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BRAND TRUST AND CONSUMER INVOLVEMENT ON EMOTIONAL ATTACHMENT: GLOBAL VS. LOCAL
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ARSLAN F. M., ALTUNA 0.

JOURNAL OF BRAND MANAGEMENT, cilt.19, sa.5, s5.359-376, 2012 (ESCI)

Brand Positioning Through Multi-Dimensional Scaling: A Study in The Turkish Shampoo Market
Konuk F. A, KORKUT ALTUNA 0.
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ARSLAN F. M,, Altuna O.

JOURNAL OF PRODUCT AND BRAND MANAGEMENT, cilt.19, sa.3, ss.170-181, 2010 (ESCI)

Understanding Consumer Attitudes Toward Mobile Advertising and Its Impact On Consumers’
Behavioral Intentions: A Cross-Market Comparison Of United States and Turkish Consumers
KORKUT ALTUNA O, Konuk F. A.

International Journal of Mobile Marketing, cilt4, sa.2, ss.43-51, 2009 (Hakemli Dergi)

Uluslararasi Marka Stratejileri Formiilasyonu: Standardizasyon - Uyarlama Yaklasimlari

KORKUT ALTUNA O.

ISTANBUL UNIVERSITESI SIYASAL BIiLGILER FAKULTESI DERGISI, sa.37, ss.159-171, 2007 (Hakemli Dergi)
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I. Fokus Pokus Odak Grup Gorismeleri Sihirli Dokunuslar
Altuna O.
Beta Basim Yayim Dagitim, Istanbul, 2021
I. Duyusal Markalama
Altuna O.
Masamizda Marka Sohbetleri, Fatma Miige Arslan, Editér, Beta Basim Yayim Dagitim, istanbul, s5.67-98, 2015
III. Ahsveris Merkezleri: AVM’LER Nasil Farkli Konumlandirilir?
KORKUT ALTUNA O.
Beta Basim Yayim, Istanbul, 2012
IV. Miisteri Deneyimleri Yonetimi Deneyimsel Pazarlama
KORKUT ALTUNA O.
Benim Maagimi Kim Odiiyor? Miisteri, Giirdal, S., Editér, Yaprak Dagitim, istanbul, s5.50-70, 2009

Hakemli Kongre / Sempozyum Bildiri Kitaplarinda Yer Alan Yayinlar

I. Celebrity Brand Extension Go or No Go

Altuna O, Arslan F. M.
33rd EBES Conference, Madrid, Ispanya, 7 - 09 Ekim 2020

II. Dominance or Effectiveness? Which is More Important in Brand Personality Decisions
Altuna 0., Arslan F. M.
5th International Conference on Turkey and Turkish Studies, Athens, Yunanistan, 2 - 05 Temmuz 2018, ss.1-5

III. The Role of Nostalgia Proneness in the Effect of Brand Image, Corporate Image, Brand Trust and
Consumer Involvement on Emotional Attachment: Global vs. Local Brand
Arslan F. M., Altuna O.
3rd Innovation and Global Issues in Social Sciences Conference, Antalya, Tiirkiye, 26 - 29 Nisan 2018, ss.1-28

IV. The Impact of Brand Personality on Brand Experience: A Comparison Between The Perceptions of
Facebook, Twitter and Instagram Users
Altuna 0.
International Interdisciplinary Business - Economics Advancement Conference (IIBA), istanbul, Tiirkiye, 14 - 16
Temmuz 2014, ss.323-337

V. Exploring Online Consumer Ethics: Do Consumer Perceptions of E-Ethics Change According to CAD
Personalities?
KORKUT ALTUNA 0., Arslan M., Sigirc1 0., GEGEZ E.
The 18th Annual Conference Promoting Business Ethics Book of Abstracts, New York, Amerika Birlesik Devletleri,
26 - 28 Ekim 2011, ss.1-12

VL. A Hybrid Framework for Understanding and Avoiding International Business Blunders in the Global
Culture
Dalgi¢ T., GEGEZ E., Arslan M., KORKUT ALTUNA O.
19th Annual Meeting Program Marketing Issues in Global Supply Networks: Theoretical and Empirical Directions
for Future Research, Atlanta, Amerika Birlesik Devletleri, 6 - 09 Nisan 2011, ss.1-12

VII. Online versus Offline Brand Personality: Implications for Brick-and-Click Brands
Arslan M., Konuk F. A, KORKUT ALTUNA O.
17th Recent Advances in Retailing and Services Science Conference, Istanbul, Tiirkiye, 2 - 05 Temmuz 2010, ss.1-12
VIII. Exploring the Concept of Retailer Equity: A Shopping District Perspective

Arslan M., GEGEZ E., KORKUT ALTUNA O.
17th Recent Advances in Retailing and Services Science Conference, Istanbul, Tiirkiye, 2 - 05 Temmuz 2010, ss.1-12

IX. Which Category To Extend To - Product or Service? The Effect of Alternate Extensions of Service
Brands on Brand Evaluations and Loyalty Intentions



Arslan M., KORKUT ALTUNA O.
6th International Conference of the SIG on Brand Identity and Corporate Reputation of the Academy of Marketing,
Barselona, Ispanya, 8 - 12 Nisan 2010, ss.1
X. Girigimciligin Dogas1 Hangi Sifatsal Ozellikleri Kapsar?

KORKUT ALTUNA 0., AYSUNA C., GURDAL S., SAVRAN C.
5. Kobi'ler ve Verimlilik Kongresi, Istanbul, Tiirkiye, 25 - 26 Kasim 2009, ss.1-10

XI. Understanding The Consumer Attitudes Toward Mobile Advertising and Its Impacts On Consumers’
Behavioral Intentions: A Cross-Market Comparison of U.S. and Turkish Consumers
KORKUT ALTUNA O., Konuk F. A.
Eleventh Annual International Conference of the Global Business and Technology Association, Prag, Cek
Cumbhuriyeti, 7 - 11 Temmuz 2009, ss.1-12

XII. Sexual Harassment Between Customers and Salespeople: Customer is the Victim
AYSUNA C., KORKUT ALTUNA 0., GEGEZ E.
15th Recent Advances in Retailing and Services Science Conference,, Zagreb, Hirvatistan, 14 - 17 Temmuz 2008,
ss.1-12

Diger Yayinlar

I. Pazarlama Cevresinin incelenmesi
Altuna O.
Diger, ss.68-103, 2018
II. Miisteri I¢gériisiinii Edinmeye Yonelik Bilgi Yonetim Sistemi
Burnaz H. §., Altuna O.
Diger, ss.104-139, 2018
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Siyasal: Journal of Political Sciences, Yardimci Editér/Boliim Editorii, 2018 - Devam Ediyor

Metrikler

Yaym: 36

Auf (WoS): 52

Atif (Scopus): 62
H-Indeks (WoS): 3
H-Indeks (Scopus): 3

Burslar

BILIM INSANI DESTEKLEME BURSLARI, TUBITAK, 2008 - Devam Ediyor

Odiiller

ALTUNA 0, Highly Commended Award Winner at the Literati Network Awards for Excellence 2011, Emerald, Aralik
2011



Akademi Dis1 Deneyim

Cyprus International University

Cyprus International University
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