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“Siyasal Pazarlamayi Yararlar ve Elestiriler Temelinde Anlamak: Bir Literatiir Taramas1”
AKYUZ 1.
istanbul Universitesi Siyasal Bilgiler Fakiiltesi Dergisi, pp.127-143, 2014 (SCI-Expanded)

Articles Published in Other Journals

IL.

I1.

VL

VIL

VIIL

XL

XIL

Considering Impulse Buying Behavior on the basis of Islamic Religiosity and Food Retailer
Preferences: An Empirical Study in Tiirkiye

Aydm A, AKYUZ 1.
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Hizmet Baskin Mantiga Saghk Hizmetleri Baglaminda Bir Bakis: Kalitatif Bir Arastirma
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PRIVATE HOSPITAL CHOICES OF INFERTILE PATIENTS THAT RECIEVED IVF TREATMENT: A PILOT
STUDY
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EUROPEAN SCIENTIFIC JOURNAL, vol.11, no.10, pp.1-19, 2015 (Peer-Reviewed Journal)

The Content Analysis of Hopitals' Web Sites as Providers of Healthcare Tourism in Istanbul
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Journal)

Tiiketici Kararlarinda Etkin Bir Role Sahip Olan Pazar Kurtlarinin Demografik Ozellikleri Uzerine Bir
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Mehmet Akif Ersoy Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.11, pp.133-143, 2014 (Peer-Reviewed
Journal)

Business Ethics: Exploring the Differences about Perceptions of Business Ethics Among Selected
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Din ile Tiiketimi Birlikte Diisiinmek: Gida Market Alisverisleri Ozelinde Kavramsal Bir Bakis
Akyiiz 1., Aydin A.
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AKYUZ 1.

Tiirkmen Kitabevi, istanbul, 2015

Refereed Congress / Symposium Publications in Proceedings

L

IL

I1.

VL

VIL

VIIL
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Qualitative Research Comparing Tiirkiye and Azerbaijan: The Trendyol Case

Hasanzade E., Akyiiz I.

EF1 2024: Uluslararasi Ekonomi Finans ve Isletme Kongresi, Sivas, Turkey, 23 - 25 May 2024, pp.57
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Does a Cup of Coffee Commit One to Forty Years of Friendship? A Special Examination of
Consumption Habits Based on Rituals

Aydm A, Akyiiz I.
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Evaluation of Educational Marketing Studies in National Literature with Content Analysis
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STUDY

CENGIZ E., Ozsar1 H.,, TUZCUOGLU A., AKYUZ i, HOSGOR H.

Global Academic Meeting 2015, New York, United States Of America, 17 - 19 September 2015, pp.246-264

A Comparative Study On Consumer Ethnocentrism In Turkey, Bosnia ~-Herzegovina And Sandzak
AKYUZ 1, TUZCUOGLU A., CENGIZ E.

4th International Balkan Annual Conference (IBAC-2014), Biikres, Romania, 15 - 18 October 2014, vol.4, pp.587-
601

The Content Analysis Of The Academic Studies About Marketing In Bosnia- Herzegovina

AKYUZ i, TUZCUOGLU A, GUR OMAY E. G., CENGIZ E.

3rd International Balkan Annual Conference (IBAC-2013), Saraybosna, Bosnia And Herzegovina, 1 - 04 December
2013, pp.388-404

Comparative Study On Consumer Ethnocentrism In Turkey, Bosnia -Herzegovina And Sandzak
AKYUZ ., TUZCUOGLU A, CENGIZ E.

3rd International Balkan Annual Conference (IBAC-2013), Bosnia And Herzegovina, 1 - 04 December 2013, pp.1-
11

A Comparative Study On Turkish And Albanian Consumers Ethnocentrism Levels

CENGIZ E., AKYUZ i, TUZCUOGLU A.

2nd International Balkan Annual Conference, Albania, 1 - 04 October 2012, pp.466-478
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How Economic Crisis Changed Consumer Segmentation

Kurtulus K., AKYUZ 1., ENGIZEK N, Eroglu F., Kop E.,, Mammadov G., Kara G., Dagh S.

11th International Marketing Trends Conference, Italy, 1 - 04 January 2012, pp.1-36

Lateral Marketing in Retailing and a Study From Turkish Gas Station Consumers

CENGIZ E., SEKERKAYA A. K, YOLAC G., AKYUZ 1., ERDAL M.

Seventeenth Annual South Dakota International Business Conference, United States Of America, 1 - 04 November
2010, pp-88-97

Lateral Marketing in Retailing and a Study on Turkish Gas Station Consumers

CENGIZ E., SEKERKAYA A. K, ERDAL M., AKYUZ 1, YOLAC G.

Seventeenth Annual South Dakota International Business Conference, September 30 - October 2, Rapid City, South
Dakota, 2010., United States Of America, 1 - 04 November 2010

Consumer Attitudes Towards Experiential Marketing: A Qualitative Study From Turkey

CENGIZ E., ERDAL M., YOLAC G., AKYUZ 1.

Seventeenth Annual South Dakota International Business Conference - 2010, United States Of America, 1 - 04
October 2010, pp.98-104

Store Image and the Effects on Consumer's Purchase Intention: A Study From Turkey

CENGIZ E., YOLAC G., AKYUZ 1.

Seventeenth Annual South Dakota International Business Conference - 2010, United States Of America, 1 - 04
October 2010, pp.105-113
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