBS MK MVD Mii

Kariyer Gelecegi Algisi 1

Mesleki Benlik Saygisi ,218%* 1
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Meslegi Kabul ,175 ,960** 1

Meslege Verilen Deger ,228% ,926** | 813** 1

Meslegin islevselligine inang ,233* ,869%* | 765** | 7E5** 1

* p<0,05 (Korelasyon 0,05 anlamlilik diizeyinde istatistiki olarak anlamlidir.)
**p<0,01 (Korelasyon 0,01 anlamlilik diizeyinde istatistiki olarak anlamlidir.)

Korelasyon analizi sonuglarina gére 6grencilerin kariyer gelecegi algilari ile mesleki benlik saygilari
arasinda anlamli bir iliski oldugu belirlenmistir (p:0,033<0,05). Korelasyon katsayisinin
yorumlanmasi, tam say1 degerleri haricinde gii¢ olsa da; 0-0,3 arasindaki degerlerin zayif, 0,3-0,7
arasindaki degerlerin orta, 0,7-1 arasindaki degerlerin giiclii bir iliskiyi isaret ettigi varsayilmaktadir
(Giirbiiz ve Sahin, 2014:254). Buna gore, kariyer gelecegi algisi ile mesleki benlik saygisi arasinda
pozitif yonlii zayif bir iliski oldugu goriilmektedir. Mesleki benlik saygisinin alt boyutlar agisindan
bakildiginda; kariyer gelecegi algisi ile meslegi kabul boyutu arasinda anlamli bir iliski olmadigi
saptanmistir (p:0,088>0,05). Kariyer gelecegi algisi ile meslege verilen deger (p:0,026<0,05) ve
meslegin islevselligine inang (p:0,023<0,05) boyutlari arasinda ise yine pozitif yonlii zayif bir iligki

oldugu belirlenmistir.
Regresyon Analizlerine iliskin Bulgular

Kariyer gelecegi algisinin mesleki benlik saygisi iizerindeki etkisini sinamak iizere tekli regresyon

analizi gerceklestirilmis ve analizden elde edilen bulgular Tablo 3’te sunulmustur.

Tablo 3. Kariyer Gelecegi Algisinin Mesleki Benlik Saygisina Etkisine Iligkin
Regresyon Analizi Sonuglari

Mesleki Benlik Saygisi B Beta T p
Sabit 3,276 17,858 0,000
Kariyer Gelecegi Algisi 0,177 0,218 2,164 0,033
R: 0,218
R%:0,047

Diizeltilmis R%:0,037
F:4,683

p:0,033

Elde edilen bulgulara gore, mesleki benlik saygisin1 kariyer gelecegi algisi ile agiklayan regresyon
modelinin anlamli oldugu gortilmektedir (F=4,683; p=0,033<0,05). Kariyer gelecegi algisinin mesleki
benlik saygisi lizerinde etkili oldugu ve kariyer gelecegi algisindaki 1 birimlik artigin, mesleki benlik

saygisi lizerinde 0,177 birimlik bir artis saglayacagi belirlenmistir (B= 0,177; p=0,033<0,05). Bununla

87



birlikte R? degeri, mesleki benlik saygisindaki degisimin sadece %4,7 sinin kariyer gelecegi algisi ile

aciklanabilecegini gostermektedir.

Kariyer gelecegi algisinin, mesleki benlik saygisini olusturan boyutlar tizerindeki etkisinin

belirlenmesi igin gergeklestirilen tekli regresyon analizlerinin sonuglar1 Tablo 4, Tablo 5 ve Tablo 6’da

sunulmustur.

Tablo 4. Kariyer Gelecegi Algisinin Meslegi Kabul Boyutuna Etkisine Iligkin

Regresyon Analizi Sonuglart

Meslegi Kabul B Beta T P
Sabit 3,143 15,136 0,000
Kariyer Gelecegi Algisi 0,160 0,175 1,725 0,088
R: 0,175
R%:0,031

Diizeltilmis R%:0,020
F:2,974

p:0,088

Tablo 4’te yer alan bulgulara gore, meslegi kabul boyutunu kariyer gelecegi algisi ile agiklayan

regresyon modelinin istatistiki olarak anlamli olmadig1 goriilmektedir (F=2,974; p=0,088>0,05). Diger

bir deyisle kariyer gelecegi algisinin, meslegi kabul boyutu {izerinde anlamli bir etkiye sahip olmadigi

belirlenmistir (B= 0,160; p=0,088>0,05).

Tablo 5. Kariyer Gelecegi Algisinin Meslege Verilen Deger Boyutuna Etkisine Iliskin

Regresyon Analizi Sonuglari

Meslege Verilen Deger B Beta T P
Sabit 3,452 18,332 0,000
Kariyer Gelecegi Algisi 0,190 0,228 2,269 0,026
R: 0,228
R%:0,052

Diizeltilmis R%:0,042
F:5,148

p:0,026
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Tablo 5’te sunulan bulgulara gore, meslege verilen degeri kariyer gelecegi algisi ile agiklayan
regresyon modelinin anlamli oldugu gorilmektedir (F=5,148; p=0,026<0,05). Kariyer gelecegi
algisinin meslege verilen deger tlizerinde etkili oldugu ve kariyer gelecegi algisindaki 1 birimlik artigin,
meslege verilen deger iizerinde 0,190 birimlik bir artis saglayacagi belirlenmistir (B= 0,190;
p=0,026<0,05). Bununla birlikte R? degeri, meslege verilen degerdeki degisimin sadece %35,2’sinin

kariyer gelecegi algisi ile agiklanabilecegini gostermektedir.

Tablo 6. Kariyer Gelecegi Algisinin Meslegin islevselligine inang Boyutuna Etkisine liskin
Regresyon Analizi Sonuglari

Meslegin islevselligine inang B Beta T P
Sabit 3,289 17,456 0,000
Kariyer Gelecegi Algisi 0,195 0,233 2,318 0,023
R: 0,233
R%:0,054

Diizeltilmis R%:0,044
F:5,374

p:0,023

Tablo 6°da yer alan bulgulara gore, meslegin islevselligine inanci kariyer gelecegi algisi ile agiklayan
regresyon modelinin anlamli oldugu goriilmektedir (F=5,374; p=0,023<0,05). Kariyer gelecegi
algisinin meslegin islevselligine inang iizerinde etkili oldugu ve kariyer gelecegi algisindaki 1 birimlik
artisin, meslegin iglevselligine inang {izerinde 0,195 birimlik bir artig saglayacagi belirlenmistir (B=
0,195; p=0,023<0,05). Bununla birlikte R? degeri, meslegin islevselligine inangtaki degisimin sadece

%S35,4’linlin kariyer gelecegi algisi ile agiklanabilecegini gostermektedir.
Farklihk Analizlerine Tliskin Bulgular

Arastirma kapsaminda &grencilerin kariyer gelecegi algilar1 ve mesleki benlik saygilarinin cinsiyet,
sinif, staj durumu ve mezun olunan lise gibi demografik 6zellikleri bakimindan farklilik gdsterip
gostermediginin incelenmesi amaciyla bagimsiz iki drneklem t-testinden yararlanilmistir. Elde edilen

bulgularin 6zeti Tablo 7 ve Tablo 8’de sunulmustur.
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Tablo 7. Kariyer Gelecegi Algisinin Demografik Ozellikler Bakimindan Farklilasmasina
Iliskin t Testi Sonuclari

N Ortalama Std. P
Sapma
Cinsiyet Kiz 44 2,1009 ,80081 0,895
Erkek 52 2,0785 ,84686
Sinif 1 45 1,8427 ,61238 0,004
2 51 2,3059 ,92232
Staj Durumu Staj Yapan 43 2,3544 ,91629 0,005
Staj Yapmayan 53 1,8732 ,67088
Mezun Olunan | Meslek Lisesi 32 2,0300 ,76484 0,623
Lise
Diger 64 2,1181 ,85323

Tablo 7’de sunulan test sonuglara gore arastirmaya katilan dgrencilerin kariyer gelecegi algilarinin

cinsiyetleri agisindan anlaml bir farklilik gostermedigi saptanmistir (p=0,895>0,05).

Ogrencilerin okuduklar1 sinif agisindan ise kariyer gelecegi algilarinda anlamli bir farklilik goriildiigii
belirlenmistir (p=0,004<0,05). Tabloda sunulan ortalamalara bakildiginda, ikinci sinifta okuyan
Ogrencilerin kariyer gelecegi algilarina iligkin ortalamanin, birinci sinifta okuyanlardan (0,4632 farkla)

daha yiiksek oldugu goriilmektedir.

Arastirmaya katilan Ogrencilerden stajin1 yapanlar ile heniiz yapmayanlarin kariyer gelecegi
algilarinda anlamh bir farklilik oldugu saptanmistir (p=0,005<0,05). Tablodaki ortalamalara
bakildiginda, staj yapmis dgrencilerin kariyer gelecegi algilarina iligkin ortalamanin, heniiz yapmamis

olanlardan (0,4812 farkla) daha yiiksek oldugu goriilmektedir.

Ogrencilerin kariyer gelecegi algilarinda, alanlariyla ilgili bir meslek lisesinden mezun olup

olmamalar1 bakimindan ise anlamli bir farklilik goriilmedigi belirlenmistir (p=0,623>0,05).

Tablo 8. Mesleki Benlik Saygisinin Demografik Ozellikler Bakimindan Farklilasmasina
fliskin t Testi Sonuglart

N Ortalama Std. P
Sapma
Cinsiyet Kiz 44 3,7780 ,57896 0,073
Erkek 52 3,5327 ,72073
Sinif 1 45 3,5452 ,73485 0,169
2 51 3,7333 ,59554
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Staj Durumu Staj Yapan 43 3,7465 ,56779 0,182

Staj Yapmayan 53 3,5629 ,73379
Mezun Olunan | Meslek Lisesi 32 3,8271 ,48047 0,031
Lise -

Diger 64 3,5542 ,73024

Tablo 8’de sunulan test sonuglarina gore arastirmaya katilan 6grencilerin mesleki benlik saygilarinin

cinsiyetleri agisindan anlamli bir farklilik gostermedigi saptanmistir (p=0,073>0,05).

Test sonuglar1 dogrultusunda, 6grencilerin okuduklart sinif bakimindan da mesleki benlik saygilarinda

bir farklilik olmadigi goriilmektedir (p=0,169>0,05).

Staj yapmis 6grenciler ile henliz yapmamis olanlarin mesleki benlik saygilarinda bir farklilik olup
olmadigina iliskin gerceklestirilen t testi sonucunda iki grup arasinda anlamli bir farklilik olmadig:

belirlenmistir (p=0,182>0,05).

Alaniyla ilgili bir meslek lisesinden mezun olan 6grenciler ile diger liselerden mezun olan dgrencilerin
mesleki benlik saygilarinda anlamli bir farklilik oldugu saptanmistir (p=0,031<0,05). Tablodaki
ortalamalara bakildiginda, meslek lisesinden mezun olan 6grencilerin mesleki benlik saygilarina
iligkin ortalamanin, diger liselerden mezun olanlardan (0,2729 farkla) daha yiiksek oldugu

goriilmektedir.
SONUC

Arastirmada elde edilen bulgular dogrultusunda meslek yiiksekokulu 6grencilerinin kariyer gelecegi
algilarmin arzulanan diizeyde olmadigi, mesleki benlik saygilarinin ise nispeten daha olumlu oldugu
belirlenmistir. Korelasyon analizinde ulasilan sonuglar, kariyer gelecegi algisi ile mesleki benlik
saygist arasinda zayif da olsa pozitif yonde anlaml bir iliski oldugunu gostermektedir. Bu iligkinin
benzer sekilde kariyer gelecegi algisi ile mesleki benlik saygisinin alt boyutlarindan, meslege verilen
deger ve meslegin islevselligine inan¢ boyutlarinda da izlendigi goriilmiistiir. Regresyon analizi
sonuclarina gore; 0grencilerin kariyer gelecegi algilari, mesleki benlik saygilar1 ve alt boyutlarindan
meslege verilen deger ile meslegin islevselligine inang iizerinde anlamli bir etkiye sahiptir. Bu
bulgular 15181nda, meslek yiiksekokulu 6grencilerinin kariyer gelecegi algilarinin, mesleki benlik

saygilarina katki sagladigi anlagilmaktadir.

Meslek yiiksekokulunda 6grenim gorenlerin kariyer gelecegi algilarimi arzulanan diizeye tagimak,
mesleki benlik saygilarina katki saglamak, bu sayede kariyer ilerlemeleri ve mesleki basarilarina
destek olmak amaciyla meslek yiiksekokullarinda kariyer danigmanligina yonelik faaliyetlere 6nem
verilmesi yararli goriilmektedir. Cesitli sektorlerden meslek kuruluslari temsilcilerinin ve igverenlerin
yer aldigi panellerin diizenlenmesi, deneyimli mezunlar ile 6grencileri bir araya getirecek etkinliklerin

gerceklestirilmesi Ogrencilerin is yasamini, kariyer firsatlarin1 tanimalarina ve kariyer planlarini
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sekillendirmelerine yardimci olabilecektir. Bunlarin yani sira goéniilli mezunlarin katilimiyla
olusturulacak mentorluk programlarinin da 6grencilerin kariyer gelecegi algilart ve mesleki benlik

saygilari gelistirme yolunda 6nemli bir adim olacagi diisliniilmektedir.

Arastirmada Ggrencilerin kariyer gelecegi algilar1 ve mesleki benlik saygilarinin, baz1 demografik
ozellikler bakimindan farklilik gosterip gostermedigi de incelenmistir. Kariyer gelecegi algismin
Ogrencilerin cinsiyetleri ve alanlariyla ilgili bir meslek lisesinden mezun olup olmamalarina gore
farklilagsmadig1 ancak okuduklari smif ve staj durumlarina gore farklilik gosterdigi belirlenmistir.
Ikinci smifta okuyan ©Ogrencilerin birinci siniftakilerden, staj yapan Ogrencilerin ise staj
yapmayanlardan daha olumlu bir kariyer gelecegi algi ortalamasina sahip olduklar1 goriilmiistiir. Bu
sonug, O6grencilerin 6grenim hayatinda ilerlemelerinin ve staj aracilifiyla bilgi, beceri ve yeteneklerini
uygulamaya gegirmelerinin  kariyer planlama tutumlarina olumlu sekilde yansidigini
diisiindlirmektedir. Mesleki benlik saygisinin ise cinsiyet, sinif ve staj durumuna gore farklilik
gostermedig@i saptanmistir. Sadece alaniyla ilgili bir meslek lisesinden mezun olan o6grencilerin
mesleki benlik saygilarinin diger liselerden mezun olan Ogrencilere gore daha yiiksek oldugu
goriilmiistiir. Bu bulgu, mesleki egitimine meslek lisesinde baglayarak bunu meslek yiliksekokulunda
devam ettiren Ogrencilerin mesleki yonelimlerinin daha gliglii olacagi varsayimini destekler

niteliktedir.

Bu arastirma meslek yiiksekokulunda Ogrenim goren sinirhh bir Orneklem grubu {izerinde
yiriitiildiigiinden, gelecekteki arastirmalarin daha genis 6rneklemler {izerinden ele alinmasi konunun
aydinlatilmasina katki saglayacaktir. Bunun yani sira meslek yiiksekokulu dgrencilerinin algilanan
kariyer engellerinin arastirmalara konu edilmesi, kariyer gelecegi algilari ve mesleki benlik saygilarini

iyilestirme noktasinda yararli olacaktir.
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Abstract

Developments in technology and internet have also changed the way of shopping. Increasing interest
in online shopping has increased the number of brands in this field day by day. E-commerce brands
have started to give more importance to social media marketing activities as a result of consumers'
tendency to use social media for shopping as well as entertainment-oriented social media use. The
purpose of this study is to evaluate consumers' perception of various social media marketing activities
in the context of e-commerce and to examine the effect of this on purchase intention. The data were
collected by the survey method, and as a result of the explanatory factor analysis applied to the
responses of 233 people who answered the questionnaire, the perceived social media activities were
collected under two dimensions: information functionality and recommendation behavior. Afterwards,
the structural equation model was applied to the whole model. As a result of the confirmatory factor
analysis and path analysis, it was concluded that information functionality and recommendation
behavior among perceived social media marketing activities have a significant and positive effect on
purchase intention.

Keywords: E-commerce, Social media marketing, Social media, online shopping, Purchase intention.

E-Ticaret Markalarinin Sosyal Medya Pazarlamasi Faaliyetlerine Yonelik
Tiiketici Algisinin Olciilmesi

Ozet

Teknoloji ve internet alaninda yasanan gelismeler aligveris sekillerini de degistirmistir. Online
aligverise olan ilginin artmasi bu alandaki markalarin sayisinin giin gegtikge artmasini saglamistir.
Tiiketicilerin eglence odakli sosyal medya kullaniminin yanisira aligveris odakli olarak da sosyal
medyayr kullanmaya yoOnelmeleri sonucunda e-ticaret markalar1 sosyal medya pazarlamasi
faaliyetlerine daha ¢ok Onem vermeye baslamistir. Bu galismanin amaci, tiiketicilerin e-ticaret
baglaminda gerceklestirilen g¢esitli sosyal medya pazarlama faaliyetlerine yonelik algisini
degerlendirmek ve bunun satin alma niyetine olan etkisini incelemektir. Veriler anket yontemi ile
toplanmis olup, anketi cevaplayan 233 kisinin vermis oldugu yanitlara uygulanan agiklayici faktor
analizi sonucunda algilanan sosyal medya faaliyetleri bilgi fonksiyonelligi ve tavsiye etme davranisi
olmak tizere iki boyut altinda toplanmustir. Sonrasinda tiim modele yapisal esitlik modeli
uygulanmistir. Dogrulayici faktdr analizi ve yol analizi sonucunda algilanan sosyal medya pazarlamasi
faaliyetlerinden bilgi fonksiyonelliginin ve tavsiye etme davramisinin satin alma niyeti {izerinde
anlaml1 ve olumlu bir etkisi oldugu sonucuna ulagilmstir.

Anahtar Kelimeler: E-ticaret, Sosyal medya pazarlamasi, Sosyal medya, Online aligveris, Satin alma
niyeti.

GIRiS
Son yillarda internet teknolojisi insanlarin yasam tarzin1 6nemli dl¢iide degistirmistir. Online aligveris

acisindan, e-ticaret hizli bir gelisme yagsamis ve online aligveris, lirlin/hizmet satin almak i¢in popiiler

bir yontem haline gelmistir (Yan vd., 2016). Dijital, mobil ve sosyal medya, diinyanin her yerindeki
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insanlar i¢in glinliik yasamin vazgegilmez bir pargasi haline gelmistir. Su anda diinyada 4,5 milyardan
fazla insan interneti kullanirken, sosyal medya kullanicilar1 3,8 milyar1 asmis durumdadir (We are
social 2020). Tiirkiye'de ise Ocak 2020'de 62 milyon internet kullanicisi bulunmaktadir. Tiirkiye'deki
internet kullanici sayis1 2019-2020 arasinda 2,4 milyon (+% 4,0) artmistir. Tirkiye'de internet
penetrasyonu Ocak 2020'de % 74 olarak gerceklesmistir. Tiirkiye'de Ocak 2020'de 54 milyon sosyal
medya kullanicis1 vardir. Tiirkiye'deki sosyal medya kullanic1 sayisi Nisan 2019 ile Ocak 2020
arasinda 2,2 milyon (+% 4,2) artmigtir. Tiirkiye'de sosyal medya penetrasyonu Ocak 2020'de % 64
olmustur (We are social 2020).

Avrtan internet kullanim1 ve sosyal medya katilimi egilimlerinin bir sonucu olarak isletmeler, iiriinlerini
ve hizmetlerini sosyal medya platformlar1 aracilifiyla tanitmak i¢in sosyal medya teknolojisini
kolayca benimsemeye baglamislardir. Sosyal medyanin, isletmeler ve miisteriler arasindaki iletisimi,
onceki Bilgi teknolojisi (BT) gruplarinin karsilayamayacagi sekilde kolaylastirdigr ve gelistirdigi
yaygin olarak kabul edilmektedir. Geleneksel BT'nin aksine, sosyal medya isletmelere goriiniirliik,

kalicilik, diizenlenebilirlik ve bilgi iligkilendirmesi saglamaktadir (Rana vd., 2019).

Biitiin bu nedenlerden dolayi, e-ticaretin algilanan sosyal medya pazarlamasi faaliyetlerinin
anlasilmasi 6nemlidir, ¢iinkii sosyal medya pazarlama yonetimi e-ticaret endiistrisine yeni bakis acilari
ve i¢goriiler sunacaktir ve bu alandaki arastirmalar e-ticaret ve sosyal medyadaki literatiirii daha da
zenginlestirecektir. Bu calismada, tiiketicilerin e-ticaret baglaminda gergeklestirilen c¢esitli sosyal
medya pazarlama faaliyetlerine yonelik algisi olarak tanimlanabilecek e-ticaretin algilanan sosyal

medya pazarlamasi faaliyetleri ele alinacaktir.
Sosyal Medya Pazarlamas1 Kavrami

Sosyal medya, katilimci, konuskan ve akici ¢evrimigi topluluklart ifade etmektedir. Bu topluluklar,
tiyelerin ¢evrimigi igerik iiretmesini, yayimnlamasini, kontrol etmesini, elestirmesini, derecelendirmesini
ve etkilesime girmesini saglamaktadir. Sosyal medya ifadesi, sosyal ag siteleri, sanal diinyalar, sosyal

haberler, yer imi siteleri, wiki'ler ve forumlar i¢in semsiye bir ifadedir (Tuten, 2008, s.20).

Sosyal medya, "Web 2.0'n ideolojik ve teknik temellerini temel alan ve kullanici tarafindan
olusturulan igerigin olusturulmasina ve degis tokusuna izin veren bir grup internet tabanli uygulama"
olarak tanimlanmaktadir (Kaplan ve Haenlein, 2010, s. 61). Baska bir tanima gore sosyal medya,
kullanici tarafindan olusturulan igerigin olusturulmasini, diizenlenmesini ve yayilmasini saglayan Web
2.0 uygulamalaridir (Constantinides, 2014, s. 42). Wikipedia, sosyal medyay1 sanal topluluklar ve
aglar araciligiyla bilgi, fikir ve diger ifade bicimlerinin olusturulmasina ve paylagilmasina izin veren
bilgisayar aracili teknolojiler olarak tamimlamaktadir. Tanimindan da anlagilacagi gibi, sosyal medya
tamamen bilgi ve fikir olusturmak ve paylasmakla ilgilidir. Sosyal medya, kullanic1 tarafindan

olusturulan icerigi paylagsmak, tartismak ve degistirmek amaciyla etkilesimli platformlar yaratmak icin
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web tabanli teknolojileri ve mobil teknolojiyi kullanmaktadir. Bu evrensel degisiklikler, bireylerin,

topluluklarin ve kuruluslarin iletisim bigimlerini dnemli 6lgiide etkilemistir (Quesenberry, 2020).

Sosyal medya bir "Web 2.0" platformunda ¢aligmak tizere olusturulmus bir dizi uygulamadan (0r.
Facebook, Twitter, Flickr) olusmaktadir. Bu Web tabanl platform, dogal olarak kullanicilar/tiiketiciler
tarafindan olusturulan bilgilerin, yani kullanici tarafindan olusturulan igerigin yaratilmasina ve
dagitilmasina/paylagilmasina olanak tanimaktadir (Weinberg ve Barger, 2011, s. 329). Sosyal medya
kullanicilarin gevrimigi igerik araciligiyla is birligi yapmasina, deneyimlerini paylagsmasina ve is veya
eglenceye baglanmasina olanak taniyan ¢evrimigi araglar ve platformlardir (Strauss ve Frost, 2009, s.
326). Sosyal medya, forumlari, bloglari, mikrobloglari, fotograf paylasim platformlarini, sosyal

oyunlari, ig aglarini, sohbet uygulamalarini ve sosyal aglar1 icermektedir.

Pazarlamacilar, miisterilere ulasmak i¢in pazarlama stratejilerinin ve kampanyalarinin bir bileseni
olarak sosyal medyay1 kullanmaktadir. Her sosyal medya platformunun (bloglar, ¢evrimigi tartigma
forumlar ve ¢evrimigi topluluklar gibi) pazarlama performansi (6rnegin, satislar) iizerinde bir etkisi
vardir, bu nedenle bunlarin gdéreceli 6nemini ve birbirleriyle iliskilerini anlamak ¢ok énemlidir (Akar
ve Topgu, 2011). Sosyal medya, isletmeler icin mevcut ve gelecekteki miisterileri ile etkilesim
kurmanin, markanin goriiniirliigiinii arttirmanin ve miisterileri web sitesine ¢cekmenin oldukea etkili bir
yoludur. Bununla birlikte, sosyal medya plani pazarlama karmasinin bir yonii olarak diisiiniilmelidir
(Parker, 2011, s.3). Isletmeler, tiiketicilere daha iyi hizmet verebilmek igin tiiketicilerin ihtiyaglari,
istekleri, endiseleri ve davraniglar1 hakkinda fikir edinmek i¢in sosyal medyay1 ek bir miisteri hizmeti

ve iletisim araci olarak kullanabilmektedirler (Yan vd., 2016).

Sosyal medya evriminin hem tiiketicilerin hem de markalarin iletisim bi¢imleri lizerinde yadsinamaz
bir etkisi olmustur. Sosyal medya, tiiketicilere sagladigi inanilmaz erisimin yani sira hem tiiketiciler
hem de markalar i¢in deger yaratmanin bir yolu olarak iliski gelistirme potansiyeli nedeniyle

pazarlamacilar i¢in 6zel bir fayda saglamaktadir (Plume, Dwivedi ve Slade, 2016).

Pazarlama medyasi, sosyal medyanin yiikselisinden dolayr iki degisim geg¢irmistir. Birincisi, Kitle
iletisim iligkilerinden, pazarlama medyasi i¢in daha uygun olan sosyal medya iligkilerine dogru
kaymustir. Ikincisi, geleneksel medya basili, sesli veya goriintiilii gibi pasifken, sosyal medya daha

etkilesimlidir. Geleneksel medya, sosyal medyada oldugu gibi katilim saglamada da sinirlidir.

Sosyal medya artik sadece sosyal etkilesimler i¢in bir platform degildir. Aksine, isletmelerin ¢alisma
seklini degistirmektedir. Pazarlamacilar, miisteri karar alma siireglerini etkilemek i¢in sosyal medyay1

giderek daha fazla kullanmaktadirlar.

Tarihsel olarak iletisim, saticilar ve alicilar arasindaki iliskiyi kolaylagtirmig, saticilar potansiyel
misterilerin dikkatini {irlinlerine ¢ekmek ve onlar1 satin almaya ikna etmek i¢in kelimeler, isaretler ve
semboller kullanmigtir. Pazarlama iletisiminin altinda yatan hedefler - farklilasmak, hatirlatmak,

bilgilendirmek ve ikna etmek - degismeden, pazarlama iletisiminin dogasi, kapsami ve karmagikligi
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giderek artan yeni medya sistemlerinin ortaya ¢ikmasi ile degismistir. Web 2.0 teknolojileri, 6zellikle
sosyal medya, geleneksel zaman ve cografya kisitlamalarini ortadan kaldirarak gercek zamanli
etkilesim unsurunu eklemistir. Son zamanlarda, markalar pazarlama biitgelerinin 6nemli bir boliimiinii

sosyal medya pazarlamasina tahsis etmeye baslamislardir (Heggde ve Shainesh, 2018).

“Sosyal medya pazarlamasi, sosyal aglar, sanal diinyalar, kullanici tarafindan olusturulan {iriin
incelemeleri, blogger onaylari, igerik ve sosyal haber sitelerinin RSS beslemeleri, podcast'ler, oyunlar
ve tiiketici tarafindan olusturulan reklamlar dahil olmak {izere genis bir reklam harcamasi
kategorisidir” (Tuten, 2008, s.9). Drury (2008) ise sosyal medya pazarlamasinit “WOM ilkelerini
kullanarak ¢evrimigi platformlarda tiiketiciler arasinda marka bilinirligini artirmak i¢in mevcut sosyal

medya platformlarinin kullanilmasi1” olarak tanimlamaktadir.

Sosyal medya pazarlamasi, gen¢ kullanicilarla empati kurmak ve hatta mevcut markalarla iligkili
tanidik duygular1 daha yiiksek bir yas grubuna uygulamak i¢in iki yonlii bir iletisimdir. Ayrica,
markalarin sosyal medya faaliyetleri, markalara yonelik yanlis anlasilmalar1 ve 6nyargilar azaltma ve
cevrimici kisiler arasinda fikir ve bilgi alisverisinde bulunmak i¢in bir platform olusturarak marka

degerini artirma firsat1 sunmaktadir (Kim ve Ko, 2012).
E-ticarette Sosyal Medya Pazarlamasi Arastirmalari: Teorik Perspektif

Internet, son yirmi yilda alisverisin dogasini degistirmis, bu da e-ticaret sitelerinin cogalmasinm
desteklemis ve boylece alisveris daha cok online alisverise kaynustir. Internet cagindaki bir diger
devrim, Web 1.0'a interaktif bilesenler saglayan Web 2.0'dir ve Web 2.0'nin en 6nemli uygulamasi
sosyal medyadir (Yadav ve Rahman, 2017). LinkedIn, Facebook ve Twitter gibi sosyal medya
sitelerinin artan popiilaritesi, genellikle sosyal ticaret olarak adlandirilan yeni elektronik ticaret i

modelleri i¢in firsatlar yaratmstir.

Sosyal ticaret, triin ve hizmetlerin edinilmesine yardimci olmak, online etkilesimleri ve kullanici
katkilarini1 desteklemek i¢in Web 2.0 sosyal medya teknolojilerini kullanmay1 igermektedir. Sosyal
medya, Web 2.0'nin bir alt kiimesidir ve Web kullanimindaki sosyal medya devrimi, sosyal ticareti e-
ticaretin yeni bir uzantisi haline getirmekte ve Oniimiizdeki on yilda en zorlu aragtirma alani olmay1
vaat etmektedir. Sosyal ticaret, genel olarak e-ticaret faaliyetlerinin ve islemlerinin sosyal medya
ortami ilizerinden, ¢ogunlukla sosyal aglarda ve Web 2.0 yazilimi kullanilarak sunulmasini ifade
etmektedir. Bu nedenle, sosyal ticaret, e-ticaret islemlerine ve faaliyetlerine yardimci olmak igin
sosyal medyayr kullanmayi igeren bir e-ticaret alt kiimesi olarak diisliniilebilir. Ayrica sosyal
etkilesimleri ve kullanici igerigi katkilarini da desteklemektedir. Oziinde, ticari ve sosyal faaliyetlerin

bir birlesimidir (Liang ve Turban, 2011).

Liang vd. (2011) tarafindan yapilan ¢aligmada, sosyal destek ve Web sitesi kalitesinin, kullanicinin

sosyal ticareti kullanma ve bir sosyal ag sitesini kullanmaya devam etme niyetini olumlu ydnde
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etkiledigi ve bu etkilere, kullanici ile sosyal ag Web sitesi arasindaki iliskinin kalitesinin aracilik ettigi

bulunmustur.

Hajli (2015) tarafindan yapilan g¢aligmanin sonuglarina goére, Web 2.0 uygulamalari, bireyleri
etkilesime girmeye ve internette igerik olusturmaya ¢ekmektedir. Tiiketiciler bu faaliyetler i¢in sosyal

ticaret yapilarin1 kullanmakta ve bu da giiven diizeyini ve satin alma niyetini arttirmaktadir.

Ismail (2017) yapmis oldugu g¢alismanin sonuglarina gore, sosyal medya pazarlamasinin marka
sadakati tizerinde onemli bir etkisi oldugu sonucuna ulasilmigtir ayrica marka bilinci ve deger
bilincinin, sosyal medya pazarlamasi ile marka sadakati arasindaki iligkiye aracilik ettigi sonucuna

ulastlmistir.

E-ticaret endiistrisinde sosyal medya pazarlamasina iliskin mevcut literatiir, sosyal ticaret niyeti,
sosyal ticaret Ozellikleri ve sosyal ticaret yapilar1 gibi genis sosyal ticaret yapilarina odaklanmstir.
Ancak e-ticarette sosyal medya pazarlamasi giiniimiiz literatirinde pek ilgi gérmemistir. Sosyal
medya pazarlamasi, sosyal ticaretin 6zii oldugu ve sosyal ticaretin en onemli faaliyetlerinden biri
oldugu icin ve miisteriler sosyal medya pazarlamasinda ¢ok 6nemli bir rol oynadigindan, algilanan

sosyal medya pazarlamasi faaliyetleri e-ticaret sektorii i¢in ¢ok 6nemlidir (Yadav ve Rahman, 2017).
Arastirmanin Amaci ve Yontemi

Bu calismanin amaci, tiiketicilerin e-ticaret baglaminda gerceklestirilen gesitli sosyal medya pazarlama

faaliyetlerine yonelik algisin1 degerlendirmek ve bunun satin alma niyetine olan etkisini incelemektir.

Arastirmanin ana kiitlesini e-ticaret sitelerinden veya bu sitelerin sosyal medya hesaplarinda bulunan
{iriin linklerinden satin alim yapan kisiler olusturmaktadir. Ornekleme yontemi olarak kolayda
ornekleme metodu tercih edilmistir. Bu ¢alismada veri toplama araci olarak kullanilan anket internet

tizerinden yaymlanmistir ve katilimcilar sorulari dogrudan cevaplamislardir.

Ankete katilanlarin sunulan ifadelere katilim derecesini belirlemek i¢in 5°1i Likert 0Olgegi
kullanilmigtir.  Katilimeilarin - kendilerine sunulan yarg: ifadelerine hangi derecede katilip
katilmadiklarin1 6lgekte gosterilen on noktadan (1 - kesinlikle katilmiyorum ve 5 - Kesinlikle
katiliyorum ifadeleri arasinda) birini isaretleyerek belirtmeleri istenmistir. Anketin son bdliimiinde
katilimcilarin demografik 6zelliklerini (gelir, meslek, yas, medeni hal, cinsiyet ve 6grenim durumu)

Ogrenmeye yonelik sorular da ankete dahil edilmistir.

Algilanan sosyal medya pazarlamasi faaliyetleri 6lgegi Yadav ve Rahman (2017)’1n, satin alma niyeti

Olcegi ise Lu vd., (2010)’un ¢aligmasindan alinmistir.

Anket caligmasina katilan 233 kisiden 164’1 (%70,4) kadin, 69°u (%29,6) erkektir. 168’1 (%72,1)
bekar, 65’1 (%27,9) evlidir. Arastirmaya katilmig olan kisilerin 154’1 (%66,1) 18-24, 40’1 (%17,2) 25-
34, 32’si (%13,7) 35-44 yas araligindadir. Biitiin 6rneklemin %86,3’1 ile g¢ogunlugunun egitim
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durumu iiniversitedir. Katilimeilarin 147’si (%63,1) 6grenci, 43’1 (%18,5) 6zel sektor galisani, 25’1

(%10,7) kamu sektorii calisanidir.
Arastirmanin Bulgular

Aragtirma verilerinin analizinde giivenilirlik analizi, agiklayici faktdr analizi, dogrulayici faktor
analizi, yol analizi istatistiksel teknikleri kullanilmig ve aragtirma sonucunda elde edilen bulgular

asagida 6zetlenmistir.

Arastirmada kullanilan sosyal medya pazarlamasi 6lgeginin giivenilirlik Cronbach’s alfa degeri 0,928,
satin alma niyeti 6l¢eginin ise 0,819°dur. Cronbach's alfa, 6lgeklerin tutarliligini dlgen ve 0 ile 1
arasinda degisen bir gilivenilirlik katsayisidir. Cronbach’s alfa katsayist 0.70’den biiyiik olgeklerin
giivenilir ve tutarli oldugu sdylenebilir (Hair ve ark., 1998, s. 88). Bu arastirmada kullanilan tiim
Olceklerin Cronbach’s alfa degerlerinin kabul edilebilir giivenilirlik diizeyinin ¢ok iistiinde oldugu

gorlilmektedir.

Arastirmada, ilk agamada algilanan sosyal medya pazarlamasi faaliyetlerinin boyutlar1 belirlenecektir.
Bu dlcek toplam 15 ifadeden olusmaktadir ve alt boyutlarinin belirlenmesi amaciyla agiklayici faktor
analizi yapilmistir. Kullanilacak veri setinin faktdr analiz i¢in uygun olup olmadigini anlamak i¢in

Kaiser-Meyer-Olkin (KMO) ve Bartlett testi yapilmustir.

Tablo 1: KMO ve Bartlett's Testi

Kaiser-Meyer-Olkin KMO Orneklem yeterliligi 6l¢iimii ,937

Bartlett'in kiiresellik testi  Ki kare 1834,475
Serb. Deg. 105
p degeri ,000

Tablo 1’de gosterildigi gibi bu dlgege yapilan KMO testinin sonucu 0,937 olarak ¢ikmistir ve 1’e
olduk¢a yakin bir deger oldugu i¢in rahatlikla veri setinin faktdr analizine uygun oldugu
sOylenebilmektedir. Bartlett’s testinin anlamlilik diizeyi 0,000 ¢ikmustir; bunun anlami da bu

degiskenler arasinda belirgin bir iliskinin varligidir.

0,5'in altinda yiiklemeye sahip maddeler ve iki veya daha fazla faktére c¢apraz yiiklenen maddeler
¢ikarilmistir (Hair vd., 2014). Faktor analizi sonucunda 6zdegeri 1’in iistiinde olan toplam dokuz
ifadeden olusan iki faktor ortaya ¢ikmustir ve toplam varyansin %65,856’s1 bu iki faktor tarafindan

aciklanmaktadir.

Faktor analizi sonucunda ortaya iki faktér ¢ikmistir. Bundan sonraki asama ise analiz sonucunda
ortaya ¢ikan bu iki faktoriin adlarini olusturmaktir. Bir numarali faktér altinda bulunan bes ifade

markanin sosyal medya sayfalarinda yer alan bilgilerin kapsamli, yararli, gilincel olmasi,
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kigisellestirmeye ve ihtiyaca uygun nitelikte olmasi gibi unsurlar ile ilgili oldugu igin bilgi

fonksiyonelligi olarak adlandirilnustir. Iki numarali faktdr altinda bulunan dért ifade deneyimlerin

paylasilmasi, bagkalarima markanin sosyal medya sayfalarim kullanma ve ziyaret etme Onerileri

sunulmasi, iki yonli etkilesimi kolaylastirmasi ile ilgili oldugu i¢in tavsiye etme davramsi olarak

adlandirtlmistir.

Son olarak yukarida belirtilen faktor isimlendirmeleri yapildiktan sonra Tablo 2’de biitiin faktorler

icerdikleri ifadelerle ve ifadelerin faktor yiikleri, ortalamalari1 ve standart sapmalari ile gosterilmistir.

Ayrica ayni tabloda biitlin faktorlerin Cronbach’s Alpha degerleri de yer almaktadir. Bilgi

fonksiyonelligi ve tavsiye etme davranisi Cronbach’s Alpha degerleri sirayla 0,822 ve 0,881 olup

giivenilirlik siniriin iistiinde bulunmaktadir.

Tablo 2: Algilanan Sosyal Medya Pazarlamasi Faaliyetlerinin Tanimlayici Istatistikleri ve Faktor

Sonuglari
Faktorler Faktor | Ort. Cronbach | Ort. | Std.
yiikleri | Faktor Alpha Sapma
Deg.
Bilgi Fonksiyonelligi 4,144 0,822
Markanin sosyal medya sayfalarinda goérilen 0,800 4,30 | 0,746
icerikler glincel trendlerden olusmaktadir.
Markanin sosyal medya sayfalari Gizerinden 0,730 4,07 | 0,923
sagladigi bilgiler kapsamhdir.
Markanin sosyal medya sayfalari ihtiyacima 0,707 4,09 | 0,905
gore satin alma o6nerilerinde bulunur.
Markanin sosyal medya sayfalari 0,651 4,12 | 0,895
kisisellestirilmis veri aramayi kolaylastirir.
Markanin sosyal medya sayfalari yararli bilgi 0,599 4,14 | 0,865
saglar.
Tavsiye Etme Davranisi 4,0125 0,881
Arkadaslarimi ve tanidiklarimi markanin sosyal 0,842 4,00 | 1,081
medya sayfalarini kullanmalari icin tesvik
ederim.
Satin alma deneyimlerimi, markanin sosyal 0,838 4,09 | 1,073
medya sayfalarinda arkadaslar ve tanidiklarla
paylasmak isterim.
Arkadaslarima markanin sosyal medya 0,830 4,01 | 1,038
sayfalarini ziyaret etmelerini 6neririm.
Markanin sosyal medya sayfalari, aile ve 0,715 3,95 | 1,043
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arkadaslar ile iki yonli etkilesimi kolaylastirir.

Aciklayict faktor analizinde anlamli bulunan algilanan sosyal medya faaliyetlerine iliskin dokuz
degisken icin gerceklestirilen dogrulayici faktor analizinin sonucunda dlgegin son gdsterimi Sekil 1°de

yer almaktadir.

BF: Bilgi fonksiyonelligi, TED: Tavsiye etme davranisi

Sekil 1: Algilanan Sosyal Medya Pazarlamasi Faaliyetlerinin Dogrulayici Faktor Analizi Grafigi

Sekil 1’de dogrulayici faktér analizi sonucu olusan grafik goriilebilir. Buna gore her bir gizil
degiskenden gozlenen degiskene olan korelasyon iliskisi 0,6 ve tizerinde olarak uygun bir sonug ortaya

koymustur.

Olgek ve verilerin uygunlugu degerlendirilirken dogrulayici faktdr analizi kapsaminda, ki-kare’nin
serbestlik derecesine bolinmesiyle elde edilen endeks degeri (CMIN/DF), uyum iyiligi endeksi (GFI),
diizeltilmis uyum iyiligi endeksi (AGFI), karsilastirmali uyum endeksi (CFI), normlanmis uyum
endeksi (NFI), kok ortalama kare (RMR), standardize edilmis kok ortalama kare (SRMR) ile son
olarak da kok kare yaklagik hata (RMSEA) endeks degerleri goz oniinde bulundurulacaktir.

AMOS 20’de gerceklestirilen dogrulayici faktdr analizi sonucunda Tablo 3’te en ¢ok kullanilan uyum
endekslerinin kabul edilebilir sinir degerleri ve iyi uyum degerleri verilmistir (Schermelleh-Engel vd.,
2003:52). Dogrulayicr faktdr analizi sonuglar1 ayni tabloda gdsterilmistir. Biitiin uyum endekslerinin
iyi uyum deger araliklan iginde yer aldigi sonucu ¢ikmustir. Ortaya ¢ikan sonuglara bakildiginda,

degerler aciklayici faktor analizi sonrasinda ¢ikan faktor yapisini dogrulamaktadir.
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Tablo 3: Algilanan Sosyal Medya Pazarlamasi Faaliyetleri- DFA Uyum Endeksleri Sinir Degerleri ve

Analiz Sonuglar1

Uyum Iyi Uyum Kabul Edilebilir Uyum Analiz Sonucu
Olgiileri Degerleri Degerleri
CMIN/DF CMIN/DF<3,00 CMIN/DF<5,00 1,510
0,00<RMSEA<0,0 0,047
RMSEA 5 0,05<RMSEA<0,10
SRMR 0,00<SRMR<0,05 0,05<SRMR<0,10 0,0324
GFI 0,95<GFI<1,00 0,90<GFI<0,95 0,964
AGFI 0,90<AGFI<1,00 0,85<AGFI<0,90 0,938
NFI 0,95<NFI<1,00 0,90<NFI1<0,95 0,962
CFl 0,95<CFI<1,00 0,90<CFI<0,95 0,987
RFI 0,90<RFI<1,00 0,85< RFI <0,90 0,947

Olgiim modeli igin dogrulayici faktér analizi yapildiktan sonra yapmin gegerlilik ve giivenilirlik

testleri yapilmistir. Yakinsak gecerlilik i¢in, 6l¢ege iliskin tim CR degerlerinin AVE degerlerinden

biiyiik olmasi ve AVE degerinin de 0,5’ten biiyiik olmasi beklenmektedir (Alarcon ve Sanchez, 2015).

Tablo 4: Faktorlerin Glivenilirlik ve Gegerlilik Sonuglari

Faktor Degisken | CR AVE | Cronbach Alpha
Tavsiye etme davranisi | TED1 0,88 | 0,65 0,881
2 3
TED2
TED3
TED4
Bilgi fonksiyonelligi BF1 0,82 | 0,51 0,822
7
BF2
BF3
BF4
BF5
Satin alma niyeti SN1 0,89 | 0,73 0,819
2 3
SN2
SN3
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Tablo 4’teki sonuclar incelendiginde, modeldeki tim degiskenlerin AVE degerinin 0,5’ten, CR
degerlerinin 0,7°den biiylik oldugu ve tiim degiskenlerin CR>AVE sartin1 saglamis oldugu

goriilmektedir. Sonug olarak yapinin gegerlilik ve giivenilirlik degerleri anlamlidir.

Hipotezler dogrultusunda iligkiler tanimlanarak Sekil 2’deki model olusturulmustur ve AMOS 20

programi ile test edilmistir.

| Algilanan Sosyal Medya
Pazarlamasi Faaliyetleri

H1

Bilgi Fonksiyonelligi [
> Satm Alma Niyeti
H2

Tavsiye Etme Davranigt |

Sekil 2: Arastirmanin Modeli

H1: Bilgi fonksiyonelliginin satin alma niyeti iizerinde anlamli ve olumlu bir etkisi vardir.

H2: Tavsiye etme davraniginin satin alma niyeti {izerinde anlamli ve olumlu bir etkisi vardir.

Olusturulan model, Amos 20 programu ile analiz edilmis olup modele iliskin analiz gériiniimii Sekil

3’te gosterilmistir.

BF: Bilgi fonksiyonelligi, TED: Tavsiye etme davranisi, SN: Satin alma niyeti

Sekil 3: Arastirma Modeline iliskin Yapisal Esitlik Modellemesi

Tablo 5’te modele iliskin regresyon araliklarina ve yollarin anlamli (p<0,05) olup olmadigina dair

verilere deginilmistir.
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Tablo 5: Yol Analizi Degisken Iliskisi Regresyon Agirliklar

Gergek Std t-
' . . p-degeri
Beta degeri hata degeri
Satin alma niyeti <--- Bilgi fonksiyonelligi ,367 221 1,660 ,027
Satin alma niyeti < | 2VSWE otme | 071 106 2545 011
davranisi

Tablo 5’1 inceledigimizde bilgi fonksiyonelligi ve tavsiye etme davraniginin satin alma niyeti {izerinde

anlamli ve olumlu bir etkiye sahip oldugu goriilmektedir.

Yapilan yol analizi sonucunda Tablo 6’daki sonuglar elde edilmistir. Modelin uyum endeksleri
incelendiginde, RMSEA (0,062), GFI (0,938) ve NFI (0,931) degerleri kabul edilebilir uyum deger
araliklar i¢inde yer alirken diger endekslerin degerlerinin iyi uyum degerleri araliginda yer aldig

sonucu ¢ikmistir.

Tablo 6: Yol Analizi Uyum Endeksleri Sinir Degerleri ve Analiz Sonuglari

Uyum Iyi Uyum Kabul Edilebilir Uyum Analiz Sonucu
Olgiileri Degerleri Degerleri
CMIN/DF CMIN/DF<3,00 CMIN/DF<5,00 1,888
0,00<RMSEA<0,0 0,062
RMSEA 5 0,05<RMSEA<0,10
SRMR 0,00<SRMR<0,05 0,05<SRMR<0,10 0,0463
GFI 0,95<GFI<1,00 0,90<GFI<0,95 0,938
AGFI 0,90<AGFI<1,00 0,85<AGFI1<0,90 0,906
NFI 0,95<NFI<1,00 0,90<NFI1<0,95 0,931
CFlI 0,95<CFI<1,00 0,90<CFI<0,95 0,966
RFI 0,90<RFI<1,00 0,85< RFI <0,90 0,911
SONUC VE ONERILER

Bu c¢alisma kapsaminda yapilan analizler sonucunda, algilanan sosyal medya pazarlamasi
faaliyetlerinin, bilgi fonksiyonelligi ve tavsiye etme davranisi olmak tizere iki alt boyutu oldugu ortaya
¢ikmistir. Ayrica analizler sonucunda, algilanan sosyal medya pazarlamasi faaliyetlerinin alt boyutlari
olan bilgi fonksiyonelligi ve tavsiye etme davranisi ile satin alma niyeti arasinda anlamli ve olumlu
iligkiler oldugu ortaya koyulmustur. Bilgi fonksiyonelligi, markanin sosyal medya sayfalarinda yer

alan bilgilerin kapsamli, yararl, giincel olmasi, kisisellestirmeye ve ihtiyaca uygun nitelikte olmasi
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gibi unsurlar ile ilgili bir sosyal medya pazarlamasi faaliyeti boyutudur. Tavsiye etme davranisi ise
deneyimlerin paylasilmasi, bagkalarina markanin sosyal medya sayfalarini kullanma ve ziyaret etme
oOnerileri sunulmasi, iki yonli etkilesimi kolaylagtirmasi ile ilgili bir sosyal medya pazarlamasi
faaliyeti boyutudur. Tiiketiciler markanin sosyal medya sayfalarinda sunulan bilgileri fonksiyonel
olarak algiladiklarinda satin alim yapmaya niyetlenmektedirler. Ayn1 sekilde markanin sosyal medya
pazarlamasi faaliyetleri kapsaminda tavsiye etme davranigina olanak saglamasi satin alma niyetini
olumlu yonde etkilemektedir. Markalarin bu dogrultuda sosyal medya pazarlamasi faaliyetlerine nem
vermesi ve sunulan bilgilerin kapsamli, giincel, kisisellestirmeye uygun nitelikte fonksiyonelligin 6n
planda olmasi, tavsiye etme davranisini olumlu yonde etkileyecek sekilde diizenlemelerin yapilmasi

gerekmektedir.

Bu ¢alismanin sadece e-ticaret sitelerinden veya bu sitelerin sosyal medya hesaplarinda bulunan iiriin
linklerinden satin alim yapan kisileri kapsamasi sonuglarin baska gruplara genellestirilmesi konusunda
dikkatli olmay1 gerektirmektedir. Ayrica, algilanan sosyal medya pazarlamasi faaliyetlerinin birgok
belirleyicisi bulunmaktadir. Fakat biitiin bu belirleyicileri tek bir arastirma modeli iginde test
edebilmek pek miimkiin degildir. Bu arastirmada siirli sayida belirleyici kullanilmasi bu arastirmanin
kisit1 olarak goriilebilir. Ileriki calismalarda, modele algilanan sosyal medya pazarlamasi faaliyetleri
ile ilgili ¢ok cesitli baska belirleyiciler de dahil edilerek arastirma modeli zenginlestirilebilir.
Yapilacak ileriki ¢alismalarda, bu ¢aligmanin yontem ve modeli degisik sektorler icin de uygulanabilir.
Demografik ozelliklerin de dikkate alindigi farkli caligmalar algilanan sosyal medya pazarlamasi
faaliyetlerini anlamada 6nemli katkilar saglayabilir. Bu ¢aligma algilanan sosyal medya pazarlamasi
faaliyetlerinin satin alma niyeti {izerindeki etkisini ele aldigindan yapilacak ileriki ¢aligmalarda

algilanan sosyal medya pazarlamasi faaliyetlerinin baska unsurlar {izerindeki etkileri ele alinabilir.
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Abstract

When it comes to graphic design, logo, corporate identity, poster, catalog, magazine, book, etc. comes
to mind. Posters are generally intellectual designs that describe a work or situation encountered in
many areas prepared for promotional purposes. These intellectual designs must be quickly noticed and
interpreted by the target audience. For this reason, the use of space in a poster design is very important
and, as in all products of graphic design, it is one of the first rules that stand out in poster design.
These principles apply to all branches that include art and design and serve as a basic course for
departments that provide design education. Balance, symmetry, rhythm, emptiness, emphasis,
wholeness and composition are the most important of these principles. The designer can successfully
direct the audience's attention as he / she wishes, keeping these principles in mind. By placing design
elements such as points, lines, geometric shapes, photographs, illustrations in the design area in
consideration of these principles, the message can be delivered to the audience comfortably. At the
same time, it is directly proportional to the use of these principles that the design is mentioned with
gualities such as unobtrusive, attention-grabbing, simple, surprising or relaxing.

In this study, the poster designs, which are one of the graphic design products, will be explained, and
the design principles will be explained through sample designs. The literature method and online
banners in the study obtained by research posters made by the designers from the world and Turkey is
evaluated in terms of design principles.

As a result, it has been concluded that, as in all graphic design products, the work done by taking the
design principles into consideration in posters stands out and guides the audience correctly.

Keywords: Graphic Design, Poster, Design Principals.

Tasarim ilkelerinin Afis Uygulamalar1 Uzerinden Anlatim
Ozet

Grafik tasarim denilince logo, kurumsal kimlik, afis, katalog, dergi, kitap vb. gibi iirlinler akla
gelmektedir. Afigler ise tanitim amacl hazirlanan pek ¢ok alanda karsilasilan bir yapit veya durumu
anlatan genellikle fikirsel tasarimlardir. Bu fikirsel tasarimlarin hedef kitle tarafindan hizli bir sekilde
fark edilmesi ve anlamlandirilmasi gerekir. Bu sebeple bir afis tasariminda alan kullanimi oldukga
onemlidir ve grafik tasarimin tiim iirlinlerinde oldugu gibi bazi ilkeler gz Oniinde bulundurularak
tasarlanmasi afis tasariminda 6ne ¢ikan ilk kurallardandir. Bu ilkeler igerisinde sanati ve tasarimi
barindiran tiim dallar i¢in gegerli ve tasarim egitimi veren boliimler igin temel ders niteligi gorir.
Denge, simetri, ritim, bosluk, vurgu, biitiinlik ve kompozisyon bu ilkeler arasinda en Onemli
olanlaridir. Tasarime1 bu ilkeleri g6z 6niinde bulundurarak izleyicinin dikkatini istedigi gibi ve basarili
bir sekilde yonlendirebilir. Nokta, ¢izgi, geometrik sekiller, fotograf, illiistrasyon gibi tasarim
unsurlarinin tasarim alanina bu ilkeler g6z oniinde bulundurularak yerlestirilmesiyle mesajin rahat bir
sekilde izleyiciye aktarilmasi saglanabilir. Ayn1 zamanda tasarimin g6z yormayan, dikkat ¢eken, yalin,
sagirtic1 veya dinlendirici gibi niteliklerle anilmasi da bu ilkelerin kullanimiyla dogru orantilidir.

Bu calismada grafik tasarim lriinlerinden olan afis tasarimlari géz oniinde bulundurularak, 6rnek
tasarimlar iizerinden tasarim ilkelerinin anlatimina yer verilecektir. Literatiir taramas1 yontemi ve
online afis arastirmalar1 yapilarak elde edilen ¢aligmada diinyadan ve Tiirkiye’den tasarimcilarin
yapmis oldugu afigler tasarim ilkeleri agisindan degerlendirilmistir.

Sonug olarak tiim grafik tasarim firlinlerinde oldugu gibi afislerde de tasarim ilkeleri géz oniinde
bulundurularak yapilan ¢alismalarin 6ne ¢iktig1 ve izleyiciyi dogru yonlendirdigi kanisina varilmistir.

108


mailto:emine.syn@gmail.com
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GIRIS

Basili veya dijital olarak giinliik hayatta karsilasilan tiriinlerin gogu grafik tasarim alanina girer. Grafik
tasarimin bir sanat alan1 olup olmadig: giiniimiizde hala tartisma konusu olsa da; bir ylizey veya ekran
iizerinde kullanilan unsurlarin bazi ilkeler dikkate alinarak ve fikirsel anlamlar tasiyacak sekilde
tasarlanmas1 muhakkak ki gorsel sanatlarin icerisinde anilmasini saglar. Afis ise bir haberi, markay1
veya bir durumu yaygimlastirmak amaciyla caddelerde, ekranlarda, aligveris merkezlerinde,
asansorlerde ve daha bir siirii yerde karsilasilir ve gorsel sanatlarin bir dali olan grafik tasarim
iirtinleridir. Glinliik hayatta bu denli karsilasilan bir afis tasarimi, kullanilan yontem ve unsurlarla
birlikte fikirsel anlamda katilarak sanatsal bir {iriine doniistiiriilebilir. Boylece, bir sehir neredeyse her
adimda karsilasilabilecek olmasi sebebiyle sanatsal ve estetik kaygilar tasiyarak tasarlanan afis

tasarimlariyla renkli ve estetik bir goriiniim kazanabilir.

Kiiltiirel bir yap1 tasi sayilabilecek diizeyde olmasi sebebiyle afis, bir yiizeyde ne kadar az veya ¢ok
kalacag1 disiiniilerek rastlantisal bir sekilde degil; konumlanacag yerdeki durumu muhakkak goz

Online alinarak amacina uygun ve tasarim ilkeleri géz Oniine alinarak tasarlanmalidir.
El ilanindan Modern Afise

1881 yili Fransa’da basin 6zgiirligi ile ilgili pek ¢ok hiikiim kaldirilarak, 6zellikle afislerin resmi
ilanlar i¢in ayrilan alanlar ve kiliseler disinda da her yere asilabilecegi izni saglanmistir. Bdylece
sokak duvarlar1 halkin tiim kesiminin rahatlikla ulasabilecegi bir galeriye doniismiistiir. Modern afigin
Onciisii olarak bilinen Jules Cheret ise, saygin ressamlar arasinda afig tasarimi yapmanin
kiiciimsenecek bir hareket olarak goriilmesinin Oniine gecerek afis tasariminda tipografik diizenleme
yerine eglenceli resimler kullanmayi tercih etmistir (Bektas, 1992; 8-19). Cheret’in bu yaklagimi kisa
siire icerisinde pek cok ressam tarafindan benimsenerek afis tasarimlarinin sanatsal goriiniim
kazanarak siirekli gelismesine katki saglamistir. Cheret’in afis sanatina katkis1 modern illiistrasyon ve
tipografik diizenleme kombinasyonlariyla sinirli kalmamis, ayn1 zamanda o doneme kadar litografi
denilen tahta kaliplar ve metal oymalar aracilifiyla cogaltilan afisler Cheret’in ii¢ tas teknigini
gelistirmesiyle renklenmistir. Ug tash litografik baski teknigi her ne kadar zorlu bir siireg olsa da afis
tizerinde tiim renklerin canli ve Kaliteli bir sekilde aktarilmasini saglamistir (Parkwestgallery, 2012).
Afis tasariminin gelisimi Cheret’in yan1 sira Henri de Toulouse-Loutrec ve Alphonse Mucha ile

yayllmaya ve gelismeye devam etmistir.

Cheret’in de benimsedigi ve Fransa’da sanatin tiim dallarina hakim olan Art Nouveau sanat hareketi
tipk1 Cheret’in afislerinde kullandig1 kadin figiirlerinde oldugu gibi kadins1 ve yuvarlak dekoratif
stilize ¢izgilerle farkli isimlerle neredeyse tiim diinyaya yayilarak gelismistir. Ingiltere ve ABD’de
ayn1 isimle, Almanya’da Jugendstil ve Viyana’da ise Seccession Stil adiyla diinya sanatina hakim

olmay1 basarmustir.
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Picasso ve Braque ile nesneleri bir yiizey lizerinde farkli agilardan geometrik bi¢imlerle ele almak
suretiyle gelisen Kiibizm, grafik tasarima ve dolayisiyla afig tasarimina yepyeni bir bakis agisi
kazandirmistir. Kagit ve kumas pargalarmin yapistirilmasiyla elde edilen kolaj teknigiyle ise afis

tasariminin sadece gorsel agidan degil ayn1 zamanda teknik agidan da gelismesine olanak saglamistir.

Fiitiizim, kendine 6zgii harf oyunlanyla grafik tasarimi1 ve ayn1 zamanda afis tasarimini tipografik
sanata doniistirmiistiir. Dadaizmde afis {lizerindeki tipografik diizenlemeyle birlikte kolaj teknigi
birlestirilerek afis tasariminda karmasik ve protestan goriiniim hakim olur. Konstriiktivizm ile
tasarimda fotograf kullanimi glindeme gelmis ve ayrica konstriiktivizm afis {lizerinde unsurlar
azaltarak daha sade bir anlayisg getirmistir. Bauhaus ve De Stijl ile gereksiz siislemeler neredeyse
tamamen ortadan kalkmis afis lizerinde en onemli 6ge verilmek istenilen mesaj haline gelmistir.
Ayrica Bauhaus, De Stijl ve ozellikle Uluslararas1t Tipografik Stil hareketiyle gorsel sanatlarda bir

takim ilkeler ve kilavuzlar kullanilmasi yaygilasmistir.
Tasarim flkeleri ve Afis Tasarimlar

Tasarim ilkeleri gorsel sanatlarin tiim dallar1 igin gegerli bir takim kanunlar1 igermektedir. Bu kanunlar

afis tizerinde kullanilan unsurlarin nasil diizenlenmesi gerektigine dair ipuglar1 vermektedir.

Gestalt 1900 lerde Alman ve Avusturyali psikologlarin ortaya attiklari bir gorsel algi kuramdir ve
esasinda insan goziiniin nesneleri nasil organize edip algiladigiyla ilgilenmektedir (Ugar, 2014: 65).
Temelde, “bir biitiiniin kendisini olusturan parcalarin bir araya gelmesinden farkli bir anlam tasidigin
savunur. Parcalarin tek basina bir anlam ifade etmedigini ve biitiiniin kendisini olusturan pargalarla
birlikte yepyeni bir anlam kazandigini belirtmektedir (Yalur, 2019: 76). Gestalt gorsel algi ilkeleri
temel alinarak tasarim ilkelerinin oturmasini saglayan siiphesiz ki 20. yiizyilin ilk yillarinda ortaya
¢tkan modern sanat akimlar1 ve bu akimlarin dnciilerinin actig1 okullar olmustur. Ozellikle Bauhaus
sanat akimi 2. Diinya savasi sirasinda kapanmisg, 6grenci ve 6gretmenleri farkli iilke ve bolgelerde
egitim vermeye baslayan okulu araciligiyla bu ilkelerin tiim diinyada kabul gdérmesine katkida
bulunmustur. Aslinda yiizyillar 6éncesinde Ronesans déneminde bir eser {izerinde aranan ve sanatsal
eser niteligi tasimasini saglayan diizen, oran, denge ve simetri gibi 6zellikler bir takim yazili kurallar

haline getirilmis ve gorsel sanatlarin tiim dallar1 i¢in kabul gérmiistiir.

Tasarim ilkeleri nokta, ¢izgi, ton, doku, bigim, fotograf ve illiistrasyon gibi unsurlarin afig lizerinde
estetik ve anlamsal olarak bir biitiiniin nasil olusturulacagin1 gésteren kurallardir. Farkli kaynaklarda
gestalt gorsel algi kurallarini da igeren pek ¢ok tasarim ilkesi islendigi goriilmiistiir. Evans ve Thomas
temel tasarim ilkelerini; oran, hiyerarsi biitiinlikk ve ¢esitlilik ile sinirlandirmig ve ritim, tekrar 6l¢i,
bosluk ve dengeyi yardimci tasarim ilkeleri olarak nitelendirmistir (Evans ve Thomas, 2004: 4).
Resnick ise tasarim ilkelerinin denge, vurgu, zitlik, ritim ve biitlinliik olarak siralamistir (Resnick,
2003: 24-25). Bu caligmada ise, gorsel sanatlarda genel kabul gérmiis ve olmazsa olmaz olarak

nitelendirilebilecek denge, ritim, hareket, yon, bosluk, vurgu ve biitiinliik ilkeleri ele alinacaktir.
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Denge, plastik sanatlarda kullanilan unsurlarin kompozisyon bakimindan birbirlerini tartacak bigimde
diizenlenmesine denir (Turani, 1975: 32). Denge ilkesi esas alinarak bir kompozisyonun diizenli bir

estetige sahip olmasi miimkiindiir.

Genellikle bir sanat eserinde farkli alanlardaki unsurlarin birbirleriyle tutarli bir ilisgki kurmasi

beklenir. Bu da ancak denge ilkesi ile ger¢eklesir (Gryzmkowski, 2017: 122).

Bir masa iizerinde carpik bir sekilde duran biblolar veya yamuk bir sekilde asilmig bir bayrak gozii
nasil rahatsiz ederse, bir afis tasarlama siirecinde kullanilan unsurlarin ¢arpik veya yanlis bir sekilde
diizenlenmesi de ayni sekilde bir sorun olarak kabul edilir. Ciinkii bir afig, her ne kadar mesaj iletme
veya iriin tanitma gibi bir sorumluluk tasiyor olsa da ayni sekilde bir takim estetik kaygilar tasiyor

olmasi da gerekir.

Bir tasarimci tasarim alaninda ozellikle dengeyi bozan tasarimlar olusturabilir. Zaman igerisinde
sanatin icerik ve anlam olarak degisime ugramasiyla simetri zaman zaman yerini asimetriye
birakmistir. Tasarimcinin olusturdugu denge bilgiye bagli olarak degil daha ¢ok sezgiye bagli olarak
gerceklesir (Tuna, 2003: 47). Bir afis tizerinde dengenin saglanabilmesi igin unsurlar optik olarak bir
noktada toplanabilir. Optik nokta geometrik olarak tasarim alaninda tam orta noktanin biraz iizeridir.
Modern bir tasarimci hareketli bir tasarim olusturmak adina tasarim alaninda kendine gore bir odak

noktasi belirleyebilir.

Doganin da bir kanunu olarak kabul edilebilecek denge kavrami, sanat ve tasarimda bir ilke olarak
kabul edilir. Olusturulan bir kompozisyondaki denge; simetrik denge, asimetrik denge ve radyal denge
gibi farkli denge tiirleri kullanilarak elde edilebilir (Sentiirk, 2012: 23). Simetrik denge durgunluk ve
resmiyet icerirken, asimetrik denge hareketi ve rahatligi aktarir. Tasarimci afigin aktaracagi mesaja

uygun olacak sekilde kompozisyonda hangi tiir dengeyi kullanacagini belirlemelidir.

Her iki denge ¢esidinde de etkili bir sonug alinabilir. Tasarimcinin dikkat etmesi gereken konu hangi
denge cesidi kullanilirsa kullanilsin tasarimin kendi i¢inde bir diizeni olmas1 gerekliligidir. Tasarim

alanindaki hicbir unsur ve bu unsurlar arasindaki etki ortadan kaldirilmamalidir (Oztuna, 2008: 27).

Resim 1: McDonald's Halloween afisi.

Kaynak: https://adage.com/creativity/work/fang-fries/42901?

McDonald’s firmasmin Halloween temali afisinde sayfanin iist ortas1 odak noktasi segilerek ve sayfa

sag/sol olacak sekilde ikiye boliinerek simetri saglanmistir. Afiste kizarmus patates paketi ters bir
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sekilde konumlandirilmis, sag ve soldan simetrik denge olusturularak iki patates digerlerinden uzun
gosterilmistir. Bu sayede tasarim alanina ters konumlandirilan pakete halloween temasiyla dogru

orantili olacak sekilde vampir izlenimi kazandirilmistir.

Resim 2: Joseph Miiller-Brockmann, Beethoven, 1955.

Kaynak: https://visscom.files.wordpress.com/2013/04/joseph-muller-brockman-olma-cow-poster.jpeg

Isvigre’nin {inlii tasarim okulunun 6nemli egitmenlerinden olan Joseph Miiller-Brockmann genel
olarak tasarladig1 temiz tipografik afislerinde asimetrik dengeyi yakalamistir. Brockmann’in o6zel
matematiksel bir 1zgara sistemi kullanarak tasarladigi afig 1955 yilindan itibaren tasarimcilara
rehberlik etmistir. Beethoven miizigi ile dogru orantili bir yogunlukla yapilan tasarim, miizigin
dramatik yapisim1 yansitir. Ayrica afis matematik ve tasarim arasindaki iliski ile ilgili pek ¢ok

aragtirmaya da konu olmustur.

Ritim, diizenli hareketlerle olusturulan benzer unsurlarin tekraridir. Ritimle birlikte olusturulan
kompozisyon kuvvetlenir (Artut, 2009: 153). Tasarim alaninda kullanilan bir unsurun tekrariyla

olusturulabilen ritim, sayfanin duragan ve siradan goziikmesini engeller.

Ritim bir tasarimda hareket saglar. Ritim ilkesinin dikkate alindig1 bir afigin konusu akici, hareketli ve
dinamiktir denilebilir. Afig Uzerinde olusturulmak istenen ritim renkler, gorseller, cizgiler ve

grafiklerle elde edilebilir (Ertan ve Sansarci, 2017: 135).

Goz yogun olandan az olana, koyu renkten agiga, biiylikten kiigiige, kolaydan zora dogru bir sirayla
algilar. Bu siralama sayesinde tasarime1 gorsel olarak yon olusturabilir ve hedef kitlenin yon kurgusu

yapabilmesine olanak saglar (Ugar, 2019: 270).

Ritim afis {izerinde birlik olusturur ve hedef kitlenin tasarima bakisini etkiler. Kullanilan unsurlarin bir
ritim olusturacak sekilde sayfa lizerinde konumlandirilmasiyla tasarim alaninda olusturulan devamlilik

etkisi canli bir goriiniimiin yan1 sira izleyiciye hayat dolu gorsel bir sdlen sunar.

Ritim sadece benzer unsurlarin tekrariyla degil, ayn1 zamanda farkli tasarim elemanlarinin da ¢esitli

tekrarlariyla olusabilir (Arikan, 2008: 18).
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Resim 3: Seungtae Kim, F-H-Yu-Jeon, 2013.

Kaynak: https://seungtaekim.com/03
Giiney Kore’li geng tasarimci Hongik Universitesi tasarim &grencilerinin agacagi sergi afisi igin

harflerden olusturdugu ritimle dinamik bir tasarim olusturmustur. Sergi ismi yonetmenlik ve tasarimci
serginin bag harflerinin her birine pusulanin dénen ignesi goriiniimii vererek, 6zellikle 6grenciler icin
onemli olan her 6grencinin kendi ¢alisma yoniinii belirleyecegi mesajini ritim ilkesinden faydalanarak

canli ve dinamik bir sekilde aktarmistir.

Hareket tdk’da bir cismin yerinin degistirilmesi, devinim ve aksiyon olarak tanmimlanmaktadir. Enerji
ve canliligi temsil ettiginden, hareket ilkesi géz Oniinde bulundurularak tasarlanan bir afis ayni
zamanda canli ve zinde izlenimi verir. Bir afis iizerinde hareket izlenimi daha 6nce deneyimlenmis ve
algida olusmus hareket unsurlariyla gergeklesir. Bir afis iizerinde kullanilan illistrasyon, fotograf,
cizgi veya grafiklerin her biri yapisina gore hareket veya durgunluk izlenimi verebilir. Bir ¢izgi yatay
kullanildiginda duragan, dikey kullanildiginda canli, keskin kenarli kullanildiginda dinamik bir his

uyandirir.

Resim 4: Armin Hofmann, Giselle, 1959.

Kaynak: https://www.moma.org/collection/works/6775

Hofmann’in kalin harfleri birbirine yakinlastirarak ve dikey bir diizlemde kullanarak saglam ve
dinamik olusturdugu tipografiyle, hareket eden bir balerinin varla yok arasinda yumusak yapida
fotografin1 bir arada kullanarak hareket ilkesinin yani sira zitliktan da faydalandigi goriilmektedir.

Balerin hareket etmesi sebebiyle kol, bacak ve giysisi neredeyse hi¢ goriinmeyecek sekilde bulanik
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goriintiilenmigtir. Bu goriintii izleyiciye afis lizerindeki balerinin hala hareket ettigi hissini
vermektedir. Hareket ilkesi tasarimda duraganligi ortadan kaldirma amaciyla kullamilir fakat

izleyicinin afig {izerinde ilk olarak nereye bakacagi da olusturulan hareketle saglanir.

Yon, afig lizerindeki unsurlardan hedef kitlenin goziinii tasarimcinin istedigi noktaya odaklamasini
saglamaktadir. Cisimlerin ¢izgilerinin veya yiizeylerinin baktigi tarafa yon denir. Tasarim alam
icerisinde oldukca etkili olmakla birlikte, hem yiizeysel hem de hacimsel tasarimlarda siklikla
bagvurulan bir ilkedir. Paul Klee’ye gore yon ve hareket birbirlerine bagh ve birbirlerini belirleyen iki
ayr1 gercekliktir (Giiler, 2012: 48). Tasarim alamindaki unsurlar farkli noktalara dogru
konumlandirilarak esasinda hareketi olustururlar ve bu hareket hedef kitlenin afis iizerinde hangi

sirayla yonlenecegini belirler.

Temel olarak yon ilkesi 3 ¢esitte incelenebilir. Yatay yonlendirme hareketsiz ve duragan, dikey

yonlendirme canli ve giiclii, diagonal yonlendirme ise siireklilik ve dinamizm hissiyat1 uyandirir.

Resim 5: Doaly, Interstellar film afisi.

Kaynak: http://posterposse.com/project/poster-posse-project-11-interstellar-phase-1/

Interstellar filmi i¢in yapilmig afis ¢alismasinda bagaklar arasinda uzanan uzay aracinin daha yiiksekte
olmasiyla yonlendirme saglanmistir. Ayrica renk ile ayrigtirma yapilarak hedef kitlenin gdziiniin

dogrudan araca odaklanmasi saglanmustir.

Bosluk, herhangi bir tasarimda kullanilan unsurlarin rahatca goriilebilmesini saglayan 6nemli bir
ilkedir. Tasarimci bosluk kullanarak ¢arpici bir tasarim elde edebilir ve hedef kitle {izerinde kalic1 bir
etki birakabilir. Afisin mesaj iletme niteligi gbéz Oniine alindi§inda, tasarimci bosluk sayesinde

kolaylikla akilda kalici ve rahat algilanabilir afis tasarlayabilir.

Bosluk, afis lizerinde diger tiim o6geler gibi oldukca onemli bir unsurdur. Grafik tasarimda tasarim
unsurlar1 arasindaki giiclii dengeyi olusturur. Tipografi, bigim, illiistrasyon, fotograf, logo vb.
unsurlarin arasindaki alanlarin olusmasi bosluk ile dengelenir. Denge saglanmazsa istenilen etkiden
ziyade karmasik bir gorsel ortaya ¢ikar. Tasarimdaki kompozisyonun biitiinii olusturmasi ve vurgulu
bir sekilde hedef kitleyi etkilemesi beyaz alan ile kolaylikla saglanabilir. Bosluk vurgu, uyum ve

dengenin yam sira bir reklamin gorsel estetige kavugmasini saglar. Hedef kitleyi bilgilendirir ve
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mesajin hizli ve etkili bir sekilde iletilmesini saglar. Bir tasarimin sade, yalin, net ve diizenli
goriinmesini saglar. Bosluk bilingli ve dogru kullanildig1 takdirde tasarimdaki unsurlarin varligini

etkili bir sekilde ortaya gikaran bas aktorlerdendir (Yalur, 2020: 79).

Resim 6: Refik Yalur, (sol) Siddete Hayir, (sag) Aids sosyal sorumluluk afisleri.

SIDDETE HAYIR

Kaynak: Sanat¢inin arsivi.

Sosyal mesaj iceren Siddete Hayir posterinde sadece yumruktan olusan bir gorsel kullanilmis. Ayni
zamanda parmaklar arasindaki bosluk degerlendirilmis, yardim isteyen bir kadin eli gériiniimiinde
verilerek sloganda verilen siddetin her tiirliisiine hayir mesajinin yani sira kadina gosterilen siddete
kars1 farkindalik olusturulmustur. Beyaz bosluk iizerinde gorselin biiyiik, sloganin kii¢iik kullanimryla

hedef kitleye mesaj1 dogrudan algilayabilme olanagi saglanmustir.

Vurgu, tasarim alaninda zit ve farkliliklarla elde edilebilecek ve hedef kitlenin dikkatini ¢ekmeyi
saglayacak onemli bir tasarim ilkesidir. Vurgu sayesinde afis iizerinde odaklanilmasi istenen nokta
belirlenerek, dikkat ¢ekilebilir. Boyut, renk, ton, doku, oran gibi unsurlarin zitliklari kullanilarak vurgu

elde edilebilir ve odak noktasinin fark edilmesi hizlandirilabilir.

Afig tizerinde kullanilan unsurlardan 6nemli olan {izerinde vurgulama yapilmasidir. Bu sebeple
oncelikle konunun arastirilmasi ve icerikteki objelerin, nesnelerin ya da kavramlarin anlamlandirilmig
olmasi gerekmektedir (Arikan, 2008: 19). Tasarimda vurgu ana unsur iizerinde kullanildiginda, diger
unsurlarin geri planda kalmas: saglanmaktadir. Vurgulanan unsur ancak geri planda kalan unsurlarin
varhigiyla baskin hale gelmektedir. Vurgulama yapilan unsur bu sayede afis tizerindeki diger unsurlar

iizerinde bir Ustinlik olusturur.

Resim 7: BMW afis calismasi.

Kaynak: https://tr.pinterest.com/pin/159385274290772383/
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Bmw markasinin afig ¢aligmasinda bulutlu bir gokyiizii fotografi kullanilmig. Tasarimei, bulutlarin
ortasinda olusan bi¢imin BMW amblemi igerisindeki goriintitye benzerliginden faydalanarak, mavi ve
beyaz yogunluktaki gorsel iizerine siyah dairesel kalin bir ¢erceve girerek amblemin tamamlanmasini
saglamakla birlikte, hedef kitlenin dogrudan amblem {iizerine odaklanmasini saglamistir. Ayni
zamanda “ Bu bir igaret, Yola ¢ik (That's a sign. Hit the road).” Sloganini da beyaz ve oldukea kiigiik

bir sekilde girerek géziin 6nce yaziya kaymasini engellemistir.

Biitiinliik, tasarim alaminda kullanilan unsurlarm aralarindaki uyum olarak tanimlanabilir. Bir
tasarimda gorsel anlamda estetik arandigi diigiiniildiigiinde, kompozisyondaki unsurlarin biitlin olarak

algilanabilmesi olduk¢a dnemlidir.

Uslup, teknik ve tarz olarak farkli niteliklerde kullanilan gorseller karmasiklik yaratmayacak sekilde
konumlandirildiginda kompozisyonda biitiinliik elde edilebilir veya tasarim alaninda ayni doku, renk
veya Usluba sahip unsurlar kullanilarak biitiinliik kolaylikla saglanabilir. Tasarim alaninda olusturulan

biitiinliik sayesinde mesajin daha kolay algilanmasi saglanabilir.

Kompozisyonda 0©ne c¢ikan wunsurlar birligin saglanmasinda etkili bir rol oynamaktadir.
Kompozisyonda biitiinliigiin saglanmasi izleyici ile iletisimi kolaylagtirmaktadir (Yilmaz, 2010: 37).
Ayrica biitlinliik ilkesi uygulanan bir tasarimda odaklanma kolaylasirken aksi bir durum ise kafa

karisiklig1 veya daginikliga yol agabilir.

Resim 8: Pepsi-Lays kampanya afisi.

Kaynak: https://fi.pinterest.com/pin/324329610668860808/

Pepsi ve Lays markalariin ortak kampanya afisin {izerinde Pepsi amblemi ve iizerinde Lays paketi
igerisinden ¢ikan {riiniin fotografi kullanilmigtir. Pepsi ambleminin orta kismindaki dalga goriintisii
ile cips bir biitiin olarak aktarilmistir. Farkli teknikler kullanilarak vektdrel bir amblem ve fotograf
goriintiisii uyumlu bir sekilde tasarlanmigtir. Ayrica zeminde kullanilan mavi renk de tasarimin

biitiiniinde fazladan renk kullanmay1 engelleyerek biitiinliigii desteklemistir.
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SONUC

Gorsel sanatlarda kabul gormiis tasarim ilkeleri ¢esitli kaynaklarda detaylandirilmak veya
gruplandirilmak suretiyle farkli sayilarda ele alinmigtir. Bu galigmada, bir tasarimcinin afig tasarimi
yapacag1 sirada faydalanabilecegi en temel ilkeler ele alinarak arastirilan tasarim ilkelerinin her biri

Tiirkiye’den ve ya diinyadan tasarimcilarin yapmis oldugu afis uygulamalariyla 6rneklendirilmistir.

1800’11 yillarin sonlarindan itibaren dikkat ¢ekici ve modern bir goriiniime kavusmaya baslayan afis
tasarimlar; Konstriiktivizm, Bauhaus, De Stijl ve o6zellikle Uluslararas1 Tipografik Stil akimlar
sadelige verdigi onemle birlikte sanatsal egitimi ve sanat okullarimi da yayginlagtirarak tasarim
ilkelerinin kabul gérmesine de katki saglamistir. Sadelik ve ilkelere verilen dnemle birlikte afisler
amacina uygun bir sekilde oncelikle mesajin hedef kitleye aktarilmasi kaygisiyla estetik gorsel
tasarimlara doniismiistiir. Ozellikle 6rnek olarak sunulan afisler kullanilan unsur agisindan mesaj1 agik
bir metinle anlatan veya iiriinii gosteren fotograflar iceren gelisigiizel tasarimlardan se¢ilmemistir. Afis
tasarimini sanata doniistiiren fikir ve anlam esasinda hedef kitle ile etkilesim gerektiren ve hedef
kitlenin mesaj1 algilama siirecinden sonra akilda kaliciligini saglayan 6nemli bir noktadir. Bu sebeple
bir afisi sanatsal bir tasarim olarak nitelendirilmek adina oncelikle fikirsel bir mantik i¢ermesi
gerektigi soylenebilir. Bu asamadan sonra tasarimci, mantiksal ¢erceve igerisinde kullanacagi unsurlari

tasarim alanina ilkelere uygun sekilde konumlandirarak estetik bir afis ortaya ¢ikarabilir.

Bir afis tasariminda kompozisyonda kullanilacak unsurlar ne kadar fazla olursa olsun 6zellikle uyumlu
bir biitiinii olusturmalidir ki, kafa karisikli§ina sebep olmasin veya mesajdan ziyade tek tek unsurlara
odaklanilmasin. Tasarimda biitlinliik saglanabilmesi i¢in 6nemli olan ilkelerden bir digeri de dengedir.
Unsurlarin her birinin bir digerini tartacak sekilde yerlestirilmesi ve tasarim alaninda diizenin
olusturulmasimi saglar. Ayrica ritim, hareket ve yon gibi ilkeler esas alimarak dinamik ve canli bir
tasarim elde edilebilir. Bosluk, tasarim alaninda mesajin agik bir sekilde aktarilabilmesini ve hedef
kitlenin mesaja odaklanmasini saglar. Vurgu ilkesi ise afis lizerinde hangi unsurun dikkat ¢ekecegini
acikga belirler. Bu dogrultuda bir tasarimci, konuya veya mesaja uygun olarak afiste diizenli, canli,
estetik, sade veya dinamik bir tasarim elde edebilmek adina tasarim ilkelerini esas almak iizere, drnek

olarak sunulan tasarimlari rehber niteliginde kullanabilir.

Sonug olarak, ancak tasarim ilkelerine uygun olarak tasarlanmig bir afis estetik goriiniir ve hedef
kitlenin dikkatini ¢ekerek mesajin akilda kalici olmasini saglar. Aksi bir durum hedef kitleyi

baktiginda rahatsiz eder ve mesajin algilanmasi neredeyse imkansiz bir hal alir.
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Abstract

The concept of originality is a feature sought in studies in all branches of science, literature and art. As
a word, it derives from the word essence and when it is defined as the producing artist, it can be
defined as the presentation of the resulting product in accordance with the essence of the artist. Uretim
slireci i¢in sanat¢1 6zne, {iriin nesne olarak kodlandiginda 6zgiinliik, tasarim gerektiren tiim sanatsal
calismalarda Oncelikli olarak aranir. Since graphic design products also require a design process, the
designer must present these products to the customer and consumer with original works. When the
development of graphic design is examined historically, although designers have always been inspired
by their predecessors, they have succeeded in creating original designs that are far from imitating by
making additions unique to their periods or their own. Nowadays, a graphic designer must prioritize
this concept in order to continue successfully in his/her career.

In this study, in which literature and historical studies were conducted, the concepts of inspiration,
imitation and plagiarism, which are quite relevant, as well as the concept of originality, were explained
and inspirations and developments in the history of graphic design were mentioned. The aim of the
study is to offer solutions that will strengthen the originality of the work for graphic designers who are
new to the profession and new graduates who will have difficulty in producing an original style or
original works. Although it is thought and thought that there is nothing new to be done in the
production of works in every branch of art from time to time, it has been concluded that new and
original works of art can be produced as the scientific and technological developments continue and it
is important for the artist or designer to adopt a style.

Keywords: Graphic Design, Originality, Art.

Grafik Tasarim Uriinlerinde Ozgiinliik Kavram ve Coziim Onerileri
Ozet

Ozgiinliik kavrami fen, edebiyat ve sanatin tiim dallarinda yapilan ¢alismalarda aranan bir niteliktir.
Kelime olarak 6z kelimesinden tiirer ve iireten sanat¢i olarak tamimlandiginda, ortaya ¢ikan iiriiniin
sanat¢inin ziine uygun bicimde sunulmasi olarak tanimlanabilir. Uretim siireci i¢in sanatc1 6zne, iiriin
nesne olarak kodlandiginda 6zgiinliik, tasarim gerektiren tiim sanatsal ¢alismalarda 6ncelikli olarak
aranir. Grafik tasarim iiriinleri de bir tasarlama siireci gerektirdiginden, tasarimcinin bu {iriinleri 6zgiin
caligmalarla miisteri ve tiiketiciye sunmasi gerekir. Tarihsel olarak grafik tasarimin gelisimi
incelendiginde her ne kadar tasarimcilarin hep kendinden oncekilerden ilham alarak olusturduklar
tisluplarina, donemlerine veya kendilerine 6zgii eklemeler yaparak taklit etmis olmaktan uzaklagmis
Ozgiin tasarimlar ortaya ¢ikarmayi basarmuslardir. Gilinlimiizde, bir grafik tasarimcmin meslek
hayatinda basaril1 bir sekilde devam edebilmesi i¢in bu kavrama dncelik vermesi gerekir.

Literatiir taramas1 ve tarihsel arastirmalarin yapildigi bu calismada, 6zgilinlik kavraminin yani sira
oldukga ilintili olan esinlenme, taklit ve intihal kavramlar1 da agiklanarak grafik tasarim tarihinde
esinlenmelere ve gelismelere deginilmistir. Calismanin amaci, giiniimiizde 6zgiin bir lislup veya 6zgiin
eserler liretmede zorlanacak meslege yeni baglayan ve yeni mezun grafik tasarimcilar igin, ¢alismanin
Ozglinliiglinli saglamlastiracak ¢oziim Onerileri sunmaktir. Donem donem sanatin her dalinda eser
iiretiminde yapilabilecek yeni bir seyler kalmadig1 diisiiniilmiis ve disiiniilityor olsa da, bilimsel ve
teknolojik gelismeler devam ettikge yeni ve Ozgiin sanat eserlerinin {iretilebilecegi ve sanatginin veya
tasarimcinin iislup edinmesi gerekliliginin 6nemli oldugu kanisina varilmistir.
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GIRIS

Magara duvarlarina ¢izilen resimler ele alindiginda bin yillardir iiretilen sanatsal eserler ve tasarimlar
oldugu gercegi, sanatsal olarak 6zgiin eserler iiretmenin zorlugunu acikca ortaya koymaktadir. Oyle ki;
Picasso geometrik formlarla olusturdugu figiir ve nesnelerle modern sanatin baglangici sayilabilecek
Kiibizm sanat akiminin ortaya ¢ikmasini ve ayrica tuvale yapistirma suretiyle elde ettigi eserlerle
sanata yepyeni bir teknigi kazandirmis bir sanatgidir. Fakat Fransa’min Lascaux Magarasi’ndaki
kesfedilen resimleri goérdiiglinde “On iki bin yildir yeni bir sey Ogrenememisiz’ demistir
(Gryzmkowski, 2017: 249). Bu sozlerle Picasso’nun ilk sanat eserleri olarak adlandirilan magara
resimleriyle en azindan dénem resimlerini kiyasladiginda bir takim benzerlikler gordiigii s6ylenebilir.
Picasso’nun bu sozlerine bir baska acidan bakildiginda; kendi miitevazi yapisi veya duvarlarda

gordiigii resimlere duydugu hayranlik duydugu da sdylenebilir.

Muhakkak ki bin yillardir iiretilen eserler iizerinde betimlemelerde veya ¢oziimlemelerde ¢izgi, renk,
bicim gibi benzer ydnler olabilecektir. Fakat sanat¢i daha once olusturulmus bir eserden alinti
yapmamis veya taklit etmemis ise eserler arasindaki benzer yonlerden ¢ok farkliliklar konusulacaktir.
Bu durum sanatsal anlamda yeni bir donemin agilmasina olanak saglayan ve Ozgiinliik acisindan
sanata kolaj teknigini kazandiran ve bu sozleri sdyleyen Picasso’nun eserleriyle magara duvarlarindaki

eserler karsilagtirildiginda acik bir sekilde anlagilabilecektir.

Tiim sanat disiplinlerinde oldugu gibi grafik tasarimda da simdiye dek yapilmis bir ¢ok konuda pek
¢ok tasarim oldugu g6z Oniine alindiginda 6zgiin eserler iiretmek her ne kadar zor olsa da teknolojik
yenilikler ve bireylerin bu yenilikler 1s18inda gelismesiyle imkansiz degildir. Tasarimcinin yaraticilig
ve konuyu i¢ diinyasinda ¢ozlimlemesiyle kullanacagi unsurlar ve bu unsurlar arasinda kurdugu

iligkilerle tasarimlarin1 6zgiin bir sekilde sunmasi miimkiindiir.
Ozgiinliik, Taklit ve Intihal

Tasarim; yaratict bir diisiince nihayetinde ortaya gikarilan estetik gayret ve gorsel diizenlemede
parcalarin biitiin olusturacak bi¢cimde bir araya getirilmesidir (Arikan, 2008: 10). Yaratic1 diisiinme
sonucu ortaya ¢ikabilecek bir nitelik olan 6zgiinliik, bir iiriiniin 6zellikleri bakimindan digerlerinden
ayrilmasi ve 6rnek olmasi olarak da tanimlanabilir. TDK ise 6zgiin kavramini “Yalniz kendine 6zgii
bir nitelik tagiyan, orijinal” ve “Bir bulus sonucu olan, nitelikleri bakimindan benzerlerinden ayr1 ve
iistiin olan” olarak iki sekilde tanimlamigtir (TDK, 2020). Orijinal ise, bir {iriiniin onu olusturan kiginin

elinden ¢ikmus, sahte veya taklit olmayan hali olarak tanimlanabilir.

Ozgiin bir eser ortaya cikarabilmek amaciyla yaraticilik, yeni bir fikir veya big¢im ortaya ¢ikarmak
olarak diistintildiigiinde, genellikle eski goriislerin yikimi akla gelmektedir. Aslinda yikimlarin ve
yeniliklerin ortaya ¢iktigi donemde anlagilmasi her ne kadar zor olsa da gelisim igin gereklidir.

Yaraticilik ig¢in Picasso “Her yaratma edimi, ilk 6nce bir yikma edimidir.” diyerek bu durumu
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aciklamistir (May, 2007: 80). Yaraticilik tarihi olarak da bakildiginda, daha onceki fikirlere ve
eserlere karsi ¢ikmak ve onlarin sanatsal ozelliklerini yok saydirmaya calismakla olusan bir siireg
oldugu soylenebilir. Ronesans itibariyle tiim sanat akimlarinin donemsel olarak 6nce karsi ¢ikildigi,
sonrasinda ise biiyiik bir kesim tarafindan benimsenerek kabul ettirildigi goriiliir. Ronesans ile paralel
bir donemde gelisen Gotik iislupta, Ronesans’in tam tersi bir sekilde figiirlerin boyut ve 6l¢eklerinde
carpitma, Onemli figlirleri on planda tutmak amaciyla daha biiyiik betimleme gibi yollara
bagvurulmustur. Ayrica figiir ve nesneler Gotik iislupta gergekte var olduklart gibi degil de siisleme

etkisi olusturulacak sekilde resmedilmislerdir (Little, 2016: 12-16).

Bu bilgiler 15181nda sanatsal anlamda yaraticilik esasinda bir durumun yeni bir goriiniimle sunulmasi
olarak tanimlanabilir. Yeni goriiniimii elde eden kisi sanat¢i, ortaya ¢ikardigi iiriin ise eser olarak

tanimlanir. Sanat¢1 kendi sezgileri dogrultusunda 6zgiin eserin ortaya ¢ikmasini saglayacaktir.

Grafik tasarimda 6zgiinliik ve orijinal terimlerinin yani sira intihal, taklit ve esinlenme terimlerinin de
anlasilabilmesi 6nemlidir. Intihal, bir eserin daha 6nce olusturulmus bir eserden, eserin orjinalini
yapan sanat¢inin ismi verilmeden alint1 yapilmasi olarak kabul edilmektedir (Sengel, 2009: 77). Takilit,
bir eser baz almarak aynisin1 yapmak seklinde tanimlanabilir. Esinlenme ise, bir fikir veya eserin

etkisinde kalarak yeni bir eser olusturma kisaca ilham alma olarak tanimlanabilir.

Esinlenme ve intihal kavramlari karistirilabilecek olsa da; esinlenme de iiretilen yeni eserin sanatginin
kendi iislubuna &zgii niteliklere sahip olmasi beklenir. intihal ise birebir alint1 yapilarak kaynak
gosterilmemesi durumudur. Intihal tespit edildigi ve kanitlandigi siirece cezasi olan bir sug

niteligindedir, fakat esinlenme sug niteligi tasimamaktadir.
Ozgiin Bir Tasarim I¢in Céziim Onerileri

Grafik tasarim, bireysel olarak yaraticilik gerektiren ve tasarimcinin gorselleri akil yoluyla dncelikle
kafasinda olusturacagi bir disiplindir. Tasarimcinin bireysel ruh hali ¢alismalarina yansimakta ve
Ozgiin tasarimlar ortaya cikarmasini saglamaktadir. Tasarimer ele aldigi konuya bireysel mantik
gergevesinde ¢Oziimler tiretmektedir. Fakat bazi tasarimcilar, isin kolayma kagtigini diisiinerek baska
caligmalar1 6rnek alip ve hatta neredeyse birebir taklit yoluna giderek konuyu ¢6ziimlemektedir. Bu
durum, tespit edildiginde intihal sugu ile sonuglanir ve cezasi vardir. Yani bir tasarimci, nasilsa
misteri veya hedef kitle iilke disinda yapilmis bu reklami, logoyu, afisi veya herhangi bir tasarimi
gbrmiis olamaz diye diisiinerek hizli bir sekilde konuyu ¢6ziime kavusturdugunu diisiinerek kullanmis
olabilmektedir. Fakat daha sonra konuyu bireysel olarak ¢oziimlemeye ayiracagi zamandan ¢ok daha
fazlasii sugun cezasini ¢ekmek veya durumu diizeltmek i¢in ayirmak zorunda kalabilir. Ayrica gegim

kaynag1 olan meslegine de geri doniilmez sekilde son vermesi gerekebilir.
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Resim 1: (sol) Alex Turnwall web sayfas1 (2014), (sag) Karl Gerstner brosiir sayfasi (1960).
R

Alex Turnwall

Cevien ten e mie e

Tische

Kaynak: https://www.turnwall.com/articles/gerstner-tische-inspiration/

Resim 1°deki iki tasarim degerlendirildiginde, Isvigreli tasarime1 Karl Gerstner’in 1960’11 yillarda
tasarladig1 brosiirden bir tablo sayfasi goriilmektedir. Alex Turnwall ise web tasarimci ve kendi igin
tasarladigi ana sayfa tasariminda Gerstner’in tasarimini neredeyse kopyaladigi goriilmektedir.
Tasarimei giincel web sayfasinda Chuk Close’un “Ilham amatérler icindir, geri kalanimiz ortaya ¢ikar
ve ise koyulur.” soziiyle de c¢alismalarinda daha onceki tasarimlarindan ilham bile almadigimi
savunmustur (Turnwall, 2020). Ayrica yukarida goriilen web sitesi tasarimi icin ise saygi olarak
savundugunu soyleyerek, orijinal tasarimi kasitli olarak kullandigimi ve esas olarak miikemmel
tasarimi yeni bir ortamin (web sayfasi) nasil bir goriiniimde sunacagini kesfetmek istedigini
belirtmistir. Ayrica daha dnceki tasarimlardan ilham alacak tasarimcilara da, eger kopyalayacaksaniz
iyi niyetle yapmaya calisgin 6giidiinii vermistir (Turnwall, 2014). Tasarimin tiim unsurlarimi ayn
sekilde ve neredeyse ayni ebatta kullanarak iyi niyetli oldugunu savunmanin ne kadar dogru oldugu

tartigilabilir olsa da, bir tasarimciya niyeti ne olursa olsun kopyalama yapmamasi tavsiye edilebilir.

THE LEGACY OIﬁ

THE FINESY AND RADEST ORICINAL MASTERE

& MAY 25
Kaynak: https://www.creativeblog.com/news/are-the-new-solo-posters-flattery-or-forgery

Star Wars’mn Solo posterleri 2018 yilinda yapilmis ve Disney yapimi bir filmin poster tasariminin
Sony Music i¢in 2015 yilinda tasarlanan bir dizi albiim kapagina bu kadar benzerligi kabul edilemez.
Alblim kapaklarmi yapan Hachim Bahous sosyal medya {izerinden “isinin ve kalitesinin bilinir
olmasindan gurur duydugunu, fakat bu ¢alismalar i¢in kendisinden higbir sekilde izin istenmedigini”

belirtmistir.
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Resim 3: (sol) Edgar Degas Kii¢iik Dans¢1 (1881), (sag) Picasso, Ayakta Ciplak (1907).
A e !

W 'n.-.a..-_\
8/27/arts/design/27picasso.html

S et

Kaynak: https:/www.nytimes.com/2010/0

Picasso “Standing Nude” isimli galismasiyla, daha ¢ok ressam olarak anilan Edgar Degas tarafindan
1881 yilinda yapilan La Petite Danseuse de Quatorze Ans (14 Yasindaki Kii¢iik Dans¢1) heykelinden
kopyalamakla itham edilmistir. Picasso ilham aldiysa bile eseri tamamen kendine 6zgii bir tslupla
yeniden olusturdugu goriilmektedir. Ayrica bu tislubuyla sanatginin modern sanatin neredeyse ilk
hareketi olan Kiibizm’in ortaya ¢ikmasim sagladigr bilinmektedir. Siklikla eserlerinin taklidi yapilan

Picasso’nun bu eserinde Degas’in heykelinden ancak ilham almis olabilecegi sdylenebilir.

Resim 4: (sol) Porsche logo, (orta) Ferrari armali logo, (sol) Ferrari giincel logo.

% sturicART |
EaE
"/"(' /

5% Ferrari

Kaynak: https://www.financialexpress.com/auto/car-news/celebrating-70-years-of-porsche-with-7-unlikely-factswhy-
porsche-and-ferrari-have-the-same-horse-on-their-emblem/1034530/

Araba tutkunlarinin neredeyse tiim modellerini ezbere bildigi iki giiglii araba markasi olan Porsche ve
Ferrari logolarinin benzerlikleri dikkat ¢ekicidir. Porsche logosunda at armas ilk olarak 1952 yilinda
kullanildigr bilinmektedir. Sehirde kurulan markanin Stuttgart armasini ve atim1 kullanmasi oldukga
olagan goriilmiistiir. Ferrari ise ziplayan at semboliinii kullanmay1, 1. Diinya Savas1 italyan savas
pilotu Francesco Baracca tarafindan ucagimin yan tarafinda kullanilmas1 sebebiyle segildigi
soylemektedir. 1932 yilinda ilk olarak sar1 zeminli arma igerisinde logonun kullanildig bilinmektedir
(Porsche St. Paul, 2019). Aslinda her iki markanin da logo hikayeleri olduk¢a 6zgiin olsa da, at
semboliiniin yan1 sira arma gerceveleri de iki logonun goriiniimlerinin benzerligini pekistirmekteydi.

Ferrari daha diiz bir gerceve kullanarak bu benzerligi ortadan kaldirmaya galismustir. Intihal olup
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olmadig tartigsilacak benzerlikte bu logo tasarimlar1 giiniimiize kadar ¢ok az degisikliklerle gelerek

kullanilmaya devam edilmektedir.

Orneklerde sunuldugu gibi tasarimlarin taklit veya biiyilkk oranda benzer olarak anilmamasi igin
tasarimcinin ¢aba gostermesi gerekmektedir. Bu ¢aba 6zellikle yaraticilik ve bireysel diisiinme yoluna
gidilmesini saglayacaktir. Fakat tasarimin intihal degil de esinlenme olarak goriilmesi ihtimalini
arttiracaktir. Bir tasarimei, grafik tasarimlarini Gzellikle 6zgiin bir goriiniimde sunabilmek igin

asagidaki maddeleri dikkate alarak isini kolaylastirabilir:

1) Oncelikle tasarimet, verilen &n bilgi neticesinde tasarim yapacagi konu ile ilgili daha énce
yapilan tasarimlari muhakkak arastirmalidir. Bu tabii ki yapilmig bir tasarimi yeniden diizenlemek igin
gerekli bir arastirma degildir. Tasarimcinin daha dnce konunun nasil ¢oziimlendigini gérmesi ve belki
ilham almasi i¢in veya konuyu daha once hi¢ ele alinmayan bir agidan degerlendirmesini miimkiin

kilmas1 igin gereklidir.

2) Tasarimeci, iizerine ¢alisacagi konu veya {iriin ile ilgili daha 6nce kullanilmamis agidan 6zel
olarak fotograf cekimi yaparak c¢alismasinin 06zgiin gorlinlime kavugmasini kolaylastirabilir.
Glinlimiizde reklam fotografciliginin gelisimi tasarimlarda fotograf kullaniminin artmasini saglamig

olsa da, tasarimda kullanilan gorselin 6zgiinliigii 6nemlidir.

Grafik tasarimda sade bir tarzla g¢ekilen fotograf dogrudan kullanilabilecegi gibi, farkli teknikler
kullanilarak diizenlemelerin yapildig1 fotograflar da kullanilabilir. Sanatsal diizenlemelerde kullanilan

fotograflarin daha iyi bir etki birakacagi s6ylenebilir.

3) Konu iizerine tasarimci kendine 6zgii iislubuyla ¢izecegi illiistrasyonu kullanabilir. Bu

yontem tasarimciyi hizli ve kolay bir sekilde ¢oziime ulastiracaktir,

[lliistrasyon tasarimeinin yaratici giiciinii ve fircayla olan etkilesimini ortaya ¢ikarir. Illiistrasyonun ilgi
cekici gelen bir yont vardir. Sulu boya tiirlerinin tiimii, kuru boyalar, pastel, guaj boya, akrilik boya
veya puskiirtme boya cesitlerinden faydalanilabilir (Cetin, 2005: 56). Ayrica giliniimiizde bir eskiz
dijital ortama kolaylikla aktarilabilmekte ve dogrudan tablet aracilifiyla veya vektorel ya da pixel

tabanli programlar iizerinden kalem ve fir¢a 6zellikleri kullanilarak kolay bir sekilde ¢izilebilmektedir.

Bu durumda tasarimcinin hayal giicii ve yetenegini kullanmasi kaginilmaz bir yol oldugundan,

tasarimin Ozgiinliigii ile ilgili endise duyulmayacaktir.

4) Tasarimcl, tasarlayacagl yiizeyde kullandigi nesne veya gorseli en sade bigimde stilize
ederek kullanabilir. Stilizasyon nesne ve ya figiiriin sahip oldugu gereksiz ayrintilardan kurtararak

tasarimcinin kendine 6zgii sadelestirme ve {isluplastirma islemidir (Caglarca, 1999: 21).
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Resim 5: (sol) Twitter amblem, (orta) Nestle giincel logo, (sag) BirdsCaribbean logo.

Nestle @C

Kaynak: (sol) https://twitter.com/?lang=en (orta) https://www.nestle.com.tr/
(sag) https://www.birdscaribbean.org/resources/media-resources/

Resim 5°te gorildiigii gibi stilize calismalar o6zellikle logo tasarimlarinda, tasarimcinin 6zgiin
iislubunu ortaya ¢ikarmasini saglayacaktir. Kusun kullanildigi pek cok logo tasarimi olmasina ragmen,
logolarin birbirinden farkli goriinmesi sanat¢inin kendine 06zgli stiliyle figlirii sadelestirmesine

baghdir.

Resim 6: Emine Yalur, Kadina Siddet.

Kaynak: Sanat¢inin arsivi.

Resim 6’da olusturulan illiistrasyonun gizilen stilizasyonlarla olusturulmustur. Her bir stilizasyonun
benzer goriiniimleri ulagilabilir olsa da, fikir ve toplam gorselin Ozgiinligiiyle ilgili endise

duyulmayacaktir.

Stilizasyonun yani sira, nesne ve figiirleri ¢ozlimlerken ait oldugu karakteristik 6zelligi 6ne ¢ikarilacak
sekilde deformasyona da bagvurulabilir. Sanat¢inin model olarak aldig1 nesneyi yorumlarken, nesneye
uygun Ozelliklerin 6n planda tutulmasi igin bigimini bozma olarak tanimlanabilir (Turani, 1998: 23).
Deformasyon i¢in ayrica abartma sanati da denilebilir. Daha ¢ok karikatiirize ederken bagvurulan bu
yontem, tasarimcinin kendine 6zgii iislubuyla olusturacagi goriintiiniin elde edilmesini saglayacagi i¢in

Ozgiinliik ile ilgili endigse duyulmasini da ortadan kaldirmaktadir.

125


https://twitter.com/?lang=en
https://www.nestle.com.tr/
https://www.birdscaribbean.org/resources/media-resources/

Resim 7: Edvard Munch, Ciglik, 1895.

Kaynak: https://munch.emuseum.com/objects/22979/skrik?ctx=b7a5cce0-1885-4e2f-a5ad-h7a984c90528 &idx=2

Deformasyon i¢in sanat tarihine damgasini vuran eserlerden biri Edvard Munch’un yapmis oldugu
Ciglik eseridir. Sanatgi eserin ortaya ¢ikis macerasini “Bir aksam bir patikada yiiriiyordum, gilines
batiyordu ve bulutlar kan kirmiziya déniiyordu. Doganin i¢inden gecen bir ¢iglik hissettim ve bu
¢1gligr duymusum gibi geldi. Bu resmi ¢izdim, bulutlar1 gergek kan gibi boyadim. Renk ¢iglik atti ve
bu Ciglik oldu” sozleriyle agiklamistir (Stanska, 2016). Eserde gokyliziinii géren adamin saskinligi

net bir sekilde anlasilmaktadir. Ayrica deformasyon eserin akilda kaliciligini arttirmay1 basarmustir.

5) Tasarlama siirecinde tasarimci kullanacagi gorsellerde, bagliklarda ve hatta tiim ylizeyde;
nokta, cizgi, renk, sekil, leke, ton ve doku gibi farkli tasarim elemanlarindan ve bunlarin kombine

kullanimlarindan faydalanarak ayrisabilir.

Resim 8: Ruta Marija Slavinskaite, Karidesler, 2015.

{?:/ P\ |- SN

B I
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Kaynak: https://www.behance.net/gallery/15090025/Shrimp-stylization-Red-Shrimp

Tasarimcr bir okul projesi igin ¢oOziimledigi karideslerin her birini farkli unsurlar kullanarak
olusturmus ve tiim bi¢imleri 6zgiin figiirlere doniistiirmiistiir. Cizgi, ton, leke ve geometrik bigimlerin
farkli isluplar, karides goriiniimlerinin hepsinin tek elden c¢ikmis olabilecegi diislincesini akla

getirmemektedir.
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6) Tasarimci olusturacagi tasarimin Ozgilinligli i¢in tipografik tasarimin Ozgiinliigiinden
faydalanabilir. 1920’li yillardan itibaren yayginlagsmaya baslayan tipografik tasarim, giiniimiizde

logodan afise, web sayfasindan kitap kapagina pek ¢ok alanda kullanilan bir ¢6ziim yoludur.

Resim 9: (sol) Tokyo 2020 olimpiyat logosu (2015), (sag) Brezilya’da tiyatro logosu (2013).

O

y
./

TOKYO 2020

Q%} THEATRE
DE LIEGE

Kaynak: https://www.theguardian.com/world/2015/sep/01/tokyo-2020-0lympics-logo-scrapped-after-allegations-of-
plagiarism

Tokyo 2020 olimpiyatlarina T harfi iizerinden yapilan logosu olusturuyor ve logoya 2013 yilinda
Olivier Debie Belgika’da bir tiyatro icin yapmis oldugu amblemle benzerligi sebebiyle dava acti.
Komisyon logonun her ne kadar “giinesi temsil eden kirmizi bir daire ile Japon bayragindan ilham
aldigin1” belirtse de daha sonra orijinal kabul ettikleri logo tasarimi ile Alman tipograf Jan
Tschichold'un galigmalari iizerine bir sergi i¢in olusturulmus bir poster tasarimi arasinda benzerlikler

oldugunu kabul etmislerdir.

Bu durumda tasarimcinin ancak bireysel fikirden yola ¢iktiginda 6zgiin bir tipografik tasarim elde

edebilecegi goz oniinde bulundurulmalidir.

7) Farkli tekniklerin bir arada kullanilarak elde edildigi tasarim kopya olmadig siirece taklit
veya esinlenme ithamlarini geride birakabilir. Farkli tekniklerle elde edilmis gorsel unsurlar, tipografik
oyunlar ve geometrik formlarla birlestirilebilir. Ayrica, “bir resmin biinyesine uygun olarak
yapistirilan gesitli kagit pargalar1 ya da buna benzer gereklerle yapilan eser (Turani, 1975: 69).” olarak
tanimlanan kolaj tekniginden faydalanabilir. Kolaj eserleri dijital ortamda hazirlayabilecegi gibi,

ylizey iizerine kopyalama suretiyle elde ettigi ¢calismayi fotograflayarak dijital ortama aktarabilir.
SONUC

Tasarimcinin, kendinden Onceki {inlii sanat¢1 ve tasarimcilarin ¢alismalarini arastirmasi ve sanat
tarihine damga vuran donemlere, iisluplara, yeniliklere hakim olmas1 muhakkak ki gereklidir. Grafik
tasarim geemisini bilen bir tasarimcinin donem tasarimlarina veya giindeme uyum saglayan one
¢ikmis modern tasarimciya hayranlik duyabilir veya caligmalar1 6rnek alabilir. Bu dogrultuda hayran
kaldig1 tasarimcinin ¢aligmalarindan veya giizel buldugu herhangi bir tasarimdan ilham alabilir, fakat
taklit yoluna gitmemesi 6zgiinliigiinii korumas agisindan oldukga 6nemlidir. Ozellikle ilham aldig1
tasarimla olusturdugu tasarimi kiyasladiginda ortaya ¢ikan goriiniimiin ¢ok daha iyi olmasina dikkat

etmelidir.
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Tasarimct ele aldigr konu lizerinde yapilmis olan tasarimlarin fikirlerini bir yana birakarak, bireysel
olarak konuya bagka bir a¢idan bakabilmelidir. Bu durumda konu i¢in simdiye kadar yapilmamig -en
azindan tasarimciin karsilagsmadigi- bir bakis agis1 ortaya c¢ikan tasarima 0Ozglin niteligi
kazandiracaktir. Ortaya ¢ikan tasarim iizerine tasarimci, konu i¢i veya konu dis1 daha 6nce yapilmig
herhangi bir tasarima benzerligi ile ilgili arastirmalar yapmalidir. Alan dig1 bile benzer bir tasarim
varsa ve bu tasarim tiiketici tarafindan goriilmiisse, tiiketici algisinda yeni tasarimi gérdiigiinde daha

once ele alinmis olan konu veya {iriinii hatirlatacagi unutulmamalidir.

Son olarak bir tasarime1 fotograf, illiistrasyon, stilize ettigi figiir veya nesne, tipografi, kolaj veya tiim
bu unsurlarin kombinasyonuyla olusturacagi tasarimlarinin tiimiinde bireysel olarak islubunu

yansitmaya dikkat etmelidir.
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Abstract

The changing and rapidly developing dynamics in information technologies have also been reflected
in the accounting field and applications. With the transition to Enterprise Resource Planning (ERP)
applications, the interaction of all business functions has become possible through integrated software
programs. Unfortunately, this development could not be achieved at the same pace in vocational
colleges providing associate accounting education. Accounting courses are still taught on insufficient
commercial package programs in vocational schools. In this study, it will be tried to show the ways
and techniques that should be followed in order to become a professional "qualified person™ with the
change in information technologies to the vocational school students who will take part in the
accounting sector. In this context; The changes in the education provided in the accounting
departments and the redesign of the curriculum to meet the requirements of the age will be examined,
which benefits will be provided for the students who will graduate from these departments.

In the study, first of all, the general structure of the business departments / programs will be addressed,
then the relationship between the accounting information system and commercial package program
and ERP systems will be revealed, and what and how should be done in order to improve their
employability will be examined. The aim is to establish a relationship between the development of
employability skills of associate degree students studying in the field of accounting by following the
changes in information technologies, to make evaluations and offer suggestions for their awareness.

Keywords: Business Education, Enterprise Resource Planning Systems, Employability

Meslek Yiiksekokullar: Isletme Bolim-Programlarinda Kurumsal Kaynak
Planlama Sistemleri Ogretiminin Onemi

Ozet

Bilisim teknolojilerinde degisen ve ¢ok hizli gelisen dinamikler isletme alanlarina, uygulamalarina da
yansimig ve isletmelerde; Kurumsal Kaynak Planlamasi (Enterprise Resource Planning-ERP)
uygulamalaria gecilerek, biitiinlesik yazilim programlar aracilifiyla, tiim isletme fonksiyonlarinin
etkilesimi kolaylikla saglanabilir hale gelmistir. Bu gelisme isletme boliim veya programlarinda 6n
lisans egitimi veren meslek yiiksekokullarinda ayni hizda saglanamamistir. Meslek yiiksekokullarinda
isletme, yonetim, pazarlama, muhasebe vb. dersleri hala yetersiz ticari paket programlar iizerinden
Ogretilmeye calisilmaktadir. Bu c¢alismada isletme sektoriinde yer alacak meslek yiiksekokulu
Ogrencilerine, bilgi teknolojilerindeki degisimin mesleki “nitelikli insan” olabilmek icin izlemeleri
gereken yol ve teknikler gosterilmeye caligilacaktir. Bu kapsamda; isletme boliimlerinde verilen
egitimin degistirilmesi ve miifredatin ¢agin gereklerini yakalayabilecek sekilde yeniden tasarlanmasi,
bu boliimlerden mezun olacak dgrenciler agisindan hangi faydalar1 saglayacagi incelenecektir.
Caligmada, oncelikle igletme boliim/programlarinin genel yapisina deginilecek, ardindan Kurumsal
Kaynak Planlama Sistemlerinin, ticari paket program sistemleri ile iligkisi ortaya konularak, Kurumsal
Kaynak Planlama Sistemlerinin O6gretiminin faydalar1 ve istihdam edilebilme yeteneklerini
gelistirebilmek i¢in nelerin, nasil yapilmasi gerektigi irdelenecektir. Amag, isletme alanlarinda egitim
alan on lisans Ogrencilerinin bilgi teknolojilerindeki degisimi izleyerek istihdam edilebilme
yeteneklerini gelistirmek arasinda iligki kurmak, bilinglenmelerine yonelik degerlendirmeler yapmak
ve Oneriler sunmaktir.
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INTRODUCTION

Education is a process that contributes to the development of an individual's personality, provides him
with knowledge and skills, helps the individual acquire a profession according to his interests and
abilities, and ensures that he is sensitive and compatible with the society, environment and
innovations. Apart from providing the individual with knowledge and skills, education also provides
the formation of moral and cultural behaviors (Aydin, 2007: 19). Vocational education; It is the
training in which the necessary knowledge and skills are given to train qualified technical staff in all
areas of social life. The purpose of vocational education is to provide individuals with the knowledge,
skills and application competencies required by a particular profession in line with the goals of society
and the demands of the business environment. Vocational Schools are higher education institutions
that provide vocational education and train practicing professionals. The education period is 2 years,
and graduating students are given a diploma in associate degree from their university (Demir, 2012:
113).

The scientific and technological developments that companies have undergone since the industrial
revolution have prompted companies to manage their processes in an integrated manner. Today,
companies have almost no chance of surviving without using Enterprise Resource Planning (ERP)
software. The ERP system can simply be defined as an integrated information system serving all
aspects of the business. It receives inputs, processes, keeps records, provides real-time information.
The sub-processes of each of the core functions (purchasing, production, sales) of these software must
be in connection with accounting. In the past, these recordings were made not integrated or semi-
integrated. However, due to the importance of instant information in today's competitive business
environment, the need for full integration is inevitable. For this reason, it is an important need to adapt
the visionary approaches to the needs of the business environment into the accounting education
curriculum. In this study, a model was developed regarding which courses should be included in the
curriculum in order to provide accounting education that takes into account ERP software, and it was

aimed to discuss this model (Azaltun and Karaarslan Balikg1, 2016: 1).
ERP Applications in Turkey

Our country participated in the Bologna process in 2001. Studies on the Bologna Process are carried
out by the Higher Education Council (YOK). There is information on Bologna Process studies on the
site prepared by YOK. The Bologna Process is an important opportunity for the development of higher
education programs in line with changing conditions and needs, and provides important tools for
restructuring higher education and increasing the quality of education. Within the Bologna process;

Competencies that define what a person can know, do and be competent with are determined
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(http://bologna.yok.gov.tr/). Qualification is the definition of what a person who has successfully
completed a level of education can know, do and be competent. The qualifications framework is the
structure that organizes and classifies them. Competencies related to associate degree, undergraduate,
graduate and doctorate education have been determined (Demir, 2012: 113).

A general classification has been made for associate degree education. Accounting and Taxation
Programs and other programs will adapt these competencies to their own fields and provide students
with the necessary knowledge and skills. VVocational schools have started the structuring of education
within the scope of the Bologna process. Information such as program qualifications, program learning
outcomes, course workload, course goals and objectives, course learning outcomes, ECTS calculations
are created by the programs (Demir, 2012: 113).

An integrated (integrated) management that brings together all these processes of the enterprise, with
the understanding of production in accordance with customer demands and demands, with the idea
that it is not enough to provide inputs such as machinery, people and materials in production, and that
many other processes in the enterprise are effective apart from the classical production process. It has
arisen to have the understanding. ERP is a management system that combines all departments and
functions of the enterprise in a single integrated system, brings together various business departments
with different needs and objectives in a system consisting of the same computer program and shares
the same knowledge base (Aktas and Acar, 2009: 47).

It covers financial accounting, cost accounting control, production planning, material management,
guality management, maintenance and repair, sales distribution, human resources management, project
management software applications. It is a standard and integrated business application and offers
solutions specific to the sectors (Cakir, 2006: 52-60). There are more than 60 modules in SAP, which
is the most well-known ERP software. The number of modules in ERP programs can vary according
to the needs of the enterprises (Kishali and Pehlivan, 2011: 173-174).

The main factors determining the quality of education are the courses offered, the content of the
courses, the way of teaching, teaching equipment, equipment and environment, the students taking the
course, the lecturers and the application of information. Office quality and management standards
should be developed along with professional quality standards, and all professionals should be obliged
to comply with these standards (Yilmaz, 2016: 2).

Developing a model in accounting education to be given to the student over four semesters; In
addition, the trainers must have the necessary knowledge, equipment and responsibility in this regard.
Established training model should be followed by a computer program through exemplary enterprises
or "case" studies. The education model / module established must be open to teaching and learning,
and the evaluation of the work done, and must allow the evaluation of the performances of the

educators and students by the authorities outside the system. In addition, the module should be open to
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"company-based applications™ and contain "business simulations" that will make it compatible with
the market. Finally, vocational school accounting, business administration and so on. It is necessary to
establish a "career counseling” system for students who choose to study in departments and adopt it as
a profession and to ensure that it is operated effectively. In this way, students will be able to achieve
success by setting real goals for the future throughout their education, keeping their motivations alive

and guiding them (Karasioglu and Duman, 2011: 165).

Companies can only compete with local and global competitors by employing the qualified workforce
they need, adapting to information technologies and producing quality information (Karasioglu and
Duman, 2011: 166).

How ERP will or should be a part of the education process is an important question? The expectations
of the sector from educational institutions regarding ERP will be a starting point. It is necessary to
give the job to the person. At this point, at the beginning of the success criteria, both the employee and
the employee must act in awareness of these principles. Business functions are like body functions.
Hand to eye, eye to hand. Their tasks are very different. However, they act in harmony. Here is the
real point. When we evaluate these functions in the business environment, starting from the
organizational structure, the whole process should be adapted to the ERP Platform. Although it is very
tedious and tiring at the beginning, it is necessary to analyze every process and those who will take
part in these processes in order to ensure the accuracy of the decisions to be taken at the point of

results and continuity. (Ozcan, 2012).

The world, and especially in many of the business education of universities in Turkey, which is the
basic functions of business finance, production, human resources, planning the functions of
management and marketing, organizing, directing, it is shaped around to teach the control function.
The integration of RPC systems into curricula will require a transition to business process oriented

education (Becerra et al., 2000).

Business processes-oriented training requires mastering the whole picture. With the inclusion of ERP
systems in the education process, students will have more concrete learning outcomes. One method of
including the ERP system in education is to give an introduction to ERP system firstly and then to
design courses in which one or two modules are taught in detail (McComps, 2007). The fact that the
introductory course is compulsory and the detailed modules are elective courses will enable students
who want to specialize in certain subjects or fields to turn to these courses (Hawking et al., 2004).
Adding ERP applications to the courses in which existing business and management functions are
explained can be considered as another approach. Another practice is to provide ERP training as a
separate master's degree (Becerra et al., 2000). It will be easier for students who take the necessary

theory and have a command of business and management functions to understand ERP, which is a
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highly complex and integrated structure, at the master's level (Azaltun and Karaarslan Balikg1, 2016:

9).

* Enterprise Resource Planning Minor Program will consist of 8 lessons and 24 hours. It will
be open to all Faculty of Economics and Administrative Sciences and Engineering students as well as
Accounting and Financial Management (MFY) students. The following courses are planned:

- MIS (Database Management, Process Management, System Analysis)
- Financial Accounting

- Management Accounting and Reporting

- Purchasing and Production Management

- Inventory Management

- Project management

- Human Assets management

- Sales Management

Although developments in information technologies are one of the dynamics that reveal the
globalization process, it has also become a phenomenon that has accelerated with this process. The
rapid change in information technology has enabled all economic units to operate in a world-oriented
manner, while also revealing the need to have operating norms that can keep up with global
competition. Producing at global standards, achieving the desired quality and increasing efficiency is
only possible by developing and managing knowledge, not having knowledge. Businesses that carry
out this process provide significant competitive advantage as businesses that adapt to change and even
direct it. The fact that information technology is the most important factor in increasing economic
potential pushes all countries and businesses to have the newest and best technology (Celikkol, 2019:
663).

Information systems are systems that aim to extract information, group it, deliver and use it in a
certain hierarchy. Competitive developments and innovations experienced in today's conditions force
businesses to keep up with these changes. The requirements of businesses to manage their resources in
the best way, to ensure customer satisfaction, to create a technological infrastructure for information
management have enabled them to develop new applications in information systems and integrate
them into business management. One of these applications is "Enterprise Resource Planning (ERP)"
(Celikkol, 2019: 663).

Postmodern ERP

ERP competencies have become an essential feature in job postings in almost all fields today. ERP

expertise is sought in job postings in many areas from accounting to finance, engineering to

133



marketing, and human resources to logistics (Kishali and Pehlivanli, 2011: 179). In this context;
Although many enterprises have software systems that fulfill the functions of ERP systems, it is seen
that standardized and integrated ERP-based programs are preferred and used (Tektiifek¢i, 2012: 54).

In its simplest definition, ERP is a system that enables the most effective and efficient planning and

control of all resources of the enterprise, such as material, labor, and capital (Tanyas, 1997: 15).

Postmodern ERP, on the other hand, is made possible by rapidly developing technology possibilities
such as social media, service-oriented architecture (SOA) and web-enabled collaboration tools, and in
a sense, as a third generation ERP, which goes beyond the business boundaries in a virtual value chain
and creates a stage for "unlimited business” definable. In the literature, ERP 1lI is also called cloud
ERP, virtual ERP (Hurbean & Foteche, 2014). It is a technology strategy that automates and combines
administrative and operational business capabilities such as finance, human resources, purchasing,

production and distribution with appropriate integration levels (Celikkol, 2019: 666).
ERP Course Program Example
With this program, students;

1. To know about enterprise resource planning (ERP) systems,

2. To perform inventory management operations with enterprise resource planning (ERP)

systems,
3.Ability to manage customer relations with enterprise resource planning (ERP) systems,

4. Gain the ability to keep and report accounting records with corporate resource planning
(ERP) systems,

5. To be able to carry out work and transactions related to foreign trade practices,

6. Doing business and operations related to human resources with enterprise resource planning
(ERP) systems,

7. Recording sales and marketing processes with enterprise resource planning (ERP) systems,

8. Ability to manage sales and marketing processes with enterprise resource planning (ERP)

systems,
9. To be able to use data analysis, reporting, probability and analysis applications,
10. Skills related to software development and interface design,

11. Ensuring the design, installation and management of the hardware and infrastructures

required for the efficient and safe operation of ERP software,

12. Use of database applications,
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13. Using the database of enterprise resource planning (ERP) systems to perform reporting

work and operations,

14. Producing cloud-based solutions using relational data models,

15. Generating real-time reports with business intelligence solutions,

16. To take measures to ensure the safety of himself and other people in the work area,

17. Learning the legal responsibilities arising from not taking the measures stipulated by the
relevant laws in the field of work,

18. They are expected to be aware of the ethical principles and responsibilities required by the
profession, and gain the ability to cooperate with people and institutions in the sector.

Explanations on the Implementation of the Program:

1. Enterprise resource planning systems and data analysis have an important place in the ever-
growing and developing IT industry. With corporate resource planning systems, all business
processes in areas such as finance, accounting, HR (Human Resources), sales, marketing,
logistics and production can be controlled and managed and all units can be integrated.
Enterprise Resource Planning systems are referred to as ERP (Enterprise Resource Planning)
systems all over the world and in our country. The need for adequately equipped personnel in
this field is increasing every year. For this reason, in the constantly growing and developing
sector, more and more qualified personnel who are trained in enterprise resource planning
systems (ERP) are needed. The course program aims to train students who can perform data
analysis and reporting using corporate resource planning systems, produce solutions to
problems, and use information technologies effectively by supporting their undergraduate
education. Successfully completing the course, companies' production, informatics, finance,
customer relationship management, human resources, inventory management, etc. they can be

employed in the units.

2. Students will be taken to the placement test to measure their ability to use basic computer
and office programs before the training. According to the results of the placement test, the
deficiencies of the students in these subjects will be completed with free pre-training before

the training.

3. Lessons are held in the informatics classroom and a computer is available for the use of

each trainee.

4. While the program is being implemented, methods and techniques in which participation is
essential, such as lecture, question-answer, discussion with show-and-make, cooperative
learning are used. In addition, principles such as simple to complex, easy to difficult, concrete

to abstract are adhered to.
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5. Subjects are supported with applications, projects and assignments. In addition to individual
work, group work is also included in application and project work. In this way, students gain
both the awareness of teamwork and the ability to draw individual conclusions.

6. Some subjects are handled over various virtualization applications due to their nature.
7. The topics of the program are linked and listed as a prerequisite for each other.

8. Since the topics are given in a system integrity, they are reinforced by giving feedback on

past issues when necessary.

9. Not only theoretical knowledge, but also the use of current applications required by the
sector are included in the educational content of the students.

10. All individual and group studies, projects and assignments of students during their
education are kept in folders opened on behalf of students in computer environment by
education personnel. The feedback to be obtained from the products (application studies,
projects and assignments) collected in the folders contributes to the better results of the

trainees.
Weekly Distribution of Program Content by Total Course Duration:

WEEK 1

A. INTRODUCTION TO CORPORATE RESOURCE PLANNING (ERP) SYSTEMS
1. ERP Concept and Usage Areas of ERP Systems

2. Installing the ERP Program and Making User Settings

3. The Relationship Between ERP Program and Databases

B. PERFORMING INVENTORY MANAGEMENT PROCEDURES WITH ERP SYSTEM
1. Stock Tracking and Analysis

2. Control Distribution Costs

3.Planning and Managing Supply Chain Management Processes

4. Analysis and Reporting of Stock Data

WEEK 2

A. ERP SYSTEM AND CUSTOMER RELATIONS MANAGEMENT

1. Customer Relationship Management (CRM)

2. Collecting and Analyzing Information about the Customer

3. Customer Relationship Management and Its Stages

4. Electronic Customer Management with ERP System

5. Analysis and Reporting of Customer Information

WEEK 3

A. REPORTING ACCOUNTING RECORDS WITH ERP SYSTEMS

1. Accounting for Records with the ERP Program
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2. Data Transfer from Program to Spreadsheet Program

3. Analysis of Accounting Data with a Spreadsheet Program

4. Sectoral Examples and Projects

FOREIGN TRADE APPLICATIONS WITH ERP SYSTEMS

1. Import Module Applications

2. Export Module Applications

3. Reporting of Transactions in Import and Export Modules

WEEK 4

A. HUMAN RESOURCES OPERATIONS WITH ERP SYSTEMS

1. Human Resources Registration Procedures

2.Entering Payroll Settings and Official Parameters into the Program

3. Defining Personnel to the Program and Making Registration Records
4. Making Debt, Advance and Premium Transactions with the Program
5. Leave Management and Vacation Calculations with the Program

6. Entry of Personnel Scoring to the Program and Salary Calculations
7. Getting Payroll Reports from the Program and Analysis

8. Transferring the Data from the Program to the Electronic Spreadsheet Program
Analysis

WEEK 5

A. SALES MARKETING PROCEDURES WITH THE ERP SYSTEM
1. Preparation of Sales Proposals

2. Creation and Approval of Sales Orders

3. Connecting Sales Orders to the Delivery Note and Goods Issue Procedures
4. Invoicing of Sales Dispatches

5. Getting Sales and Marketing Operation Reports

WEEK 6

SOFTWARE DEVELOPMENT

1. Macro Operations

2. Basics of Programming

3. Programming Structure

INTERFACE DESIGN

1. User Defined Functions and User Forms

WEEK 7

OBJECT ORIENTED PROGRAMMING (OOP) WITH VBA

1. Grades

2. Fundamentals of Object Oriented Programming

3.Using Electronic Workbook Objects
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WEEK 8

A. DATABASE SOFTWARE AND HARDWARE INFRASTRUCTURE
1. Selection of Database Tools and Environments

SELECTION OF HARDWARE INFRASTRUCTURE

1. Listing System Infrastructure Requirements

2. Detection of Network Topology Suitable for Database Requirements
3. Determining the Number of Processors and Memory Capacity
4. Determination of Disk Capacity, Type and Speed
DATABASE SETUP AND CONFIGURATION

1. Installation of Database Programs and Tools

2. Activating the Software

3. Control of Services

WEEK 9

A. DATABASE SECURITY POLICIES

1. Preparation of Database Access Standards

B. PREPARATION OF DATABASE SECURITY STANDARDS
1. Encryption Methods

2. User Security Definitions

3. Monitoring of Performance Logs

4. Tracking of Tables and Indexes Sizes

5. Monitoring Access

DATABASE BACKUP POLICIES

1. Preparation of Database Backup Standards

2. Database Backup and Maintenance Applications

WEEK 10

A. DATABASE DESIGN

1. Table Design

2. Restrictors

3.Database Indexing

B. QUERIES IN DATABASE

1. General Query Structure

2. Multiple Table Queries

3. Subqueries

4. Sorting and Grouping Operations

5. Multiple Row Functions

6. Implementation Plan

ERROR MANAGEMENT IN DATABASE
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1. Record Reading, Writing (Adding, Updating, Deleting)
D. PROGRAMMING IN DATABASE

1. Ready Functions

2. Programming Structure

E. DATABASE AUTOMATION

1. Triggers

2. Tasks

3. Defining Task to Run Automatically

4. Defining Workflow

DATA TRANSFER OPERATIONS

1. Moving Data with SSMS

2.Move Data Using SQL Wizard

3.Using DTS Packages

4. ETL Data Transfer

WEEK 11

A. DATA ANALYSIS PROCEDURES

1. Ranking

2. Filtering

3. Subtotal

4. Getting External Data

5.Duplicate Removal

6. Grouping

7. Examples and Projects Related to Data Analysis Procedures
REPORTING PROCEDURES AND RELATIVE TABLES
1. Reporting with PivotTable

2. Summary Reporting from Different Sources
PROBABILITY AND RESOLUTION PROCEDURES
1. Analysis and Analysis

D. PAGE SETTINGS AND PRINTING PROCEDURES
1. Document Preparation and Security

2. Editing Page Layout

3. Editing Printing Options

WEEK 12

A. DATABASE BASIC CONCEPTS

1. Data / Database

2. Data Analysis Programs

3. Backup
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4. Data Types

5. Normalization

WEEK 13

A. DESIGNING DATABASE WITH DATA PROCESSING LANGUAGE (DML)
1. Table Design

2. Designing a Table Using an Interface

3.Designing a Table in DML Language

4. Restrictors

QUERIES IN DATABASE WITH DATA DEFINITION LANGUAGE (DDL)
1. General Query Structure (DDL Language)

2. Multiple Table Queries

3. Subqueries

4. Sorting and Grouping Operations

5. Multiple Row Functions

6. Implementation Plan

WEEK 14

A. PROGRAMMING IN THE DATABASE

1. Ready Functions

2. Programming Structure

3.Served Procedures

4. Decision Structures

5. Cycles

B. REPORTING PROCEDURES WITH ERP SYSTEMS DATABASE

1. Getting to Know the Database

Understanding ERP Tables and Relational Table Structure

3.Writing Queries on ERP System Data

4. Transferring Data from ERP System Database to Electronic Spreadsheet Program
5. Reporting and Analysis Procedures on Data Transferred from the Database
WEEK 15

A. CLOUD COMPUTING AND WEB BASED ERP ARCHITECTURE

1. Cloud Computing

2. Web Based ERP Architecture

CLOUD-BASED BUSINESS ANALYSIS

1. Using Power Bl

WEEK 16
A. BUSINESS INTELLIGENCE SOLUTIONS
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1. Power BI (SAAS)

2.Working with Desktop and Web Interface

3. Querying and Reporting SQL Data

4. Querying and Reporting E-Mail Data

5. Data Query and Reporting from ERP Software

WEEK 17

A. OCCUPATIONAL SAFETY AND WORKER HEALTH

1. To comply with the Occupational Health Legislation and to Take Occupational Safety
Precautions

CORPORATE COMMUNICATION

1. Business Structure

2. Internal Relations

3.Relations of Employees with Each Other

4. External Relations

USE OF ETHICAL SOFTWARE

1. Definition and Scope of Cyber Crimes

2. Big Data, Information Management, Cloud Computing and Social Media
3.Software Licensing Models

D. FINANCIAL INFORMATION AND ELECTRONIC DOCUMENT MANAGEMENT
1. Risks in Banking Systems

2. Risks in Financial Systems

Measurement and evaluation activities are carried out within the framework of the Ministry of
National Education Private Education Institutions legislation. Course completion exam is held at the
end of the course. Course completion certificate is issued to those who pass this exam. Trainees who
fail the exam are given a second exam right. In addition, all individual and group studies, projects and
assignments that students do throughout the education are kept in folders opened in the name of the
trainees in the computer environment by the education staff. With the feedback to be obtained from the
evaluation of the studies collected in the folders, it is contributed to the trainees to get better results

from the training.
CONCLUSION

In today's conditions, it is unthinkable for an enterprise to stay away from information technologies.
Theoretical Resource Planning (ERP) applications are one of the informatics tools that help to
restructure business processes, develop new strategies and apply them to the business. Enterprise
Resource Planning, realized within the enterprise; human resources, sales, purchasing, planning, stock

management, production management, distribution, shipping, financial management, multi-warehouse,
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multi-factory structure, international activities, etc. It undertakes an important and difficult task such

as establishing integration between.

Providing students with the opportunity to teach business processes in more detail, ERP courses will
reveal a complete win-win situation for students, academicians, university management and related
companies. The most important benefit it will provide for its students is that they move to a privileged
position in finding a job. Students who graduate with the result will be in an advantageous position in
finding a job. As the application success of this model increases, decisive steps will be taken towards

becoming a world university in the vision of the university.
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Abstract

Vocational schools have an important place in higher education in Turkey and has been increasing
the number of vocational schools. Accordingly, the problems of vocational schools should be resolved.
Especially recently, apart from other problems of Vocational Schools that meet the intermediate staff
needs of small and medium-sized enterprises, the adequacy of the education and training they provide
has also been discussed. Because today, individual qualities needed by societies have changed. Using
the existing technology in the face of ever-changing and developing information with the effect of
technology has become an obligation for the individual, not a privilege. Individuals in this
environment are required to be capable of knowing how to access information, using their information
according to their needs and producing new information when necessary. The purpose of this study is
to emphasize the importance of digital literacy for associate degree students studying in Vocational
Schools. The method of the study is a literature review. Other studies written on the subject have been
used to the extent necessary.

Keywords: Digital Literacy, Computer Skills, Vocational School

Mesleki ve Teknik Yiiksek Ogretimde Dijital Okuryazarhigin Onemi
Ozet

Tiirkiye’de yiiksekogretim alani icerisinde dnemli yere sahip olan meslek yiiksekokullarinin (MYO)
sayis1 artmakta ve artan sayiyla birlikte yasanan sorunlar da ¢oziilmeyi beklemektedir. Son
donemlerde kiicliik ve orta Olgekli isletmelerin ara eleman ihtiyacim karsilayan MYO’larin diger
sorunlart diginda, verdikleri egitim ve egitimin yeterlilik ve kalitesi de tartisilmaya baglanmistir.
Ciinkii giiniimiizde toplumlarin ihtiyag duydugu birey nitelikleri degismistir. Teknolojinin etkisiyle
stirekli degisen ve gelisen bilgi karsisinda var olan teknolojiyi kullanmak birey i¢in bir ayricalik degil
zorunluluk halini almistir. Bu ortamda yer alan bireylerin bilgiye nasil erisilebilecegini bilen,
gerektiginde bilgilerini ihtiyacina yonelik kullanabilen ve yeni bilgiler iiretebilen nitelikte olmalar
istenmektedir. Bu ¢aligmanin amaci, MYO’larda egitim alan 6n lisans Ogrencileri i¢in dijital okur-
yazarligin 6nemini belirtmesidir. Calismanin yontemi, literatiir taramasidir. Konu hakkinda yazilmis
diger ¢aligmalardan gerektigi 6l¢iilerde yararlanilarak, konuya yonelik 6nerilerde bulunulacaktir.

Anahtar Kelimeler: Dijital Okuryazarlik, Bilgisayar Becerisi, Mesleki ve Teknik Yiiksek Ogretim

INTRODUCTION

In the 1990s, new technologies, which are considered as the harbinger of a radical transformation,
started to represent much more than the use of computer technologies over time. Innovations in
communication technologies have had a very important effect in defining this new process in the
world after the industrial revolution. In this period of rapid globalization, the indispensable position of
digital technologies in daily life has gained an important position not only in the economic process but

also in every aspect of social life. Digital technologies have a big share in this transformation. This
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transformation, which is reflected in the field of education quite effectively, has made it inevitable for
the administrations to take steps and implement projects in this regard. While the innovations that save
the teaching process from the limits of time and space attracted attention in the first place, over time,
projects aimed at digital content were added to these innovations.

When the perceptions and related applications in the process of digital transformation are examined, it
is first noted that digital transformation is much more than a software update. Digital transformation
points to a reasonable and systematic process specific to the area where it is applied. In this process,
empirical simulations and models that emphasize creativity are included. Whether the area where
digital transformation is applied can adapt to these changes is also very important (Sezgin ve
Karabacak, 2020:18).

The Effects of Digital Transformation on Education

In education, the goal is considered as the desired characteristics that are decided to be observed in the
person. How the desired behavior is determined is made over four basic determinants. These appear as

social reality, subject area, individual and nature (Sonmez, 2001:43).

The main function of education is to prepare students for life. The principle of vitality, which is one of
the basic principles of Turkish education, also emphasizes the provision of education for this purpose.
The increasing impact of digital technologies on our lives increases the need for such training in
educational institutions. Especially in previous decades, although people were introduced to computers
at an advanced age, it is known that students studying in primary education are in contact with digital
technologies from the moment they were born. For this reason, this generation is called "digikids" in
other words "digital children™ in foreign literature. It is thought that these students, who have been
involved with digital technologies since their birth, can use their reading and writing skills more
effectively in digital environments with some skills to be gained in Turkish lessons. Otherwise, the
situations such as plagiarism, turning to wrong sources, unreliability or contradictions with each other,
and negative effects of the time allocated to digital technologies on people's social lives will inevitably
continue. For this reason, it is thought that the digital reading and writing acquisitions suggested in this
study will be a factor that will directly and positively affect students' success in both daily and
academic life (Ozbay and Ozdemir, 2017: 36).

Education is considered one of the most promising areas of states for economic power and political
influence in the global competitive environment of the 21st century. As a result of digital
transformation, modern higher education institutions use the virtual learning environment for students'
distance learning processes. Virtual environments like this provide new perspectives on teaching
styles. These methods, which are used by crossing physical boundaries, can be accessed to remote
areas, and various educational opportunities are created for those who cannot benefit from these

opportunities. This new digital content also includes high quality educational content. By using
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modern information presentation methods, information can be prepared in different data formats. Text,
sound, video, 3D content, animation content and different virtual performances can be used in this
environment (Khitskov et al., 2017: 856). These technologies, whose integration into education has
become indisputable with the opportunities offered by the communication technology of our age and
the life practices it rearranges, have been at the center of the distance education system, especially
during the pandemic period with Covid 19 (Sezgin and Karabacak, 2020: 19).

In the specialty stage, the computer is a secret and powerful tool in achieving this specialization. In the
implementation phase that started in the late 1980s, computers were put into mass use. Computers are
now used for home, work, education and entertainment purposes. Computer use is carried out with
practical use instead of expert knowledge. In the reflection phase, computer technologies can be used
with a student-centered pedagogical approach. In the use of these technologies, a more evaluative and
reflective attitude is now adopted (Martin and Grudziecki, 2006: 174).

Considering the rapid changes in social and professional life, the "shelf life" of the information
provided to students in higher education is very short (Matthews, Garratt, & Macdonald, 2018), in
other words, the information they learned in the first year of the university will be historical

information when they graduate (World Economic Forum, 2016) (Demir et al., 2019: 434).

The millennium generation, born in the technological environment of the 21st century, can be
considered as one of the main sources of inspiration for digital transformation in higher education. For
this generation who is highly experienced in digital technologies, learning in the digital environment
will also be possible. In addition, the widening of time and space boundaries resulted in changes in the
profile of the learners as well as in the profiles of the teachers. In this new environment, instructors are
expected to introduce innovations in instructional design, especially with the help of new technologies.
Functionality, openness and interaction have gained importance in this process where teaching
methods have also changed as student-centered. Finally, digital transformation in higher education is
expected to bring about an institutionally continuous process (Glimiisoglu, 2017: 37). In this context,
when a review of the studies carried out by pilot universities in the name of digital transformation is
made, it is noteworthy that apart from the generally prepared resources, there are universities that need
a more comprehensive study and organization on the content they offer in digital learning, as well as
universities that have completed their own structuring on the subject. (Sezgin and Karabacak, 2020:
24).

Learning management systems, open learning resources, social networks, lecture videos, synchronous-
asynchronous lectures and mass open online lectures started to be used widely in some higher
education institutions (Harley, 2002: 87). With the spread of the lifelong learning perspective that
emerged as a result of the digitalization of education, there has been a change in the learner profile.

Students now consist of people from many different age groups. They have become individuals with a
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wider range of needs, inclinations towards technology and social media, and actively working in the
business world. They expect quality service from higher education institutions with equal
opportunities. (Taskiran, 2017: 97).

The reforms carried out in universities cannot be evaluated independently of technological
innovations. The function, purpose and role of universities have changed in the period from the
Middle Ages to the present day. Today's universities are also called university 4.0. University 4.0 has
also adopted the mission of raising the versatile employees needed in our age (Atas and Giindiiz, 2020:
9).

Among the strategies of higher education institutions, there should be targets that will support and
sustain lifelong learning. Since the needs of learners in the digital age and the needs of this age are
constantly changing, institutions should be able to provide training for these needs without
interruption. Anadolu University Lifelong Learning Application and Research Center (YOMER) is a
good example for this. To prepare training programs to meet all kinds of development demands that
individuals may need within the scope of lifelong education, to organize certificate programs, to
provide foreign language education, to develop software, to develop professional standards in order to
comply with European Union norms, within the scope of objectives, domestic and international public
and private The center, which has activities such as collaborating with organizations, stands out as a
higher education institution that tries to respond to the needs of the digital age by maintaining not only

in-house but also inter-institutional and external services (Taskiran, 2017: 107).

It is possible to evaluate the issue of digitalization in education over the distinction between education
and training. Education, in general, is the process of producing a change in behavior starting from the
moment an individual is born. It includes all interactions experienced in family, school and
environment. On the other hand, teaching is the part of education that is done in a planned and specific
institutional environment. It includes institutionalized programs in various places such as schools,
universities and public houses. In the history of humanity, getting corporate training has been a

privilege that a certain segment has the right to access (Aksu, 2018: 162).

With digitalization, the function of traditional education methods and the role of teachers are
differentiated. The teacher's role is evolving in a direction that directs knowledge to knowledge rather
than teaching it. With digitalization in education, students are expected to be active participants in
their own learning processes. In the digital age, a university professor should be someone who directs
and mediates access to information rather than a person who teaches information. Depending on the
increase in technological possibilities, home education or in other words “e-learning” is increasing
rapidly in the world. Schools, higher education institutions and many vocational trainings are now
provided online. The increase in such education and training alternatives is also changing the

industrial education model. Technological tools and the learning processes carried out with them
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change how people think and communicate, while also creating an interactive learning environment
(Atas & Giindiiz, 2020: 1).

The last link of the evolution of universities and the dimension that is the subject of this chapter is
university 4.0, also known as the concept of digital university. On the basis of the digital university
process, it is still considered as a draft. This concept is associated with the development of digital
platforms and analytical applications and a new industrial revolution. University 4.0 should not be
evaluated independently from Industry 4.0. In this age where universities are beginning to digitize,
education centers, curricula and educational resources are also changing. The tremendous change and
development in technology has made it necessary for universities to adapt to this age. In the age of
University 4.0, space disappears, educational resources become more accessible and virtual
classrooms begin to emerge. Old storage, information processing and information retrieval methods
have changed in University 4.0. Even the physical existence of libraries has become questionable
(Atas & Giindiiz, 2020: 12).

On the one hand, education systems focus on technical areas such as big data, implanted technologies,
digital glasses, wearable internet, the Internet of objects that enable machines to talk to each other
without people, intelligent cities and unmanned autonomous factories, 3D printers and additive
manufacturing, on the other hand, analytical thinking, intellectual capital management, idea banks,
producing project and scenario-based solutions to sociocultural events, being proactive, seeing their
own shortcomings, reading developments closely, focusing on the big picture, etc. It will be necessary
to create effective minds on the subjects. Considering the following qualities of the future world, it
will become clear that the Education 4.0 concept explained above is also a very strategic issue for
countries. (Oztemel, 2018: 29).

University 4.0 is based on interaction in physical, digital and biological fields (Schwab, 2017). Higher
education is evolving towards cloud-based, individualized and distance education. The concept of
lifelong learning takes the place of periodic education and training. The University 4.0 model made it
possible for individuals to have a positive impact on the economic and social development of the
society by providing the quality of education of universities, the adaptation of graduates to market

demands, and skills to conduct qualitative and important researches (Atas & Giindiiz, 2020: 14).

University 4.0 represents a new university structure. In the process of University 4.0, it is expected
that the opportunity of uninterrupted education through different channels, traditional, multiple or
online, short-term training programs to acquire various professional competencies, the development of
career management skills of students and an uninterrupted communication between the industry and
students are expected (Aybek, 2017: 28; Dewar, 2017: 91).

Throughout history, life has changed, and knowledge has become an important force in the

development of societies. Societies that grasp the importance of knowledge, use it effectively, produce
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and develop it progress. Libraries / knowledge centers serve at the center of knowledge, research,
reasoning, teaching, learning, communication, technology, past knowledge and future information
policies. While ensuring mutual interaction with information, individuals not only develop their

knowledge use skills, but they must continue this throughout their life (Onal, 2010: 115).

Benefits of distance education; To meet the changing and lifelong learning needs with technological
developments, to have the responsibility of learning on the individual, to be flexible in learning and
teaching processes, to offer a wide range of learning environments, to provide richness in this process
by supporting traditional education processes, and in all educational institutions, especially schools. It
is stated as reducing the high costs arising from the education system and allowing it to be provided
with sufficient and high quality in the virtual classroom environment, which is more efficient than
traditional education (Yal¢in Tepe and Adigiizel, 2017: 1244-5).

The training of manpower who can design, develop, produce and use the technology produced in
every field required by Industry 4.0 is an inevitable reality. Industry 4.0 facts; They are individuals
with high level thinking skills, methods that knowing will not be enough and thinking will become
obligatory. It is of great importance to train individuals who will feel and define the world problems
correctly (critical thinking), produce innovative ideas for their solution (creative thinking), use the
right methods and techniques for solutions (scientific and analytical thinking). This situation is an
issue that needs to be thought, planned, designed and implemented in a very wide perspective,
including pre-school, primary education, secondary education, higher education and lifelong education
(Oztemel, 2018: 27).

Digital Literacy Concept and Digital Literacy Practices

Literacy as a skill guides the individual in comprehending and evaluating events and facts in daily life.
The term "literate™ is generally used for individuals who can read and write. Being literate is perceived
as “having knowledge” at the social level. Otherwise, those who cannot read and write are considered
as ignorant and uneducated. Literacy refers to a life-long act of reading and writing that is not
contained in a limited time frame. This concept describes the ability to read effectively applied to life.

Individuals with this ability are expected to develop themselves continuously (Yilmaz, 1989: 76).

Along with the digital transformation, the concept of “digital literacy”, which is considered as an
important component for the realization of this transformation, is also an important issue in corporate
structuring. Digital literacy should be considered as a concept that includes multiple elements and
includes different needs. Digital literacy, which includes technical, psychological and interpersonal
dimensions, should be evaluated within the scope of social, psychological and cultural competences
(Alexander et al., 2017: 46).

Computer, Computer Technologies or Computer Technology Literacy has emerged as a need since the

late 1960s. The concept of computer literacy has been evaluated in three different stages: the
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specialization phase (until the mid-1980s), the implementation phase (mid-1980s to the end of the
1990s) and the reflective phase (late 1990s) (Martin and Grudziecki, 2006: 183).

Gilster (1997) defines digital literacy as the ability to understand and use this information from a wide
variety of sources in multiple formats when presented via computer. Thus, the concept of literacy goes
beyond the simply defined meaning. Digital literacy is not limited to searching and finding things, but
also refers to the ability to use this information in life.

The concept of "functional literacy"”, which was defined by UNESCO in the 1970s and has been
widely expressed since the 1980s, has expanded beyond the concept of literacy in the past, including
qualities such as establishing relationships between previously known and newly learned ones, making
inferences and creating new texts. In the changing face of education since the 2000s, new literacy
types appear as a necessity in education and related applications. The technological revolution, which
is structured on the creation of information, its presentation in different environments, and information
technologies, has revealed multiple and new types of literacy in education systems. Multiple
intelligence applications, differentiation requests, interdisciplinary perspective, cultural structure and
changing social needs not only increased the diversity of literacy, but also raised expectations about

literacy competencies (Onal, 2010: 105).

The introduction of information technologies, especially computers and the internet, into daily life and
contributing to the distribution of information independently in terms of time and space has started
discussions that have brought about "new types of literacy". In the process that includes lifelong
learning, the acquisition of skills that trigger learning, accelerate, perpetuate the desire to know and
direct more information is considered within new literacy types. Here, a certain level of knowledge,
seeing differences, reasoning, following innovations, utilizing information centers and using
technology has come to the fore (Onal, 2010: 106).

Especially the concept of "literacy", which we should consider as an important skill today, requires
much more comprehensive competencies in the digital environment. As a multidimensional concept,
“digital literacy” should be evaluated from individual and cultural perspectives as well as technical. In
Turkey, as in all the world university students, when age groups are taken into account, it will be
observed that they represent the millennial generation specified in the conceptual framework. It is
important to be a guide in the digital environment for this generation, which is focused on feedback
and has the habit of working with less time and effort. . Consciously drawn road maps are needed to

access accurate information in the chaotic internet environment.

"Digital literacy", which describes a different and complex process, has a much broader meaning than
just accessing information in the digital environment. In the digital environment, it is important for
students and teachers to be competent in cognitive, social and emotional understanding. In particular,

students need to receive the necessary training to produce their own content, as well as choosing the
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right one among millions of information. Conducting digital literacy lessons in an interactive
environment, the application of a content in which students can be included in the process beyond
reading the information and solving the tests will provide a much more efficient process in digital
literacy (Sezgin and Karabacak, 2020: 24).

Finding, evaluating and using digital content in a very large and sometimes chaotic internet
environment is considered as a skill. The concepts of "information literacy” that we come across here
and "media literacy" that can be used to express the medium where this information is accessed can
now be evaluated under the heading of digital literacy. With these two concepts, digital literacy tends
to see students (users) as empowered individuals who have the ability to use this ability, especially in
higher education. Students who have the necessary competence in digital literacy can improve in
developing thinking and technical skills, expressing themselves individually, working effectively,
participating more intensely in civic life and building their careers (Alexander et al., 2017: 54).
Because today, digital literacy becomes a qualification that every individual should have both in the
public sphere as a citizen (e-government services etc.) and in business life regardless of their field of
expertise. In short, digital literacy has the quality of being one of the preconditions for sustaining life

in society in the digital age.

In its contemporary use, digital literacy should not be evaluated in a limited definition as the ability of
users to use computer technologies at a minimum level. This approach, as a functional definition,
specifies the basic skills required to perform certain operations. In addition, digital literacy should not
be classified only as "access to and use of information™. In this context, the impact of digital literacy

on a wider area such as its cultural uses should be taken into account (Buckingham, 2015: 94).

The concept of digital literacy is not new. The discussions on "computer literacy” date back to the
1980s. However, the concept of computer literacy is poorly defined in terms of its general purposes
and requirements. Computer literacy has brought discussions about the professional importance of
computer use skills and the importance of computer learning. In contemporary use, digital literacy is
usually a minimal skill that enables the user to work effectively with software tools or to perform basic
information retrieval tasks. However, this definition can be considered as a limited definition as it
specifies the basic skills required to perform certain operations (Buckingham, 2015: 22). In the daily
life of our age, these definitions and skills should be subjected to a multiple reading, taking into
account the different meanings of different platforms that they come into being with the use of new

technologies (Sezgin and Karabacak, 2020: 21).

"Digital literacy" issues are of particular moved in the scope of different projects in the field of higher
education in Turkey. Digital literacy is an issue where prospective studies emphasize practice. The

Digital Transformation Project in Higher Education, which was initiated with the first 8 in November
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2018 and with 8 other pilot universities in July 2019, was examined within the framework of the

materials used and the implementation policy (Sezgin and Karabacak, 2020: 22).

In order to achieve digital transformation in education, it should be accepted that learning is a lifelong
process that is not limited to the time spent at school or in the classroom. Technology provides a much
wider and flexible learning tool than that offered in classrooms, providing a link between all
stakeholders of education (teachers, parents, experts, mentors). It is argued that a personalized,
simulated education program will help students much more in solving complex problems and in the
context of social problems (Dede & Bjerede, 2011: 38). In addition, it is stated that history and science
lessons, which are taught using virtual and augmented reality methods, will make the learning
processes of students more permanent (Dede, 2011: 29).

Second phase of the above mentioned project held in Mus on July 16, 2019, the agenda of the "digital
transformation and literacy," consisting of the topic "Turkey's Window of Opportunity ‘Turkish Higher

Education™ in a meeting "Higher Education Digital Conversion Project" designated as Stage 2,
Ardahan, Artvin Coruh, The protocol for the inclusion of 8 more universities, including Batman, Bitlis
Eren, Glimiishane, Hakkari, Kilis 7 December and Osmaniye Korkut Ata University, was signed
between YOK President Sara¢c and YOK Executive Board Member Giindogan and university rectors.

Thus, the number of universities within the scope of the project was increased to 16 (YOK, July 2019).

Although the change in technology brings the end of some occupational groups, it also creates new
jobs and professions in many fields. While routine works are entrusted to machines; Educated,
creative, digital and social skills and collaborative individuals are becoming more sought after in the
new world. There is a lack of highly qualified employees in many countries. It is estimated that by
2030, the global human talent deficit will reach 85 million. Turkey also needs qualified human
resources that will be possible with the digital transformation of education and training needs (Atas
and Giindiiz, 2020: 20).

How individuals read from the computer, which has become one of the most important tools for
obtaining information, and what affects these reading processes has been a subject of research by
researchers. In a study on reading skills performed in a digital environment, it was stated that reading
on the screen decreased the reading speed by 25%, while it developed some skills by operating
different parts of the brain. In this study, in order to improve the processes of reading, understanding,
remembering and organizing information in the mind, it was recommended to focus on reading from
printed products first and to gradually switch to screen reading after the paper reading skills have
developed sufficiently (Giines, 2010: 87).

Performing appropriate reading activities in digital environments: (Ozbay and Ozdemir, 2017: 36)

1. Uses visual reading skills in digital materials.

2. Separates the information given as a whole in digital texts into meaningful parts.
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3. Infer holistic meaning from individual pieces of information broken down into small pieces in
different digital sources.
4. Critically evaluates the information obtained from digital sources.

i

Applies information search strategies in digital environments (databases, keyword scanning...
etc.).

Uses digital media for official reading.

Uses digital texts for academic purposes. (for school or in daily life)

Uses the ways to obtain information from different digital media.

© © N o

It creates collaborative meaning in computer aided environments.
10. Collaborates on visual reading skills in digital environments (For example: locating in Google
Maps).

Engaging in appropriate writing activities in digital media: (Ozbay and Ozdemir, 2017: 36)

Uses visuality in texts created in digital media.

It produces an original material based on materials produced in digital media.
Creates a new text from individual pieces of information in different digital sources.
Writes official articles in digital media (writing a complaint by e-mail... etc.).
Creates texts for different functions in digital media (for school or daily life).
Creates text using various digital media.

Create collaborative text in computer aided environments.

O N o g~ w D E

Applies the necessary communication rules in the texts written in digital media (appropriate

addressing, writing style, implied speech... etc.).

Following the struggles of countries to protect their political and cultural assets, their aim is to
develop, to follow contemporary progress and to glorify the existence of their citizens forever by
competing with other countries. Considering that the first condition for citizens to live a happy and
modern life is to fight against ignorance, knowing that the world knowledge should not be left behind,
otherwise the efforts spent will go to waste, required countries to be in a process of change and
development that includes their interactions with knowledge throughout history. While the
development of science and technique initiated economic and social development moves, success in
every field was achieved with the widespread use of education in society and effective use of
knowledge. Technological developments requiring fundamental changes in the structure and
functioning of national education systems enabled new perspectives, social norms, ethical values and

necessary legal regulations to be made (Onal, 2010: 104).

Now referred to as one of the most important sources of information, the internet is used extensively
for different purposes as well as access to information. Many routines of daily life, from participating

in social life to shopping, taking free time, following the news and the agenda, are carried out through
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the internet. As a result of such intensive use, questions arise regarding the reliability of the internet in
minds. A point that draws attention in studies on these problems and their solutions is the approach
towards the vulnerability of future generations against the internet with a protective approach. As a
result of such a defensive approach, it should not be forgotten that young generations will be brought
up in a constant prejudice and negative evaluation psychology against internet content. Instead of such
an approach, the focus should be on using the internet correctly with a critical and questioning
approach, taking into account the positive and negative features of the internet. In this way, it is
possible to benefit from the internet, which permeates every aspect of daily life, as well as to have a
say in the production of internet content. The concept of digital literacy should also be evaluated in the
light of such an approach (Karabacak and Sezgin, 2019: 321).

CONCLUSION

Today, when we look at the content of the concept of literacy, we can see that it includes visual,
electronic, digital expression and communication styles. Since literacy in the modern sense depends on
technology and culture, the ability to be literate also points to a wide range. Literacy is perceived as
reading and writing practices. With the increasing role of digital technologies, literacy has changed as
the power to access, interpret and produce a wide range of printed texts-content. Many different types
of literacy that are redefined in changing social contexts and changing social conditions are mentioned.
Media literacy attracts attention as one of the most discussed types of literacy in recent years. Here, it
is necessary to briefly mention the concept of media literacy, especially since it has a close definition
with the concept of digital literacy. The concept of "media literacy"”, which is used to explain the
ability to read, understand and interpret the content of traditional media (hewspapers, magazines,
television, etc.) and to produce this media content, in times when digital technologies are not so
widely used in social life, the internet media concept we call new media. It started to be explained
together with the concept of “digital literacy”, which conveys the process of evaluating the content in
the same way. In today's world where literacy ability is evaluated under different categories and titles,
digital literacy should be evaluated for a broad interpretation, including the reading and interpretation
of all content in the digital environment, including social media content within the scope of new

media, and the production of content related to this environment.

One of the potential environments where digital transformation will take place is the field of higher
education. Universities and colleges determine digitization strategies based on digital transformation
for their target groups. However, it is observed that this digitization is done in the form of digitizing
the course contents and realizing open access, sometimes remaining in a limited area. It should be
emphasized that digital transformation should be implemented in a wider perspective by supporting
new initiatives in the institutional sense. As a result, it seems impossible to read the digital

transformation that takes place in all sectors in general, and in education in particular, apart from
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digital literacy. Vocational and technical higher education students will also be successful to the extent

that they can keep up with this transformation.
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