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Published journal articles indexed by SCI, SSCI, and AHCI

I. TUKETiCILERIN LUKS MARKALARIN TAKLITLERINI SATIN ALMA SEVIYELERI ACISINDAN
FARKLILIKLARININ INCELENMESi UZERINE BiR ARASTIRMA
ENGIZEK N., SEKERKAYA A. K.
ONERI: Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Dergisi, vol.11, no.43, pp.145-184, 2015 (SSCI)
II. LUKS MARKALAR VE TAKLITLERI ARASINDAKI ILISKININ TEORILER ACISINDAN
DEGERLENDIRILMESI
ENGIZEK N., SEKERKAYA A. K.
Cukurova Universitesi Sosyal Bilimler Dergisi, vol.23, no.2, pp.301-316, 2014 (SCI-Expanded)
III. Consumption Patterns and Discrimination Ability in Taste Test. An Empirical Study of Heavy and
Light Users of Cola Products
Harcar T. SEKERKAYA A. K.
Journal of International Food & Agribusiness Marketing, vol.10, no.10, pp.261-278, 2005 (SSCI)
IV. Elektronic Banks versus Brick and Mortar Banks: The Turkish Experience
Harcar T. SEKERKAYA A. K.
Journal of International Marketing and Marketing Research, vol.30, n0.30, 2005 (SCI-Expanded)
V. Globalization of Credit Card Usage: The Case of a Developing Economy.
Barker T., SEKERKAYA A. K.
INTERNATIONAL JOURNAL OF BANK MARKETING, vol.10, no.10, pp.10-35, 1992 (SSCI)

Articles Published in Other Journals

I. Tiketici Bilgi Kaynaklarinin Kredibilitesi: Deneysel Bir Aragtirma
Ozkan E., Sekerkaya A. K.
Pazarlama ve Pazarlama Aragtirmalari Dergisi, vol.14, no.2, pp.285-327, 2021 (Peer-Reviewed Journal)
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Consumer Complaint Behavior and Recovery Satisfaction: An Application of the Theory of Planned
Behavior

Sekerkaya A. K., Harcar T, Giirsen A. E,, Akpmar M.

JOURNAL OF EUROMARKETING, vol.30, no.1-2, pp.4-27, 2021 (Peer-Reviewed Journal)

Experimental Research of Consumers Impulse Buying Behaviour at The Time and Product Quantity
Scarcity Condition by the Psychological Reactance Theory

Konyalioglu i, Sekerkaya A. K.

Isletme Arastirmalar1 Dergisi - Journal of Business Research-Turk, vol.12, no.4, pp.3518, 2020 (Peer-Reviewed
Journal)

Consumer reactions to technological attributes in product design: A technology acceptance model
perspective

Sekerkaya A., Ozkan F. N,, Kése G. G., Akarsu D.

Bogazici Journal, vol.34, no.2, pp.151-176, 2020 (Scopus)

MARKA KiSiLiGiNiN VE MARKA SADAKATININ OLUSUMUNDA DENEYIMSEL PAZARLAMANIN ROLU
SEKERKAYA A. K, ERDOGAN G.

Oneri Dergisi, vol.14, no.52, pp.372-400, 2019 (Peer-Reviewed Journal)

Perakende Sektdriinde Tiiketicinin Satin Alma Noktasina Duydugu Giiven ve Tatmin ile Birlikte
Algilanan Hizmet Kalitesi ve Degerin Sadakat Uzerine Etkisi: Indirimli Siipermarket Zincirleri Uzerine
Bir Uygulama

Kayis B., Ayar Oztiirk S.,, SEKERKAYA A. K.

ATATURK UNIVERSITESI SOSYAL BIiLIMLER ENSTITUSU DERGIS], vol.21, no.3, pp.1209-1241, 2017 (Peer-
Reviewed Journal)

X VE Y KUSAGI KADINLARININ KARAR VERME TARZLARI BAKIMINDAN iNCELENMESi

ENGIZEK N., SEKERKAYA A. K.

Mustafa Kemal Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.13, no.36, pp.242-271, 2016 (Scopus)
Generation Y Females and Males in an Emerging Market and their Shopping Motivation

ENGIZEK N., SEKERKAYA A. K.

International Journal of Management Cases, vol.18, no.3, pp.4-23, 2016 (Peer-Reviewed Journal)
BANKACILIKTA MARKA DEGERI VE RiSK ALGISI: BIREYSEL BANKACILIK MUSTERILERI UZERINE
ETKILERI

SEKERKAYA A. K, Celik E.

Siileyman Demirel Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.20, no.3, pp.1-15, 2015 (Peer-
Reviewed Journal)

IS THE PRICE ONLY MOTIVATION SOURCE TO PURCHASE COUNTERFEIT LUXURY PRODUCTS?
Engizek N., Sekerkaya A. K.

Journal of Academic Research in Economics, vol.7, no.1, 2015 (Peer-Reviewed Journal)

Tiiketici Acisindan is Ahlakina Bir Bakis ve Perakende Sektériinde Ampirik Bir Arastirma

CENGIZ E.,, SEKERKAYA A. K.

1.0. Siyasal Bilgiler Fakiiltesi Dergisi, no.43, 2010 (Peer-Reviewed Journal)

Hizmet Kalitesi Olciimiine Yénelik Degerleme ve E Hizmetlerde Ampirik Bir Arastirma

SEKERKAYA A. K.

FINANS POLITIK VE EKONOMIK YORUMLAR DERGISI, vol.47, n0.547, 2010 (Peer-Reviewed Journal)

Kadin Tiiketicilerin Aligveris Merkezi Tercihleri Uzerine Ampirik Bir Aragtirma

SEKERKAYA A. K, CENGIZ E.

Oneri, Marmara Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.10, no.34, 2010 (Peer-Reviewed Journal)
internet Kullanicilarinin internetten Alig-Verise Yonelik Satin Alma Karar Siireglerinin incelenmesi
Ve Kullanim Yogunluklar: Agisindan Siniflandirilmasi Uzerine Bir Arastirma

CENGIZ E., SEKERKAYA A. K.

Oneri, Marmara Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.33, no.9, pp.33-49, 2010 (Peer-Reviewed
Journal)

Tiiketicilerin Perakende Market Zincirlerine Yonelik Yapmis Olduklar: Satin Alma Sikliklarina Goére
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Boliimlendirilmesi

CENGIZ E., SEKERKAYA A. K.

Atatiirk Universitesi [IBF Dergisi, vol.24, no.2, 2010 (Peer-Reviewed Journal)

Hedef Pazar Boliimlendirmesine Yonelik Bir Uygulama: 16-29 Yas Grubu Geng¢ Kesimim Sag¢ Jdlesi
Ambalajina Yonelik Egilimlerine Gére Gruplandirilmasi

SEKERKAYA A. K, CIRAK N.

Ege Akademik Bakis Dergisi, n0.10, 2010 (Peer-Reviewed Journal)

Hizmet Kalitesi Olgiimiine Yénelik Bir Yaklasim: Otomobil Servis Istasyonlarinda Miisterilerin
Algiladiklar: Hizmet Kalitesinin Ol¢iimii ve Bir Olgek Onerisi

SEKERKAYA A. K.

1.0.Isletme Fakiiltesi Dergisi, vol.33, no.2, 2004 (Peer-Reviewed Journal)

Sigara Kullanan Tiiketicilerin Kullandiklar: Sigara Markasinin imajina Yénelik Algilarina Gére
Gruplandirilmasi

SEKERKAYA A. K.

1.0.Isletme Fakiiltesi Dergisi, vol.32, no.2, 2003 (Peer-Reviewed Journal)

Yerli ve Yabanci Markal1 Sigara Kullanan Tiiketicilerin Ayirt Edici Ozelliklerinin Belirlenmesi
SEKERKAYA A. K.

1.0. Isletme Fakiiltesi Isletme Iktisad: Enstitiisii Yonetim Dergisi, vol.14, no.45, 2003 (Peer-Reviewed Journal)
Tiiketicilerin internete Kars1 Tutumlarina Gére Kiimeler Halinde incelenmesi

YUKSEL C. A, SEKERKAYA A. K.

1.0.Isletme Fakiiltesi Dergisi, vol.14, no.44, 2003 (Peer-Reviewed Journal)

Tiiketicilerin Haber Portallarindan Beklentilerini Belirlemeye Yonelik Bir Arastirma

YUKSEL C. A, SEKERKAYA A. K.

Istanbul Universitesi Isletme Fakiiltesi Isletme Iktisadi Enstitiisii Dergisi, no.44, pp.23-42, 2003 (Peer-Reviewed
Journal)

Tiiketicilerin internete Kars1 Tutumlarina Gére Kiimeler Halinde incelenmesi

SEKERKAYA A. K., YUKSEL C. A.

1.0.Isletme Fakiiltesi Dergisi, vol.31, no.2, 2002 (Peer-Reviewed Journal)

Tiketicilerin Internete Karsi Tutumlarina Gore Kiimeler Halinde Incelenmesi

SEKERKAYA A. K., YUKSEL C. A.

I. U. isletme Fakiiltesi Dergisi, vol.31, no.2, pp.7-29, 2002 (Peer-Reviewed Journal)

Subat 1995 Tarihli Tiiketicinin Korunmasi Yasas1 Oncesi, Tiiketicinin Korunmasi ve Tiirkiye-Avrupa
Toplulugu Karsilastirmasi

SEKERKAYA A. K.

i.0.Isletme Fakiiltesi Dergisi, vol.26, no.1, 1997 (Peer-Reviewed Journal)

Bankacilik Sektoriinde Cagdas Pazarlama

KURTULUS K, SEKERKAYA A. K.

i.0.Isletme Fakiiltesi isletme iktisad1 Enstitiisii Yonetim Dergisi, vol.8, no.26, 1997 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

IIL

CONTEMPORARY ISSUES IN STRATEGIC MARKETING

Sekerkaya A. K. (Editor)

Istanbul University Press, istanbul, 2020

REKLAM YONETIiMi

Sekerkaya A. K.

Auzef, istanbul, 2015

Uluslararasi Pazarlama Arastirmalar: Bolimii

SEKERKAYA A. K, CENGIZ E.

in: Kiiresel Pazarlama Yénetimi, **, Editor, Beta Yayinlari, istanbul, pp.289-354, 2008
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Bankacilik Hizmetlerinde Algilanan Toplam Kalite Olgiimii.
SEKERKAYA A. K.
Sermaye Piyasas1 Kurumu (Spk), istanbul, 1997
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Web Site Features and Consumers’ Attitudes: An Application in Technology E-Tailers

OZEN H., SEKERKAYA A. K.

IMDA - The 23rd World Business Congress of the International Management Development Association, Ankara,
Turkey, 24 - 28 June 2014, pp.1

Lateral Marketing in Retailing and a Study From Turkish Gas Station Consumers

CENGIZ E., SEKERKAYA A. K, YOLAC G., AKYUZ i, ERDAL M.

Seventeenth Annual South Dakota International Business Conference, United States Of America, 1 - 04 November
2010, pp.88-97

Lateral Marketing in Retailing and a Study on Turkish Gas Station Consumers

CENGIZ E., SEKERKAYA A. K, ERDAL M., AKYUZ i, YOLAC G.

Seventeenth Annual South Dakota International Business Conference, September 30 - October 2, Rapid City, South
Dakota, 2010., United States Of America, 1 - 04 November 2010

Brand Personality: A Study of Turkish Mobile Phone Market

Harcar T., SEKERKAYA A. K.

Business Research Yearbook at the 2010 International Academy of Business Disciplines (IABD) 22nd Annual
Conference, Las Vegas, Nevada,, United States Of America, 1 - 04 September 2010

Online Banking: A Field Study of Consumer Attitudes in Turkey

Harcar T., SEKERKAYA A. K.

The Thirteenth Annual World Business Congress of the IMDA, Maastricht, The Netherlands,, Netherlands, 1 - 04
July 2004

Hizmetlerde Kalite Nasil Olgiilmeli ? Kalite Ol¢iimiinde Genel Bir Degerlendirme.

SEKERKAYA A. K.

I. Ulusal Pazarlama Sempozyumu - Pazarlama ve Kalite, istanbul, Turkey, 1 - 04 October 1995
GLOBALIZATION OF CREDIT CARD USAGE:A CASE FOR THE DEVELOPING ECONOMY

Barker T. SEKERKAYA A. K.

Proceedings of the Academy Marketingi Science 1992 (AMS) Annual Conference, San Diego California, United
States Of America, 22 - 25 April 1992, pp.110-114

Supported Projects

SEKERKAYA A. K., OZKAN E,, Project Supported by Higher Education Institutions, Kaynak ve Bilgi Kredibilitesi Agisindan
Tiiketici Bilgi Edinme Siirecinin Modellenmesi, 2015 - 2017

Awards

SEKERKAYA A. K, ISBAT - DOKTORA BIRINCILiGI, .UISLETME FAKULTESI GENELEKSEL iSBAT ODULU - DOKTORA, July

1996
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GALATASARAY UNIVERSITESI
BAHCESEHIR UNIVERSITESI
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